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WIN 
a Tahiti cruise

INSPIRING NEW 
ZEALAND TRAVEL  
Road trips & more

HIGH-TECH ROADS
Smarter motoring 



The Kimberley
Join us for an epic 4WD Wilderness Adventure  

through the Australian Outback 

With Outback Spirit, you’ll enjoy unsurpassed access to the 
remote Kimberley thanks to a network of unique wilderness 
lodges and local partnerships. Strategically located, these 
accommodation bases make it possible to explore the furthest 
corners of the Kimberley, including the stunning Mitchell Plateau.

Enjoy travelling in a small group of just 20 like-minded travellers 
aboard our luxurious 5-star 4WD coaches. For the duration 
of the adventure, you’ll be accompanied by one of our expert 
tour guides who’ll share their intricate knowledge of the region 
including its history, flora and fauna.

Outback Spirit has a long history of operating tours in the remote Kimberley region. From our beginnings  
way back in the 1990’s, we’ve grown to become one of the largest tourism operators in the region.  
Join us this season and discover why we’re Australia’s number 1 for small group 4WD outback adventures.

AUTUMN
SUPER
SALE!

HURRY! 
AVAILABILITY

LIMITED

Discover the very best of the Kimberley & Top End including  
the Mitchell Plateau, Bungle Bungles, El Questro, Kakadu  
National Park and the Horizontal Falls.

Join our most popular Kimberley 4WD adventure!  
Stay in unique safari camps and lodges along the way and 
explore all that this stunning region has to offer. 

Kimberley & Top EndExquisite Kimberley

Small groups 5-Star 4WD Mercedes Benz coaches Exceptional guides Fully inclusive
*Conditions apply. Offers apply to selected departures dates only and are based on specific fare class availability. If fare class unavailable a surcharge may apply. Fly offers are 
ex Australian East Coast to Broome (return) & include taxes. All fares in $NZD and inc Australian GST. Fares can fluctuate due to exchange rate movements and are subject to 

precise exchange rates at time of payment. Must book by 30 April 2018. Enquire or visit our website for more details. ACN 006 972 130

18 DAYS | DARWIN - BROOME  | $13,595 pp twin share
Fully Accommodated | Departs May – Sep 2018

15 DAYS | BROOME - BROOME  | $11,895 pp twin share
Fully Accommodated | Departs May – Sep 2018 
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FLY FREE WITHIN AUSTRALIA!*FLY FREE WITHIN AUSTRALIA!*

Call 0800 805 265 for a brochure & DVD  
or visit outbackspirittours.com.au

Unique Lodges & Unsurpassed Access Small Groups & Expert Guides
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Buy your travel  
insurance with  
us and save 10%*

Heading 
overseas?

*AA Members get 10% off standard policy pricing. Terms & conditions apply.

* AA Member 10% discount applies to standard pricing and any additional premium for pre-existing medical cover but does not apply to any additional premium for specified items. 
Insurance is issued and managed by Allianz Global Assistance New Zealand Limited and underwritten by Allianz Australia Insurance Limited ABN 15 000 122 850 (Incorporated in Australia) 
trading as Allianz New Zealand. You should consider the policy wording before making any decisions about this travel insurance policy. Terms, conditions, limits and exclusions apply.

BUY ONLINE AT 
aa.co.nz/travelinsurance
PHONE 0800 500 444 
OR VISIT AN AA Centre
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Rate is as at 30/1/2018 but is subject to change without notice.  
Heartland Bank’s current Disclosure Statement and Account and Service General Terms and Conditions are available at www.heartland.co.nz.

Information sourced from interest.co.nz on 30/1/2018. Comparisons shown are 
products with features closest to Heartland’s Direct Call Account, i.e. on call (no notice 
period), no minimum deposit, no bonus criteria, no fees and unlimited withdrawals.

2.75% 
p.a.

Heartland Bank Direct Call Account

On call. No fees. Unlimited withdrawals.

heartland.co.nz/directcall 0800 85 20 20CALL US

0.10% p.a. 0.20% p.a. 0.10% p.a. 0.10% p.a.

COMPARE OUR RATE

Heartland ANZ ASB BNZ Westpac

2.75% p.a.

Saving for a car? 

APPLY  
ONLINE
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F R O M  T H E  T O P

EVERY YEAR at this time AA Directions includes 
a summary of the Association’s Annual Report, 
detailing our activities in the past financial year. 
The theme of this year’s Annual Report is a story 
of evolution. In many ways, it’s a story of how your 
Association is moving beyond the traditional.

For many motor clubs the traditional is heavily 
focused on providing motoring assistance and 
the car. In recent times, your Association has 
broadened that service focus into other assistance 
areas. This recognises that while motoring 
assistance will always be part of our DNA, we can 
do a lot more, in other ways.

As the Annual Report highlights, we have already 
been successful in that endeavour, having developed 
many new and innovative ways to benefit Members. 
Good examples of this are the Specsavers programme, 
AA Smartfuel and, more recently, AA Health. 

Which leads me to the focus of this editorial. 
Research has revealed that Members would 
appreciate the Association providing the sort of 
emergency support around home ownership that 
it provides for cars. Against that background, the 
concept of AA Home has emerged. 

Modelled on AA Road Service, AA Home 
Response will provide access to expert and reliable 
tradespeople who Members can trust to come 
to their house in times of emergency to unlock, 
unblock or repair a problem they may be having.  

AA Insurance already operates very successfully 
in the home area, providing Members with home 
and contents insurance; it was a logical step for 
AA Insurance and the Association to team up and 
jointly launch this new assistance service.  
And as a benefit for all AA Insurance home 
insurance policyholders, AA Home Response will  
be automatically gifted to them as it becomes 
available in their part of the country. 

Rolling out AA Home Response throughout New 
Zealand is no small feat. Providing this service in 
smaller centres will take time and, as with Road 
Service, your Association has very high standards. 
Please be patient. We would rather take the time to 
get this service right than do a poor job.

AA Home is an evolution from our motoring 
heritage which is still, in many ways, revolutionary. 
Until now your Association has been the 
organisation which specialised in helping you in 
your journeys away from home. Now we are seeking 
your invitation into it. It is not an invitation we 
take for granted, however. You can expect the same 
standards of courtesy, expertise, and reliability your 
Association has always delivered.

This latest launch is another example of our 
ongoing story, as we strive to develop new ways to 
benefit Members and broaden the assistance your 
Association provides. 

Brian Gibbons
CHIEF EXECUTIVE

WELCOME  
HOME 
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writers are not necessarily those 
of AA Directions or the AA. While 
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to ensure that no misleading 
claims are made by advertisers, 
responsibility cannot be accepted by 
AA Directions or the AA for the failure 
of any product or service to give 
satisfaction. Inclusion of a product or 
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by the Automobile Association.

Hello
OK New Zealand, let's find a solution – find 
that person lost in the bush, connect a tiny 
rural school to the world, get rid of pests, help 
boys grow up positively, detonate landmines 
safely... Seems there's no problem too great or 
small for the people we talked to for this issue. 
They're great examples of the many clever 
Kiwis who regularly face challenges and find 
answers that benefit the rest of us. I hope you 
find our feature as inspiring as we did.   

YOUR PRIVACY: This magazine may contain advertisements for products or services that are available through the AA. The provider may 
be the Association itself, a subsidiary of the Association, or a third party either under contract or a joint venture partner of the Association. 
Understand that any information provided by you may be used by the AA for administrative purposes and for the purpose of providing you 
with information relating to products and services from time to time. Where any Membership is an associate of another Membership, then 
products and services may be offered to both Members jointly or singly. We are always alert to opportunities for products or services to be 
made available as a benefit to Members, but if you prefer not to receive such personally addressed information, please write and tell us. The 
Association keeps a database of Members under its control and you have the right to see or correct any personal information that is held about 
you. If you wish to make an enquiry concerning a privacy issue, communicate with the Association Secretary, AA, PO Box 5, Auckland, 1140

Kathryn Webster
EDITOR

C O N T R I B U T O R S 
LARNIE NICOLSON 
Larnie loves all things design. The Auckland freelance 
photographer specialises in architecture, interiors and 
lifestyle imagery for various magazines and creative agencies 
in New Zealand and overseas. She has shot imagery for 
two books featuring New Zealand interiors; a third, Hanging 
Kokedam, written by Coraleigh Parker, was released in March 
and details hanging gardens. Larnie photographed Boh Runga 
for this issue’s Top Spot (p.49) and the AA’s Chief Executive  
and President for the Annual Report summary (p.90). 

MARK COOTE
The Wellington photographer began his career at The Levin 
Chronicle in 1988, when newspapers were black and white  
and he had to develop and print film in a darkroom.  
Nowadays, Mark uses a state-of-the-art digital camera.  
With each shoot, Mark is treated to a glimpse into the world  
of various people who he wouldn’t otherwise get to  
meet. Mark’s photos feature on p.20 and p.22 in our feature  
on Kiwi heroes. 

MEHPARA KHAN
Mehpara, an Auckland native, enjoys existing outside her 
comfort zone. Living by the motto ‘if it scares you – do it’ has 
led to her walking the Tongariro Alpine Crossing at sunrise, 
playing rummikub with locals in Istanbul and mastering the 
New York subways on her own. Mehpara joined the AA’s 
communications team three years ago and is currently  
Acting Communications Manager. She compiled the AA 
Annual Report for this issue (p90). 
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L E T T E R S

Join the conversation online. Follow AA New Zealand on Facebook or Twitter @NZAA   
We welcome feedback and views on articles in AA Directions, and on any issues affecting motorists. Because of the volume of mail we 

receive, letters cannot be personally acknowledged. Only a selection can be published and they may be edited or abbreviated for print.
WRITE TO: The Editor, AA Directions, PO Box 5, Auckland, 1140 or email editor@aa.co.nz.

 How long?
There is something missing on our ‘passing lane’ signs 
and that’s the length of the passing lane ahead. You 
don’t always know if you can pass safely when you don’t 
know how long the passing lane is and you run the risk of 
finding yourself near the end of it before you have passed. 

Many of the main roads I have driven in Europe 
indicated the length of the passing lane; it should not be 
too difficult for that to be added to New Zealand signs.

ROBERT SCOLIEGE 
HAMILTON

In the last issue of AA Directions we ran a story 
about New Zealand’s aim to be pest free by 2050. 
We asked readers if they were backyard trapping. 

Of those who responded: 

     

                             
           

Do you think visitors to New Zealand  
should pay a tourist tax, to help cover  

the costs of tourism infrastructure?
Go to aadirections.co.nz to reply yes, or no. 

YOUR SAY

 Power points
Can someone please answer 
two universal questions in 
this rush to move to electric 
vehicles. Where is the power 
going to come from, when 
we already face blackouts, 
we are not to burn fossil fuels 
and no new hydro dams 
or windfarms are being 
constructed? And where 
will the money come from 
to replace the usurious tax 
currently collected on petrol 
and diesel to maintain the 
roads to be used by these 
electric vehicles?

GARRICK BATTEN 
BRIGHTWATER

 E-bike issues
The power assistance and 
weight of e-bikes can catch 
riders off guard and lead to 
accidents, especially when 
mounting kerbs or riding on 
coarse gravel tracks.

In New Zealand there 
are currently no legal 
limits placed on the power 
or speed that e-bikes can 
produce, although many 
manufacturers have applied 
their own limits. While it’s 
true that the network of cycle 
ways is improving, it isn’t 
complete yet and e-bike riders 
can expect to find themselves 
sharing busy roads with 
trucks, buses and cars. 

Seniors and returned 
cyclists considering a 
purchase should choose 
wisely noting the additional 
weight and power of e-bikes, 
and the need for adequate 
brakes. It’s best to visit a bike 
shop where you can obtain 
advice; they can also direct 
you to a training provider and 
e-bike clubs can also assist.

LYNN SLEATH 
PARAPARAUMU 

 Visitor’s view
I am a foreign driver in New 
Zealand. My husband and 
I arrived in Northland on a 
yacht that we’re sailing around 
the world. Like many visitors 
to your beautiful country, we 
bought an old second-hand car 
to drive around. 

I read a letter in AA Directions 
concerning imposing tests 
on all foreign visitors and I 
understand the concern.

Being British, we don’t have 
to face the extra difficulties 
of driving on the left, but it is 
true that we have found New 
Zealand roads challenging at 
times, as they seem to twist 
and turn and go up and down 
an awful lot, as well as often 
having a camber that tends to 
throw you off rather than keep 
you on the asphalt!

So, sometimes we drive 
more slowly than the locals, 
and they can be impatient. 
We do try to pull over 
whenever possible, not only 
when there is a passing lane. 

I would not object to taking 
a test on arrival, providing the 
cost is not prohibitive and the 
test centre is easy to get to. 

I should add, though, that 
a little understanding from 
local drivers would help, 
too. Perhaps some sort of 
identifying sticker for foreign 
drivers to display would help 
foster understanding between 
locals and visitors.

PRISCILLA PACKER 
BAY OF ISLANDS

YES: 
37% 

NO:  
63%  
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Q&A

What drove you to launch Aera?
Aera works on a variety of themes united by the 
singular aspiration to contribute to improving 
the state of our people and planet. It’s a petri 
dish in which to experiment and learn different 
ways to approach the challenges we have, and to 
learn and support projects and people. It’s about 
finding innovators and people who are changing 
things through their own connection with a 
bigger purpose.

What are the challenges?
Research suggests there is less connective tissue 
at a community level, and that’s what people 
really want. The problem is people don’t find 
meaning in their work. Through my fellowship 
programme, Aera Fellows, high school leavers 
are chosen to partake and research the state of 
social issues and the different philosophical 
wisdom around what it takes to live a meaningful 
life. Often people don’t allow time to reflect on 
what they are doing. Many are driven by fear, 
but you’ve only got one shot at this life and there 
really isn’t anything to be afraid of. 

Can you shed more light on your fellowship 
programme?
I’m building on the idea and looking to scale 
it much bigger. Aera Fellows has run for three 
years; five high school leavers went through the 
programme last year and my aim this year is to 
open it up to 20 people, including those who’ve 
retired, to help them contribute to something 
meaningful. The programme looks at how and 
what it means to be part of a society and how 
to serve, whether it’s tangibly on a local school 
board, advocating for a drug reform, or research 
into the state of social issues; whatever it means 
to step forward in your own life.  

What’s driven you to make changes? 
Over cups of tea, glasses of wine, holidays and 
books, I’ve thought hard about what I can do 
to help people connect to what they’re here 
to do and to use who they are to serve others. 
Those two things are connected; you can’t lead a 
meaningful life if you can’t figure that out.

What’s your background?
I grew up in Hong Kong before moving to 
Auckland as a teenager. I left Wellington’s 
Victoria University as an architect and finance 
graduate. I was interested in architecting ideas 
and was keen to figure things out like, what does 
success look like? And what do great companies 
look like? I met Sir Richard Branson at an event 
and later spent a week at his place, learning 
business, which led me to co-establish The B 
Team with him. It’s a not-for-profit initiative 
formed by a global group of leaders to create a 
future where the purpose of business is to be 
a driving force for social, environmental and 
economic benefit.  

Did Sir Richard Branson pass on any golden 
advice to you?
He taught me the key ingredients to 
entrepreneurship: belief, self-awareness and 
grit. You have to absolutely believe in yourself 
when you’re doing something different and new. 
A lot of people aren’t going to believe in you 
and, for some people, that could be friends and 
family, which is tough. If you’re not self-aware 
then you’re not aware of your personality and 
strengths and there’s not much room for growth. 
Lastly, you need grit. You need to knock down 
every obstacle that comes in your way. 
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Before sitting down with AA Directions, Derek Handley had spent the 
day with people dedicated to solving problems, from sustaining our 
coastlines to the future of education. It was for research into his own 
work with his charitable trust, The Aera Foundation, which invests in 
causes and companies addressing social issues in imaginative ways. 
Derek, an entrepreneur, speaker and author, is a problem solver 
himself. He shares why he’s so driven to bring change to the face of 
business and help Kiwis lead meaningful lives.
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The operator of mixed 
passenger-freighter vessel 
Aranui 5, Aranui Cruises 
is the world’s only soft 
adventure cruise provider to 
sail the Marquesas Islands, 
providing a regular passenger-
cargo voyage between Tahiti’s 
three northern archipelagoes.

Guests can tick off nine French 
Polynesian islands on the two-
week itinerary which includes 
the remote and culturally rich 

Marquesas Islands, the stunning 
Tuamotu atolls of Rangiroa and 

Fakarava, and Bora Bora with its 
dazzling blue lagoon.

WIN A  
TAHITI CRUISE!
Cruise on board the custom-built Aranui 5 to the beautiful Marquesas 
Islands! With just 250 passengers, enjoy personalised service, quality 
cuisine and shore excursions, then watch the crew in action as they 

deliver essential supplies to remote island communities.



13A U T U M N  2 0 1 8

PH
O

TO
G

R
A

PH
 B

Y 
JA

M
ES

 M
O

R
G

A
N

PH
O

TO
G

R
A

PH
 B

Y 
JA

M
ES

 M
O

R
G

A
N

Our prize is for two and includes flights  
and a 12-night cruise in February next year.
*  Depart Auckland for Papeete 12 February 2019 

economy class with Air Tahiti Nui 
*  Three nights at the Manava Suite Resort Tahiti
*  12-night cruise on Aranui 5 in an Ocean View Stateroom 
*  One night at the Manava Suite Resort upon return 
*  Return flights Papeete to Auckland economy class  

with Air Tahiti Nui 
*  All ship and hotel transfers in Tahiti. 

During visits to the far-
flung Marquesas Islands 

guests have the chance to 
walk in the footsteps of 

Robert Louis Stevenson, 
Herman Melville and Paul 

Gauguin while exploring 
the rugged, volcanic 

islands of Nuka Hiva, Ua 
Pou, Ua Huka, Tahuata, 
Fatu Hiva and Hiva Oa.

While the ship dispenses food, fuel and 
other staples to remote ports, guests enjoy 
excursions including hikes, 4WD tours, visits 
to archaeological sites and a picnic on a 
private island in Bora Bora.

For more information call 0800 485 846  
or go to www.ultimatecruising.co.nz

T&C’s: 1.The prize cannot be exchanged for cash or be transferred to another person(s).  2.The departure and return dates cannot be altered by the prize winner.  3.The prize is 
offered on a twin share basis and is limited to a maximum of two people. However, it is permissible for sole use of the cabin.  4.The prize cannot be taken by an employee of any 
organisation involved in supplying components of the prize or in the promotion of the give-away.  5.The prize winner must have a current passport with a validity at least six months 
beyond the date of their return from the cruise.  6.The prize winner must show proof of a valid travel insurance policy before the travel documents will be released. Failure to do so 
will result in the prize being withdrawn.  7.The prize winner must provide full details, including passport numbers and validity dates, of the person(s) travelling, within one month of 
being notified that they are the prize winner.  8.Any additional request, if granted at the sole discretion of the promotion organisers, will be at the prize winner's expense. 

While Aranui 5 guests spend most of their time ashore exploring 
Tahitian islands, when they are on board they can sunbathe, swim 
in the pool or enjoy exotic tropical drinks on deck. During special 
Polynesian themed nights, a barbecue is served on the pool deck. 
Complimentary French wine is served during three-course meals 
in the ship’s casual restaurant.

Most of the Aranui crew are 
locals, so guests are immersed 
in the Polynesian culture from 
the moment they board. When 
they’re not ashore exploring, 
guests are on board learning 
how to weave, dance, wrap a 
pareo, play the ukulele, and 
even draw their own ‘tatau’, a 
tradition which originated in 
the Marquesas.

To enter, send your name and phone number to:  
Tahiti Cruise, AA Directions, PO Box 5, Auckland, 1140 
or enter online at aadirections.co.nz by October 31,2018.
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ROAD RULES

CHANGING 
SPEEDS

Last December the speed limit on two of New Zealand’s  
newest and safest roads rose to 110km/h. 

The two multi-lane roads, Tauranga Eastern 
Link and the Cambridge section of the 
Waikato Expressway, have been designed to 
a high standard with a number of safety 
features including median barriers to 
separate oncoming traffic, barriers on the 
left to prevent vehicles running off the road, 
wide shoulders, limited entrances and exits 
and good forward visibility. Their new 
110km/h limit is in line with the speed limits 
on highways of similar quality in other 
countries, including Australia.

In a survey undertaken in August 2017, 
79% of AA Members supported raising the 
limit to 110km/h on our safest roads.

However there are some rules with these 
new limits:
• Any vehicle towing, along with all heavy 

vehicles, including trucks, buses and large 
campervans, continue to be restricted to a 
maximum speed of 90km/h. 

• Slower vehicles should travel in the 
left-hand lane at all times so that the right-
hand lane remains free for faster-flowing 
traffic. A 20km/h speed differential will 
make it easier to safely pass slower 
vehicles and help facilitate traffic flow.

• 110km/h is the maximum limit in ideal 
conditions, not a target. In some 
situations you may need to drive 
significantly more slowly than the posted 
speed limit if the weather or other 
conditions are poor. 

• Because these roads have at least two 
lanes in each direction, people should not 
feel they have to travel at 110km/h if they 
are not comfortable at that speed. Anyone 
travelling below 110km/h should stay in 
the left-hand lane.  

See nzta.govt.nz/roadcode for more 
information. 

WHAT 
MEMBERS 

THINK
The AA regularly surveys 

Members on a range of topics. 
Our surveys cover speed limits, 

fuel prices, public transport, 
driving habits and much more. 
Because more than a million 
individuals are AA Members, 

the results are valued by 
authorities as a gauge of  

what the wider public thinks.

What are AA Members' views  
on travel speeds?

79%
support high-quality 

motorways having 110km/h 
speed limits.

66% 
say they have recently  

driven on a stretch of road  
and were unsure what its 

speed limit was.  

98km/h
 is the average speed  

AA Members aim to drive  
in a 100km/h area. 





cambridgeoaks.co.nz

COME HOME TO CAMBRIDGE OAKS
• Registered retirement village o� ering over 50s 

lifestyle living

• Brand new designer homes in 5 styles

• 1-bedroom Terrace apartments from $249,000

• 3-bedroom Victoria duplex villas from $519,000

• Futureproofed for technology & mobility 

• Plans include luxurious Village Centre with BBQs/
kitchen, gym, library, theatre & group activity areas, 
recreational facilities

• Motorhome owners will enjoy “The Stables” parking 
facility, washdown areas, dumpstation, storage & 
recreational/hobby sheds

Cambridge Oaks Lifestyle 
Village Limited is a 
registered retirement 
village and is operated 
within the requirements 
of the Retirement 
Villages Act 2003. 

A  new lifestyle village with special facilities proposed 

for motorhomes has opened in the Waikato town 

of Cambridge – perfect for over-50s wanting to 

downsize their houses and free up the capital that will let them 

travel and enjoy a larger life.

Following the successful sell-through of all 189 houses 

at Papamoa Sands in Tauranga, Freedom Lifestyle Villages 

is pleased to announce the release of the next stage in its 

development of Cambridge Oaks – A Freedom Lifestyle Village 

at 95 Swayne Rd, Cambridge.

Unlike a traditional retirement village, the Cambridge Oaks 

model allows residents to share in the capital gains on their 

home. At Papamoa, residents have seen their house values rise 

substantially over the past three years.

Cambridge Oaks will be an ideal base for active travellers – 

including motorhome owners and residents who enjoy regional 

or overseas holidays. Freedom residents enjoy being able to 

socialise with like-minded neighbours in an independent living 

community, but they also value being able to lock up and 

leave their homes knowing that they’ll be safe in a tight-knit 

secure village.

Residents can also e� ectively budget their living expenses 

with preset weekly fees that cover fully maintained grounds 

and facilities.

Cambridge Oaks o�  cially opened in late November 2017, with 

the fi rst houses to be delivered in May 2018. The wide variety of 

home options ranges from one-bedroom apartments to three-

bedroom double garage luxury houses. A further development 

is planned for Matamata, to be opened later in 2018.
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95 Swayne Road, Cambridge
Phone 0800 OVER 50 (0800 6837 50) 

Opening hours:
Weekdays 10.00am – 4.00pm
Weekends 11.00am – 3.00pm

Cambridge Oaks Lifestyle Village 
location resonates with active 
over-50s, o� ers capital gain
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Book online at aucklandzoo.co.nz

ON THE 
ROAD

Take a bunch of old cars, drive them 
the length of the country and sell 

them for charity. How’s that for an 
excuse to take a road trip?

Bangers to Bluff is an annual rally involving 
teams driving ‘old bangers’ from Auckland to 
Bluff run by Auckland’s Half Moon Bay Rotary 
Club. Teams buy cars for no more than $2,000, 
clean and restore them, then drive together on 
roads ‘less travelled,’ raising funds as they go.  
At the end of the journey, the cars are auctioned 
and that money is also donated to charities.  
Over the past three years, Bangers to Bluff has 
raised $85,000.

This year, Hopeworks Foundation, which 
supports those with brain injuries, and Multiple 
Sclerosis New Zealand will benefit from the rally.

Ten teams will leave Auckland on April 10, 
2018. All going to plan, or with the assistance, 
if necessary, of AA Roadservice, they’ll arrive in 
Bluff 13 days later.  

See bangerstobluff.co.nz for route details.    

Happy birthday
Cascading along the edge of Russell’s 
shoreline is an old beauty who’s just 
celebrated a special milestone.

The iconic Duke of Marlborough 
Hotel in the Bay of Islands had its 
190th birthday last November. 

The heritage-listed building began 
life in 1827 as Johnny Johnston’s Grog 
Shop and involved one of the first land 
sales to a European in New Zealand.  

The hotel’s recently been restored 
by new owners, two Kiwi couples, with 
a seven year renovation project, 

including adding balconies and French 
doors to guest rooms to make the 
most of the water views. The next 
stage will see the addition of 14 rooms.

Way back when the building 
changed hands and was developed 
into a hotel, it was named after the 
Duke himself, who was the world’s 
richest man at the time. The name 
sought to bring a touch of 
respectability and opulence to the 
area. There’s certainly an air of charm 
and elegance in the hotel today. 
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The beauty of 
balance

Creating the ideal bathroom 
means fi nding the balance 
between style, function
and affordability.

BRANCHES NATIONWIDE
0800 800 686 OR

plumbingworld.co.nz

Start by talking to the experienced 
team at Plumbing World. We can 
help you choose fi ttings for a 
bathroom in perfect harmony.

All about 
wheels 
It’s visible on most roads 
worldwide, a common sight in 
household garages and features on 
just about every child’s wish list. 

The bicycle came from humble beginnings in Germany 
as a rickety boneshaker but has evolved dramatically 
over the years.

Two centuries have passed since its invention, and 
Auckland’s Museum of Transport and Technology 
(MOTAT) is celebrating the milestone with Changing Gear.

The exhibition explores the history of cycling in New 
Zealand and its growing place in our cities.  
It showcases innovations in the world of bikes, from 
the high-tech to the quirky. Kiwis have embraced the 
spirit of the bicycle, adapting its shape to fit our needs 
and using it as a tool for change. 

MOTAT’s chief executive, Michael Frawley, says the 
exhibition is to inspire, through history and stories 
about key influencers and innovators. 

“We want our visitors to be inspired by Kiwi 
innovators like Bill Pratney who began his professional 
cycling career in 1929 and who for the next 60 years, 
went on to show the world that Kiwi and Māori cyclists 
were a force to be reckoned with,” he says. 

Bill Pratney with his first trophies, 1932. Courtesy of the Pratney Family.
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the pet insurance people

Relax

Visit petplan.co.nz/aadi

Petplan can help with the cost 
of unexpected vet bills 

*4 Weeks Free offer only available by calling Petplan on 0800 255 426. 
Offer only available for new policies.

insurance*

free
4 weeks

EXPANDING VIEWS 
Museum of New Zealand Te Papa Tongarewa in Wellington has 
expanded, so there’s now more room to showcase art in the form 
of fashion, film, music and more.

Toi Art gallery spans two floors and features visual arts, Pacific 
fashion and contemporary jewellery. 

Te Papa’s Head of Art, Charlotte Davy, says the gallery aims to 
celebrate New Zealand identities, explored through both new art 
and the lens of the national art collection.  

“The exhibitions together give a sense of what New Zealand art 
is, and how it fits within the Pacific,” she says.

“There’ll be performance, dance, fashion, film, music, 
large-scale and new immersive works on show, which is now 
made possible by the size of the new gallery spaces.” 

Piano man
Jonathan Crayford’s instrument 
isn’t something that can be easily 
slung over his shoulder, placed in a 
case, or tucked inside a pocket.  
But that’s not stopping the Kiwi 
musician from hitting the road, 
with his grand piano in tow. 

Town halls, art galleries, wineries 
– anywhere with good acoustic 
spaces across New Zealand – will be 
filled with moving sound during The 
Jonathan Crayford Steinway Tour.

“I wanted to set up a tour with a 
very special piano; to bring a truly 
great instrument to audiences 
throughout the country. We’re 

bringing the music to the people,” 
Jonathan says.

The piano, a 1955 full-sized 
Steinway concert grand, has a 
special story itself and has been 
signed by several concert pianists 
throughout its lifetime.

Jonathan and his piano are on 
tour now. 
• March 16-20: Auckland
• March 31-April 1: Queenstown
• April 4-5: Central Otago
• April 7: Dunedin
• April 11: Christchurch
• April 13: Nelson
• April 19-21: Wellington 

NOW THAT’S 
CLEVER

Problem solving is a 
Kiwi trait, as this stylish 
book demonstrates.  
No. 8 Re-charged features 
202 world-changing 
innovations by clever 
New Zealanders. More 
high-tech than the quick-
fix solutions number 
eight wire is famous for, 
these projects reveal a 
generation of creative 
thinkers making a 

mark on the world. AA Directions has three copies of 
No. 8 Re-charged by David Downs and Dr Michelle 
Dickinson (Penguin Random House, RRP $45.00) to 
give away. To enter, send your name and address to:  
No.8, AA Directions, PO Box 5, Auckland, 1140 or 
enter online at aadirections.co.nz, by April 30, 2018.
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Solving problems is a big part of how we operate every day. Mostly, we 
barely notice that we’re even facing a problem – we just go ahead and 
tackle it, without missing a beat. At other times, of course, they are 

more challenging. Some problems need an inventive, resourceful approach.
Here, we talk to some inspiring Kiwis who found creative solutions to 

tricky challenges. To a degree, they’re heroes.

IF NEW ZEALAND is to make serious 
headway in its mission to become 
predator free by 2050, it needs to get 
serious about trapping. And that’s 
exactly what Robbie van Dam and his 
team of innovators at Goodnature in 
Wellington are doing. 

Robbie, a Victoria University graduate, 
and his former classmates Craig Bond 
and Stu Barr, saw a problem with 
traditional traps capable of killing only 
one pest at a time. The only alternative 
was poison. The trio got to work creating 
a better solution.

 “Older methods of controlling stoats 
and other pests are bulky, hard to set, 
take skill to use and trap singularly. You 
have to check them regularly, regardless 
of whether you’ve caught anything or 
not. We saw that that was a real problem 
and kicked around a lot of ideas.”

They came up with Goodnature, the 
world’s first commercially available trap 
that humanely kills multiple pests, without 
manual resetting and without poison. 

Rats and possums are lured into the 
trap, which is attached to a tree, by 
a non-toxic, ganache-like bait. Once 
inside, a CO2 canister triggers a lethal 
blow to the pest’s skull. While the animal 
is falling, the trap is reset. He says a 
single trap will often kill around five 
possums a night; the CO2 canister has 
enough power to trigger 20 times.

Robbie was working part-time on 
protecting New Zealand’s endangered 

species for the Department of Conservation 
(DOC), when he secured an innovation 
grant to invent and launch the trap. 

“We were extremely excited; it gave us 
a task. We calculated that it cost around 
$10 every time a DOC worker checked a 
single trap. Switching to a resetting trap 
would save between $10 million and $12 
million a year,” Robbie says.

The business went fulltime in 2008 
and today, close to 100,000 traps are 
in operation around New Zealand. 
Goodnature traps are also exported to  
25 countries.

In New Zealand, the focus is on 
trapping possums, stoats, rats, mice and 
hedgehogs. Elsewhere, pests are different. 
Goodnature is working with the Swedish 
government to target mink and are 
developing traps to help Hawaiians deal 
with mongooses and squirrels.

“The world is suffering from biodiversity 
decline and we support countries with the 
same issues we have, to help save a broad 
range of species. There are no barriers to 
our trap’s implementation,” Robbie says.

Goodnature will target Asia in the future 
to help tackle its destructive rat population.

“The business is a mechanism for us 
to achieve our aspiration of removing all 
pests from New Zealand,” he says. “With 
a lot of curiosity, it’s amazing what you 
can do. Choosing something ambitious 
and having a go at solving it is really fun.”
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explosives in the back of trucks,” he says. 
“We needed a non-explosive capability to 
dispose of landmines. Nothing that was 
currently available worked effectively.”

Traditionally, landmines are 
neutralised by a small, explosive charge 
near the fuse which sets it off. It’s a 
dangerous exercise. 

Burnsafe devices produce molten iron, 
at a temperature of 4,500° C, to melt the 
casing of unexploded landmines and 
bombs. The explosive content is then 
burned, without blowing up the device.

The concept isn’t new;  it’s based on a 
process developed in the 1890s used in 
railway welding, in Germany.

“It has many years of technology 
behind it but it was never envisioned that 
someone would use it for this,” Marty says.  

Living in a war-torn country riddled 
with landmines, where hidden 
explosives terrify, kill and maim people, 
is extremely challenging. Apart from 
everything else, it hinders potential for 
communities to flourish – and this is the 
reality for close to 80 nations worldwide. 
More than 15,000 lives are lost each year 
from exploding landmines, many of 
whom are children. 

IT MIGHTN’T LOOK overly life-changing; 
as unassuming as a baked bean tin or 
pot plant, perhaps. But the Thermit 
device, designed by Kiwi company 
Burnsafe, is a game-changer saving lives 
around the world. 

Marty Donoghue may live thousands 
of kilometres away from countries where 
bombs and explosives are a problem,  
but it hasn’t stopped him pouring hours 
of energy into finding a better solution 
to the disposal of landmines than “just 
blowing everything up”.  

The Wellington resident is behind 
Burnsafe, which uses specially designed 
containers to safely deal with landmines. 

Marty was working for the New Zealand 
Defence Force when he was appointed 
by the United Nations to lead the bomb 
disposal response following the invasion of 
Iraq in 2003. There he saw a need for safe, 
cheap and effective means of disposal.

“We were crossing the border into 
neighbouring countries Syria and 
Turkey and they weren’t too happy 
with contractors racing around with PH
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“It has many years of 
technology behind 
it but it was never 
envisioned that 
someone would use  
it for this.”

Today, Burnsafe devices are used in 
Colombia, which aims to be landmine 
free by 2021, and Laos, where large 
bombs were dropped during the 
Vietnam War. This year, Marty has 
his sights set on the Middle East, 
as well as the Solomon Islands and 
Kiribati in the South Pacific which are 
still contaminated with World War II 
ammunition.  

Marty also designs education 
programmes to train operators overseas 
to use Burnsafe devices. He says having 
an impact on the future of communities 
previously mired by deadly devices makes 
his work worthwhile.

“It’s hard work, it’s dangerous, but I see 
real results; it’s very rewarding.”

Monica Tischler



WARWICK PUDNEY STARTED solving a 
problem close to his heart more than 20 
years ago. It’s no indictment that it’s not 
yet resolved.

The Auckland resident has dedicated 
more than half his life to prioritising 
men’s health and happiness, establishing 
safe places for men and boys to talk about 
issues affecting their well-being. 

“Men aren’t always good at talking 
about fuzzy and vulnerable stuff,” 
Warwick says. “Society has trained them 
to be big and brave; to protect their 
families and, if need be, go to war.”

Warwick was working as a counsellor 
in 1996 when he saw a need for a 
service tailored specifically to men 
and young boys. He established Man 
Alive, a non-government organisation 
in West Auckland offering education, 
counselling, therapy and advocacy 
programmes solely for males. 

“I thought – are these tough Westie 
guys going to come and ask for help? 
But we never had to advertise, they just 
came. We had men weeping at the desk.” 

Warwick was driven to take action 
after noticing the majority of services 
were run by women.

“They were not only out of touch 
with the male reality, but could also 
be quite critical,” he says. “We had 
male receptionists, counsellors and 
facilitators all helping each other.”

A year later, Warwick set up Big 
Buddy, a mentoring programme for boys 
without fathers or positive male role 
models in their lives.       

“Children need affectionate, 
protective and affirming males in their 
lives and boys need to be affirmed by 
those who understand who they’re 
growing up to be,” Warwick says.  “They 
need to have good esteem about being 
male and that comes from their most 
persistent source of care, whether that’s 
the father or those doing the fathering.”   

Through years of research, Warwick 
found that many men who experienced 
war suffered post-traumatic stress 
syndrome in silence, and struggled 
to reintegrate into a normal family 

environment, with little or no support.  
Younger generations of men, who have 
not experienced war, are more inclined 
to change nappies and push buggies, he 
says, and are better communicators than 
their fathers and grandfathers.

But while it seems fathers are becoming 
more hands-on, male mental health is still 
a massive problem in New Zealand with 
male suicide rates on the rise. 

So he isn’t planning on slowing his 
crusade anytime soon. Warwick has 
established a post-graduate violence and 
trauma programme at Auckland’s AUT 
University which builds theory, awareness 
and skills for social workers, counsellors 
and police to solve problems around 
violence and assist healing from trauma. 

“I’ve always been a problem solver, it’s 
what I like doing. I have some ideas but I 
don’t have all the answers,” he says.

Monica Tischler
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ON THE NORTHERN side of Hokianga 
Harbour is Panguru, a small community 
with a church, a marae and a school. 
Te Kura Taumata o Panguru, Panguru 
School, has about 90 pupils from year 
one to 15; it sits at the end of a long 
curving driveway with its back to a  
field of green and a forested mountain. 
It’s very remote and that is a challenge. 

 “We have to be problem solvers here,” 
says Mina Pomare-Peita, the school 
principal, waving her arms in expansive 
circles to indicate remoteness. “I’m not 
sending my children out to be failures. 
We have to be resourceful. If we need 
something I just get out there and get it. 

 “We have a high percentage of 
students who move through to tertiary 
education. It gives them more choices. 
But we want those choices to be practical 
and related to work opportunities, some 
here in Northland.”

Mina runs an innovative programme 
that includes such things as an annual 
science camp and ‘gamification’ – using 
games for education. 

“We bring in professional groups to 
assist in learning. For example, we have 
DNS, which is a government research 
institution on geology. We did an 11-day 

camp with expert scientists. That's a way of getting professional 
expertise into the school, delivering specialist subjects that are 
really important to Northland.” 

But one problem that urgently needed solving was all about 
connections. For most, the internet is a normal part of everyday 
life. But two years ago, Panguru had no internet, and barely 
any cellphone coverage. Mina had to hang her phone out the 
window to see if she could connect to a network and felt lucky 
to get text messages once a day. 

Mina applied for the school to be wired up through the 
government initiative N4L (Network for Learning). N4L delivers 
the promise to connect schools across New Zealand with fast 
and reliable internet, regardless of where they are. 

“For us it’s all about equity,” says Carolyn Stuart, Deputy 
Chief Executive: Education, for N4L. “Panguru were already at 
a huge disadvantage because of their location. Because they’re 
so remote, an internet connection is a huge learning enabler.” 

“We’re a school that's about 21st century skills,” Mina says. 
“And one of those 21st century skills is about information and 
communication technologies. Pen and paper is redundant for 
my students. It's about using a device to connect. 

“We want to have access to anything that will help us learn.”
Panguru may be on the edge of remote. But now its reach 

circumnavigates the globe, giving each child a chance to 
communicate and collaborate with others, to build critical 
social networks and raise awareness. 

“We want to ensure three things for Māori: we want to be 
normal, healthy and have access.”
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LEFT TO RIGHT  
Tuamelie Kata, Ihaka Waru, 
Mina Pomare-Peita, Komene 
Tetai, Rohario Matthews, 
Toni-Marie Waru.
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Departs 09 May, 06 Jun, 08 AugDeparting April to 
October 2018 [$9822*] [$5202*]

MEMBER  
OFFERS

Book Before  
31 May 2018

Luxury 4WD coach Brisbane to Longreach  BONUS Overnight First Class 
Rail Longreach to Brisbane  All accommodation, entries & meals  Scenic flight 
Innamincka to Birdsville over Lake Eyre  Roma Big Rig  Bonus Downs Station & 
Homestead  Cosmos Centre Observatory  The Bilby Experience  Noccundra 
Hotel  Cameron Corner & Strzelecki Desert  Cooper Creek Cruise  Birdsville 
Hotel  Big Red Sunset Tour  Drover’s Sunset Cruise  Stockman’s Hall of Fame 
 Qantas Founders Museum 

Return First Class Overnight Rail ex Brisbane  Luxury 4WD  
coach ex Longreach  All accommodation, entries & meals 
 Scenic flight over Simpson Desert and Big Red  Australian 
Stockman’s Hall of Fame  Qantas Founders Museum  
Drover’s Sunset Cruise with Smithy’s Outback Dinner & 
Show  Betoota Ghost Town  Birdsville Hotel  Min Min 
Encounter  Majestic Cawnpore Lookout  Winton & 
Waltzing Matilda Centre  Australian Age of Dinosaurs

17 Day – Corner Country Explorer
INCLUDES SCENIC FLIGHT, CRUISES & RAIL

11 Day – Birdsville Desert Escape
INCLUDES SCENIC FLIGHT, CRUISE & RAIL

Brisbane  
to Brisbane

Brisbane  
to Brisbane

PP Twin  
Share

PP Twin  
Share

Dinosaur
Stampede

Strathmore
Station

LONGREACHLONGREACH

WINTONWINTON

Weipa

Tip of Cape York

LEGENDARY LONGREACH 
& WINTON
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SYDNEY

Wollongong

Q U E E N S L A N D

Thursday
Island

3

2

Departing April to November 2018  [$3530*]

Return Overnight First Class Rail ex Brisbane  All accommodation, entries and meals 
 Strathmore Station Tour  Outback Stockman’s Show  Australian Stockman’s Hall 
of Fame  Camden Park Station Sunset Tour  Qantas Founders Museum & Jets Tour 
 Rosebank Station Lunch  Drover’s Sunset Cruise  Smithy’s Outback Dinner & 
Show  Australian Age of Dinosaurs  Winton Tour & Waltzing Matilda Centre  
 Carisbrooke Station Tour  Dinosaur Stampede National Monument Tour

8 Day – Legendary Longreach & Winton
LONGREACH PACKAGE WITH WINTON DAY TOUR

Brisbane 
to Brisbane

PP Twin  
Share

*Conditions Apply. Prices and Member Offers savings are in NZD and include Australian GST. Prices are correct as at 29 January 2018, but may fluctuate due to changes in  
international exchange rates. Prices are inclusive of Member Offers deals, based on two people travelling together in twin share accommodation for bookings made by 31 May 2018.  

Subject to availability, not combinable, available on new bookings only and may be withdrawn at any time. View full tour terms and conditions on www.outbackaussietours.com.au 
Rail travel sectors are operated by Queensland Rail Travel and are subject to Queensland Rail’s booking and carriage conditions. Rail price based on Adult fares.

DISCOVER OUTBACK  
QUEENSLAND

SAVE  
$150PP

SAVE  
$200PP

FREE 
RAIL

 4WD Coach Adventures  |  Scenic Flights  
Iconic Rail Journeys

Call 0800 78 78 90
Email info@oat.net.au or visit www.outbackaussietours.com.au  

OR book through your local travel agent

8135 - AA_DiscoverOutbackQld.indd   1 2/2/18   8:52 am
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Search and rescue advisors are brought 
in, an incident management team set 
up, and searchers deployed. Searchers 
are briefed and given equipment 
and a location to search for anyone 
from a missing tramper to someone 
with Alzheimer’s lost in the city. One 
important aspect of a search, aside from 
the terrain in which a person was lost, is 
the terrain of their mind, which is where 
Lost Person Behaviour comes in.

“We’ll consider the missing person 
and work out what sort of profile they fit, 
whether they’re a hunter, a hiker, a day 
walker, a child,’’ Emma says.

The book contains a collection of 
statistics and profiling collected from 
around the world, which helps give an 
idea of what different people might do in 
any situation.

Once in the field, searchers might 
work from a last known point where the 
person had been, for instance a vehicle 
at the end of a track. Searchers will try to 
determine a direction of travel, perhaps 
from footprints leaving the vehicle.

 “If we can establish their prints, then 
we might find those prints along the 
track and be able to follow them.’’

There are ‘decision points’ for a lost 
person, perhaps a junction in a track, or 
something that looks like a track, from 
where they might get stuck in the bush or 
lost in the dark.

Emma says a search may involve five 
teams of two or three, which would use 
various search techniques, including 
‘sound and light lines', using whistles 
and lights to attract a person’s attention.

“We’ll work along the track, blow  
the whistles, listen, then carry on.’’

Dogs are another tool in a searcher’s 
kit, with some following a scent on the 
ground, or others, like Dart, who is an 
‘area search dog’ and follows a scent in 
the air.

On a good day, all those aspects come 
together and the lost person is reunited 
with their loved ones.

For Robert Galdamez, and many 
others, the skills of everyone from 
search management to a highly trained 
volunteer and her dog mean the 
difference between life and death.

And Emma has a word of advice  
for those who do get lost: “Stay put,  
and stay together.’’

David Loughrey

BEFORE A VOLUNTEER search and rescue 
team found Robert Galdamez wet and 
cold near the summit of Ben Lomond 
near Queenstown, the 25-year-old did not 
think he would make it.

The Australian tourist had become lost 
in the mountainous countryside, night 
had closed in and snow had begun to fall 
in the 2016 incident, one of many search 
and rescue personnel deal with every year.

He told media after his ordeal he did 
not think he would survive.

But at about 12.30am on a frozen 
October night, volunteer Emma Milburn’s 
search dog Dart began sniffing the air, 
indicating she had a scent.

 “We were working round the track, 
we got round and we heard him yell out. 
The dog went in, we followed and we 
found him. For everyone involved it’s 
such a relief to find a person.’’

It is the team effort of a search and 
rescue mission that is the key to its success, 

from the planning and management of  
the search to the teams on the ground.

Providing an essential knowledge  
base behind the searchers is a book –  
Lost Person Behaviour – detailing the 
expected behaviours of people based  
on their profile.

While volunteering takes her to 
some of New Zealand’s harsher climes, 
Emma works by day at the Dunedin City 
Library, where she is a digital outreach 
co-ordinator. Her association with 
New Zealand Land Search and Rescue 
(LandSAR) began through her job when 
she attended a team leaders’ course 
where it was suggested she do something 
to put back into the community.

Keen on tramping, she chose an 
outdoor pursuit that would help others 
and started doing search and rescue. 
Soon after, she trained her dog Dart.

An alert to begin a search for a  
missing person comes from police. PH
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*Conditions apply. Subject to availability. Price quoted based on Twin 
share  in a Deluxe Stateroom aboard L’Austral . Luxury car transfers 
limited to 35 kilometres from AKL/WLG/CHC International Airports. 

Office open Monday to Friday from 9:30am to 5:00pm.   

FOR DEPARTURE OPTIONS & PACKAGE DETAILS  
SEARCH OUR SITE OR ASK ABOUT PACKAGE 199

ANTARCTICA   
+ THE DRAKE PASSAGE  
+ WEDDELL SEA

Discover the wild isolation of the southern 
ocean and Antarctica on a 10 night luxury 
voyage with Ponant Expeditions. Cross The 
Drake Passage to the Antarctic Peninsula and 
the chance to get up-close with the primitive 
beauty of an incredible landscape of ice 
and water, teaming with wildlife. 

13 NIGHT PACKAGE 
Departs Auckland 7 & 17 JAN or 5 FEB 2019 

From 17,999* pp twin share 

Package includes: 
All meals and beverages aboard “L’Austral”
+ shore excursions incl guided Zodiac expeditions
PLUS: Flights – economy class ex Auckland
PLUS : 3 nights pre/post-cruise in Buenos Aires
PLUS: All Airport/hotel/cruise transfers*

THE VOYAGE OF A LIFETIME

#1
08

1 ULTIMATECRUISING.CO.NZ  
OR CALL US ON 0800 485 846

THE AA IS ALL about problem solving. 
Whether it’s a flat battery, a towing 
job or a broken windscreen, the AA 
will fix it.

Now that is being extended with 
the launch of AA Home Response. 
The quick and reliable service will 
offer AA Members around-the-clock, 
at-home assistance to fix problems 
including water leaks, a blocked 
loo and electrical faults and will 
even help those who have locked 
themselves out of their house.

AA Home’s Tim Carr says the model 
is a New Zealand first and will provide 
Kiwis with a dependable safety net.  

“The trust and integrity of the AA 
brand is reflected in the reliable and 
vetted tradespeople assigned to the 
job,” he says.

A burst kitchen pipe or broken 
window is inconvenient at the best of 
times. But when your home is giving 

you grief in the middle of the night 
or on the weekend, it tends to make 
matters worse. AA Home Response 
aims to arrive within an hour, or when 
best suits, and to have the problem 
fixed on the spot. 

“If it is unable to be fixed right away, 
we’ll secure your home and ensure 
you’re safe before recommending 
additional services required,” Tim says.

“Whether the toilet’s blocked from 
something simple like the children 
throwing a toy in it, to the problem 
being more complex, like a gas leak, 
there will always be someone available 
to help.”

AA Home Response launched 
recently in Auckland and will be rolled 
out across other main centres this year.    

See aahome.co.nz for more.  
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 *  Zero deposit with 1.7% fixed interest rate per annum on any new Honda, maximum 36 month term, with establishment fee of $419 plus a PPSR fee of $10.34 and monthly account fee of $4. Subject to Honda Financial Services lending criteria.  
Offer excludes Civic Type R and ends 31/3/18

honda.co.nz 

CR-V from
$37,900+ORC

Civic from
$29,900+ORC

HR-V from
$29,900+ORC

Jazz from
$21,900+ORC

5 YEAR UNLIMITED KILOMETRE WARRANTY
5 YEAR ROADSIDE ASSIST

There’s never been a better time to own a new Honda.
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Wheel Love 
Vanessa Wills and Alice, her e-bike. 
IT WASN’T LOVE at first sight when I met Alice.  
I never saw cycling as a real form of transport,  
so it took a bit of patience from her and me,  
but now we’re tight like tigers.  

My first ride was around Wynyard Quarter on 
Auckland’s waterfront, and I wore jeans just to 
prove you can ride a bike casually. 

Not to say you can’t get a sweat up if you want. 
Turn the power down, turn it off even, but know 
it’s there if you need a boost. I promise it’s not 
cheating. It means commuting to work and 
taking my e-bike on the ferry is now an option. 

Now, weekends are for travelling by e-bike. 
You’ll see Alice and me zipping down Takapuna 
Beach with my husband, Adrian, our one-year-
old daughter, Penelope, and high-energy dog, 
Franklin, alongside us.  
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The road 
AHEAD

New Zealand highways are becoming more  
tech savvy. Monica Tischler investigates.

No longer are roads simply a means for 
commuters, travellers and holidaymakers to 
get from A to B. 

In today’s world, where technology is ever-present 
in our lives, it’s about how we can get to places quicker 
and safer. It’s about recording how many people 
use our roads and what the environment is doing to 
the infrastructure. It’s about making the journey as 
seamless and stress-free as possible.

New technologies are being used on New Zealand’s 
highways. Collectively, they’re a rather cool and futuristic 
take on how to manage growing cities and changing 
environments; a bid to future-proof our country.  

An innovative light show is illuminating the 
highway in Whangaparaoa, north of Auckland, where 
LED lights are being used to curb congestion along 
a notoriously bottle-necked stretch. Dynamic lane 

control uses lights in the road to mark traffic lanes, 
instead of painted lines. Automatically changing light 
formations alter the number of lanes controlling in-
bound and out-bound traffic during peak travel times. 
It manages better traffic flow, is quick to build and 
cheaper than road-widening. 

Auckland Transport’s Travel Demand Manager, 
Miguel Menezes, says despite the lane control being in 
early trial stage, it’s so far proved effective. 

“Generally it’s made commuting about 10 minutes 
quicker but we’ve heard motorists say what used to 
take them 20 minutes now only takes a couple of 
minutes. We’re really impressed,” he says. 

Auckland Transport is continuing to refine the 
model and will investigate the ability to change lanes 
in a demand-responsive way as traffic builds, rather 
than at specific set times.   
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 ˜ Competitive daily rental rates
 ˜ Discounted comprehensive insurance policy with 

     $0 excess liability*
 ˜ FREE additional drivers
 ˜ FREE accessories (GPS, roof racks, snow chains & child seats)

Book online gorentals.co.nz/AA-Membership or call 0800 467 368

*Special terms and conditions apply for AA Members aged 
between 21 and 24.

Exclusive AA Member Deal

M O T O R I N G

Similar peak traffic management 
systems, albeit not as high-tech, are also 
used along Auckland’s Panmure Bridge 
and the Auckland Harbour Bridge.

Mr Menezes says Auckland Transport 
wants motorists to get the most out of 
their roads and is exploring real-time 
camera detection abilities at crossings. 

“We are looking to control how long 
red arrows remain illuminated for 
turning traffic when there’s a pedestrian 
using a controlled road crossing. 
Legally, the crossing signal must be set 
to a specific time but a camera would 
detect if a person has walked quicker or 
has decided not to cross the road,” Mr 
Menezes says.

“Motorists don’t mind waiting if they 
can see the cause of delay, but people can 
become impatient when there’s no need 
to wait. That’s where we need technology 
to help move us along.”  

The AA too, is invested in the changes. 
The AA Transport Technology Group was 
established last year to keep up with new 
technologies and to voice opinions on 
behalf of Members.

The use of fibre optics is among the 
new initiatives used by construction 
company Fulton Hogan. The company 
is conscious of the need to improve 
processes around solving problems and 
to keep pace with new and emerging 
technology, especially in Europe and the 
United States.

For example, Fulton Hogan’s Chief 
Executive of New Zealand Infrastructure 
Services, Graeme Johnson, says an 
alliance with a Dutch civil construction 
company has seen new technology 
installed on Wellington roads to improve 
the safety of cyclists.  

Principal Advisor of Infrastructure, 
Barney Irvine, says technology opens up 
new opportunities for congestion relief 
and road safety and is “an essential way 
to get more out of the infrastructure we’ve 
got without the need to build more.” 

It’s no secret Christchurch has 
undergone major rebuilds after the 
earthquakes rattled the environment 
and infrastructure. Building is underway 
on the Northern Corridor, a new $240 
million, four-lane motorway. A special 
fibre optic geotextile is embedded 
beneath the highway to monitor the 
stability and settlement of the works in 
the ever-moving surroundings. 

The clever textile has been used in 
other countries as an early warning 
system to measure movement in stop 
banks during major floods, but it’s a 
world first to try the technology on a 
large-scale motorway project like in 
Christchurch. Fibres are woven into a 
strong, erosion-resistant textile in the 
ground. Ground strain and temperatures 
are measured by lasers shining along the 
fibre and then converted into data. 

“We’ve formed this 
group because we feel 
it’s essential to shed 
light on what new 
technology will mean 
for our Members as 
motorists.”
BARNEY IRVINE 
Principal Advisor of Infrastructure



From $28,500 + orc
With a turbocharged BoosterJet engine, lightweight platform, and 
packed with sport-tuned features, the new Swift Sport is leaner, 
meaner, and swifter than ever before. 

Visit SUZUKI.CO.NZ/SWIFT-SPORT
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M O T O R I N G

“Bikescout is a new radar-based solution 
we’re providing that identifies how fast 
cyclists are approaching an intersection 
and gives a ‘just-in-time’ warning to 
approaching vehicles, improving safety for 
both parties,” he says.

The intelligent warning system 
monitors the speed and distance of 
oncoming cyclists and alerts approaching 

vehicles via LED lights embedded in the 
road surface. It's particularly useful in 
places of low visibility.

“Historically, city design has meant a 
lack of accessible cycle ways; retrofitting 
these to existing roads creates some 
problems around integration with traffic. 
Bikescout is proving highly successful 
and we are now seeing interest from 

What’s next?
Driverless vehicles, cars and roads that 
‘talk’ to each other to keep the network 
flowing, shared taxis and shuttles 
summoned at the push of a smart-phone 
button… How radical are these ideas, what 
do they mean for motorists and when 
might we see such changes on our roads? 
And what next?

To respond to such questions, the AA 
has established a transport technology 
working group, spanning a number of 
different areas of the business. 

“As a motoring club, we need to be aware 
of what is happening,” AA Principal Advisor of 
Infrastructure Barney Irvine says. “The sorts 
of changes that are starting to take place 
could have a big impact on the products and 
services the AA offers in the future. 

“But they’re also questions that our 
Members are seeking answers to, 
particularly as they’re confronted by 
increasing media coverage, and ever-bolder 
predictions about how far and fast things 
will change.” 

Barney and colleagues will update 
Members with news of transport 
technology that’s in play now, or coming 
soon, all the while maintaining an objective 
perspective and avoiding the hype. 

“We will also report on the things we want 
to see done by government, to enable the 
right sort of progress,” Barney says. 

“But basically, we’ve formed this group 
because we feel it’s essential to shed light 
on what new technology will mean for our 
Members as motorists.”

local authorities around the country. The 
future of our industry is exciting and our 
innovation strategy is perfectly positioned 
to help bring us into that future.”

In places prone to icy roads, like Otago 
and Canterbury, PATeye is working 
magic. The Christchurch-developed 
technology is like a real-time, modern 
adaption of a cat’s eye where a solar-
powered ice detection stud warns against 
freezing hazards. The device illuminates 
when the ground temperature drops to 
frost and is used on roads, railway lines 
and airport runways. 

As the road itself becomes more 
dynamic, it’s combining with technology 
to help motorists navigate the 
infrastructure. Addinsight is a cost-
effective Australian data analytics  
system currently being used in Auckland.  
It provides real-time performance 
indicators from Bluetooth signals picked 
up from mobile phones, vehicle stereos or 
number plate recognition. 

The benefit, Mr Menezes says, is that it 
allows traffic operation centres to pick up 
on accidents, break downs or road works 
as they happen.

“It allows us to see what’s going on 
then and there and we can endeavour to 
solve the issue before it becomes a real 
problem with traffic build up.”

Mr Menezes says the road ahead is 
very exciting. 

“We’re trying to optimise the road 
networks as best we can. The more 
technology we have on board to help with 
that, the better.” 

BARNEY IRVINE 
Principal Advisor 
of Infrastructure
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M O T O R I N G

JULIE ANNE GENTER loves the outdoors, 
owns an e-bike rather than a car 
(although she does have a driver 
licence) and is not planning to have a 
Ministerial vehicle. In her new role, she 
is responsible for road safety, walking 
and cycling and electric vehicles in the 
new Government. 

The Green MP’s path to the Beehive 
started in the US where she was  
born, to France, then to New Zealand. 

At Auckland University she earned a 
Master’s degree in urban and transport 
planning before working as a transport 
consultant. This is her third term in 
Parliament.

What would you be most proud of in 
the future if you can achieve it in the 
transport area?
I would be most proud to achieve a huge 
increase in people walking and cycling 

and a large reduction in deaths and 
serious injuries on our roads and I think 
the two are related. Achieving one will 
help achieve the other.

At the moment about 80% of trips in 
New Zealand are made in cars. What 
would you like to see that proportion be?
In places where they have very balanced 
transport systems, they end up with 
something like a third of trips walking  

Champion for 

CHANGE
Dylan Thomsen meets the new Associate Minister of Transport.
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and cycling, maybe 25% to a third by 
public transport and between 25% 
and a third by car. And I think that’s 
entirely realistic. So, certainly not talking 
about stopping all car trips but we have 
unintentionally created environments 
where it’s very inhospitable to walk or 
cycle. It’s extremely inconvenient and 
expensive to take public transport and 
that has all sorts of cost implications 
for people in New Zealand. It costs 
our health system, it costs the climate 
and the environment and it makes our 
towns and cities less attractive places 
to live. So there’s a real opportunity in 
changing transport policy, and planning 

The number of deaths and serious 
injuries on our roads has been increasing 
for four years consecutively and 2017 was 
a particularly bad year. I think there are 
huge opportunities to get better outcomes 
but I’m well aware that it could take 
some time for a change in policy and 
prioritisation of funding. Redesigning 
some of our riskiest roads will take time. 

We can do so much better. If we had 
the same rate of deaths on our roads as 
Sweden did we would have 200 fewer 
deaths per year. That is more than a 50% 
reduction from what we’ve got right now. 
I think it’s worth striving for and I believe 
we can achieve it.

The last Government had a goal of 
64,000 electric vehicles (EVs) by the end 
of 2021. Is that something you want to 
be more ambitious about?
Yes, especially because the cost of EVs is 
coming down quite rapidly and the last 
Government provided virtually no support 
for policies that would be effective in 
increasing the rate of uptake of EVs. The 
key thing is bringing down the up-front 
purchase cost and making sure that there 
is a network of charging stations so people 
feel confident they can rely on an EV.

Is there a message you would like to 
share with AA Members and the public?
My main message is around safety.  
The Government’s already announced  
a short-term increase in funding for road 
improvements on high-risk rural roads 
and we’ll be looking at accelerating the 
speed management programme which 
means identifying those roads where we 
need different speed limits.  

What I’d love is for everyone to think 
about how it would feel if they found out 
a loved one had been killed in a car crash 
and to keep that in mind when they’re 
out on the road driving; also, when we’re 
proposing changes to road design or to 
speeds. Everyone agrees we need to put 
life first but keeping that in mind when 
we have to make changes is sometimes 
hard to do. 

We’re going to be using the most data-
driven, evidence-based approach we can 
to ensure that the changes we make will 
be effective.  

and funding in a way that will massively 
enhance the places where people live and 
work, increase their choices and reduce all 
of these negative costs.

What do you see as the biggest challenge 
you might face in your role in transport?
I think the biggest challenge will be the 
transition. Because inevitably when we’re 
trying to provide more ability for people 
to walk, cycle, take public transport, to 
have very people-oriented town centres, 
there will be a bit of friction as we make 
that transition. We’re already starting 
to see that. When you reclaim road 
space or parking spaces to provide this 
infrastructure for people to walk and cycle 
or for bus lanes, there’s fear and concern 
from local retailers or local residents. 
That’s what happens in every other 
city overseas. But we see demonstrable 
benefits from a more balanced approach 
and a more people-centred approach. 

I think the other challenge in New 
Zealand is that there are so many different 
players. The New Zealand Transport 
Agency (NZTA) is a very powerful player 
but a lot of decisions around public 
transport are made by regional councils 
and decisions around parking policy, 
planning, the location of bus stops, the 
allocation of road space on the local roads 
are a local authority’s. So trying to get 
a more joined-up approach between all 
the different authorities associated with 
transport could be a bit of a challenge. 
And it takes a long time to plan and invest 
in certain types of infrastructure, so I 
think we’ll be getting on a great pathway 
but I’m not sure how much we’ll be able  
to show for it in three years.

Do you have a personal connection with 
road safety or are you just looking at the 
overall community harm from crashes  
on the roads?
It is just the overall harm and crashes on 
the roads. I have had friends who have had 
loved ones injured and even killed in car 
crashes but I, luckily, have not myself.  
But every time someone dies it’s a tragedy. 
And it’s also a tragedy that there are so 
many people who aren’t able to enjoy the 
benefits of walking and cycling because 
they are afraid of being killed.

LEFT Julie Anne Genter and 
Linwood Avenue Primary 
School pupils test out 
Christchurch’s new Shag 
Rock to City cycleway. 
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WHAT 
HAPPENED?

Simon Douglas reports on a study of the causes of road accidents.

WHEN PEOPLE THINK of serious crashes they tend to 
think of things like drunk drivers, extreme speeds 
and people acting recklessly. But a new study from 
the AA Research Foundation challenges these 
perceptions and found many crashes involve 
everyday people not doing anything extreme.

The first-of-its-kind study found that in around 
three quarters of crashes where vehicle occupants 
were seriously injured the drivers were generally 
following the rules of the road, but they made a 
mistake or a poor decision, or something unexpected 
happened. To put it another way, they were going 
about their ordinary business when something went 
wrong and they were seriously injured.

The focus in road safety is generally on the more 
than 300 fatal crashes that happen each year, but 
there are about 10 people seriously injured from 
road crashes for each death and the social cost to 
the country is estimated at $786,000 per reported 
serious injury. This was one of the reasons the 
AA Research Foundation wanted to improve our 

understanding of serious crashes and, in particular, 
what proportion of crashes resulted from extreme 
behaviours and what proportion were the result of 
what the research called 'system failures'.

Hamish Mackie of Mackie Research explains:  
“We took the detailed reports from 300 passenger 
vehicle crashes that resulted in either a fatality or  
a serious injury, and we analysed them in terms of the 
'safe system' that underpins the Government’s current 
road safety strategy. We looked at whether there had 
been driver error, or whether speed was an issue. 
Was the vehicle safe? Was the road unsafe for some 
reason? And we set some criteria that triggered a 
‘reckless behaviour’ categorisation, like driving drunk 
or without a licence, driving at more than 20km/h 
over the speed limit, or not wearing a seatbelt.”

As can be seen in the graphs, right, the research 
found significant differences between fatal and 
serious injury crashes.

For fatal injury crashes there’s an even split 
between reckless behaviour and system failures.  
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Accident analysis 
The study differentiates between deliberate ‘reckless 
behaviour’ causing an accident, and ‘system failures’ 
which defines unintentional errors. 

Examples of reckless behaviour:
• Having a blood-alcohol count over the licence 

condition (0 for youth, 0.08 for adults)
• Not having a licence
• Driving 20km/h over the posted speed limit

Examples of system failures:
• A vehicle not having front or side airbags
• Hitting a hazardous roadside object
• Driver crossing a centre line

But when it comes to serious injury crashes, there 
are many more crashes where a system failure was 
identified. This suggests that we can significantly 
reduce the serious injuries on our roads by not just 
trying to stop extreme behaviour, but also looking  
to improve the whole ‘safe system’.

The concept behind the safe system (shown in 
the diagram below, right) is that the harm from 
crashes comes from the combination of four different 
‘pillars’: the road users, the speeds they are travelling, 
the vehicles they are in and the roads they are on.

Another key finding of the research was that 
the majority of crashes, both fatal and serious, 
involved failings across three or four pillars of the 
safe system. An error by the road user was involved 
in over 90% of both fatal and serious injury crashes 
(we are, after all, human and we all make mistakes) 
but in most cases people were also in vehicles that 
were less than ideal in terms of safety, and on roads 
that could be made more protecting or with speed 
limits that may not match the environment.

One particularly interesting set of findings from 
the research relates to the safe vehicle pillar.  
In almost 80% of fatal and serious crashes in the 
research, the safe vehicle pillar was triggered.

The research clearly showed that if two cars 
collide, occupants in younger cars and ones with 
more safety features suffered less harm than those 
in older cars. Cars older than 14 years were less 
protective than those that were under 14 years in 
age. These cars don’t tend to have ESC (Electronic 
Stability Control) and while they may have a driver 
airbag, they may not have passenger and side 
curtain airbags. This is a particular challenge in 
New Zealand where the average age of vehicles in 
our fleet is more than 14 years old (compared to 
Australia’s 10 and Japan’s eight).

The research also showed when looking at the 
different sorts of passenger vehicles on the road  
that SUVs, vans, 4WDs and utes had a higher risk of 
rolling over in crashes.

So what can we take out of the research?  
From the AA’s perspective, it highlights that for 

us to improve road safety we need to be doing more than just 
targeting the behaviour of road users and extreme actions. 
If a crash happens on a road with barriers on it there is less 
chance that it will result in serious injuries or deaths. Getting 
more people into more modern vehicles with side-curtain 
airbags and electronic stability control will also mean less 
severe consequences if they are involved in a crash.

And as individuals we can all do things to minimise our risks 
of being seriously hurt on the roads like not driving when we’re 
tired, avoiding distractions behind the wheel, making sure 
everyone wears a seatbelt and looking for a four or five-star 
safety rated car the next time we are looking to buy. 

By doing so we’ll be lowering the risks of a serious injury for 
ourselves and our loved ones because at one point or another, 
we all make mistakes.  

RECKLESS BEHAVIOUR VS SYSTEM FAILURE
Proportion of fatal and serious crashes involving reckless behaviour

 Reckless Behaviour       System Failure

Fatal crashes Serious injury crashes
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29%

51%
71%
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Use your home to open  
doors in retirement.

If you are retired (or soon to be), you may be concerned 
about having sufficient income to fund a comfortable 
retirement. You are not alone. Rising living costs that 
are outstripping superannuation payments means 
that many retired Kiwis face a potential shortfall in 
retirement savings.

There is a potential solution, however, and it is based on 
home equity. Many seniors have significant untapped 
wealth tied up in the value of their home. In the past, 
to access that value there was often no alternative but 
to downsize or sell. 

The good news is that there is a type of mortgage - 
called a Reverse Mortgage - that allows you to unlock 
the equity tied up in your home, without having to sell it.

Over the past decade, Reverse Mortgages have 
become a more popular financial product. More and 
more Kiwi seniors are using them to cover day to day 
expenses, or do more in retirement such as travel, help 
their families or renovate their homes.

For more information visit www.seniorsfinance.co.nz 
or have a chat with one of our friendly specialists on 
0800 488 740.

Heartland Seniors Finance is a division of Heartland Bank Limited. 
Heartland Bank Limited’s lending criteria, fees and charges apply.

Follow us on 
Facebook



SWITCHED ON
All you need to know about buying a second-hand electric vehicle, by Rachel Ellis.
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PRICES ARE DROPPING, driving ranges 
are increasing, and the public charging 
network is growing. Already, there are 
around 25 electric and plug-in hybrid 
models available in New Zealand and 
as the EV market matures, the deals on 
second-hand EVs improve.  

So you’re in. You’ve decided a second-
hand electric vehicle is the right choice 
for you. The next step is research.

Learn the difference
Battery Electric Vehicles run an electric 
motor with a battery you charge by 
plugging in. No fossil fuels, no emissions. 
The bigger the battery, the farther you can 
go before the juice runs out ‒ and they’re 
getting better all the time. First-generation 
Nissan Leafs had a range of up to 130km 
on a single charge; the latest model has a 

range of up to 400km, depending on the 
size of the battery pack. High-end Tesla 
cars will keep you going for about 500km.

Electric Range-Extended Vehicles, 
like the BMW i3, have a plug-in battery, 
an electric motor, and a combustion 
engine. The tiny petrol engine generates 
electricity, it doesn’t drive the wheels; 
according to BMW the i3's extender motor 
increases its range to about 340km.

Plug-in Hybrid Electric Vehicles, like 
the Mitsubishi Outlander PHEV, run on 
battery for short trips up to 50km, and then 
switch to a petrol engine when the battery 
runs out of power. There is no range 
anxiety with these but with two engines 
there is more that could go wrong. One of 
the bonuses of an electric engine is having 
only about 20 moving parts, as opposed to 
the 2000 of a petrol or diesel engine.

Charging ahead
Powering up an EV takes between 25 
minutes and ten hours. Charging at 
home is simple; using a timer to charge 
after 11pm when electricity rates are 
lower is a good option.

You can charge an EV through a 
standard three-point socket, a home 
charging unit, a caravan plug, or at the 
slow charge or DC fast-charge stations 
popping up on New Zealand’s electric 
highway. Charge.net.nz can show you 
where they are.

At a rapid-charge station, you can either 
top up or get a full charge, which takes 
around 25 minutes and costs about $10 per 
100km; a similar cost to a conventional car. 
With limited fast-charging stations capable 
of charging only a couple of cars an hour, 
you could end up waiting some time.



Real Customers
Praise

Ampli-Ear Quality!
* Problem Solved!
“My husband’s habit of
losing his hearing devices
on a regular basis is now
solved, at only $69.95, he
can simply buy another
one if he loses it and it
won’t break the bank.” –
Mrs. L.B.

* What He’s Been
Searching for!

“I have ordered other
hearing devices for my
father but they didn’t work
for him. The Ampli-Ear is
what he has been
searching for. He really
likes it.”–  Mr. A.O.

* Very Good!
“I like these a great deal.
These are very good.”– 
Mr. G.S.

* Tremendous!
“I purchased one of your
hearing devices some two
or three months ago. I
must say how thrilled I
was with it. I have told
many of my friends about
your product”– Ms.W.K.

The Very Best!
Since the year 2000 – Ampli-Ear has been
our No. 1 selling in-ear amplifier in America.
With 750,000 units sold all across the United
States – Ampli-Ear has proven itself to be
our best and most reliable amplifier – and
amazingly UNDER $70! Now, the engin  eers
at Ampli-Ear have developed a new
improved, smaller amplifier... appropriately
named the MICRO Ampli-Ear. The new
smaller model’s advanced amplification
circuitry and Enhanced Capacitor is now
available here. Compared to previous
versions, we believe the MICRO Ampli-Ear
is by far our best product, providing clarity,
ampli fication and comfort! Yes! The NEW
MICRO Ampli-Ear is our smallest ever
amplifier and is 100% adjustable, designed to
fit the smallest to the largest ear opening. It
fits both men and women and is very
discreet in your ear, measuring only 1.3cm x
1cm. So, end those embarrassing moments.
Never apologise again for not being able to
hear. Use the MICRO Ampli-Ear amplifier to
increase the volume of:
• Whispers
• Phone conversations
• TV – even with the volume on LOW 
• Conversations in crowded rooms

Trust Ampli-Ear Quality
• Super Comfort – 5 silicone ear tips
• Extra Discreet – Super small size
• Mega Power – High-tech cir cuit  ry

amplifies like never before!
• Outstanding Value – Amazingly this

amplifier costs just $69.95
• Guaranteed – best price promise
• Mega Easy – Easy sound adjust  ment and

easy battery changes!

Now Direct From The
Manufacturer To You!

NEW SMALLER MICRO MODEL

Try this tiny
Hearing Amplifier

Clinical research reveals how hearing with
two ears (binaural amplification) is best:

Nature intended us to hear with
both ears. We hear sounds more
accurately, hear speech more
clearly and our sense of balance
and direction is better when we can
hear sound in both ears. So, if you
use an amplifi er in just one ear, this
can put you at a distinct disadvant-
age, making it more diffi cult for your
brain to understand and process the
sounds you are hearing.
With one in each ear, not only will
you hear more clearly and precisely,
but you can also set lower volumes,

minimizing the risk of sound
distortion in the ear, which can
cause audible strain and fatigue. You
will fi nd it easier to tell the direction
a sound is coming from – this is
particularly useful in crowded places,
listening to public address systems
and in nego tia  ting busy roads. 
At Ampli-Ear we understand the
impor tance of binaural amplifi cation
and are therefore offer ing a discount
of $20 when you buy two Ampli-Ears
– see coupon below.

A Promise from the MD
of Ampli-Ear

Thank you for letting me take a
minute of your time. Look. I know
you may be sceptical of a $69.95
amplifi er. I would be too since they
can sell for hundreds of dollars. So
how do I supply a good product at a
low price? Easy. We have no middle
men or mark ups so that the
customer – YOU – are charged a fair
price. I promise you Ampli-Ear is a
top quality product... that will make a
real difference to your quality of life.
With over 750,000 units sold, many
testimonials, and factory direct
pricing – I can say that you will be
happy with your purchase.
Christopher England, MD, Ampli-Ear

Our Guaranteed Best Price Promise
Buying direct from Ampli Ear, you can be 100% confident that you are
paying the lowest price. You won’t find this product cheaper anywhere
else, if you do we will refund the difference. In addition we include a 1
year manufacturers repair/ replacement warranty. Ampli-Ear, with
over 750,000 units sold, is the world’s No 1 in-ear amplifier... and it
will improve YOUR quality of life. ORDER NOW.

BEST PRICE PROMISE
We guarantee that you won’t find this product at a better price anywhere

on the high street or online. If you do we will refund the difference!

Experience the benefits of TWO Ampli-Ears:FROM
ONLY

NEW
OUR SMALLESTMODEL
EVER!

750,000 sold in
the USA. Now smaller

MICRO model
available here

$59.95
EA

Century Mail prides itself on providing quality 
merchandise and high standards of customer service.
If you feel our service has not met your expectations or 
if you are unsatisfied with your purchase - please call 

our friendly Customer Service Department immediately.

90 DAY GUARANTEE90 DAY GUARANTEE

Post To: Century Mail, Dept.KMA35,
PO Box 912021, Victoria Street West, Auckland 1142

Buy online at www.cmshop.today/KMA35

Please send me
1 MICRO Ampli-Ear
(including batteries)
for $69.95 + $9.95
insured p&p

SAVE $20 – 
2 MICRO Ampli-Ears
(including batteries) for
$119.90 + $9.95
insured p&p

10 YEAR DAMAGE
REPLACEMENT
WARRANTY – 
only $14.95

I am ordering within
7 days and I claim my
free WAX REMOVAL
BRUSH

Lines Open
7 Days:

12.00pm-9.00pm 0800 55 77 99
CALL NOW Ask for

Dept
KMA35

Occasionally we may make your data available to carefully selected companies. If you do not wish to receive
interesting offers from these companies, please tick this box q If you do not wish to receive
further communications from Century Mail, please tick this box q Delivery normally within two
weeks but please allow 28 days. B160

I enclose a cheque/Money Order payable to Century Mail for $…………

Please charge my VISA/MASTERCARD:

Expiry____/____Signature___________________________________________

Mr/Mrs/Ms______________________________________________________________

Address________________________________________________________________

Suburb_______________________________________________Postcode__________

Phone_____________________________________DOB_______/________/__________

Email______________________________________________________________________
q Tick this box to sign up for exclusive email offers from Century Mail.

PLEASE PRINT

CVV
The last 3 numbers on
the back of the card.

© Century Mail 2018
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EVs are well suited to short work 
commutes or daily trips. They use about 
30% less battery capacity crawling along 
at 30km/h in traffic, than doing the same 
distance at 100km/h. On average, New 
Zealanders commute about 28km per 
day, so a driving range of 100km usually 
does the trick for a city car. If you’re 
going on a longer trip, plan when and 
where you will fast-charge, and enjoy a 
coffee. Maybe stay overnight in a B&B 
and slow charge ‒ check out  
plugshare.co.nz. If range anxiety 
threatens to ruin the road trip, consider 
putting the accumulated fuel savings 
from your EV toward renting a car.

Check before you buy
Batteries don't usually fail as they age, but 
they do lose capacity. An eight- to 10-year-
old battery may only have about 75% of its 

capacity left. That could be an issue in a 
car that only had a 110km range when new, 
but for an EV with a range over 300km, 
that 75% capacity still leaves a great second 
vehicle for everyday running around.

Check the state of the battery’s health. 
You can get a copy of a recent scan of 
the battery from most dealers, or check 
battery capacity on the dashboard.  
A new Leaf, for example, will have 12 
battery bars showing on the dash: 10 bars 
would mean the battery had about 75% 
charging capacity left.

Check your plug type because plugs and 
connectors differ. One plug type might not 
be compatible with the connector at the 
station you want to charge up at – such as 
one near your work place. The solution: 
download the PlugShare app to see where 
you can plug in your EV and which public 
slow-charging AC stations have sockets 
suited to your EV’s charging cable.

Does your EV have a DC fast-charge 
port? Not all EVs do and it might not 
matter to you, but you should know 
either way before you buy. A fast-charge 
station converts AC power from the grid 
to the DC necessary for your battery.  
If your EV lacks a DC fast charge port, 
it will still have an onboard charger that 
coverts the AC current to DC, but slowly. 

Onboard chargers vary from model 
to model. In a Leaf, for example, the 
onboard charger can be a 3.3KW or a 
6.6KW. The basic difference is that the 
6.6KW charges twice as quickly at a slow-
charge station or through a wall unit.

Test drive
Find out how an EV performs on your 
commute, work out your charging options, 
power it up at home overnight to get a 
good picture of the battery health and then 
decide whether you’ll be as passionate as 
other EV owners are about their cars. 

Why not rent an EV for a few days, to see 
how it suits? 

Finally, used electric cars are still used 
cars, and you should follow all the normal 
steps before buying: get it inspected 
and get its history to ensure it has no 
outstanding finance or police interest. 

And a car safety rating should always 
be part of the buying decision. If the 
car you're considering hasn't been 
rated, check what safety features it has, 
including ABS braking, airbags, electronic 
stability control and three-point seat belts 
in the back seat, before committing.

See rightcar.govt.nz for ratings.   

Download the 
PlugShare app to see 
where you can plug 
in your EV and which 
public slow-charging 
AC stations have 
sockets suited to your 
EV’s charging cable.
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Jacqui Madelin test drives a luxurious classic.

THERE’S SOMETHING about driving a Bentley which says “I’ve made it” in a way few other cars do. 
These are vehicles for those who have not only made their pile, but are happy to let you know it, and not in 

a flashy new-money way that kits your house out with gold taps but with the elegant solidity of a global bank. 
You’re clearly so comfortable in your success that only driving an automotive leather-lined city block will do.

Yet this city block has something else to it. It literally sets you above ordinary drivers on the road, 
looking down on the hoi polloi, because this is the Bentley Bentayga, the brand’s luxurious SUV.

The very concept seems like an oxymoron. Take a vehicle that costs more than some houses, kit it out 
in a manner better suited to Buckingham Palace than hunting buck, then jack it up and send it into the 
boonies. Why would you? Yet now you can, just as you can take a car designed to trounce all others at 
speed and do the same, with a Porsche Cayenne or Lamborghini Urus, a Jaguar F-Pace or a Maserati… 

In fact we did nothing of the sort, if only because truly off-roading anything that weighs 2.5 tons would 
require a second AWD and a tow rope and snatch strap, just in case.
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STAYING SAFE
A refresher workshop for senior road users
Have fun and brush up on ways to maintain your  
mobility and independence
Staying Safe is a classroom-based refresher workshop  
designed for all senior road users aged 70 and over. 

The aim of this workshop is to:

•  help you to maintain and improve your safe  
driving practices

•  give you information about other transport options  
available when driving is no longer possible.

For more information about courses, please contact  
the NZ Transport Agency on 0800 822 422.

You can take a self-assessment quiz, watch safety videos and 
read about how to improve your safety on the road  
at www.nzta.govt.nz/safety/driving-safely/senior-drivers.

Why not visit today?

M O T O R I N G

Instead, we sampled the route many of 
the car’s real owners will follow, puttering 
around Auckland’s city centre, parking 
this 5.1m-long, 2.2m-wide vehicle amid 
a flotilla of SUVs at Cornwall Park’s café, 
before cruising along SH16 westwards, to 
saunter past its vineyards.

After all, this wagon costs $285,000 as 
standard; our test model $336,641 with all 
its cost options tallied. Families heading 
into the boondocks in one of these are 
more likely to carry champagne and caviar 
than coke and chips, and tackle gravel 
winery driveways, not gravel pit washouts.

This 4L turbo diesel is surprisingly 
quiet. And it delivers both the relaxed 
cruise and the punchy acceleration 
you expect from the brand, thanks to 
the efficiency of an eight-speed auto 
transmission, and the mighty 900Nm of 
torque the engine delivers from virtually 
idle to 3,250rpm, just before peak power 
arrives, at a generous 320kW. 

You also expect both reasonable 
handling and a cosseting ride, both 
of which this Bentayga delivers. It felt 
impressively confident rounding the few 

corners we tackled with vigour, and at no 
point did it transmit any unpleasantness 
from the roadway to our seats.

And then, of course, there’s the 
environment. And we don’t mean outside 
– though Bentley claims an overall thirst 
for this car of just 7.9L/100km – we mean 
inside, where a herd of gently-reared cows 
breathed its last to clothe the interior in 
Beluga leather. And clothe is hardly an 
exaggeration; it’s all over the place, even 
the parcel shelf is leather-clad.

Checking out the cost options was 
a bit of a shock, though. Stuff you’d 
consider standard on many mass-market 
cars costs extra in this one. The ‘city’ 
specification includes park assist and 
reverse traffic warning as well as top 
view camera and traffic sign recognition; 
the entire suite of city safety aids adds 
$12,374 to the price. The ‘touring pack’ 
that includes adaptive cruise control, 
lane assist and a head-up display threw 
an additional $17,704 onto that – almost 
as much as a new small car – and only 
the ‘sunshine’ option brings items you 
wouldn’t expect as standard, like the 

sunroof and electrically-operated blinds 
for the side windows.

Mind you, a well-heeled buyer could 
be forgiven for going overboard, for the 
options list runs for pages. And though 
some of the prices are eye-watering to folk 
like me, some are not. You could spend 
over $20K for a set of 22-inch alloy wheels, 
or more than $70K for a personal satin-
finish paint commission, but just $471 to 
have a human being contrast-stitch your 
steering wheel or $300 for a first aid kit 
and warning triangle.

We suspect looking at the price list 
won’t bother the buyer of a new Bentley, 
and nor will this car’s ostentatious size. 
After all, the same brand’s Mulsanne 
sedan is a touch longer and almost as 
wide. And though size and weight are a 
handicap when it’s speed, acceleration 
and incisive cornering you’re after, 
they’re a positive bonus if it’s gravitas 
you seek. And this Bentayga delivers that 
in spades. 
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 NEW  TO MARKET 

 VW  ARTEON 
Wrapped around the MQB platform, VW has lavished the Arteon with almost every conceivable function and 
feature to enter into the realms of the luxury sedan/coupe. There is only one R-spec model; the decisions needed 
are around colour, seat upholstery and mag wheel type. For $74,990 you get a 206kW 2L turbo petrol engine, 
4Motion AWD, with a seven-speed DSG transmission. It’s equipped with a raft of safety assists: one that really 
stands out is the ability to navigate the vehicle to a safe stop should the driver become unresponsive at the wheel.

 BMW  M2 
This super coupe’s update involved tweaks to 
enhance an already impressive sport BMW. 
Take one great sounding turbo six-cylinder 
engine, encase it in a striking two-door body, 
add huge brakes, performance exhausts 
and paint it Long Beach Blue Metallic and 
you get an idea of the beast the AA team got 
to drive. BMW’s Motorsport ambience is 
created as soon as you set yourself down into 
the leather sports seats and grab the BMW M 
steering wheel. This car is a lot of fun and is 
worth every dollar; price starts from $117,050.

 PEUGEOT  3008 
The new Peugeot 3008 is here. With 
a host of technology and features 
added, the SUV is equipped with 
the latest generation of Peugeot’s 
driver-oriented i-Cockpit shared with 
the 208, 2008, and 308. The base 
model Active heads the line-up with 
a 1.6Lpetrol engine, six airbags, ESP 
with trailer stability control, LED 
DRLs, speed limit sign recognition, 
passive lane departure warning, 
reverse camera and parking sensors. 
Rounding out the specs are 17” alloy 
wheels, roof bar, dual-zone climate 
control A/C and automatic lights and 
wipers. Not bad for under $40k. 
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2.3L /100KM
13.2kWh /100KM

www.ancap.com.au

BUYING A NEW CAR?
Get advice from the experts.  
The AA Motoring Services team 
test-drives new models and makes of car. 
Their detailed, impartial reports are 
available on aa.co.nz in the cars section, 
along with ANCAP safety ratings.

Fuel economy ratings apply to the models 
illustrated. To compare fuel efficiency 
ratings across other vehicles, go to:
energywise.govt.nz/VFEL

 MINI COOPER 
 S E COUNTRYMAN ALL4 
Mini’s first ever plug-in hybrid is built with 
BMW eDrive components as used and tested 
in the iPerformance range. The Countryman 
was a bit of a hit from the start; now it has a 
super low fuel consumption of 2.3L/100km, 
41km electric range, and 24kW more power 
than the larger engined Cooper S.  Features, 
handling and drivability characteristics are 
typically Countryman: fun and functional. 
Customisation seems limitless; our test 
vehicle had 19” mag wheels, chrome accents, 
picnic bench (yes), panoramic glass roof, 
electric heated seats, adaptive cruise control 
plus more, for around $59,900. SEAT  LEON CUPRA 

Spanish manufacturer SEAT (pronounced 
say-at) has set up shop in New Zealand; we 
tested its top-spec brag piece, the Cupra. 
Apart from the big wheels and red brakes, the 
exterior is unassuming and gives little hint 
of the animal underneath. But hit the Cupra 
drive profile button and feel the suspension 
tighten up, the revs increase and hear the 
exhaust bark as the DSG transmission down-
shifts. If you’re in the market for a hot hatch 
that looks a bit different and leaves the GTi’s 
behind, take a look at the Leon Cupra. It’s 
priced from $56,900. 

 HYUNDAI  KONA 
Hyundai’s smallest SUV has launched here and the brand is not shy to boast about its technology, safety and practicality. 
It’s great to see an impressive level of safety features included as standard, especially in a market segment that is 
experiencing significant demand and rapid expansion. The target market is singles seeking urban adventures, couples 
venturing out on day trips that might include a spontaneous overnight stay (because you didn’t listen to the navigation), 
and commuters looking to inject a bit of life into their day. Seems like the Kona could suit anyone. Priced from $31,990.



These days mobile phones are getting more complicated and have far more
features than you’ll ever need. What’s more, payment plans can be confusing
and tie you in for a year, two years or more. That's why we've launched the
EasyPhone 3… A no-nonsense mobile phone with just the essential features,
so you can keep in touch with friends and family with ease.

BIG buttons with BIG numbers.
Easy to see. Easy to press.

Straightforward INSTRUCTIONS in clear
language that’s simple to follow.

LARGE illuminated display with an 
easy-to-read screen.

NO CONTRACT. Not linked to any mobile
phone network. Use any sim card. That’s
right, there’s  NOTHING TO SIGN.

HANDS FREE feature. Talk without having
the phone glued to your ear.

SOS Store up to 5 phone
numbers of relatives or
friends. Just one press
calls each person in turn,
activating the loudspeaker
so you can talk hands-free. 

Easy to use  TEXT MESSAGING system.

Simple to operate, soft touch  
VOLUME CONTROL.

Optional VIBRATION alert. Never miss
calls in noisy rooms. 

A full battery charge lasts up to 5 days in
STANDBY plus you’ll get up to 5 hours of
TALKTIME.

Built in FM RADIO. Listen to your
favourite shows or sports when you’re out
and about. 

Built in TORCH. So you don’t get caught out
in the dark!

1000 MEMORY PHONEBOOK. 
More than you’ll ever need.

Easy to use CAMERA so you can capture 
precious moments.

Built-in CALCULATOR, ALARM CLOCK
and CALENDAR
to keep yourself organised

BONUS charging cradle included
for FREE if you order within 7 days.
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Introductory Offer
At last! A simple, easy to use,
no nonsense mobile phone.
Big Buttons. Clear Display. Loud Ringtone.

Here’s what our customers say about
the EasyPhone

“What a great phone. I can see the keypad and screen, so
clearly I no longer have to reach for my glasses when I
make a call. The big buttons make it so much easier to dial
a number with my arthritic fingers, and I’ve even used the
SOS button once when I slipped on the ice last winter”
Mrs Patricia Glenson
“The EasyPhone should be awarded Gadget of the Year
for the over 50s. It’s so simple to use. I normally need my
son to show me what to do but not with this phone. The
SOS is so handy – I’ve never had to use it in an
emergency, but I call my son every day, so it’s easy to just
press the button and talk” 
Mrs Emily Jones
“...great phone, no-nonsense, fantastic battery life, easy to
press buttons, easy to see screen and I even listen to my
favourite talk show or the cricket when I’m on the bus or
out and about” Graham Burgess

© Century Mail 2018

BUY 2

& SAVE

$100

INCLUDES 

SOS
BUTTON

NEW
MODEL

FREE
Desktop
charging

cradle if you
order within

7 days

90 DAY GUARANTEE90 DAY GUARANTEE

OR SEND TO: DEPT KM322, CENTURY MAIL
PO BOX 912021, VICTORIA ST WEST, AUCKLAND 1142.

Mr/Mrs/Ms__________________________________________

Address_____________________________________________

___________________________________________________

Suburb______________________________Postcode_________

Phone___________________________DOB_____/_____/_____

Email_________________________________________________
q Tick this box to sign up for exclusive email offers from Century Mail.

V2511

Lines Open 7 Days:
12.00pm-9.00pm 0800 55 77 99CALL NOW Ask for

Dept KM322

q    I enclose a Cheque/Money Order payable to Century Mail for $______
q    Please charge my VISA / MASTERCARD as follows: 

Order online at:  www.cmshop.today/KM322
Expiry____/____Signature___________________________________________

CVV
The last 3 numbers on
the back of the card.

q  I am ordering within 7 DAYS and claim 
     my free charging cradle.
q Please send me ONE EasyPhone 3 
    mobile phone for only $189.95 + $9.95 p&p
q BEST DEAL Please send me TWO
     EasyPhone 3 mobile phones for only 
     $379.90  $279.90 SAVE $100 + $9.95 p&p

Occasionally we may make your data available to carefully selected companies. If you do not wish to
receive interesting offers from these companies, please tick this box q If you do not wish to receive
further communications from Century Mail, please tick this box q Delivery normally within 
two weeks but please allow 28 days.

Just a straightforward, 
easy to use, mobile phone.
• No GPS • No Sat Nav • No WiFi 
• No Video Games  • No Worries

Order your EasyPhone 3 now by
calling 0800 55 77 99 or by

completing the coupon below.

11351KM322 FPFC AADIRECTIONS_11351KM322 FPFC AADIRECTIONS  1/02/18  12:36 PM  Page 1
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THE SEVEN-SEAT SUV faced down nine other 
finalists for the Car of the Year trophy and 
was voted top by the New Zealand Motoring 
Writers’ Guild and the AA.

General Manager of Skoda NZ, Greg Leet,  
says the win was extremely gratifying. 

“It was a fantastic win; it’s the big one that 
every manufacturer covets and we wanted it, 
a lot,” he says. “I have a table in my office 
loaded with awards but this one, the AA Car 
of the Year – that’s right in the middle.”

The Kodiaq is the first medium/large SUV 
that Skoda has brought to the market and it 
won category awards in several other 
countries last year, Greg says. 

AA Motoring Services General Manager 
Stella Stocks says because the Kodiaq lined 
up alongside a collection of very worthy and 
varied contenders in the 2017 competition, 
the win for Skoda was even sweeter.

“Skoda has presented the world with a 
great all-round vehicle. While it’s clearly been 
built with the family in mind, the Kodiaq’s 

configuration, spaciousness and technology 
ensures the market has an affordable 
versatile choice that will endure,” Stella says. 

“SUVs remain the most popular segment in 
the Kiwi motoring market and Skoda’s entry 
into the seven-seater space with the Kodiaq, 
which also has a five-star safety rating from 
ANCAP, means we’re well served by the brand.”

New Zealand Motoring Writers’ Guild 
President Robert Barry says the Skoda Kodiaq 
SUV more than lives up to the brand's tag line 
of being Simply Clever.

“The Kodiaq is more refined than many 
luxury SUVs with great design ideas, excellent 
packaging and competitive price points. It’s 
made the Skoda brand come of age in New 
Zealand and reach critical mass, so it’s no 
surprise that it won the accolade of 2017 New 
Zealand Car of the Year.”

The New Zealand Car of the Year was 
selected from a shortlist of new models 
released to the market between October 1, 
2016 and September 30, 2017. 

Last year ended on a high note for Skoda when the Kodiaq took  
out the New Zealand Car of the Year award. 

CAR OF THE YEAR 
Alongside the Car of the Year award were 12 

best-in-class categories. In these, the judges 
selected from new cars currently available for 
sale new in New Zealand, which meant the 
winner could have been an older model vehicle 
the judges felt remained the best, despite the 
release of newer cars in the category. 

A new category for electric vehicles and 
plug-in hybrids was added to the best-in-class 
line-up in 2017, reflecting the increased 
availability and variety of those cars.

Also featuring was the People’s Choice 
award, selected from the category list by the 
New Zealand public. More than 50,000 votes 
were cast, with all entries placed in a prize 
draw for a Pacific Islands cruise which was 
won by Sam Taku, of Auckland.  

Best in Class 
2017 winners
Micro/light car – Suzuki Swift
Small/compact car – Holden Astra
Medium/large car – Volkswagen Arteon
Luxury car – BMW 5 Series
Sports car – Mazda MX-5
Small SUV – Toyota CH-R
Medium SUV – Skoda Kodiaq
Large SUV – Mazda CX-9
Luxury SUV – Land Rover Discovery
Utility – Ford Ranger
EV/Plug in hybrid – Hyundai Ioniq
Safest car – Mercedes-Benz C-Class Cabriolet
People’s Choice – Suzuki Swift

See aa.co.nz/cars for car reviews  
and more.
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DOUBLE YOUR
DISCOUNT!
Receive a 20 cents per litre  
AA Smartfuel discount for  
every $100 spent on selected  
accommodation.* 
*Maximum discount of $2.00 per litre, redeemable on a single  
fill to a maximum of 50 litres. Valid when booking selected  
accommodation before 30 April 2018.

Book at aatraveller.co.nz  
or your nearest AA Centre
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Top Spot 
Musician and jewellery 
designer, Boh Runga, enjoys 
visiting an isolated gem in 
Auckland’s Hauraki Gulf. 
MOTUTAPU ISLAND has been made 
predator free and is now home to some 
of New Zealand’s most endangered 
birds. I’ve visited a couple of times, 
most recently with the Kiwis for  
kiwi charity, when I helped release 
chicks. It was a bucket-list experience. 
We arrived in Home Bay on the ferry 
from Auckland and I was met with a 
feeling of real isolation. With limited 
ferry services, Motutapu doesn’t have 
the same accessibility as some other 
islands and there’s a bit of charm to 
that. I’ve been invited back to visit at 
night for a chance to spot the kiwi we 
released and I’d love to do that. It would 
be really special. 

The musician opened her jewellery 
Bohtique in Auckland last year and will 
release a new jewellery line in May.    
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Think blue: Blue sky, blue lake and 
even the mountains surrounding 
Hāwea are pale smoky blue. Those 

mountains, bare of forest, show their 
structure in patterns of the jagged rocky 
escarpments and patches of pasture. 
They have snow on the top, white and 
bright. This is high country station 
territory: Hunter Valley, Dingleburn, 
Lake Hāwea Station, each with 

thousands of hectares of scrappy pasture 
ideal for leggy, lean merino sheep. 

We drive up the east side of Lake 
Hāwea towards Dingleburn Station. 
The gravel road, skinny, rutted, dusty, 
sometimes edging around a cliff above 
the lake, is the perfect thing to put the 
Volkswagen Amarok through its paces. 
This powerful six-cylinder king of 
lifestyle utes is not ours, unfortunately. 

Beauty 
& 

POWER
Liz Light takes in the colours from Hāwea to Jackson Bay.
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The road from Makarora, over 
Haast Pass and beyond to the 
coast, is through virgin forest. 

We borrowed it. Sam, my husband, loves 
driving it, appreciating the power that 
allows him to quickly and safely pass 
wombly tourists and I love its supremely 
comfortable seats and how it rides softly 
over dirt-road lumps and bumps. 

The Timaru River joins the lake, 
breaking into tendrils like a frayed rope. 
I wander around, paddle in the icy water 
and wonder what it would be like to live 
here between lake, mountains and sky. 

Under trees a camp is being set up; 
blokes arrive in dusty utes, dogs on the 
back, for what looks like a female-free 
night around the campfire. That is what 
it must be like to live here. Work done for 
the week, you camp out with your mates 
and tell yarns.     

Back in Hāwea, in Sails Bar, the lake 
spread before us, an old codger talks to 
anyone who will listen. “Last New Year’s 
day I got up at three in the morning and 
walked up the Timaru River and shot two 
stags. Couldn’t carry them both out so, 
lucky, I found another hunter and gave 
him one. Don’t like meat to rot.” 

Aha! An early morning hunting 
expedition is likely the reason for that 
gathering of men, dogs and utes. 

It’s a glorious drive along the west 
side of Lake Hāwea, with wow views of 
pasture, lake and mountains following 
each other almost as fast as the fence 
posts flick by. Highway 6 swings left 
at The Neck, a narrow, low, isthmus 
between Lakes Hāwea and Wanaka. In 
just one kilometre we are in a different 
world. Mountains, yes, but they are 
topped with clouds. It’s cooler, there’s 
forest instead of farmland, manuka and 
kanuka in flower instead of briar roses. 

Makarora township, in a valley by the river of the 
same name, has a pub, an airstrip, a few deer farms, 
a lot of forest and the Makarora Tourist Centre, 
where we stay in one of a dozen A-frame cottages. 

No alarm clock is needed because the dawn 
chorus is a loud combination of tweeting, chiming 
and trilling. Kereru, fantails, tomtits, tui, bellbirds, 
and imports such as finches and thrushes, are all 
easy to spot on a short forest walk.   

The road from Makarora, over Haast Pass and 
beyond to the coast, is through virgin forest.  
In theory this 80km drive can be done in just 
over an hour but we take all day and visit every 
waterfall within walking distance. And there are 
plenty, mostly metaphorically named: Fantail PH
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Falls, Thunder Creek and Roaring Billy. 
Waterfalls, nature’s never-ending show 
of sound, action and power, have their 
own individual magic and a bonus is the 
forest walks to see them.

Before the Pass, it’s mostly beech 
forest. Trees have black mossed trunks 
and their branches are festooned with 
pale green moss. Years of leaf litter cover 
the forest floor, a paradise for lichens, 
fungus and ferns. Up close, all elements 
make up a beautiful and intricate world 
of growing things. 

The path to Roaring Billy is filtered 
filmy green. Tall tree ferns dominate but 
there are ladder ferns, climbing ferns, 
round-leafed kidney ferns clinging to trees 
and tiny gauzy ferns under fallen trunks. 

From Haast township to Jackson Bay 
the road is straight, flat and sealed. The 
myriad of forest greens is interspersed 
with bursts of vivid red rata flowers and, 
in places, giant trees touch overhead 
while luscious ferns unfurl below. 

The mountains hide behind forest but 
at Arawhata River the bridge is a viewing 
platform up the wide valley, the river 

carved to where wisps of cloud cling to snowy peaks. 
The river is wide, clear and turquoise, swirling into 
pools and rushing over boulders, rolling them smooth. 

We’re told there’s greenstone in the gravel. 
Fossicking for stones in the still morning sun, with 
the soothing river thrum, is a pleasant pastime and 
maybe, just maybe, Sam found a piece of greenstone 
slightly bigger than a match box. 

0800 65 65 01  
di s coveryexpedit ion s .co .nz

  Discover  
Captain Cook's       
      Fiordland

Cruise in Cook’s wake exploring the breathtaking southern fiords, where little has changed in over  

200 years. Accompanied by our specialist nature guide, you will visit places of historical and natural interest, 

walk amidst untouched rainforest and see diverse wildlife. Discover Fiordland with a four or six night 

cruise, including a helicopter flight. We also venture south to Stewart Island with a five night itinerary. 

$50 from every passenger is donated to DOC’s Dusky Sound Conservation and Restoration Programme.

Use promo code AADIRECT17 when booking and receive $50 onboard credit. *Conditions apply.

Embark on a unique multi-day voyage of discovery  

that very few New Zealanders get to experience
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Then we leave the coast and follow a gravel road 
inland, alongside a tributary, through podocarp 
forest; totara, rimu, southern rata, matai and miro. 
Like the beech forest, it has an understory lavishly 
decorated with fern, lichen and moss but the canopy 
is taller, more grand and open. It’s an easy stream-
side walk to Lake Ellery where, in perfect stillness, 
the forest is reflected.

Jackson Bay, at the southern end of the West 
Coast Road, is sheltered from the predominant 
south and west winds. This safe anchorage is the 
reason the road reaches this far. The village consists 
of 12 houses, a long wharf and a fish and crayfish 
chiller warehouse. And, surprise, a café in a caravan. 
The Cray Pot, perched on the seafront, serves great 
kai moana ‒ blue cod, whitebait fritters, seafood 
chowder, crayfish and more. 

Locals fish off the wharf, dolphins play in the bay, 
a fishing boat arrives at the beach, another one is 
launched and bigger commercial boats sit calmly at 
buoys. We eat our lunch and watch it all. 

From lakes, through ancient forests and mountain 
passes, past waterfalls and rushing blue rivers, to 
the sea; this journey pays homage to our land’s 
extraordinary geography and wild beauty. And 
endearing Jackson Bay is the small exclamation 
mark at the end of the road. 

Visitor 
information 
From Lake Hāwea to Jackson Bay is 
200km. Lake Hāwea is a 10-minute  
drive from Wanaka.

WHILE YOU’RE THERE
Cycle around Lake Hāwea; the 50km loop 
from Wanaka to Lake Hāwea and back is 
on quiet rural roads and features great 
views of the lake. 

Visit the National 
Transport and Toy 
Museum in Wanaka. 
With 600 vehicles,  
15 aircraft and over 
60,000 toys it’s a great 
option for families.

Thank you Volkswagen for the V6 Highline 
Amarok, a 4x4 dual cab ute with a turbo 
diesel, three litre, V6 engine. It’s powerful, 
strong and has an extremely comfortable 
cabin – we found it great both for highway 
cruising and climbing steep, off-road tracks.

See aa.co.nz/travel for more road trip 
itineraries and to book accommodation. 



Save up to 30% with our  
special all-inclusive rates  
for AA Members

Travel smarter with Thrifty and the AA
Book online aa.co.nz/carrental
Visit your nearest AA Centre 
or call 0508 73 70 70

* Visit aa.co.nz/carrental to view all vehicle classes, rates and terms and conditions.

Our stress-free rates from $69 include:
 · Late model 5 star ANCAP rated vehicle
 · $0 excess damage liability
 · On-airport pick up fees
 · 5 cents per litre AA Smartfuel discount
 · 21 to 24 year old driver surcharge waiver
 · GST and credit card fees
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Liz Light takes the high road to the Wairarapa.

THE HILLY GRASSLAND above the Manawatu 
Gorge is densely planted with wind 
turbines; 286 of them on three adjoining 
wind farms. It’s not just their immense 
height that is impressive, the tallest 
being 70m, but the tapered whiteness 
of the towers and the massive, finely 
curved, pointed, turning blades. They are 
elegant and speak of smooth, streamlined 
efficiency as the breeze-facing blades whirl 
with a low thrum.

I often admired the ridge-top Tararua 
turbines from a distance but with the 
Manawatu Gorge between Palmerston 
North and the Wairarapa closed by 
massive slips and remaining so for the 
foreseeable future, we had to take the 
alternative route, the Saddle Road. This 
meanders through the wind farms and 
there is an off-road viewing area, fully 
surrounded by the turbines.

Saddle Road is curvy but wide and 
sealed, so it’s an easy drive, and scenic. 
Besides the wind farms there are fine 
easterly views over patchwork farmland to 

the silvery Tasman Sea and, to the west, of 
the forests and valleys of the Wairarapa. 

On the Wairarapa side of the saddle, 
perfectly timed for lunch, we stopped at 
the Tui Brewery. The brewery has been 
using water from the Mangatainoka River 
for 125 years to make its legendary beer. 
These days it’s brewed in nine ultra-
modern stainless steel vats.

Tupu, the master brewer, explained that 
all their beer is pure, with no additives to 
the traditional ingredients of hops, malt, 
yeast and water. The markedly different 
beers, from pale ale to Tui Dark, are created 
by altering the interaction and quantities of 
each ingredient. 

In the beer garden tui chimed in the 
flax and the river ran over pebbles nearby. 
As I was driving I didn’t try the beer but 
the food was delicious and we could have 
happily stayed much longer. However, 
Pahiatua’s aeroplane was calling.

Harvards began as fighter planes during 
the Second World War but this one has 
been soaring over Pahiatua’s playground 
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Ford: A Century oF InnovAtIon express
Honouring the innovation that changed the face of 

transportation around the world!

Fine collectable. Not intended for children under 14.

A Real Working Electric Train Collection        
featuring Authentically Detailed,                         

Fully-Sculpted Historic Ford Automobiles!
On December 1, 1913, an event took place in Detroit 
that would change the course of history! The first 
moving assembly line began operation, boasting 
(and proving) that an entire Ford Model T could be 
assembled and roll off the line complete in a mere 93 
minutes, making automobile transportation available 
and affordable to drivers the world over. The Bradford 
Exchange is now proud to present the exclusive Ford: 
A Century of Innovation Express that celebrates this 
glorious century of innovations!  This is a must-have 
heirloom-quality train that runs on any HO-gauge 
track.

An incredible train at an exceptional value.
Begin your train collection with the illuminating 
“Steam Locomotive.” It can be yours for 2 instalments 
of $74.99 or $149.98, plus $14.99 postage and handling. 
Soon you can look forward to adding Ford: A Century of 
Innovation Express cars, available for the same attractive 
price. In addition, many of the cars feature removable 
sculpted models of the great Fords that came off these 
innovative assembly lines – along with authentic 
vintage photography! Your collection is backed by our 
365-day guarantee and you can cancel at any time.

Not available in any store! Respond today!
This is a limited-time offer and strong demand 
is expected. You need send no money now. To 
reserve, return the coupon or go online today 
at www.bradford.net.nz/ford

Flat cars feature removable sculpted replicas 
of historic Ford automobiles! 

FREE replica Fords!

YOURS FREE!

Along with issue Two 
(the “Coal Tender” and 
14-piece track set), you 

will receive a FREE pow-
er-pack and speed con-

troller YOURS FREE!

For quickest delivery, order online:
www.bradford.net.nz/ford

Quoting promotion code: 31801

14-01529-001©2018 The Bradford Exchange Ltd. A.B.N. 13 003 159 617

YES! Please reserve the “Ford: A Century of Innovation Express” 
train, starting with “Issue One - Steam Locomotive” for me as described in 
this advertisement.I understand I need pay nothing now.

Please allow up to 15 business days for delivery. All sales subject to product availability and reservation acceptance. Credit 
criteria may apply. Our privacy policy is available online at www.bradford.net.nz. You must be over 18 years old to apply. From 
time to time, we may allow carefully screened companies to contact you. If you would prefer not to receive such offers, please 
tick this box. q

Mr/Mrs/Miss/Ms ____  First Name: ____________________________

Surname: _______________________________________________

Address: _______________________________________________

____________________________________ Postcode: __________

Phone:  ________________________________________________

Email:  _________________________________________________  

Signature:  ______________________________________________

THE BRADFORD EXCHANGE
Please Respond Promptly

1. ONLINE at www.bradford.net.nz/ford
quoting promotion code: 31801

2. MAIL no stamp required, to: The Bradford Exchange, Freepost
No.98331, PO Box 91901, Victoria Street West, Auckland 1142

3. PHONE: 09 829 0475  10am-7pm  Mon – Fri

PAY NOTHING NOW

Ford Motor Company Trademarks and Trade Dress used under license to The 
Bradford Exchange. www.FordMotorCompany.com

Issue One - 
Steam Locomotive

Issue Three - 
Flatbed Model T

Issue Two - 
Coal Tender
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Visitor information 
Cwmglyn Farmhouse Cheeses & Middleton Model 
Railway is open to visitors most days of the week; the 
model railway operates on weekends and public 
holidays and during school holidays – check for 
times at cwmglyn.co.nz

Te Arapiki o Tawhaki at Pukaha Mount Bruce 
is a four kilometre, two-hour return walk 
that takes in lowland podocarp forest and 
offers good views of the region. Access to 
this track is via the Pukaha Mount Bruce 
Visitor Centre and an entry fee is required. 

The Pukaha Mt Bruce 
National Wildlife Centre is 
open every day and offers 
guided tours, events such as 
eel feeding and there is a café 
on site. See pukaha.org.nz

See aatraveller.co.nz for 
more travel ideas and to  
book accommodation.

since 1963. It’s on a plinth with a ladder up the side 
and a slide out the rear giving new meaning to bombs-
away. The Harvard Adventure Playground  
is smack in the middle of Pahiatua, with the main 
street dividing in two around it. It’s a sweet town that 
gives a children’s playground the prime place.  

Beyond Pahiatua we turn down a rural road to visit 
Biddy and Colin. They’re an entertaining double 
act who have pursued their individual interests with 
passion and are now famous in their areas of expertise. 

Colin has the biggest model railway in the 
southern hemisphere with 300m of track, a kilometre 
of electric wire underneath to keep it operational, 
over 100 locos, and heavens knows how much rolling-
stock. This model railway runs around a miniature 

English town and is housed  
in a large barn. 

Colin’s project is big but 
Biddy’s is boutique. Biddy 
(pictured left) has the smallest 
commercial dairy in New 
Zealand. She hand-makes 
cheeses with the organic milk 
from the four brown cows that 
amble around the mixed-herb 
pasture behind their house. 
It’s traditional English-style 
hard cheese, in rounds and 
maturing for months. It tastes 
sublime and, to prove it, it 
sells to New Zealand’s best 
restaurants and has won 
World Cheese Awards.

Not far from Eketahuna is Pukaha Mt Bruce 
Wildlife Centre where a successful kiwi breeding 

programme has resulted in 
about 20 birds in the wild 
and in aviaries. Manukura, 
a bright moonbeam in the 
gloomy darkness of the kiwi 
house, is a basketball-size 
kiwi completely clad in white 
feathers. She’s pretty but she 
was so mean to her boyfriend, 
chasing and pecking him, 
that he became stressed and 
lost weight. The Pukaha team 
is looking for a more assertive 
mate for Madame. 

Manukura is the star but 
there are many other native 
birds. A path passes close to 
a rifleman’s nest. This tiny, 
delicate beauty flew in and 
out of its nest with insects 
for chicks. Fantails flited 
alongside us, grey warblers 
warbled, and high in the 
canopy kaka squawked and 
kokako sang their haunting 
bell-like song. 

There is an expansive walk-in aviary where hihi, 
tui, bellbirds, kereru and others zoom around and 
come close to those who sit quietly. Pukaha, besides 
doing a terrific conservation job, is one of few places 
where you can easily see many endangered native 
bird species both in aviaries and in the wild. It was an 
inspiring finish to a happy day spent exploring. 
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Kathryn Webster spends five 
special days on d’Urville Island.

ROSE SHOWS ME how to fillet a fish. 
Beside us, Captain Bill works quickly 
through a chilly bin of blue cod: slit, 
slice, slip off the skin. Easy. 

Like Bill, Rose is local. She grew up 
a few bays around from French Pass; 
she went to school in a little building 
around the corner from where we stand 
in the shade, filleting fish or, in my case, 
mangling fish. I decide the cod is too 
precious and give up. Bill has it sorted. 

He’d helped us on the boat, too – 
chopping up bait, unhooking undersized 
fish, de-tangling lines. He’d steered Te 
Aumiti through the bubbling, boiling 
chaotic waters between French Pass and 
d’Urville Island, finding the best spot to 
put our lines out. 

We’d fished on the first day, too. A van 
load of us – nine in total – had driven 
from Blenheim, over the winding road 
from Rai Valley, gasping at the views 
and filled with anticipation. Along the 
way, the stories began of life in The 
Sounds, how Rose’s family had farmed 
here and how Will, her husband, had 
taken to the place. Now the two of them 
were our hosts for five days. 

At the tiny township of French Pass, 
Will drove the van onto a car ferry for 
a 30-minute journey across to d’Urville 

Island. Our gear unloaded, the van 
parked, we boarded a water taxi and 
in brilliant introduction to this special 
place, detoured through the pass for a 
quick spot of fishing. The cod sure were 
biting! We soon had enough.

Base for our five days on the island 
was the Wilderness Resort in Catherine 
Cove, where a handful of cabins shone 
in late afternoon sunshine. Close by was 
a large dining hall and bar. That first 
night’s meal, fresh blue cod, big salads 
and apple crumble, was typical. Every 
day we were plied with delicious, home-
made, healthy food.  

Weka tiptoed around an outdoor 
fireplace. We joined them, sitting with 
glasses of wine to watch the orange sky 
settle and the lodge’s long wharf darken 
in the closing day. Soon after, morepork 
started calling and a billion stars 
blinked on. 

D’Urville Island is home to five or six 
permanent families – about 50 people, 
all up. There are a few holiday homes 
and people like us who are fascinated 
by its history, remoteness and wildlife 
can find a bed at the lodge or at a rented 
bach. It’s not particularly easy, though. 
Having all the logistics of the visit – 
getting there, getting around once there PH
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LEFT Stunning views from 
above Catherine Cove on 
d'Urville Island. 
BELOW Landing on nearby 
Stephen's Island is restricted 
to authorised visitors.  
FACING PAGE This island 
visit was guided by hosts 
Rose and Will Parsons.

– taken care of by Will and Rose, made the adventure viable. 
They knew the place and had the connections. 

Getting to meet local Jeanette Aplin, for example.  
She was waiting for us at the island’s community hall, built 
from power poles, to tell us about a stoat trapping project.  
We were also keen to hear about her previous life as a 
lighthouse keeper’s wife, which she details in highly compelling 
books she proceeded to sell signed copies of. Jeanette was 
23 when she went to nearby Stephen’s Island, a rock which 
makes d’Urville look positively cosmopolitan. She talked of that 
challenging life and then of moving to Dog Island in Foveaux 

Straight before heading back to Stephen’s 
for another five years with her family. 

Now she lives on d’Urville and why 
wouldn’t you, if you could? 

After sharing a cup of tea with Jeanette 
and donating to her trapping mission, we 
ventured on to Moawhitu Bay, or Greville 
Harbour, where a lake pocked with ducks 
and swans and surrounded by massive 
cabbage trees and koe koe lies behind 
sand dunes. A tsunami which shifted the 
sands, changing the lagoon to a lake, is 
remembered in Māori storytelling.  
We hear modern stories too, of crazy 
great-uncles, mysterious fires, tough men 
flushing wild cattle from the bush. 

Further along the cove, we ventured 
onto the airstrip – a band of grass slightly 
shorter than the rest – and walked 
through the dunes to an ocean beach 
strewn with driftwood and flotsam. 

Back at d’Urville’s main wharf our 
water taxi was waiting. The wind was 
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up and mad whirly funnels of water flew 
across the surface of the sea. Suddenly 
a pod of dolphins appeared beside us, 
swooping, dancing and cavorting with 
the boat’s wake.

The wind blew into Catherine Cove 
all night and the next day’s plan to take 
a boat trip had to be postponed. Instead 
we walked up high behind the resort, 
climbing past rugged low bush into 
beautiful tracts of old trees. We spotted 
a tiny rifleman, several bellbirds, and 
soaked in glorious views far and wide, 
above the bay, across to the mainland, 
to steep farmed peninsulas with swathes 
of green right down to the coast, dotted 
sparsely with cattle.  

Bill Webber picked us up the following, 
calm morning to show us the land from 
the sea. He pulled in around the corner 
from Catherine Cove at Whareatea where 
Captain Cook spent a week, in 1770; a small 
plaque commemorates the fact. A few bays 
along a waterfall dropping straight into 
the sea is said to have replenished his fresh 
water supplies before he left for home. 

The stories of the island stretch back. 
They range from Captain Cook to first 
settlers, from fishing legends and ship 
wrecks to Dumont d’Urville the explorer 

who, in 1827, watched the dangerous 
French Pass (or Te Aumiti) for several 
days before risking the run through it, 
and still hit the reef. We heard about the 
mysterious old man watching d’Urville’s 
progress, cursing him. 

On the last day we visited Sue and 
Terry’s home on a lifestyle block on the 
south end of the island. They grow every 
imaginable vegetable, fruit and nut trees, 
keep chooks and fish for cod within coo-
ee of their front door.

Then we were back on the mainland 
and Bill was filleting fish for us to take 
home. Then in the van again, driving 
back to Blenheim, the adventure over. 
We stopped for a final cuppa together; 
Rose and Will unpacked thermoses 
and cups, sandwiches and home-baked 
biscuits and muffins. And we stood 
around the picnic table enjoying each 
other’s company one last time.  

What were our personal highlights? 
For some it was bush walking, bird-
spotting, meeting local islanders, seeing 
Stephen’s Island up close. For others it 
was walking over the dunes at Greville 
Harbour, looking for nautilus shells.  
For me – well, it was a hard choice but  
I’d have to say the dolphins. 

Visitor 
information 
From Blenheim to French Pass village is 
125km. From Rai Valley the road is winding 
but sealed and very scenic.

GETTING THERE
A barge service between French Pass 
village on the mainland and d’Urville Island 
transports vehicles; a water taxi is also 
available between French Pass and the 
Wilderness Resort in Catherine Cove.

STAYING THERE
Wilderness Resort has beachfront units 
and self-contained baches for rent and a 
licensed café and bar. Guests can take 
walks, encounter native birds and sea life, 
take diving or fishing charters, visit nearby 
waterfalls and swim. 

IN THE REGION
In Havelock, stop at The 
Mussel Pot for a feast of 
local green-lipped mussels.

Visit Omaka Aviation Heritage Centre,  
five kilometres from Blenheim, featuring 
impressive Great War aircraft collections 
and dramatic displays, a museum, classic 
craft flight options and a café.   

Special thanks to hosts Will and Rose 
Parsons of Driftwood Retreat and 
Eco-Tours – driftwoodecotours.co.nz

RIGHT  D'Urville Island's 
roads are basic, requiring  
a cautious driving style. 
FAR RIGHT The front door 
of the Wilderness Resort is  
a sturdy wharf. 
BELOW  The resort's dining 
hall looks out over Catherine 
Cove and across to the 
mainland.
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To find out more, call us on 0800 367 847 
or visit metlifecare.co.nz 

With 24 unique Metlifecare retirement villages to choose from, you’ll 
be spoiled for choice. As well as a range of different accommodation 
options, from villas to serviced apartments, we have the highest quality 
facilities to exercise your independence.

THERE’S SO MUCH MORE 
TO LOOK FORWARD TO
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But not  
forgotten

Monica Tischler is transported back in time  
on the Forgotten World Highway.

A THICK CURTAIN of darkness sucks the 
warmth from my skin. 

I switch off the lights in my rail cart 
and try to decipher the curves of rock 
that form the 1.5km-long, hand-dug 
tunnel around me. It took eight back-
breaking years to build in 1912, when 
manpower was the only viable option.  
I squeeze my eyes shut and reopen them; 
no light pierces my pupils. 

I spare a thought for the men who 
constructed the railway lines of the 
Forgotten World Highway, a historic route 
from Taumarunui to Stratford in the 
central North Island. I’m exploring 80km 
of it by rail cart to Whangamomona.   

There’s truth to its name; it seems this 
part of the world has been lost in time. The 
tracks were once the main transport line 
and an essential link to the world; logging, 
coal mining and farming were boosted 
with the rail connection. But the track 
was plagued with floods and notoriously 
difficult and expensive to maintain. 

Building began in 1901 and took close 
to 32 years to complete at a cost of what 
would today be more than $9 billion. 
Men worked tirelessly, earning less than 
$1 a day for nine-hour shifts and would 
return to their tents in cold, wet clothes 
without any spares.  

It seems a waste of hard work but 
all is not lost; the railway just serves a 
different purpose now. Forgotten World 
Adventures is using the line to share 
stories about New Zealand history and 
to pay tribute to those hard-working and 
forward-thinking pioneers.    

The country air is still and silent.  
We pass villages that were once home to 
thriving communities that now appear 
to have no more than a town hall, a few 
rogue chooks and a scattering of flaky 
weatherboard homes with plumes of 
smoke wafting from coal range chimneys.

At Ohura, an elderly gentleman in 
our group exclaims he stopped at a café 
here for coffee once. Ohura was the PH
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happening place in the 1950s 
with half a dozen churches, a 
Farmers store, cinema, Ford 
car dealership and several 
schools. “That was a very long 
time ago now,” he sighs, gazing 
out at overgrown paddocks.

We stop in Tokirima for 
lunch and I’m delighted to 
learn about the history here. 
The 1937 Tokirima Post 
Office and Savings Bank 
was the country’s smallest, 
only accommodating the 
post mistress and a couple of 
customers at a time. The post 
mistress delivered letters by 
foot or bike. The mail sacks 
were often heavy but some 

days the weight seemed excessive and she would 
discover the station guard had loaded the bag up 
with stones for a joke. 

We move on to Heao where, in 1932, three 
decades of hard slog came to an end when the 
tracks from Taumarunui joined with the Stratford 
line, completing the railway. We pass treasure 
imbedded in the limestone cliffs: fossils said to be 
between 12 and 14 million years old.  

At Tangarakau we learn of Kiwi ingenuity at its 
finest. Rugged landscape caused many challenges but 
railway engineers came up with a clever solution to 
join the Mangatatoko Stream: a trestle viaduct. A large 
wooden structure was built and a tram line laid across 
the top, linking both sides. Workers dumped more 
than 50,000 cubic metres of soil from the excavation of 
tunnels – by wheelbarrow – to bury the trestle. It took 
three years. The timber trestle quickly rotted away 
but the embankment remains as a tribute to not only 
inventive engineering, but to sheer hard work. 

Gumboots lay scattered outside the historical 
Whangamomona pub; the parking metre outside 

Visitor  
information 
The writer was a guest of Forgotten World Adventures 
which includes accommodation in its packages.  
See forgottenworldadventures.co.nz for more.

WHILE YOU’RE THERE  
Explore the Whanganui 
River. Hire a canoe, fish  
for trout, or walk along  
its banks. 

Breathe in soothing scents 
at Lauren’s Lavender Farm, 
an idyllic setting just out of 
Taumarunui. Sit among the floral 
fields with a bite to eat from the farmhouse café.   

Either side of Taumarunui sits the Whanganui National 
Park and the Tongariro World Heritage area, both 
home to an abundance of walks revealing stunning 
scenery. See doc.govt.nz for options.

See aatraveller.co.nz for more travel ideas.

jokingly reads ‘no time limit’. In fact, there’s a 
higher chance of getting run over by cattle than  
by a vehicle, a local muses. The night is quiet.

We now navigate another historical transport 
line: the Whanganui River. For more than 800 
years Māori lived along its banks, building villages, 
some of which still remain. European settlers 
followed in search of a new life and farming 
opportunities. In the early 1900s, visitors enjoyed 
leisurely river cruises. Today, we travel at speed  
by jet boat.

Earlier that day we were whisked by helicopter 
from Whangamomona, over the Whanganui 
National Park, to a remote clearing in the 
Mangaparua Valley. We crossed the iconic Bridge 
to Nowhere, built in 1936 in the hope that the 
upper reaches of the Whanganui River would be 
a thriving community. It was never used; the land 
wasn’t suitable for farming or settling. 

The wind whipped through my hair as the speed 
of the jet boat took us back to Taumarunui. I’m 
grateful to those who came before me, who through 
utter grit, determination and brain power lay the 
foundations for what we have today.  





WE’RE HERE TO HELP

1 Be inspired at 
aatraveller.co.nz, a 

site bristling with travel 
ideas, insight and tips 
from locals, itineraries 
and special deals. 

2 Once you have a 
plan, get booking.  

You'll find all you need, 
along with great deals, at 
aatraveller.co.nz with 
hotels, motels and camping grounds,  
rental cars and motorhomes, travel  
insurance and lots more. 

3 Grab an AA Traveller guide from an  
AA Centre. From regional guides to 

special interest focus, we have New Zealand 
well covered. Regularly updated and full of 
essential information, our travel guides will 
help you get the most from your travels.

4 Also at AA Centres: free maps! Or get 
directions, time and distance details and 

traffic updates online at aatraveller.co.nz

AA Traveller has 
been helping Kiwis 
get the most from 
their travels for 
almost a century.  
We want travelling 
around this 
beautiful country  
to be easy.

aatraveller.co.nz

North Island
Accommodation 2018

Featuring Hotels, Resorts, Motels, 
Apartments, Cottages, Bed & Breakfasts, 
Guest Houses, Farmstays, Holiday Parks, 
Camping Grounds, Hostels and  
Backpackers

Conference Venues, Pet Friendly,  
Accessible Facilities
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Free Guide
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10% SAVINGS 

Join our Club and save on 
TOP 10 Accommodation, 
Interislander Ferry Travel 
and at over 500 operators 
throughout New Zealand.

For over 30 years and in over 45 spectacular 
locations throughout New Zealand, we have 
been carefully creating environments to 
provide you with your very own unique, 
quality holiday experience.

We off er a range of accommodation options, 
and all our Parks off er you plenty of space, 
children’s play facilities, BBQ areas plus indoor 
and outdoor recreational areas. 

Join at

Great memories with 
the people you care about, 
in the places you love. Invercargill 

City Map

Includes  
Bluff, Riverton/Aparima, 
Gore, Te Anau,  
Manapouri

aa.co.nz/maps

Live Traffic

Roadwatch incidents

Turn by turn 
driving directions
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Cycling
The AA Traveller New Zealand 
Cycle Trail Guide has route 
descriptions, maps and details of 
the Great Rides, Heartland Trails 
and major mountain biking areas.

Golfing
The Great New Zealand Golf Guide 
covers all you need to know about 
39 top Kiwi golf courses.

Indulging 
A new guide to New Zealand food, 
wine and craft beer, Indulge has 
local recommendations, including 
farmers' markets and food festivals.

Walking 
Produced with the 
Department of Conservation, 
Best New Zealand Walks from 
30 minutes to multi-day is a 
guide to 29 beautiful tracks, 
available from AA Centres  
from mid-2018.



If it's not the why, is it the where? Alongside the suite of 
guides designed to inspire travellers who love to walk, 
cycle, play golf or indulge their appetites, are regional 
guides created with local insight. We've done the 
research for you. Visit an AA Centre to see the range or 
get inspired by up-to-date travel ideas, hot spots, local 
tips and must-do's online at aatraveller.co.nz 

Check out discounted 
fares and special  
deals with an  
AA Traveller partner:

 Interislander ferries
 Thrifty Car Rentals
 GO Rentals
 Maui, Britz and 
Mighty Campervans

 And more!
Call into an AA Centre 
or see aatraveller.co.nz   
for the latest deals.



Maps and guides packed with tips on 
what to see and do, and listings of places 
to stay, provide great introductions to 
New Zealand's various regions – free 
from an AA Centre, or online at 
aatraveller.co.nz



Wherever you’re headed, book your accommodation 
online. Motels, hotels, holiday parks, backpackers – 
there’s a bed for everyone at aatraveller.co.nz

What's your budget? From hotels and motels 
to holiday parks, backpackers and B&Bs, the 
options and special deals are designed to get 
you travelling. Go to aatraveller.co.nz and 
look out for those offering AA Smartfuel 
discounts and enjoy your travel for less!

10% SAVINGS 
Join our Club and save on 

TOP 10 Accommodation, 

Interislander Ferry Travel 

and at over 500 operators 

throughout New Zealand.

For over 30 years and in over 45 spectacular 

locations throughout New Zealand, we have 

been carefully creating environments to 

provide you with your very own unique, 

quality holiday experience.
We off er a range of accommodation options, 

and all our Parks off er you plenty of space, 

children’s play facilities, BBQ areas plus indoor 

and outdoor recreational areas. 

Join at

Great memories with 
the people you care about, 

in the places you love.

South Island Accom
m

odation
 2018

aatraveller.co.nz

Your

Free GuideSouth IslandAccommodation 2018
Featuring Hotels, Resorts, Motels, 

Apartments, Cottages, Bed & Breakfasts, 

Guest Houses, Farmstays, Holiday Parks, 

Camping Grounds, Hostels and  

BackpackersConference Venues, Pet Friendly,  

Accessible Facilities



DOUBLE YOUR
DISCOUNT!

*Terms and conditions apply.

Book at aatraveller.co.nz  
or your nearest AA Centre. 

Receive a 20 cents per litre  
AA Smartfuel discount for every $100 
spent on selected accommodation.* 
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A SHORT ESCAPE, not too complicated,  
not too expensive… where to go?  
From Auckland there are many choices 
but we opted for The Coromandel.  
    Three and a bit hours later, we were 
ensconced in a cosy, charming villa at 
Hot Water Beach TOP 10 Holiday Park. 

Out of the high season, it was buzzing 
with families and travelling couples but 
not in an overly noisy way. Various shady 
settings provided privacy for tents and 
campervans; our villa, which reminded 
me of an overturned boat, looked out onto 
a curve of grass by a slow stream, where 
pukeko stalked about in the sunshine. 

Once unpacked, we walked a clear, easy 
path to the beach and followed a small 
crowd of spade-wielding adventurers to a 
cluster of rocks and a patch of disturbed 
sand. In the low tide people had dug 
puddle-sized pools for wallowing.  
    We hollowed out our own and joined 
the hubbub of conversation – travellers 
from the United States, from Australia, 
from Mexico, Germany and Christchurch 
– enjoying the marvel of sandy baths. 

The convivial scene was endearing. People 
helped each other dig and shared tips on 
how to get the best of the spring. We heard 
travel stories, told our own, and witnessed 
people make friends with each other. 

Back at camp, we explored. Small 
children jumped on the bouncing pillow; 
older kids were trying out pedal carts. 

Visitor 
information 

Two hours either  
side of low tide is  
the time to tap into the famous very hot 
water (it is up to 64°C), at a particular patch 
of the beach that is easy to identify.

Tempting as it will be to rush into the surf 
after a hot soak, be aware that Hot Water 
Beach has dangerous rips. Swim between 
the flags. Volunteer lifeguards patrol the 
beach on weekends over summer; only in 
the height of holiday season are guards on 
duty each day. 

Thanks to Hot Water Beach TOP 10 Holiday 
Park. See aatraveller.co.nz to book 
accommodation and for more travel ideas.

Couples lounged in deck chairs, glasses 
in hand, outside campervans. 

The common rooms – kitchen, laundry, 
TV and computer room – were a focus for 
campers who were starting to get busy 
with dinner, chatting amicably around 
the sinks. 

We could have opted for takeaways 
made on site, but decided instead to 
explore. We drove ten minutes to Hahei, 
then to Cooks Beach, a further 10km 
up the coast. Ferry Landing sounded 
intriguing so we kept going and just 
missed one of the regular passenger 
ferry crossings between there and 
Whitianga. Backtracking, we stopped 
at Flaxmill Bay’s Eggsentric, a healthy, 
fresh-food restaurant with gardens, art 
and character. Our meals were excellent. 

Back at Hot Water Beach, we decided 
on a late night beach walk and were 
surprised to find several of our fellow 
soakers still lying in their shallow hot 
pools, in the dark. It was eerie, stepping 
between prone bodies, the steady slosh of 
nearby surf, swirls of steam at knee level 
and a great swathe of stars hanging over 
the dreamlike scene. 

This really was a short break – we had 
to head home the next day. Once packed 
up and checked out, we wandered down 
to Hot Waves Café and sat in a beautifully 
landscaped, lush garden to enjoy very good 
coffee and a delicious, hearty breakfast. 
Fortified, we hit the road, happy to have 
experienced the famous outdoor baths 
and to have discovered an accessible yet 
luxurious mode of easy camping.  

Happy camping
Kathryn Webster gets into hot water, in a good way.
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A Travelmarvel river cruise brings you more of Europe,  
in premium comfort and style. Simply unpack once and discover 
Europe at your own pace, as we perfectly balance comprehensive  
inclusions and free time. 

More Value • More Inclusions • More Choice
ü  Cruising on newly refurbished premium river ships 

with exceptional onboard facilities, free Wi-Fi and 
spacious staterooms

ü Breakfast, lunch, afternoon tea and four-course dinners onboard
ü Wine, beer and soft drink included with lunch and 
    dinner onboard

ü NEW – Flexi-Tours give you more choice and free time
ü Transfers, sightseeing with expert local guides, all onboard 

meals, tipping, port charges and much more
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EUTCR15

European Gems

$6,295*15 Days From
PP Twin Share

FLY FREE
+ EXCLUSIVE 

PREVIEW 
PRICE*
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Kathryn Webster finds magic on Niue.

THERE NEEDS to be a new name created for the colour 
of Niue’s sea. It is blue, yes, but it is bluer than blue 
usually is. It’s sapphire blue, almost, with a hint of 
black on the surface – but once you’re underwater 
looking down into the clear depths, the colour is 
more like pale, turquoise glass.

I thought this as I was floating above hundreds of 
metres of ocean, waiting for whales. 

The extraordinary clarity of Niue’s sea was one of 
the first things we noticed. From a path above the 
coast we watched waves break on the reef and could 
see big bright blue fish washing around in the curve 
of the waves. Just offshore, a sea snake swam. 

And we’d discussed the unusual, unnameable blue 
when we walked down the steps to Avaiki Cave, to a 
cluster of limestone caves bristling with character, of 
dripping shapes frozen in gold-coloured rock like an 
audience looking out to sea – and found a bright-teal 
rock pool. It was irresistible; I had to get in. 

We swam in many rock pools – mostly at falling 
or rising tides when the sea was caught, warm in 
the safe pockets of rock. Between swims we’d dry 
off in the warm wind and sit and watch, quietly 
waiting for whales. 

It’s a warm, slow country and we instantly 
relaxed. Like everyone else visiting the island, we 
appreciated the easy pace. Sure, you can do things 
– fishing, diving, trekking, cycling – but many 
people seemed to be happy to stay put at the resort, 

cocktail in hand, half an eye on the sea as whales 
would swim close enough to view clearly from the 
resort deck. That’s one of the special things about 
The Rock. It’s very deep close to the island; it’s 
whale territory right there. 

Each time a whale was spotted, a cry went out 
and everyone rushed to see.

We didn’t spend the entire time in reef shoes and 
togs. We went to one of the island’s eating spots, 
had toasted coconut bread with Niuean honey and 
coffee, or raw fish salad for lunch. 

And we drove, finding sleepy villages with dogs 
lying in the dust, hens with gangs of chicks scuffling 
about, roosters by the dozen and occasional cats. 
We checked out Anapala Chasm where a pool of 
fresh water lies wedged between rocks at the end of 
a steep path, down stone steps smooth from many 
feet walking it over many years.

Around the island are signs signalling sea tracks; 
it’s always easy to find a place to swim. And well-
maintained paths, with solid steps and ropes to 
hang on to, make clambering to the coast easy. 

We’d stand on the rocks a while, looking out to  
sea for signs. 

It was the right time of year for humpbacks 
migrating from Antarctica to the South Pacific  
to mate and calve. Niue keeps a tight rein on  
the human urge to connect with the whales, as  
a signatory of the South Pacific Whale Sanctuary. 
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Only three whale-watch boats operate 
and a restricted number of people can be 
in the water with them at any one time. 
There are rules about how close they can 
be and what position to take, so that the 
whales never feel trapped between the 
boats and the shore. 

I joined five others in a small, fast boat, 
early in the day. We stopped at a point in 
the bay and, with a hydrophone hanging 
over the side, listened to a whale singing 
somewhere below us. In that surreal 
moment, hearing that beautiful, poetic 
and tender call, I could have called it a 
day and been happy with the experience. 
But it was just the beginning. 

...a cluster of limestone caves 
bristling with character, of 
dripping shapes frozen in gold-
coloured rock like an audience 
looking out to sea.

Spotters on shore signalled the 
position of a small pod and we motored 
over toward them. From afar we saw 
them breach into the air and then 
disappear into the deep. Closer, we 
stopped motoring and waited, watching, 
scanning the horizon. 

Wearing a supplied wetsuit, flippers, 
snorkel and mask, I slipped off the side 
of the boat and the view below me took 
my breath. It was an overcast day, yet the 
water was a luminous sky blue. I hung, 
incredulous, flying above the ocean and 
pleased to not be afraid of the drop.  
It was dreamlike.

And then within that blue, floating 
many metres below me, a glint – an edge 
and a shimmer of a shape. It was the 
shape of flukes, edged in silver, clever 
camouflage from above. 

Then the shape became clearer, and 
other shadows sharpened and I realised 
it was the three whales moving, shifting 
upward and floating into vision.  
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Visitor 
information 
Niue’s humpback whale watch season  
is from July to October.

The writer travelled to Niue with the 
support of Niue Tourism, stayed at 
Matavai Resort and swam with whales 
with Buccaneer Adventures Niue Dive.

Before you go, consider travel 
insurance. See aatraveller.co.nz

They swam up, up and were suddenly not 
in deep water but were right there, close, 
and then passing me within metres! They 
rose up and out past me and breached 
and then slid away, and faded back. 

They did this several times. At one 
point they were moving up slowly and 
bubbles from their mouths and bodies 

formed threads of silver balls dancing 
upwards through the blue toward the 
surface, great globular bubbles, light-
silvery and pearly.

It was all so beautiful I wanted to cry. 
It left me speechless until I had found 
some words and then I couldn’t shut up 
about it. 
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AT 
OUR 
OWN 
PACE 

Monica Tischler tastes freedom  
along California’s Pacific  

Coast Highway.
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I t seemed we had the entire world 
ahead of us. An open road delighting 
with new adventures around every 

corner turned; vast oceans, refreshing 
waterfalls and impressive redwood 
forests literally on our doorstep.

Behind us we had our home. Our bed, 
kitchen, bathroom and dining area were 
all conveniently tucked away in a cosy 
space and followed wherever we went.  

If we wanted to cool off from the heat 
that lingered in the autumnal American 
air, we could pull over at the nearest 
beach. If we needed a tea break and loo 
stop, we could do so right away. If we 
wanted to eat a sandwich whilst gazing 
out at the ocean without leaving the 

lines into the harbour and right at the 
end, a seafood shack. After scribbling 
our names on the wait list outside Santa 
Barbara Shellfish Company, we finally 
took a seat inside, and devoured freshly 
caught rock crab.

It wasn’t long before the sweltering 
heat led us to the nearest beach: Pismo, 
a seaside town about an hour-and-a-half 
drive north of Santa Barbara. We parked 
and enjoyed a cup of tea in our kitchen 
before leaping into the rolling waves.

A landslide had blocked the coastal 
route up to Big Sur, so we followed 
Highway 101 inland. Rolling green 
vineyards in the popular wine regions 
tempted us but we kept driving, linking 
back up to the Pacific Coast Highway 
before reaching Fernwood Resort. 

Beneath towering redwoods and 
beside a slow-moving stream was the 
perfect spot to spend the night. Fellow 
campers thought so, too; tents dotted the 
waters edge and other RVs parked up.

In the glow of torchlight, we hooked 
up to the resort’s water and electricity 
and walked the short distance under a 
carpet of stars to the on-site store before 
settling in for a cosy night. I had bought 
marshmallows to roast on the outside  
fire pit, but we never did venture 
outdoors. The warmth of our RV was 
lovely; we sat sipping tea and playing 
cards into the night.

Contrary to its name, Big Sur is a little 
village exuding character and charm. 
Close to a seven-hour drive north of 
the concrete jungle of Los Angeles, it 
couldn’t be more different.  

comforts of home, we opened our front 
door and welcomed the sea breeze in. 

We were travelling at our own pace, in 
an El Monte RV along California's Pacific 
Coast Highway from Los Angeles north to 
San Francisco; all 400 miles of road ahead 
beckoned us to explore its gems. 

It was dark on our arrival in Malibu 
from Los Angeles. Brightly lit lanterns 
and glowing carved pumpkins 
surrounded our neighbours’ mobile 
homes in the RV park, in celebration of 
the Halloween festivities.

Pulling back the curtains the following 
morning revealed pastel skies above 
tall, spindly palm trees. Hummingbirds 
played among bougainvillea flowers. 

We followed mouth-
watering whiffs to find fellow 
campers sipping coffee 
and cooking breakfast on 
barbecues outside their 
RVs and caravans – some 
charmingly retro.  
    We wandered to Malibu Pier, 
ordered fresh juice and found 
a rooftop veranda, the perfect 
vantage point to watch surfers 
carve the iconic three-point 
break. Before travelling north 
to Santa Barbara we joined 
them in the surf to cool off. 

The thick heat of an 
unusually hot day smothered 
us as we walked the length 
of Stearns Wharf, home to 
trinket stores with coastal 
treasures, a palm reader’s 
studio, fishermen dangling 
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A word  
of thanks
The writer travelled in an El Monte Four Winds RV courtesy of  
THL and flew Hawaiian Airlines from Honolulu to LA. The airline 
flies direct from Auckland to Honolulu up to five times a week.  
See hawaiianairlines.co.nz for more.

BEFORE YOU GO
Driving an RV can be tricky due to its size. Navigating five-lane 
highways in the more populated urban areas is challenging. 
Familiarise yourself with road rules and use a GPS. Smaller urban 
roads are not suitable to navigate by RV; it’s necessary to park and 
catch a train or taxi to explore cities and towns.

While freedom camping is available in some areas, the writer 
stayed in contained RV parks and campgrounds and recommends 
booking a night in advance for peace of mind. 

See koa.com for a list of sites across America.   
Get AA Travel Insurance at aa.co.nz/travel/insurance  

so you’re covered on your travels.

There’s an earthy, hippy vibe here. 
Views from the narrow, winding Pacific Coast 

Highway were spectacular. We twisted around 
hairpin bends revealing raw and moody waves 
biting rocky cliffs below. Stopping at Julia Pfeiffer 
Burns State Park, we took the short hike to McWay 
Falls, a favourite of the pioneering woman whom 
the park is named after. The waterfall is beautiful; 
cascading 24m directly into the ocean from the 
top of a granite cliff. Not one footprint mars its 
perfection; the sandy cove is closed to the public.                       

Late in the day we watched a pale sun dip behind 
a screen of sea fog at Nepenthe, a rooftop bar. 

The fog still lingered come morning. It made for 
a remarkable drive toward Carmel-by-the-Sea and 
Monterey. Point Sur Lighthouse jutted out into the 
Pacific Ocean with grandeur; the historic stone 
landmark still guides ships today, although its light 
is now automated. As one of the top ten haunted 
lighthouses in America, moonlight tours and the 
chance to ghost spot are available here.

We were not tempted though, instead opting to 
wander the boardwalk of Monterey which overlooks 
quite possibly the liveliest little harbour; pelicans, 
sea otters and seals put on an entertaining show. 

We enjoyed dinner that evening on Santa Cruz 
Wharf before joining other motorhome adventurers 
in an RV park for the night. Our neighbour told us 
that despite living only an hour away, she enjoyed 
the freedom, spontaneity and constant change of 
scenery this form of travel allows.

Strawberry fields and pumpkin patches brought 
splashes of bright colour to the roadside en route 
to San Francisco. A sign caught our attention: 
‘Fresh pie – one mile.’ We pulled into an authentic 
farmstead selling fresh, organic produce and a 
delicious array of sweet pies.

Neil Young’s Heart of Gold played over the speaker 
and the shop assistant overheard me say it’s one of 
my favourite songs. I was excited to learn this was 
his home town and he often stops here for pie.

After some delicious sweet and spicy pumpkin 
pie, we journeyed on, eyes peeled for a glimpse of 
the famous musician. Instead, we caught sights 
of beaches boasting incredible surf breaks. Hikers 
enjoyed picnics in the sand dunes, resting after 
tackling a walk through the Big Basin Redwoods, 
California’s oldest state park in the nearby Santa 
Cruz Mountains.      

Most of the road now lay behind us, yet we didn’t 
feel the least bit nostalgic. It was never about the 
destination, more so the journey and what we 
discovered along the way. 
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“THE MEANING OF ‘ALO’ is to share and 
be in the present moment,” explains my 
yoga teacher. “And ‘ha’ means breath.”

It translates perfectly to the task at hand. 
I deeply inhale the ocean air in unison 

with the class. And exhale. With each 
breath, I’m mindfully aware of the gentle 
fizz of waves crashing on the shore, the 
rustle of palm trees in the early morning 
breeze and the playful cheeps of birds 
darting like paper kites across a pale sky.

While it’s common to exchange a 
warm “Aloha!” when greeting or parting 
with locals, it’s not as easy practising 
its deeper meaning. But a sunrise yoga 
class at the Moana Surfrider hotel 
along Hawaii’s Waikiki Beach helps me 
appreciate the abundance of beauty 
and rich history there is on offer in 
O’ahu. The third largest of Hawaii’s eight 
main islands, O’ahu, is home to creamy 
shorelines, turquoise waters, tropical 
rainforests, volcanoes and the notable 
Pearl Harbour, so my partner and I hire 
a car to discover some of the charms that 
make this place so special.

Heading east past the iconic Diamond 
Head, or Le’ahi, a 300,000-year-old 
crater formed by a single, explosive 
eruption, we reach Hanauma Bay. The 
State Park is home to a pristine marine 
ecosystem which is reflected in its bright 

state of mind 
Monica Tischler soaks up the good vibes in Hawaii. 

blue water enveloping a coral reef.
We follow the coastline north, to Kahuku, 

renowned for its shrimp trucks. With 
rumbling stomachs, we order helpings of 
garlic and lemon seafood. Chickens peck at 
fallen crumbs on the dirt floor.  

The mid-afternoon heat is thick and 
sticky. We cool off at Turtle Bay then 

carry on to Sunset Beach where the waves 
are far too intimidating to join the surfers 
riding impressive barrels. It’s no surprise 
the surf is good here; further down the 
coast is Ehukai Beach, home to the iconic 
world surfing championships, Pipeline. 
My partner, a keen surfer himself, hitches 
his board shorts up and wades out into 
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OUR WELL PACED, FULLY ESCORTED, FIRST CLASS TOURS ARE 
SPECIFICALLY DESIGNED FOR MATURE TRAVELLERS WHO 

ARE YOUNG AT HEART

TO FIND OUT MORE ABOUT THESE TOURS AND MANY OTHERS PLEASE CONTACT OUR 
FRIENDLY TEAM ON 0800 500 518 OR VISIT WWW.MAHERTOURS.CO.NZ

Departing August, 2018  
27 Days of basking under the Italian 
sun while soaking in rich culture and 

history in comfort.

Departing August, 2018  
25 Days of exploring the raw and 

natural majesty of North America’s 
National Parks.

Departing August, 2018  
25 Days of well paced adventure 

taking in the very best of this ancient 
and magnificent continent.

Departing August, 2018  
35 Days sailing to some of the most 
remote and stunning places on earth. 

Including the ‘must see’ Iceland.

ITALY & THE ADRIATIC
COACH & CRUISE

USA & CANADA 
NATIONAL PARKS

SOUTH AMERICAN
ADVENTURE

TRANSATLANTIC CROSSING
GREENLAND & ICELAND

the shallows, watching in awe as the sets 
roll in. I’m happy slumped in the shade 
cast by a row of coconut trees, making 
friends with the women who’ve come here 
to keep a watchful eye as their partners 
take to the water.  

Hale’iwa, a charming coastal village is 
where we quench our thirst. Renowned 
for the iconic Hawaiian beverage, shave 
ice, we purchase cones of refreshing and 
sweet slushies and smile as local children 
leap into the estuary from a walk bridge, 
dodging paddle boarders 
who push through the 
calm waters.

Cutting inland, 
we follow a rusty red 
ute with two locals 
husking coconuts on 
the back trailer, past 
the Dole Plantation, 
where James Dole 
pioneered Hawaii’s 
pineapple industry.

While it’s 
tempting to sip cocktails 
under the century-old 

banyan tree that shrouds our historic 
1900s hotel, or join the droves of 
shoppers along Waikiki Strip, we opt 
instead for an authentic Hawaiian 
experience in Chinatown, Western 
Honolulu. Fruit and vege stalls line 
cobbled sidewalks and we follow mouth-
watering fragrances to The Pig and 
the Lady. A sign on the restaurant wall 
reads ‘Only good vibes’ and as we devour 
delicious Vietnamese flavours, it’s clear 
there is only one vibe here, and it is 
indeed of the good kind.   

These vibes are felt throughout 
Hawaii. The following morning, we 
hire a surfboard each. The ocean is 

silky. I lay on my stomach running 
my hands just below the surface, 
the ripples I make are the only 
obstruction to the visibility of the 

sandy seabed below. A long 
wave propels us forward 

and together we rise onto our 
boards, riding the gentle break 

back to the shallows.  
I make a vow to continue 

a life of good vibes only.     

A word  
of thanks
The writer travelled courtesy of Hawaii 
Tourism and flew Hawaiian Airlines.  
Just eight hours direct from Auckland, 
Hawaii makes a great stopover 
destination either en route or returning 
from the United States. 

Visit an AA Centre to arrange travel 
insurance before you go.
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Meet Bashir Khan, the 
AA’s National Manager 
of Business and Contact 
Centres for Membership 
and Brand.
What does your role entail? 
I look at the business’s strategy and ensure 
we have the best culture and processes 
in place to meet Member and customer 
expectations. I’m constantly investigating 
whether we have the right people, processes, 
environment and technology to cater for our 
diverse and growing Membership, and the 
right tools to interact with them.

What innovations have you created that 
ensure the AA is best catering to Members?
I helped develop an AA Roadservice mobile 
phone app for Members to seek assistance 
through their smartphones. It’s another 
communication channel and an innovative 
way to change our service. A big portion of 
our Membership is millennials who interact 
through digital media; this was about 
opening up channels that work for them. 

What do you enjoy most about your work?
I’m forever thinking about how the AA can 
continue as a progressive organisation that 
offers new solutions to changing customer 
needs. I’ve been here for 14 years and it’s 
the exciting opportunities that keep me 
motivated. There’s a lot more we can do and 
it’s a really exciting time to be with the AA. 
It’s a successful brand and it feels like I’m 
contributing to that success. We’re offering 
more and more products and services but 
it’s a long journey ahead; we always need to 
think ‘what’s next?’

So problem solving and working out future 
Member needs is a big part of your job?
Yes; we’re currently looking at what the 
future of AA Roadservice will look like. New 
vehicle technology has seen towing numbers 
increase up to 20%. Ten years ago, 96% of 
our vehicles were mobilised and it was known 
as a real success point in the AA. That’s 
declined over time to less than 80% because 
complex vehicle technology means they often 
need to be taken to garages to fix. How does 
that change our Roadservice structure?  
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If electric vehicles are to be the majority 
of cars on our roads in the future, is our 
workforce capable of providing that 
service to our Members? While we have 
great services and processes, how are we 
going to remain relevant? 

You must be a real ‘ideas guy’?
I’ve been given a long leash and a lot 
of support to do things. Our Chief 
Executive, Brian Gibbons, once said to 
me: “You must feel frustrated when you 
bring 10 ideas to the table and nine of 
those are thrown away.” It wasn’t that my 
ideas were bad, he said, far from it; rather 
it was his responsibility to control the 
pace of change. I really appreciated that.

When you’re not in innovation mode, 
what are you doing? 
There’s no rest for the wicked, so they 
say. I have three grown children and a 
granddaughter. Being a granddad is a 
whole new experience. I love to travel; 
I have trips to London and New York 
planned this year and I enjoy fishing and 
golf. I’m also National President of the 
Ahmadiyya Muslim Community. Leading 
a group of very diverse people of different 
cultures and countries has been a great 
learning curve for me. It gives me a richer 
outlook on people, which is important, 
and that can be translated into the 
business world as well.

BACK 
ON 
TRACK 
Electric bikes are 
increasingly the 
preferred way to 
get from A to B. To 
ensure Members have 
a smooth journey, 
AA Roadservice has 
extended its benefits 
to cover e-bike 
breakdowns at no 
extra cost. 

WHETHER IT’S issues with the 
chain or the brakes, a flat battery or 
a tyre, AA Roadservice will get you 
out of a sticky situation, or deliver 
the bike either to a home address 
or to the nearest place of repair. 

Members also receive a 10% 
saving on all bikes, parts and 
accessories at Bike Barn. Members 
who already own an e-bike can 
receive a free Bronze Service 
(valued at $59.99) regardless of 
where their bike was purchased. 

Call AA Roadservice on  
0800 500 222 (or *222 on a mobile) 
if you break down on an e-bike.  
See aa.co.nz/ebikes for more 
information.

COVERING  
YOUR WILD SIDE
If nothing gets your motor running like heading out  
on the highway looking for adventure, then chances  
are you’ll be on a motorbike.

IT’S PROBABLY not surprising that most  
AA Insurance customers with a bike policy are 
men in their early 40s. On the flip-side, one of 
its oldest customers is in her 60s and rides a 
powerful 855cc – the youngest is 17 and he 
rides a moped. 

Perhaps unsurprisingly, the most popular 
make of motorbike insured by AA Insurance  
is the Suzuki. However, there were some 
makes that have been noticeably missing up 
until late last year, such as the Harley-
Davidson. So, the company put its policy 
under the microscope and after careful 
review of the market as well as existing 
customer requirements, it set about making 
some important changes, like expanding the 
types of bikes it insures.

According to the latest NZTA online 
statistics, New Zealand has almost 178,000 
registered motorbikes, including mopeds, 
with the most popular being manufactured 
from 2000-2009. No doubt there are quite  

a few Harleys in that mix, so it made sense for 
AA Insurance to include them, and six other 
makes, in its portfolio. 

Since last October, Triumph, Ducati, Aprilia, 
Buell, Victory and Cagiva as well as our friend, 
Harley-Davidson, have been given the green 
light for cover. But before you go full throttle, 
proud owners of rare or custom-built 
motorbikes or off-road, dirt or farm bikes will 
still need to consider a specialist insurer.

Another important update to the policy is 
that customers are benefiting from a premium 
that’s in-line with the general market. 

The response to the policy changes has 
been encouraging, with a notable increase in 
motorbike policies. By the time next 
summer’s motorbike season rolls around,  
AA Insurance will be protecting more Kiwi 
riders who were born to be wild.
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A SHOW-
STOPPING 
OFFER
ALLOW YOURSELF to be transported to a 
world of make-believe with the Royal New 
Zealand Ballet.

The AA has partnered with the RNZB 
in the lead-up to the 2018 ballet season and 
offers Members a 15% saving on adult tickets. 

Shows include The Piano: the ballet, the 
world premiere production set amongst 
a backdrop of stunning New Zealand 
landscape, Dancing with Mozart, Strength 
and Grace: Women, and The Nutcracker.

Discounted tickets are available to 
Members via email before each production.

Call the AA Membership team on  
0800 500 444 for more information.

Call 0800 300 120  Visit aa.co.nz/glass

✔	 AA Members save 10% on windscreen replacements
✔	 Our mobile repair service will come to you 

in most areas, any day of the week
✔	 Chips are repaired in about 30 minutes

✔	 We’ll work through billing with your insurer
✔	 We guarantee our workmanship and materials 

for as long as you own the vehicle

Damaged windscreen? Ask your 
insurer for AA Auto Glass
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SPOT-ON 
SERVICE
A FLAT TYRE is always annoying but of course if you’re an 
AA Member you have the option of calling for help and 
having someone arrive to change it for you. But what if 
you don’t have a spare tyre, or you have more than one 
puncture to contend with?

To help get you back on the road as quickly as possible, 
reducing the need for a tow, the AA has been trialling a new 
solution for flat tyres in Auckland. In partnership with Eden 
Tyres, the mobile tyre service comes with options to sort 
the problem on the spot. The mobile service can carry out 
a temporary repair to get the car to a tyre repair service, or 
can fit a loan wheel with multiple fittings – again, to get the 
car to a repair place – or they can deliver a replacement 
tyre which they can then fit and balance, on the roadside. 

Currently this mobile tyre service is available only within 
some Auckland suburbs and within limited hours (Monday-
Saturday, 7am to 7pm) but this may be the way of the future. 

With many new cars being sold without full-size spare 
wheels or with no spare wheels at all, we’re seeing more 
and more Members needing help with tyre-related issues.    

Catch the action
THE PUKEKOHE Park Raceway will be filled with the sound of revving 
engines, screeching tyres and cheering fans at the final Motorsport 
New Zealand race weekend from March 30 to April 1, 2018.

AA Members receive a 20% discount on tickets 
when entering the promo code AAPROMO upon 
purchase. Head to speedworksevents.co.nz to 
redeem the discount.   

MEET THE WINNERS!
CONGRATULATIONS TO the first two 
winners of the AA Membership Renew 
and Win competition. Mark Coote and 
Graham Waddell both got to unwrap new 
generation Suzuki Swifts because they 
renewed their Memberships on time. 

We’re drawing one winner from 
renewing Members every three months; 
pay before the end of your renewal 
month to be in the draw. Members 
paying by direct debit are included in  
the draw, too. 

We’re also now able to send your 
annual Membership renewal statements 
by email, to those we have email 
addresses for. Please keep us up to date 
with your email address, by sending it to 
online@aa.co.nz 

MARK COOTE GRAHAM WADDELL
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Call 0800 500 222  Visit aa.co.nz/batteries

✔	 AA Members save $25 and receive a 5 cents per litre  
AA Smartfuel discount*

✔	 You’ll save an extra $10 with our battery recycling rebate
✔	 We’ll register your battery to your vehicle’s on-board computer  

(valued at $120)
✔	 Our range covers stop-start vehicles
✔	 Batteries come with a nationwide warranty of up to three years
✔	 Batteries are also available at your nearest AA Auto Centre

* AA Smartfuel discount available exclusively on purchases made with the mobile AA Battery Service.  
Visit www.aa.co.nz/batteries to find out more.

Need a new battery? 
AA Battery Service  
comes to you. 

SMART NEW 
PARTNER
AA SMARTFUEL has a new partner – PlaceMakers, the popular 
DIY chain with 58 stores nationwide. And with the aim of 
providing greater choice, PlaceMakers is offering Members 
either a 10% discount or an AA Smartfuel 20 cents per litre 
saving for every $100 spent in store. 

PlaceMakers calls its programme Know How Rewards and 
to make it easy for customers, once you’ve registered, all your 
details will be saved in the system so you don’t need to present 
your AA Smartfuel card each time you shop.

“We’re very pleased to have PlaceMakers on board,” says Scott 
McNulty, AA Smartfuel National Sales Manager. “They’re the 
place you go if you’re seriously into DIY and they have a record 
of providing great customer service and advice.”

Anyone working on a home project should sign up at 
PlaceMakers as soon as possible to start earning rewards, 
including the option to earn AA Smartfuel discounts when 
spending $100 or more in store. 

Safety net for 
NZ travel 
KIWIS LOVE a great adventure ‒ whether it's hitting the 
ski slopes, the walking trails, the wineries or the beaches.  

But even the most carefully planned travel can go 
wrong. Wild weather can cancel flights and flood roads, 
plans can change and accidents happen. That’s where 
domestic travel insurance comes in. 

Domestic cover with AA Travel Insurance means you 
won’t lose your accommodation and transportation 
deposits if plans change. Plus, you’ll be covered for 
baggage loss, private hospital care and rental car damage 
as well as a range of recreational sports. Most importantly, 
if something does go wrong during your trip we'll get you 
home – no matter where in New Zealand you are. 

Whatever you’re planning for your next trip, we've got 
you covered. Buy online at or at your nearest AA Centre.  
AA Members save 10%.*

*Terms and conditions apply. 
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Chief Executive, Brian Gibbons 
(above) and AA President, Roger Bull.

Throughout our history, our services have 
evolved as New Zealanders came to depend 
on us to rescue them when things went wrong. 
We’ve helped at the roadside, and now, 
through our expanding insurance offerings, 
we’re protecting cars, homes, contents, lives, 
and as of this year, even health. 

In the year ahead, we are taking that 
protection one step further with the launch 
of AA Home. It’s AA Roadservice for the 
home, which means people will have peace  
of mind in two critical areas of their lives.  
AA Home launched recently in Auckland  
and will progressively be available in other 
regions over the coming year. 

We also evolved the traditional services 
offered by our AA Driving School. During the 
year, the Association gave more than 25,000 
learner drivers access to free driving lessons 
through Ignition, our three-free driving lesson 
programme for learner drivers. This initiative 
has resonated strongly with young New 
Zealanders and driven unprecedented 
growth in the number of Youth Members 
joining the AA. 

At the other end of the age scale, we 
launched AA Senior Driver, a road safety 
initiative giving AA Members aged 74 years 
and older access to a free one-hour coaching 
session. It’s designed to help Members drive 
safely well into their golden years. This, too, 
has been well received and utilised. 

While these initiatives addressed our 
Members’ motoring needs, our expansion into 
non-traditional services also grew in popularity. 
In this financial year, AA Members received 
128,000 Specsaver eye exams, $53 million in 
AA Smartfuel savings, as well as significant 
discounts through a number of other partners.

This broadening range of services has 
definitely resonated with Members. The 
expanding benefit strategy, which places 
Members at the heart of it, drove record 
Membership growth for the AA in the year 
under review. We now have more than 1.6 
million AA Members which, in the context of 

the New Zealand population, represents 
more than half of licenced drivers.

The pleasing aspect of this growth of service 
diversity and increased Membership is that it’s 
been possible without the need to adjust the 
annual subscription fee, or at the expense of 
service quality. The subscription has held 
steady for almost two decades, even as the 
Association evolved. Our financial model of 
commercial activities and investment returns 
has enabled this broadening strategy to be 
maintained with confidence. 

Likewise, that strong financial position 
enables our continued commitment to road 
safety initiatives, aimed at helping all New 
Zealanders be safer on our roads. In a 
significant milestone, and after nearly a 
decade of AA advocacy, a new law will make 
alcohol interlocks mandatory for serious 
drink driving offences. That law will come into 
force from mid-2018.

Ultimately, this report demonstrates that 
this year’s progress has been real and 
meaningful across all of the various services 
of the Association. Maintaining a growth 
strategy is reinforced continually by the 
upward movement of Membership affiliation 
and positive feedback to the services at hand 
and the quality of our delivery. We're excited 
to share more of this evolution with you as we 
continue to look for new ways of improving 
your Association in the years ahead. 

 
AA Membership
It was another year of record growth for both 
Personal and Business Membership. 

Total AA Membership grew by more than 
66,000 during the year, bringing the overall 
Membership to over 1.61 million, some 54% 
of licenced drivers. This was driven by a 
record 131,425 new Personal Membership 
joins. That intake is up by almost 5,000 new 
joins on the previous year, and now brings 
the total Personal Membership to more than 
one million – a milestone achieved in January 
2017. This success was also assisted by 
excellent retention levels, noting that almost 
90% of Members renewed their Personal 
Membership during the year. 

AA Business Membership also set new 
records this year, growing by a healthy 6.8%, 
bringing the total business affiliation to 
almost 600,000 Members.

The New Zealand motoring landscape is 
continually changing. We now have 
more transport options than ever 

before, more people on the road, and 
technology that is shifting the way our 
vehicles operate. While tackling these 
challenges, the AA is also evolving. We’re 
seeking new opportunities to meet the needs 
of our Members in ways that go beyond the 
conventional services provided by a 
traditional motoring club. 

AA ANNUAL REPORT 2016-2017
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Driving this growth is a culmination of an 
ever-increasing range of Member benefits, 
discounts and services, without any increase 
in the annual Membership subscription fee. 

The new benefits introduced over recent 
years continued to be very popular, adding to 
the appeal of Membership. Almost 128,000 
Members used a free Specsavers eye exam, up 
nearly 8% on the previous year. Members also 
took advantage of free vehicle safety checks 
during the year, discounted online movie 
tickets at EVENT Cinemas, and discounted 
vehicle hire rates from Thrifty Car Rentals, Go 
Rentals and THL motorhomes. These were just 
a few benefits on offer to Members. 

The combined value of all Member Benefits 
was an average annual saving for Members of 
$55.61, excluding any AA Roadservice callouts 
and the use of free maps and guides. This 
average saving is $3.27 more than the average 
cost of the annual Membership renewal. 

This year, the Association added to these 
benefits by partnering with Rainbow's End in 
Auckland, offering Members discounted entry 
to the park off the back of its launch of AA 
Drivers Town. The attraction engages young 
Kiwis in educated play, while teaching them 
about safe driving practices. 

AA Roadservice
The core service of the Association that most 
Members join for is AA Roadservice. 

With the aim of continually improving the 
services on offer, the focus for the year was 
on improving response times. The quicker we 
can respond to Members on the roadside, the 
more satisfied our Members will be.

This year, with increased traffic 
congestion, particularly in metropolitan 
areas, that focus on service response times 
became critical. We refined a triage system 
to identify the most appropriate support for 
each job, considering the resources 
available. Those resources include our own 
AA Roadservice fleet, contractor garages,  
AA Battery vans and towing assistance. We 
also endeavoured to ensure we had 
appropriate levels of resources available at 
breakdown hotspots at peak times. These 
initiatives enabled the AA to better meet 
high demand periods and improve service 
levels. Pleasingly, our service measurements 
remained well above target levels.

AA Roadservice Officers, AA Assist, AA 
Battery Service and AA Contractors attended 
approximately 497,000 jobs over the year – 
3.5% more than the previous year. These 
were made up of: 
• 37% flat batteries 
• 14% mechanical and electrical faults
• 19% towing services 
•  8% lockouts 
•  9% tyre changes 
•  5% fuel 

AA Roadservice attended 86% of our 
Member calls within 60 minutes and was able 
to mobilise 92% of all breakdowns.

AA Smartfuel
It was another strong year for AA Smartfuel, 
delivering more than $53 million in fuel 
savings to AA Members. This was an increase 
of $23 million in savings compared to the 
previous year. 

Highlights for the year included Contact 
Energy joining the AA Smartfuel programme 
and providing significant fuel discounts of 30 
cent per litre every month for those 
participants locking into specific Contact offers. 

The continued growth of our Countdown 
partnership resulted in more cardholders 
adding to their accumulated fuel discounts 
by shopping at Countdown. This helped to 
drive home our message of accumulating 
savings to get greater value from the  
AA Smartfuel programme. 

A competitive fuel market was a key 
characteristic of the 2016/17 financial year. 
Our partners, BP and Caltex, offered strong 
fuel discounts nearly every week of up to 10 
cents per litre. This resulted in a record year 
in the value of fuel discounts issued by the 
programme, taking the total value of 
discounts redeemed by all our cardholders  
to more than $72 million. 

We now have more than 1400 retail outlets 
where customers can earn AA Smartfuel 
discounts. This number is continually 
growing, making us one of the largest loyalty 
programmes in the market. This gives us the 
ability to deliver increasingly meaningful fuel 
discounts to AA Smartfuel participants.

The team at AA Smartfuel also continues to 
keep an eye on what’s next. The AA Smartfuel 
phone app is a key business focus with a total 
number of downloads at 30 June 2017 of 
almost 412,000. This is an important driver of 
participant engagement, and makes up a key 
part of our focus on future technology 
changes. It also ensures we’re ready to adapt 
and give our cardholders options like 
‘cardless’ transactions in the near future. 

AA Motoring Services
The vision for AA Motoring Services is to 
provide, wherever possible, a one-stop-shop 
for all motorists when it comes to their 
vehicle servicing needs. This vision is being 
realised through the growing national 
network of AA Auto Centres. 

During the year we opened sites in Timaru, 
Whanganui, and Kelburn in Wellington. 

In addition, the majority of the former  
AA Auto Service & Repair outlets were 
converted to AA Auto Centres.

Changes to the Warrant of Fitness (WoF) 
intervals continued to affect service levels. 
Many vehicles now require only one inspection 
every year, and new vehicles require inspecting 

only after three years. That decline in volume 
for Motoring Services was offset during the year 
by high volumes of used car arrivals, keeping 
the Association’s compliance services busy.

While many of the motoring services are of 
a commercial nature, the Association remains 
active in providing free advice for Members 
particularly through our online presence, 
available 24/7. We also continued to provide 
sound consumer advice on vehicle safety 
through our ongoing support of the Australasian 
New Car Assessment Programme (ANCAP) and 
the Used Car Safety Ratings (UCSR) study. 

Driver Licensing
The Association has been a delivery agent for 
NZTA for the provision of driver licensing 
services for almost two decades. Over that 
period the AA has processed more than 20.2 
million transactions.
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In recent years, with the Government’s 
desire to transact more driver licensing 
services online, we have experienced a gradual 
decline in services over our Centre Network 
counters. Transaction numbers overall 
declined by 9.5% year on year as a 
consequence of the automation project, plus 
the increased use of the NZTA’s own 0800 
phone number and web based booking 
systems for practical tests. However, overseas 
conversions still remain on par with the 
previous financial year with close to 50,000 
conversions completed during the year.

The AA continues to be the NZ Transport 
Agency’s largest counter services channel 
with a total of 101 representation points 
operating. Our work with New Zealand 
prisons also sees us complete approximately 
60 prison visits each year.

AA’s market share for learner licences sits 
consistently around 77%, for senior driver 
renewals at 81%, and for general licence 
renewals at 75%.

Driver Education
During this financial year the AA Driving School 
has had several significant developments aimed 
at helping to make New Zealand roads safer. 

We continued to expand our Ignition 
programme, the AA’s three free driving 
lessons for learner drivers. Through this 
Member Benefit and road safety based 
scheme, we have given more than 20,000 
new learner drivers access to three free 
professional driving lessons. These are 
undertaken by one of the 130 AA driving 
instructors located throughout New Zealand. 

A further programme was launched during 
the year which is aimed at keeping our 
Members safe and mobile well into their older 
years. More than 6000 AA Members 
benefitted from the AA Senior Driver initiative, 
a one-hour coaching session in the Members’ 
own vehicle with an AA Driving Instructor.  
The AA’s Defensive Driving Course continues 
to have strong appeal, mainly to drivers 
holding a restricted licence. The course 

combines classroom-based theory with real 
world, in-car driving and delivers skills and 
knowledge which can be potentially lifesaving. 
More than 15,000 students have undertaken 
the course in the year under review. This is 
extremely encouraging as we continue to 
attempt to address the high incidence of 
young drivers being over-represented in road 
trauma statistics.

The suite of offerings to experienced drivers 
has widened during the year as our focus on 
the fleet and business sector continues. We 
have developed new products and secured 
several new clients. The progress here, 
combined with the vast reach of our learner 
driver programmes, lends increased credibility 
and weight to the AA Driving School’s voice 
and opinions, which are often sought by the 
media for comment or input on road safety 
and driver-related issues.

The AA Driving School also continues to be 
a key partner and sponsor of Students 
Against Dangerous Driving (SADD), a charity 

SUMMARISED FINANCIAL STATEMENTS
The New Zealand Automobile Association Incorporated 
Consolidated statement of financial position  
As at 30 June 2017
 2017 2016
 $'000 $'000

ASSETS  
Cash and cash equivalents  34,412   43,181 
Other financial assets  119,457   78,968 
Sundry receivables & prepaid expenses  10,346   9,408 
Dividend receivable  187   9,863 

TOTAL CURRENT ASSETS  164,402   141,420 

Property, plant and equipment  35,085   32,701 
Investments  40,337   38,340 
Capitalised lease  50   11 
Goodwill  3,118   7,939 
Other intangible assets  2,566   1,765 

TOTAL NON CURRENT ASSETS  81,156   80,756 

TOTAL ASSETS  245,558   222,176 

LIABILITIES  
CURRENT LIABILITIES  22,722   21,856 
NON CURRENT LIABILITIES  2,771   2,573 

TOTAL LIABILITIES  25,493   24,429 

NET ASSETS  220,065   197,747 

ASSOCIATION FUNDS AND SUBSCRIPTIONS IN ADVANCE  
Accumulated funds  185,094   164,808 
Asset revaluation reserve  10,800   10,148 

TOTAL ASSOCIATION FUNDS  195,894   174,956 

Subscriptions in advance  24,171   22,791 

TOTAL ASSOCIATION FUNDS  
AND SUBSCRIPTIONS IN ADVANCE  220,065   197,747 

For and on behalf of the Board,
R K Bull, President / M R Winger, Board Member
22 September 2017

The New Zealand Automobile Association Incorporated 
Consolidated statement of comprehensive revenue and expense 
For the year ended 30 June 2017 
 2017 2016
 $'000 $'000

Revenue  129,695   125,380 
Share of profit or loss in joint ventures  14,137   15,719 
Other gains/(losses)  11,871   2,211 

TOTAL REVENUE  155,703   143,310 

Employee entitlements  67,502   66,203 
Delivery and distribution  30,767   28,770 
Plant, office and property overheads  7,990   8,049 
Advertising and promotion  3,649   3,966 
IT and telecommunications  7,942   6,793 
Motor vehicle expenses  2,903   3,014 
Goodwill impairment expense  4,821  -
Driver Education Program  3,269   2,749
Other expenses  6,088   5,731

TOTAL EXPENSES  134,931   125,275

Operating surplus before tax and grants  20,772   18,035 
Grant to NZAA Research Foundation  (350)  (300)
Grant to SADD Aotearoa -  
Students against Dangerous Driving Charitable Trust  (100)  (425)
Taxation benefit/(expense)  -     -   

NET SURPLUS FOR THE YEAR ATTRIBUTABLE TO THE  
ASSOCIATION ACTING IN THE INTERESTS OF MEMBERS  20,322   17,310 

OTHER COMPREHENSIVE REVENUE AND EXPENSE NET OF TAX:  
Gain/(loss) on  
revaluation of properties  652   999 
Share of other comprehensive  
income/(loss) of joint ventures  (36)  23 

OTHER COMPREHENSIVE REVENUE  
AND EXPENSE FOR THE YEAR NET OF TAX  616   1,022 

TOTAL COMPREHENSIVE REVENUE AND EXPENSE  
FOR THE YEAR ATTRIBUTABLE TO THE ASSOCIATION  
ACTING IN THE INTERESTS OF MEMBERS, NET OF TAX  20,938   18,332
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aimed at empowering young Kiwis to make 
safer and better choices on the road. The 
relationship strengthened during the past 
year as SADD reorganised and refocussed. 
We are proud to align with and support SADD 
as the relationship delivers on our road safety 
goals and also helps introduce the AA to the 
young people involved with SADD.

AA Traveller
As a key cornerstone of the AA’s tourism 
focus, AA Traveller has set itself the objective 
of expanding the Association’s publications 
alongside our longstanding accommodation 
directories. 

In the year under review, we successfully 
published new editions of our niche 
publications: the NZ Cycle Trail Guide, of 
which AA Traveller is now the premier 
partner, NZ Golf Guide, two further Chinese 
language editions of North and South Island 
guidebooks, and a very successful 2017 Lions 
Tour Guide in partnership with New Zealand 

Rugby as an official licensee. These books were 
in addition to our mainstay publications; three 
Accommodation Guides, and Visitor Guides for 
all New Zealand regions.

We also published approximately 800,000 
maps, which continue to prove very popular 
with both international and domestic travellers.

AA Traveller also widened its scope of 
Tourism Partnerships. It successfully 
launched a new rental car partner. It also 
added more nationwide hotel partnerships 
into AA’s booking inventory, and introduced  
a new Australian self-drive touring product 
suite. Further to this, AA Traveller launched  
a new and improved offering for AA Smartfuel 
cardholders and AA Members who book 
accommodation at participating properties 
either instore or online through the AA’s 
newly launched booking engine.

AA’s joint venture partnership with Fresh 
Information Limited also saw the launch of a 
new digital version of the AA Traveller Monitor, 
the most comprehensive domestic tourism 

survey data available in the market today. 
Further strategic partnerships are being 
considered which will progress the AA’s  
vision of delivering meaningful benefits to  
AA Members and the travelling public 
throughout 2018 and beyond. 

AA Finance
Car Finance is the main product of  
AA Finance, and in the year under review  
new lending levels grew by 21%. 

This growth was facilitated by the 
introduction during the year of several new 
technologies, plus additional business 
managers joining the team in the seven-day 
Christchurch call centre. The new levels of 
staffing will assist response times and was 
structured to meet similar growth levels for 
the year ahead. 

Sales levels of AA Mechanical Breakdown 
Insurance (MBI) also experienced growth 
across both the AA Centre Network and the 
AA Finance divisions.

SUMMARISED FINANCIAL STATEMENTS
New Zealand Automobile Association Incorporated  
Notes to the summarised financial statements  
For the year ended 30 June 2017

MEASUREMENT BASE
The financial statements are presented in New Zealand Dollars (NZD). The functional 
currency is New Zealand Dollars (NZD).

ACCOUNTING POLICIES
There have been no material changes in accounting policies covered by these financial 
statements.

EVENTS SUBSEQUENT TO BALANCE DATE
The Group received the following dividends post balance date from joint ventures;  
$3.2 million, net of imputation credits of $1.2 million, on the 11 August 2017 being their 
share of a dividend declared on 26 July 2017 and $1.2 million, net of impuation credits 
of $0.4 million, on the 13 September 2017, being their share of a dividend declared on 
11 September 2017.  
  
Reconciliation of operating surplus  to net cash flow from operating activities
 2017 2016
 $'000 $'000

Net profit for the year attributable to the association  
acting in the interests of members  20,322   17,310 
Movement in non cash items  (17,619)  (14,017)
Movement in assets and liabilities  1,719   (32)

NET CASH INFLOW FROM OPERATING ACTIVITIES  4,422   3,261 

The New Zealand Automobile Association Incorporated  
Consolidated statement of changes in net assets/equity  
For the year ended 30 June 2017 
 2017 2016
 $'000 $'000

ASSOCIATION FUNDS AT BEGINNING OF PERIOD  174,956   156,624 
Net surplus for the year attributable to the association  
acting in the interests of members  20,322   17,310 

OTHER COMPREHENSIVE REVENUE AND EXPENSE:
Gain/(loss) on revaluation of properties  652   999 
Share of other comprehensive income of joint ventures  (36)  23 

TOTAL OTHER COMPREHENSIVE REVENUE AND EXPENSE  616   1,022  
TOTAL COMPREHENSIVE REVENUE  
AND EXPENSE, NET OF TAX  20,938   18,332 

ASSOCIATION FUNDS AT END OF PERIOD  195,894   174,956 

 
The New Zealand Automobile Association Incorporated  
Consolidated statement of cash flows  
For the year ended 30 June 2017
 2017 2016
 $'000 $'000

Net cash from operating activities 4,422 3,261
Net cash used in investing activities (13,191) (6,457)
Net cash used in financing activities  -     -   

Net increase / (decrease) in cash and cash equivalents (8,769) (3,196)
Cash and cash equivalents at the beginning of period 43,181 46,377

CASH AND CASH EQUIVALENTS AT THE END OF PERIOD 34,412 43,181

REPRESENTED BY CASH AND CASH EQUIVALENTS 34,412 43,181

FULL FINANCIAL STATEMENTS AVAILABLE 
These summarised financial statements are unaudited and have been extracted from 
the full financial statements for the Association for the year ended 30 June 2017.   

The full financial statements have been prepared in accordance with New Zealand 
generally accepted accounting practice ("NZ GAAP"). They comply with Public Benefit 
Entity International Public Sector Accounting Standards ("PBE IPSAS") and other 
applicable financial reporting standards, as appropriate for Tier 1 not-for-profit public 

benefit entities . The full financial statements were issued by the Board, and 
approved for distribution by the National Council on the 22 of September, 2017. 
 The summarised financial report  may not contain sufficient information for a full 
understanding of the financial affairs of the Group but copies of the full financial 
statements and the unqualified auditors' opinion, dated 22 September, 2017, can 
be obtained by Members from:  The Secretary, The New Zealand Automobile 
Association Incorporated, P.O. Box 5, Auckland 1140.
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AA Insurance
AA Insurance prides itself on employing the 
right people and doing the right thing for its 
customers. That belief and commitment to 
customer service and quality is reflected in 
record growth this year in insurance policy 
numbers.

Today the company looks after nearly 
350,000 customers and more than 700,000 
policies. Despite these numbers, the needs of 
each and every customer is paramount. This 
is the foundation of the company’s growth 
and its continued reputation as an award-
winning insurer. 

For the third consecutive year, it has 
earned a place in Kiwi hearts with the Colmar 
Brunton Corporate Reputation Index ranking 
fourth among 100 of New Zealand’s most 
successful companies, including Air New 
Zealand, Toyota and Pak’nSave. 

This outstanding service is further proven 
by the company winning the IBM Kenexa Best 
Large Workplace category, and the Supreme 
Award for customer service at the New 
Zealand CRM Contact Centre Awards. AA 
Insurance was also recognised by SAP’s New 
Zealand Digital Experience Report, scoring 
second overall across eight New Zealand 
industries, and recorded a five-star rating for 
the Canstar Blue Most Satisfied Customers 
Award for Home & Contents Insurance.

Over the past financial year, the insurance 
industry has experienced considerable motor 
insurance-related issues. AA Insurance has 
had a significant increase in claim numbers 
and increased costs, which has put pressure 
on premiums. In addition, the auto refinishing 
and panel repair sector has faced challenges 
over several years of attracting and retaining 
skilled technicians. Customer Service Centres 
and vehicle repair service Capital SMART have 
gone a long way to significantly reducing the 
time it takes to repair vehicles and help get 
customers back on the road faster.

AA Insurance also introduced full home 
replacement cover for damage caused by a 
non-natural disaster. It’s another step in  
AA Insurance’s continual focus on the future 
and long-term solutions to provide the best 
possible outcome for customers. 

During the year, AA Insurance faced its fair 
share of major weather events and natural 
disasters. Our strong reinsurance 
arrangements and proven track record of 
managing large-scale events enabled the 
company to progress claims with minimal 
impact on operational or financial 
performance.

AA Life 
AA Life specialises in life insurance, accident 
recovery and funeral plan policies and has a 
policy base that now exceeds 85,000.

It was named New Zealand’s Most Trusted 
Life Insurance Brand at the Reader’s Digest 

Most Trusted Brands Awards for the fifth 
consecutive year. 

In this financial year we continued to 
streamline our customer interactions and 
re-aligned operational aspects of the 
business to focus on future growth. 

AA Health
AA Health launched in October 2016 and has 
already established strong preference and 
consideration relative to the established 
competitors in the market. By year end  
AA Health had made significant inroads in 
policy sales and continues to grow. 

AA Health was launched with television 
advertising with the campaign message of 
‘Your health is everything, protect it with AA 
Health’, and has been followed up through the 
year with digital marketing, and specific health 
and wellbeing related Member-only offers. 

Advocacy
The AA’s advocacy team continued to represent 
the interests of motorists on many fronts.

Its efforts are enhanced by the work of 
volunteer AA District Councillors throughout 
the country and together they ensure AA 
Members’ voices are heard by national and 
local Government.

Surveys to understand our Members’ views 
are a crucial part of the AA’s advocacy, and in 
a new development we compiled a wide 
range of survey results in a publication called 
What AA Members Think. We have used these 
results in our dealings with transport 
authorities and the publication is available on 
the AA website.

As the country started building towards 
the General Election, the advocacy team 
produced several publications outlining AA 
aspirations for road safety and transport 
developments for the next Government. 
These Election Calls included focussing more 

on seatbelt wearing; more effective 
interventions to reduce drink and drug 
driving; increasing safety improvements on 
high risk regional roads; increasing the 
number of safe passing opportunities; rolling 
out more assistance for visiting drivers 
nationwide; installing more red light cameras 
around the country; establishing a congestion 
reduction taskforce; requiring vehicle safety 
information to be displayed by car traders 
and rental companies; and requiring service 
stations to advertise all fuel prices on their 
price boards.

Meanwhile, throughout the year, our 
Auckland team extended the AA’s congestion-
monitoring capability to now include 
Wellington, Christchurch and Queenstown,  
as well as Auckland. The AA can now 
comment more authoritatively on congestion 
trends and contribute to public discussions 
about ways to alleviate the problem. 

In a significant milestone, after nearly a 
decade of AA advocacy, we saw a new law 
passed that will make alcohol interlocks 
mandatory for serious drink-driving offences. 
While interlocks have been a sentencing 
option since September 2012, only about 2% 
of eligible offenders have been ordered to 
have one installed in their vehicle. The law will 
come into force from mid-2018.

Finally, the AA increased its investment into 
road safety research via the AA Research 
Foundation, which completed studies into the 
ways drivers perceive risk and the number of 
young people receiving traffic infringements 
and the impact this has on the justice system.

Financial Results 
Despite a challenging operating environment, 
the AA has performed well financially, in part 
due to our diversity of commercial activities 
and various joint ventures. 

After spending $3.7 million on free Member 
initiatives, the AA achieved a net surplus for 
the year of $20.9 million, up 14% from the 
previous financial year. 

The major contributors to this result were a 
strong performance by the financial markets 
over the past 12 months, which saw the AA’s 
return on investments up $9 million from the 
prior year, and the continued growth achieved 
by our joint ventures and partnerships.

The AA’s financial position remains very 
strong with no debt, net assets of $220 
million – an increase of 11% from the previous 
year – and diversified business streams.

This financial success has enabled the AA 
to continue to develop new Member 
initiatives and products, thus adding to the 
value of AA Membership, without changing 
the cost of Membership for yet another year. 

The financial stability has also provided the 
confidence to invest significantly in the AA’s 
online presence to ensure we remain relevant 
and modern in today’s digital world.  

This broadening 
range of services has 
definitely resonated 
with Members. The 
expanding benefit 
strategy, which places 
Members at the heart 
of it, drove record 
Membership growth 
for the AA in the year 
under review.
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Spend a few nights in idyllic west coast
Raglan, in a self-contained luxurious yurt.

Underfl oor heating, spa bath.
www.nikausanctuary.co.nz

raglanyurt@gmail.com
07 825 6519

Pet-friendly accommodation around 
New Zealand. If your family includes 
a dog, cat, bird or other furry creature 

then we have some good news for you. 
Pets Can Come Too has a long list of 

holiday homes throughout New Zealand 
that will give your whole family 

a warm welcome.
Ph 04 293 2705

www.petscancometoo.co.nz

Character holiday rental
in ancient Mediterranean

coastal village of Marseillan
Ph. Yvonne 09 812 8231
franceholidayhouse.co.nz

Small group  journey  
 Departs - 11 Jul & 10 Oct 18 

CYCING, FOOD, 
CRUISING & CULTURE 

Call 0800 643 652 
Email silvana@setours.co.nz 

 

Putting the joy back into your journey… 

WWW.SUPASCOOTA.CO.NZ • PH 0800 1 888 77

yurney…

0800 1 888 77
E: CITYMOBILITY.NZ@GMAIL.COM • P: ALAN 021 433 038 • PURCHASE • REPAIRS • HIRER  

FOLDING
MOBILITY
SCOOTER
• Foldable • Reliable
• Strong • Aff ordable

Free pick-up from Gold Coast 
or Brisbane Airport!*

*during business hours

Your satisfaction is our 
#1goal!

* Clean and reliable cars * Low excess
* Family owned and operated * Friendly service

* Hatchbacks, sedans, wagons, 8-seat people movers

NO HIDDEN COSTS

FREE CALL: 0800 447 426
www.surfersrentacar.com.au

BOUTIQUE RAIL & COACH TOURS

Freephone 0800 446 886
info@reidtours.com   www.reidtours.com

Australian Tours New Zealand Tours
Discover Marlborough
5 days
Departs 14th November 2017

South Island or NZ Autumn Colours
11 or 23 day trips
Departs 5th April 2018

Hokianga and Far North
8 days – Departs 20th April 2018

Cairns and 
North Queensland
12 days
Departs 24th June 2018

Perth and 
Margaret River
12 days
Departs 5th May 2018

Call Paul on: 0800 466 626
Email: paul@montec.nz  Web: www.freedom-chair.nz

INDOORS & OUTDOORS or Fold it to TRAVEL

“Freedom Chair” - A life changing Experience

A Unique
Power Chair

That’s Great For

GROUP TOUR PACKAGE INCLUDES:
• Return economy Hawaiian Airlines flights 
• Comfortable hotel accommodation and USA transfers
• Las Vegas Shopping and Sightseeing Tour 
• Side trips to Hoover Dam, Grand Canyon West Rim 

and Old Route 66 Towns 
• Group visits to Fremont Street Experience and Strip Hotels
• Free time to explore Vegas and Honolulu 
• Two night – Three day stopover in Hawaii included 
• Experienced Tour Leaders
• Small Group – Limited Places – $500 deposit secures your place

Email info@ktctours.com
Web kiwitravelclub.co.nz 
Free Phone 0800 895 194 

NZD $4500 EARLY BIRD BONUSFREE GRAND CANYON HELICOPTER FLIGHT

twin share including flights ex Auckland  

LAS VEGAS & HAWAIILAS VEGAS & HAWAII
ESCORTED GROUP TOURESCORTED GROUP TOUR

1  DAYS − DEPARTS 12TH AUGUST & 11 OCTOBER 2018 
An easy paced tour ideal for the mature age group

KIWI TRAVEL CLUB 

UK CAR RENTAL
from only £99.00 per week
(Minimum 20-day rental based on our Group 1/MCMR sized car, not the car below)

Car shown is the new Hyundai i30
This car is in our Group 4/CDMR category. 7 days from only £139.00

Telephone: +44 (0) 208 764 6490
Fax: +44 (0) 208 679 6869

E-mail: sales@auto-international.com
Web: www.auto-international.com

• FREE second driver 
on all UK-based rentals

• Unlimited mileage 
on all UK-based rentals

• Free “Meet & Greet” 
at most UK airports

• Delivery to your hotel 
or contact address

• One-way rentals and 
overseas travel available

• Auto’s and 7/8/9-seat 
vehicles available

• Pick-up and drop-off points  
throughout the UK

Family run business 
established in 1995. When you 
call we answer any time of day 
or night 365 days per year.

TO ADVERTISE ON THESE PAGES AND TO REACH 640,000+ NEW ZEALAND HOUSEHOLDS, PHONE: MEGAN 027 563 0421
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4-8 DAY ALL INCLUSIVE TOURS

FREECALL 0800 662 462
info@moatours.co.nz   www.moatours.co.nz

World of Wearable ArtAwards Show   25 - 30 Sep

Rhododendron Gardens                          17 - 21 Oct

Canterbury Springtime Gardens          24 - 31 Oct

Coromandel Caper                                       4 - 7 Nov

Northern Gardens & Cross Hills Fair  12 - 18 Nov

Otago Farmhouse Gardens & Fete      14 - 20 Nov

Stewart Island & The Catlins                23 - 30 Nov

SMALL GROUP ESCAPES 
FOR MATURE TRAVELLERS

Vietnam 
Tours 

Kiwi 
Vietnam 

Tours 
Escorted 20-day tour 

$6895 share twin
Cambodia 5-day tour $1295
Ph: 06 324 8444 • Text: 027 434 6178
info@kiwivietnamtours.co.nz
www.kiwivietnamtours.co.nz

Latin Link Adventure
The South American Specialists

0800 528 465/info@latinlink.co.nz
www.latinlink.co.nz

Small 
groups + 

independent
travel 

planning 
+ bespoke 
journeys 

South America

Thank you Fair Go for
exposing the many copycat 
products that simply do not 
perform as they claim. 
Plug-In Pest Free is the only 
ElectroMagnetic, Chemical- 
Free product that has been 
scientifically tested. It works 
by sending pulses through
a buildings’ wiring to repel 
rats, mice and cochroaches.

Often Imitated,
Never Duplicated!

• HACCP Approved • Australian Patent & Designed • Longlasting 
• 20 years proven results • Word of mouth referrals • Eco-friendly
• Safe for pets & humans and protects electronic wiring 
• Non toxic • No odours • No fumes • No mess • 2 Year Warranty 

Visit our website for more proof and to choose from our range.

 

GOOD FOR 4OOm2

DO YOU HAVE COLD FEET?DO YOU HAVE COLD FEET?
The FOOT FURNACE is the ultimate in keeping your feet warm. It’s not a sock, 
not a slipper and no microwaving or electricity is required. Individual sleeping 
bag just for feet and one size fi ts all. Made from quality breathable quilted
nylons with 180 grams of quality duck down and two Velcro straps allow for 

adjustment to make any foot size comfortable

        CALL +64 9 431 4794
       MOBILE/TEXT +64 21 501 512

$35 SPECIAL AA MEMBER
PRICE WITH FREE POSTAGE

BUY NOW!
Please send your cheque to FOOT FURNACE, 1049A Mangawhai Rd, RD 5
Wellsford 0975 with your return address or text your order to 021 501 512

www.footfurnace.com

• Aironaut can pack, secure and ship,
with the care and responsibility as 
if it was our very own.

• Partnering with other car shipping 
specialists throughout the world, 
Aironaut make it easy.

• We know which is the best 
shipping service, route, and 
transhipment point, best suited 
to your budget and requirements.

• Car shipping with Aironaut saves time 
and money, as we can offer as much or 
as little additional services as you require.

• We offer Door-Door, Port-Port, 
or a combination to suit your situation. 
Just ask for help.

Contact: 
Grant Hudson

156 Parnell Rd, Auckland
Ph: 09-309-8814

grant@aironaut.co.nz
www.aironaut.co.nz

CONSIDERING SHIPPING 
YOUR MOTORHOME OR CAR? 

PHONE THE EXPERTS

Your online guide 
for New Zealand 
travel and holiday 
planning 
– activities,  
accommodation, 
bookings, 
itineraries, events 
and more

aa.co.nz
/travel

Plan your journey the easy 
way with our range of 
comprehensive maps

Ph 09 950 4436 or 0800 2 UNOVENT
info@unovent.co.nz / www.unovent.co.nz

Now with PollenGuardTM

filter protection

Lifetim
e

Warran
ty

Unovent® now offers PollenGuardTM filter protection for 
significantly improved quality of air, in your home, all 

year round. No more harmful spores or pollen particles!

0800 131 900 
VIVAEXPEDITIONS.COM 

10 DAYS 

DISCOVER 
ANTARCTICA

From NZD$15279 NZD$9931*
*Book by 31 March & save 35%. Conditions apply. Subject to availability

35%
OFF

Departure dates 
15 Jan & 20 Feb 2019 
22 Feb 2020



THIRD AGE TOURS
Small Group Tours for the Over-50’s

Domestic and International –
GREAT PRICES!

England/Wales & Yorkshire Dales
23 August – 24 September 2018
Enchanting Ireland & Scotland

31 May – 27 June 2018
Curiosities of Cuba & Lima

25 April – 22 May 2019
Treasures of Turkey

1 – 25 September 2018
Captivating Croatia, Slovenia 

& Montenegro, Venice
1 – 25 June 2018

Vietnam & Cambodia 
4 – 26 October 2018

Thailand – Land of Smiles
29 October – 11 November 2018

Sicily & Southern Italy
28 September – 23 October 2018

Kotuku/White Heron/Glaciers
& Alpine Loop Tour
25 – 30 January 2019

Arrowtown Autumn Festival
20 – 25 April 2018

For a FREE INFORMATION PACK
contact Brenda THIRD AGE TOURS
PH: 03 379 3799 or 03 312 7050

Freephone: 0800 927 725
sunshineone@xtra.co.nz
www.thirdagetours.co.nz

Effective 
Tinnitus 
Relief

  Ringing Ears?
  Hearing loss?
  Dizziness?
  Can’t hear in 

     noisy rooms?
  Pressure in ears?

✓
✓
✓
✓

✓
Call for Free Info DVD
0800 080 133

Or visit
mysoundtherapy.com/AA

ENT Doctor
Developed 2018 Fully 

Escorted Tours
For more information or to 
request our new brochure, 
call us or visit our website.

Touring Tasmania 
26th March – 5th April

Great Barrier Island 
3rd – 6th Apr, 24th – 27th Apr

Chatham Islands   
26th April – 3rd May

Hawaii  
13th – 23rd May

New Caledonia 
27th May – 3rd June

Vietnam   
23rd June – 8th July

Melbourne, Adelaide  
& Murray River   
5th – 19th July

0800 66 44 14
www.scottsdaletours.co.nz

TravelScoot

Call 0800 272 668
for a no obligation free trial, or view
www.travelscootnz.co.nz

By far the world’s
lightest, strongest
compact mobility scooter.
Weighing only 15kg
(inc battery). Folds up
in seconds. Pop it in the
car, take it on the plane,
train, bus or cruise.
Thousands of happy
customers worldwide.
Get your mobility
freedom back today.

www.shoprider.co.nz
0800 220 110

Keeping Kiwis moving since 1997

Mobility 
Scooter

The Shoprider 889XLSN is  
a large Mobility Scooter  
providing a smooth reliable 
ride with comfortable 
seating and 4 wheel 
suspension.
SPEED   15km/h 
RANGE   36km 
MAX LOAD  225kg 
MAX CLIMB  12º
POWERFUL  1.8hp
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is 
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Fast, Comfortable, 
Reliable Transport

TOP SELLER       in UK!

$1595

• Specially designed 
for NZ Market

• Easy step-thru frame
• Rugged, NZ approved
• 300 Watt 
• Alloy frame 
• LED front/rear lights
• 36v • Range approx 
50km • Weight 25kg

Contact Peter 0274 937 025       www.ezirider.nz
Folds up

300 
Watt

Shock Absorber
Suspension & Seat

Luggage 
Carrier

Shimano 
7 Speed

Aircraft Spec Alloy

Simple, safe and stylish, Acorn 
Stairlifts give people the chance to 
enjoy their own homes once again.
• The only company to supply 
 and install our own stairlifts
• For straight or curved staircases
• Indoor and outdoor lifts
• Free home assessment  
• Fast installation
•  Safe and reliable

Regain the freedom 
of your home

 

0800 087 047
For FREE BROCHURE & QUOTATION

www.acornstairlifts.co.nz

TO ADVERTISE ON THESE PAGES AND TO REACH 640,000+ NEW ZEALAND HOUSEHOLDS, PHONE: MEGAN 027 563 0421





NZ’s most trusted  
insurance brands for:

Home, Car  
and Contents. Life Insurance.

Call 0800 080 841 
aainsurance.co.nz or visit 

your nearest AA Centre today.

For more information on the Reader’s Digest Most Trusted Brand awards,  
visit aainsurance.co.nz or aalife.co.nz

2013 -2017

Life InsuranceLife Insurance
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