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ARNHEM LAND

Explore Australia’s  
wild Top End

*Conditions Apply. Earlybird savings are reflected in the tour fares quoted. Offers vary depending on month of travel. All fares in $NZD and inc Australian GST. Fares fluctuate with 
exchange rate and are subject to precise exchange rates at time of payment. Prices are per person twin share. Must book by 31 December 2021. New bookings only for travel within  

the 2022 calendar year. Everday Fare 25% deposit on booking. Flexible Fare 100% deposit on booking. Full terms & conditions visit outbackspirittours.com.au/terms-conditions

Travel up the wild and sparsely populated Cape York Peninsula 
to the tip of Australia on this unique 4WD adventure. Highlights 
include the Daintree, ‘Quinkan’ rock art, Lakefield & more!

Travel from Cairns to Darwin across the Savannah Way and 
retrace parts of Ludwig Leichhardt’s 1844 expedition. Enjoy 2 
nights in our wilderness lodge at Pungalina Wildlife Sanctuary!

Everyday From $10,895 pp  |  Flexible From $12,070 pp
13 Days  |  Fully Accommodated  |  Departs May – Sep 2022

Everyday From $10,575 pp  |  Flexible From $11,700 pp
15 Days  |  Fully Accommodated  |  Departs Apr – Sep 2022 

Cape York Peninsula Savannah Way
SAVE UP TO
$650*PP

SAVE UP TO
$750*PP

AUSTRALIA 2022

At Outback Spirit, we cover every inch of Australia; from Arnhem Land to Tasmania,  
the Canning Stock Route to East Coast Islands. With our first-class fleet of 4WD Mercedes-Benz 

vehicles and an exclusive network of luxurious lodges, no one does adventure like we do.

 Along with over 22 years of touring experience, Outback Spirit have introduced  
Flexible Fares so you can postpone or cancel your trip for any reason without fees.  

Join us in 2022 to discover why so many people choose to see Australia with us.

2022 SEASON

Discover a vast and mystical land on this exclusive adventure 
through the heart of Arnhem Land. Travelling from Nhulunbuy to 
Darwin, you’ll visit sacred areas that no other tour company can 
access, and that few outsiders have ever seen. Along the way, 
stay in our network of luxurious safari camps and wilderness 
lodges, including the iconic Seven Spirit Bay on the Cobourg 
Peninsula. As part of the adventure, you’ll also enjoy a host of 
authentic cultural activities with Indigenous guides, learning 
about this extraordinary region from those who know it best. 

13 Day Arnhem Land Adventure
Everday From $14,075 pp  |  Flexible From $15,630 pp
Fully Accommodated  |  Departs May – Sep 2022

Highlights of the adventure include:

• Spend 7 nights in our network of luxurious safari camps and lodges

• Discover the vast Arafura Swamp, location for the film ‘Ten Canoes’

• View ancient rock art galleries and cruise magnificent wetlands at 
Davidson’s Arnhem Land Safaris, Mount Borradaile

• Enjoy a Welcome to Country performance at Yirrkala, followed by 
a special bush medicine and healing demonstration 

• Explore historic Victoria Settlement at Port Essington, Circa 1838

• Discover the pristine waters of the Cobourg Marine Park Sanctuary 

• Barramundi fishing & a range of breathtaking marine adventures 

• Enjoy an array of 4WD safaris and be immersed in this sacred land

Call 0800 805 265
outbackspirittours.com.au

SAVE UP TO 
$1300*PP 

 
EARLYBIRD SALE

BOOK NOW & SAVE

Number of nights stay
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Join Hertz Gold Plus Rewards® and Get More.
Hertz Gold Plus Rewards® is free to join and offers a range of additional 
benefits for renters.
• Faster Rentals - Skip the queue and go straight to your car
• Rewards Points - Earn points every time you rent
• Exclusive Promotions - Access exclusive offers

Find out more or book at hertz.co.nz/aa or 0800 579 555

*Hertz New Zealand T&Cs apply, refer hertz.co.nz/aa 
^AA Smartfuel discount on up to fifty litres of fuel, T&Cs apply, refer AAsmartfuel.co.nz/terms

Driving more benefits to AA Members

SAVE

PER
LITRE

MAX 50 LITRES
0 515%

 OFF 

Get an exclusive

the base rate*
Plus a 5 cents per litre  
AA Smartfuel discount^



IN EVERY ISSUE

7  
Chief Executive’s message

8  
Letters

10  
Compass
We meet 
an equity 
champion, explore 
summer arts festivals, 
talk safer cars and 
motorcycle awareness 
and learn about Tohu 
Whenua. Also in the  
mix, reader prizes and 
an impressive new 
lakeside cycle trail. 

35  
MOTORING

36  
On patrol
Keeping kids safe at school crossings 
is an important job. We visit some 
patrollers sporting AA-sponsored gear. 

40  
Clearing the air
How will the clean car discount affect 
your next choice of vehicle?

44  
Mobility’s main man
Minister Michael Wood is confident 
that New Zealand is on track for a 
better future in transport.

55  
TRAVELLER

56  
History in Hokianga
Northland’s Manea Tupuwae a Nuku 
Footprints of Kupe is part museum, part 
gallery, part multi-sensory experience and 
utterly compelling.  

60    
Way to go
The Grand California, VW’s new Kombi, 
is the ideal camper for a journey from 
Auckland to the Central Plateau. 

72   
Culture and cuisine 
An appetite, healthy thirst and an  
empty chiller bag are essential for  
this Taranaki itinerary.

79  
HOME & LIVING

80   
Safe and sound
Te Paranui is a nurturing eco  
village north of Blenheim which also  
welcomes animals in need of shelter.

82   
Underground furniture
Inside a Central Hawke's Bay garage is an 
enterprise making coffins to order.

86   
Money matters 
We meet a young  
woman with a financial  
legacy front of mind.

90  
MY AA

A farewell interview with the AA’s Chief 
Executive, updates on AA Centres and AA 
Home, new travel guides ready for summer 
and a clever development helping the 
Roadservice team tow Members’ cars. 

CONTENTS
 SPRING 2021 

 FEATURE 
These days, being conscious of the environment 
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inspiring New Zealanders making an effort and 
a difference where it matters. 
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AA Battery Service
is here to help.

Don’t be 
a jump 
start 
hero.
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FOR THE PAST 30 YEARS I have been 
privileged to make editorial comments 
in each edition of AA Directions. My 
focus has often been road safety related, 
sometimes announcing new initiatives 
from the Association, but hopefully 
always insightful, timely and of reflective 
interest to you, the reader.

With my imminent retirement as Chief 
Executive of the Association, this is my 
last chance to say a few words. I have 
chosen not to reflect on the Association’s 
progress during my tenure, although I am 
of course proud of the part I have played 
to strengthen the Association, its diversity 
and its relevance as a Member-centric 
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organisation. Instead, I wish to highlight 
a number of trends that will become 
increasingly important for my successor 
to navigate while working on your behalf 
to positively influence the changing face 
of motoring.  

The most prominent change will be 
the evolution of the car as a sustainable 
option in the face of environmental issues. 

The AA was among 15,000 submitters 
who provided feedback on the Climate 
Change Commission’s draft advice for 
reducing greenhouse gas emissions. 
While there is no doubt that electric 
vehicles (EVs) have an important role to 
play in meeting our targets, it is also clear 

that New Zealand car buyers don’t have 
much leverage to source high numbers 
of EVs quickly. We believe the new 
generation of sustainable biofuels should 
be one of New Zealand’s main solutions 
– at least for the life of the existing fleet. 
These new biofuels would enable a 
reduction in our carbon footprint, are 
compatible with existing technology, 
and create an easier path for those who 
cannot afford more expensive EVs. 
They are a solution that deserves further 
investigation and greater investment. 

Also increasingly important for all 
New Zealanders is the importance of 
service ahead of commercial self-interest. 
Sparked perhaps by the collective push for 
Kiwis to act for the greater good as a team 
of five million in dealing with Covid, the 
demand for organisations to operate for 
more than just profit has intensified. 

As an Association we have always 
been keenly aware of the need to nurture 
services and Member Benefits for the 
greater good. That’s why we have chosen 
to invest in providing access to a free 
annual eye test, five spot skin check 
and diagnostic hearing assessment for 
any Member who has had hearing loss 
detected in their initial screening. We 
hope that these benefits are viewed 
as part of the caring support and high 
standards of service that we pride 
ourselves on.    

The third trend, which I expect will 
be a dynamic one for my successor to 
advocate on your behalf, is the continual 
need to foster a diverse mobility scene. 
While our Members may first join for 
the support we offer motorists, they are 
also increasingly travelling by other 
modes of transport, whether that is by 
bus, train, electric scooter or ebike. As 
an Association we take pride in ensuring 
that whatever mobility choice our 
Members make, we will always advocate 
for their right to a safe journey.

As I retire to the sidelines I will join you, 
the Membership, to watch with interest 
as our Association continues to adapt, 
grow and evolve. But for now, and for 
the last time, I hope that this editorial 
reaches you safe and well, wherever you 
may be on life’s journey. 

Brian Gibbons
CHIEF EXECUTIVE

See p.90 for an interview with Brian Gibbons 
on his retirement from the AA.
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Kia ora
It can feel a bit hard to keep up these 
days. Life as we know it is changing 
fast, particularly with the impact 
of the pandemic still surprising us 
and the pressure to battle climate 
change ramping up. There are wins 
to celebrate though, and while we're 
conscious of the need to keep it real, 
we can also keep it positive. Welcome 
the challenge; embrace the new. In my 
book, that's the best policy.  
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 Slower to stop
‘Big Wheel World’ (Directions, Autumn 2021) 
was an informative article that every driver 
should read and absorb, as it contained a lot of 
good advice. One item in particular caught my 
attention: truck braking performance. CEO NZ 
Trucking Assn, Dave Boyce was quoted: “The 
simple fact is that a 50 tonne truck cannot stop as 
quickly as a car.” I believe that some truck drivers 
think this is not the case, as trucks tailgating cars 
is far too common and frightening. All truckies 
are professionals but not all drive that way.

John Nutter 
WHANGĀREI

 Too close 
How can a car driver maintain a two second 
distance when a truck follows at a half-to-one 
second distance? What can a car driver do to 
encourage the close-following truckie to drop 
back to a two second gap? Accelerate, pull over or 
change lanes, if on a dual carriageway?

Garry Aiken 
PALMERSTON NORTH 

Your safety becomes compromised when you are 
being followed too closely, as the safety cushion 
around your vehicle is reduced. As soon as it is safe, 
the driver should pull over and allow the close-
following vehicle to pass. While waiting for a safe 
place to pull over, the driver should increase their 
following distance from the vehicle in front to more 
than two seconds. By increasing your following 
distance, you are giving yourself more time to react 
to the vehicle in front. In turn, you’re also providing 
the close-following truck more time to react.

Kathryn Webster
EDITOR

YES: 
62% 

NO:  
38%  

In the Autumn 2021 issue  
we asked readers:

Are you working from 
home more than you were 

prior to Covid?

Does the rebate offer entice you 
to buy a cleaner car?

See p. 40 for the story; go to 
aadirections.co.nz  

to have your say.
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Contributors 

L E T T E R S

 Real costs
Regarding ‘Paying the Price’ (Directions, 
Autumn 2021). Which country reduced their 
CO2 emissions the most this century? The 
USA. How? Mostly by reducing coal usage and 
substituting natural gas instead. What has been 
the effect of banning fossil fuel exploration in 
New Zealand? We are importing coal to generate 
electricity, since our hydro lakes are low. People 
who are buying and driving EVs are contributing 
to increased demand for electricity generation, 
some of which comes from burning coal. 

David White 
AUCKLAND

 Gas gap
I'm finding it harder and harder to swallow 
the price for 95 petrol vs 91. I have noticed 
that some stations have a 20c price difference 
between 91 and 95; others only have around 14c. 
I have it on good authority that when buying in 
95, it is of similar cost to 91 for petrol stations – 
so why hike up the prices for 95 gas? In fact the  
 
 
 
 

gap between the two seems to increase every 
year or so, which is also cause for concern.

Marisa Mencarelli-Skilton  
AUCKLAND

As part of a market study into retail fuel 
conducted by the Commerce Commission 
in 2019, the AA submitted that margins 
were consistently higher for premium petrol 
compared to regular petrol and called for the 
prices of all grades to be displayed. The AA 
believes having all prices displayed will increase 
price competition between fuel retailers. 

 Bridge issue
To entitle your article on Auckland's Harbour 
Bridge ‘The Weakest Link’ (Directions, Autumn 
2021) was entirely appropriate. When a truck hit 
the bridge’s central structure, the importance and 
vulnerability of the link across the Waitematā 
Harbour was ruthlessly exposed. Eventually, 
a rather hopeless situation will confront the 
Harbour Bridge and those who have failed to do 
anything about its obvious limitations.

Rainer W. Buhmann  
AUCKLAND

VANESSA TRETHEWEY
After training as a journalist, 
Vanessa moved into 
the public relations and 
communications space. These 
days the Auckland-based 
writer freelances across a 
wide range of industries. She 
enjoys yoga, running, art and 
travelling and has recently 
reignited a love of horse 
riding. See her stories on p.27 
and p.30 of this issue.

CHARLOTTE ANDERSON 
Charlotte Anderson is an 
internationally awarded 
photographer specialising 
in reportage and lifestyle 
photography. After studying 
in London and working 
overseas she now lives in 
Hawke’s Bay. Charlotte loves 
the diversity of photography 
and the interesting people 
she gets to meet. See her 
images on p.28 and p.56. 

JO PERCIVAL
Jo Percival has re-joined the  
AA Directions team in her 
second stint as Deputy Editor, 
having held the role from 2007 
to 2012. Jo has worked as a 
freelance writer for Directions 
since then and is also the 
Digital Editor for AA Traveller, 
but is excited to be back on 
the magazine team for the 
next few issues.

'So, to lighten our carbon footprint, I traded in all of our cars for one 
communal EV, 61 native trees, two solar panels and a wind turbine!'

Join the conversation online.  
Follow AA Directions on Facebook or Instagram @aadirections   

We welcome feedback and views on articles in AA Directions and on any issues affecting motorists.  
Because of the volume of mail we receive, letters cannot be personally acknowledged.  

Only a selection can be published and they may be edited or abbreviated for print.

WRITE TO: The Editor, AA Directions, PO Box 5, Auckland, 1140 or email editor@aa.co.nz.

YOUR PRIVACY: This magazine may contain advertisements for products or services that are available through the AA. The provider may be the 
Association itself, a subsidiary of the Association, or a third party either under contract or a joint venture partner of the Association. Understand that 
any information provided by you may be used by the AA for administrative purposes and for the purpose of providing you with information relating to 
products and services from time to time. Where any Membership is an associate of another Membership, then products and services may be offered to 
both Members jointly or singly. We are always alert to opportunities for products or services to be made available as a benefit to Members, but if you 
prefer not to receive such personally addressed information, please write and tell us. The Association keeps a database of Members under its control 
and you have the right to see or correct any personal information that is held about you. If you wish to make an enquiry concerning a privacy issue, 
communicate with the Association Secretary, AA, PO Box 5, Auckland, 1140



10 a a d i r e c t i o n s . c o . n z

C O M P A S S

Wellington-based Vanisa Dhiru is an advocate for equity and human rights, a champion 
of gender and race equality and is accredited to deliver training on unconscious bias 

awareness to corporates and community groups. She talks to Elisabeth Easther.

Growing up in Manawatū, how did your 
upbringing shape your future?
My parents owned a dairy in Roslyn in 
Palmerston North, so I literally grew 
up in the back of the store, which did 
shape me. At that time, in the 1980s, 
dairies were busy places and hubs for the 
community. My parents knew everyone 
and everyone knew my brother and I. 
So in some ways it was a bit like to living 
in a village in India, like my father’s 
parents’ village, where people would drop 
in for chai all the time. Our dairy was 
similar; we were always surrounded by 
people coming and going.

How much were you expected  
to help out?
We were part of the  family business. 
My brother and I helped during the 
holidays and after school. Our parents 
worked long hours and we always had to 
be ready to serve. Customer service was 
really important and the key things we 
were taught were no matter who walks 
through that door, you smile, say hello 
and see how you can help. Then you 
thank them and say goodbye. It didn’t 
matter if we knew someone or didn’t like 
them, we treated everyone the same. That 
public interface travelled through my life 
and gave me the ability talk to anybody.

What other skills did you acquire?
I have vivid memories of the store closing 
each night and counting money on the 
floor with our father. My brother counted 

the blue and green notes and I did the red 
and orange. I always assumed I’d end up 
being an accountant as my mother worked 
as a bookkeeper before she met my father.

How was your Indian culture kept alive 
back then, in provincial New Zealand?
At the back of the house our parents 
spoke to us in Gujarati; in the store we 
spoke English, which made the two 
spaces very different. But when you attend 
an English-speaking school, keeping 
culture strong is difficult. Particularly in 
Palmerston North in the 1980s. 

Was there much racism?
Certainly being the only Indian family 
in our suburb was hard at times. I knew 
we were different but I didn’t necessarily 
understand what made us different. 
My parents were really busy and I 
don’t think they wanted to talk about 
it. They just wanted us to succeed in 
education, so that is what we focused 
on. Racism was there, but I don’t think 
we felt it as strongly at that time, unlike 
some families from other cultures do 
today. We also had a lot of local support 
because our family business was so 
integral to the community. 

What happened to your  
accountancy ambitions?
At the end of my higher education I 
graduated with an honours degree in 
design from Massey and a graduate 
diploma in marketing and commerce from 

Victoria University. I was lucky to have 
parents who were happy for me to excel in 
whatever field I chose, so long as I could 
stand on my own feet at the end of it.

And your first professional role  
after university?
My final university paper looked at 
selling New Zealand landscapes to 
Bollywood. A former trade commissioner 
to India became a mentor for me during 
that project and when I graduated he 
hired me to be his executive assistant at 
New Zealand Trade and Enterprise, to 
get in the door. After six months I moved 
into the marketing team, which was 
where I wanted to be.

How did you move into the social 
equality sector?
Early in my career I went on a leadership 
course with 60 other young people 
from across the country. I discovered 
that I wanted to work in the not-for-
profit sector when I was exposed to 
the idea of building networks and 
sitting on boards. The idea of sitting 
on boards, being in governance and 
supporting organisations, was just 
becoming fashionable, although it's 
much more common now. My first board 
position was with the YWCA of Greater 
Wellington. It was there I saw the good  
that could be done, working in the 
community helping to improve young 
women’s lives, and I knew that was the 
work I wanted to do. 
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C O M P A S S

 
 
 
Where does the inspiration to serve your 
community come from?
When I was 25 I visited my grandparents 
in India with my brother. It was a huge 
culture shock, and I realised I had a 
western view of how life worked. I saw 
how my Indian-based family operated; 
how with few resources they helped 
others in the village to provide what was 
necessary in life. Their view on life and 
what mattered was so different. Being 
there and observing helped me to reflect 
on who I was, where I come from, my 
whakapapa, how I came to be on this 
earth. It was an incredible reflection from 
a leadership perspective.

What does race-based inequality  
look like today?
I think we have made progress, as 
people are more confident to share 
their thoughts today, especially online. 

We also have a very strong Māori 
community that is embracing their 
culture. Seeing a lot of action from 
Māoridom – our indigenous population 
being out there and proud – can inspire 
a lot of us from different cultures, 
because we can understand that concept 
of walking in two worlds.

How do you use your voice to make 
society more equitable?
There is much work to be done around 
discrimination with issues like gender 
equality, sexism and racism. I’ve faced 
discrimination, firstly as an Indian 
and secondly as a female, and some 
of those discriminatory barriers have 
been things I’ve worked on to overcome. 
I sometimes wonder if perhaps I’ve 
been lucky or strategic, being able 
to overcome barriers where others 
continue to struggle. That’s why it’s so 
important for me to work in this sphere. 
I now define success as being able to 
serve others in this area.

Could you explain the work you’re doing 
around unconscious bias?
I help people understand how they 
grew up; how they formed their early 
thinking and prejudices that then reflect 
onto others. I ask people, what was your 
cultural context and background? How 
did you grow up to think the way you do 
today? How do we unpick and unpack 
that thinking if it isn’t supporting the 
wider community? What are the reasons 
for your unconscious bias? It’s about 
upbringing and how our brains are 
formed and learning how to change our 
bias to be more useful in the world today.

How do you train people to change their 
ways, when presumably some of it is really 
deep-seated?
The first thing to remember is that 
everybody is biased about something. Our 
brains are working and judging all the time; 
no-one is born to think a particular way. 
We’re influenced as we grow up and walk 
in the world. We form judgements from 
our family, during our schooling or from 
workplaces. There are many influences, but 
if you think about how you are biased and 
why, then you can decide which bits are 
OK and which bits need deep thinking, or a 
change of gear. Everyone has the power to 
change their thinking and act differently. 

What is your vision for the future of 
New Zealand?
Firstly, we share this land with tangata 
whenua and it is important for all of 
us who live here to be respectful of that 
privilege. Life is about being able to feel 
successful – whatever that means to 
you – and healthy and live in a land that 
is cared for so that future generations 
can live peacefully in a bicultural nation 
within a multicultural society. Peace 
is a big, lofty, aspirational word but if 
everyone can thrive in a way they wish to 
thrive – and it’s not for us to determine 
what that looks like – that would create a 
more equitable society. 

What can we as individuals do to work 
towards a better world?
I’d say everyone has some ability to serve 
others in this world, whether it’s a small 
contribution or a larger one. If all of us 
did a little bit, we could make stronger, 
greater communities for all of us today 
and all the rangitahi to come.

Vanisa Dhuri’s website is vanisa.nz

Our brains are 
working and 
judging all the 
time; no-one is 
born to think a 
particular way. 
We’re influenced 
as we grow up and 
walk in the world.
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Perched on the coast below the foothills of 
the Tararua Ranges and looking across to 
the low bulk of Kāpiti Island is Waikanae 
and its offshoot Waikanae Beach. 

That long and lovely beach has 
pleasures obvious to everyone; hidden in 
the hills are a variety of walks with their 
own delights. Mangaone Walkway is very 
accessible and follows first a former bush 
tramway through the bird-busy bush of 
the Kaitawa Scenic Reserve, featuring 
podocarp forest and a long suspension 
bridge, and then crosses grassland to the 
end of the six-kilometre trail. The Parata 
Track is more challenging, through 
kohekohe forest up to a lookout before 
looping back down to town. It’s part 
of the lovely Hemi Matenga Memorial 
Reserve, where the best view of Kāpiti 
Island is the reward for climbing the 
steeper Te Au Track.

Those wanting to see more birds can 
head to Ngā Manu Nature Reserve to 
literally be in touch with them on a 
Feed-Out Tour through the aviaries. 
Kākā, kākāriki, kiwi and kea are just 
some of the species conserved here, 
while the long-finned eels that turn up 
daily for a feed at 2pm are wild and free. 
The reserve, a lowland swamp forest, is 
a lovely place for a stroll, and its tower 

Small Town 
TREASURES Waikanae

Pamela Wade finds nature and culture in Waikanae.

offers great views over the lake towards 
the velvety green Tararua Ranges. 
There is an option to go one step better, 
too, as a cosy little cottage can be booked, 
allowing guests to have the reserve 
to themselves for the night before 
waking to a musical dawn chorus.

Waikanae has plenty of art 
too, with several galleries 
to visit near the colourful 
and welcoming Mahara 
Place, with its comfortable 

seating in shade and sunshine 
around the plaza. There’s 

more art to spot along the 
riverside track for walkers 
and cyclists on their way 

to Waikanae Beach, where 
a bird-watching tour around 

the estuary is on offer. Many 
will also opt to wander along into 

the village for a tempting treat and 
a coffee, or a memorable feast at the 
Boating Club Galley.
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PLEASE 
RECYCLE

AA Directions has joined the Soft Plastics 
Recycling Scheme, a voluntary product 
stewardship scheme. It’s part of nationwide 
effort to collect soft plastics and direct them to 
a productive end such as making farm fence 
posts (see the Future Posts story on p.34). 

We realise delivering Directions in 
plastic wrap is not ideal; currently it’s 
the best option, with neither paper wrap 
nor compostable plastics proving viable 
alternatives. So, we ask Members to recycle. 
The magazine itself is easy to deal with; once 
read, it goes into the household recycling 
bin which is collected kerbside. The plastic 
wrap needs a little more effort, as it must be 
delivered to a point of collection.

The number of collection bins for soft 
plastics are increasing all the time; several 
supermarkets and other stores have them 
(see recycling.kiwi.nz/store-locator). 

Look out for this symbol.

Also, AA Members can take the wrap from 
this magazine to an AA Centre. The team 
will ensure all wrap collected will be delivered 
to the Soft Plastics Recycling Scheme.

LET’S GET 

SOCIAL
Readers of AA Directions can now connect 

with the magazine on Facebook and 
Instagram. Follow our accounts for 

expanded content from each issue, great 
photos, the opportunity to win prizes and 

to share your thoughts and feedback  
on the topical issues of the day. 

facebook.com/AADirections

@aadirections

GETTING IN  
THE SPIRIT

The wilder and more remote spots of Australia are catching the eye of 
adventurous New Zealanders making plans for next year. Matt Naldrett of 
Outback Spirit says itineraries to Arnhem Land, Cape York Peninsula and 
other ‘Top End’ destinations are grabbing the attention of Kiwi tourists, 
possibly because they are so far removed from crowded ‘hot spot’ areas.

“You’d be forgiven for thinking any plans to cross the ditch may be a 
bit ambitious at the moment,” Matt says, “but our guests can postpone or 
cancel their trip for any reason right up to a day ahead of departure, which 
is really helping people make travel decisions.”

The Flexible Fares introduced for 2022 provide for postponement or 
cancellation without any amendment or cancellation fees being incurred; 
Matt reckons it’s the formula travellers need to confidently make plans.

Outback Spirit is Australia’s leading small group outback tour operator. 
The nature of their tours, which immerse guests in some of the most 
remote and spectacular landscapes in Australia, also has significant 
appeal. The tours are all-inclusive, guests stay in luxury lodges and they’re 
guided by operators who, with 22 years’ experience, know the country and 
the communities experienced well.

See outbackspirittours.com.au
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WIN!
NEW SPECS  

FOR SUMMER
Need new glasses? If it’s time to update your subscription specs 
or you’re after new sunglasses in time for summer, we’ve got the 
competition you’ve been looking for! Specsavers stocks a wide 
range of designer brand glasses including Converse, Deus ex 
Machina, Tommy Hilfiger and DKNY. 

AA Directions has your chance to WIN one of two vouchers for a 
pair of designer glasses from their stylish eyewear collection and 
you get to choose! To enter, send your name and contact details 
to: AA Directions, Specsavers Competition, PO Box 5, Auckland 
1140; or enter online at aadirections.co.nz by October 31, 2021.
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Will you leave  
1% to give them  
a life worth living?
Your legacy is important to them. 
With just 1%, you can make  
a world of difference. 

Scan the QR code  
for more information
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In a time where the arts have borne the 
brunt of Covid cutbacks and pandemic 
shutdowns around the world, the creative 
industries in New Zealand are thriving. 

This summer New Zealanders are 
spoilt for choice when it comes to 
cultural edification. Music, theatre, 
spoken word, installations, plays, poetry, 
cabaret and circus – it’s all available.

The season begins in October with 
regional arts festivals in Tairāwhiti, 
Hawke’s Bay, Tauranga and Nelson. 

Te Tairāwhiti Arts Festival, held in 
Gisborne from 8-17 October is focused 
on inclusion, access and authenticity. 
Elevating the kōrero, taonga and talent 
of Te Tairāwhiti, the festival returns for 
the third year in 2021. 

Hawke’s Bay Arts Festival will be 
back for the seventh year between 16-31 
October. Making use of the recently 
revamped Toitoi Hawke’s Bay Arts and 
Events Centre in Hastings, as well as 
many other venues around the region, 
the festival boasts an abundance of local, 
national and international artists.

The Tauranga Arts Festival takes 
place from 21-31 October with a focus 
on local talent and live experiences, 
including a special soundscape created by 
Wellington musician Riki Gooch entitled 
Te Manawataki o Mauao or ‘the rhythm of 

Mauao,’ designed to download and listen 
to as an aural accompaniment to a walk 
around Mount Maunganui. 

The famous Nelson Arts Festival, held 
over the same dates, will be an explosion of 
creativity and culture with most events and 
performances based in the CBD, including 
the ever-popular Mask Carnivale. 

In the new year, you can look forward 
to two of Aotearoa’s biggest arts events. 
The New Zealand Festival of the 
Arts takes place in Wellington from 25 
February - 20 March, with early line up 
announcements including the Hilma AF 
Klint: The Secret Paintings exhibition at 
City Gallery, and New York-based Scott 
Bradlee’s Postmodern Jukebox performing 
reimagined popular hits in a vintage style. 

From 10-27 March, the Auckland Arts 
Festival Te Ahurei Toi o Tāmaki, New 
Zealand’s largest arts festival, returns with 
a line up spanning music, dance, theatre, 
visual arts, comedy and family attractions.

Auckland Arts Festival Artistic 
Director Shona McCullagh says, “We’re 
proud to maintain our role in the arts 
ecology of Aotearoa for 2022 as an 
annual gathering that weaves together 
a multiplicity of voices and stories. This 
tapestry allows us to create a programme 
that surprises, delights and resonates 
with our audiences.”

With events and offerings throughout 
the Auckland region, the Auckland Arts 
Festival is committed to eliminating 
as many barriers to engagement as 
possible. This year’s festival is founded 
on a vision to unify, uplift and inspire, 
realised through including Toitū Te Reo, 
community engagement, access and 
creative learning, ensuring everyone feels 
empowered to join in the fun.

The Auckland Arts Festival calendar will 
be available at the beginning of November.

 2021 
Te Tairāwhiwi Arts Festival, 8-17 October  
www.tetairawhitiartsfestival.nz 

Hawke’s Bay Arts Festival, 16-31 October  
www.hbaf.co.nz

Tauranga Arts Festival, 21-31 October 
www.taurangafestival.co.nz

Nelson Arts Festival, 21-31 October  
www.nelsonartsfestival.nz

 2022 
New Zealand Festival of the Arts, 
Wellington, 25 February - 20 March  
www.festival.nz 

Auckland Arts Festival, 10-27 March 
www.aaf.co.nz 

FOR ARTS’ SAKE
Inclusion, creativity, diversity, connection: these are the common themes  

of the swathe of 2021/22 arts festivals coming up around Aotearoa.  
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If you’ve got wheels, 
you’ve got hope...

Buy a bike and help a 
child get to school.

See giftsthatgrow.org.nz
for more details!

PLUS: get a 20 cents per litre 
AA Smartfuel discount*

*AA Smartfuel discount on up to 50 litres of fuel, T&Cs 
apply. Visit aasmartfuel.co.nz/terms to learn more.

The cost of fuel and ever-increasing 
congestion is leading to more and more 
road users opting to ride motorcycles. 
To ensure everyone’s safety, all motorists 
must develop robust, systemic scanning 
approaches to their driving. 

BE AWARE: Motorcycles can be 
challenging for other motorists to see 
due to their size in comparison to cars, 
vans and trucks. Car drivers tend to look 
for other cars or larger vehicles when 
scanning. Also, motorcycles accelerate 
much more quickly and are far more 
manoeuvrable than other forms of 
transport, adding to the difficulty in 
spotting them.  

KEEP TRACK: Scan your mirrors 
constantly and check blind spots, 
especially if you intend to change lanes. 
When you do see a bike, ensure you know 
where it is as they are nimble and can 
reposition on the road faster than other 
vehicles, leading to “wow, where did that 
come from?” moments. 

BE ALERT: Be especially cautious 
looking for motorcycles at intersections, 
both on urban and rural roads.

Sharing the road 
with motorbikes

TAKE EXTRA CARE: Lane splitting or filtering is  
a motorcycle technique to overtake slow or stopped 
vehicles and is covered by the overtaking rules 
(Road User Rule 2004). Drivers need to take  
special care in situations where 
traffic is congested or in multi-lane 
environments, such as on the 
motorway, as this is where riders 
will perform lane splitting.  

LOOK TWICE: Drivers 
changing lanes must signal their 
intention to do so for at least 
three seconds. Scan your mirrors; 
look and then look again for bikes. 
Is it safe to proceed? If not, hold then 
scan and re-evaluate before making a move.

MAKE ROOM: When being overtaken by a motorcycle, 
make the over-take as safe as possible for all concerned; 
don’t accelerate, brake hard or swerve. Maintain your 
road position and, if required, move your car left within 
your lane, creating a safety cushion. Scan the road ahead 
and anticipate when the rider will return to your lane; 
prepare a safe following distance early. That is at least 
two seconds’ space in good conditions and at least four 
in poor conditions when the weather is bad or the road 
surface is uneven.

 October is Motorcycle Awareness Month.
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THE WAITING GAME
If you’re in the market for a new car,  
be prepared for delays. Shipping delays 
caused by the Covid pandemic combined 
with a global semiconductor (chip) 
shortage has meant a dramatic reduction 
in the supply of new vehicles. In the 
United States, Ford recently cancelled 
shifts at two of its car plants and said 
profits could be hit by up to USD $2.5 
billion this year due to chip shortages. 
Nissan is idling output at plants in 
Mexico and the US, and both Toyota and 
General Motors have also had factory 
downtime in 2021.

Toyota New Zealand has been heavily 
affected, with a list of over 10,000 
backorders. “We are doing our best to get 
more stock into New Zealand,” says Steve 
Prangnell, Toyota New Zealand General 
Manager of New Vehicles and Product 
Planning. “We are experiencing demand 
like never before, especially for our 
hybrid variants, and we've got customers 
opting to wait upwards of six months for 
vehicles like the RAV4 hybrid in order to 
get what they want.”

There’s currently a four- to six-month 
wait for Toyota customers wanting some 

of the more popular models, with an 
average wait time of 16 weeks.

“We now have more than 10,000 
backorders and we just can’t get the 
supply to be able to fill these quickly,” 
Steve says.

Other new cars in short supply include 
the popular Kia Sportage, which went 
from 320 sales in July 2020 to half that 
total in July this year.

The delay in bringing new vehicles into 
the country is also having a knock-on effect 
for the used car market, which adds to 
the shipping delays of the last 14 months.

WIN! 
A BREAK WITH HERITAGE HOTELS 

Heritage Hotels is an award-winning hotel group that has set the bar high  
for guest comfort, great locations and excellent facilities.

The winner of this prize can choose 
from the central-city convenience of 
Heritage Auckland, CityLife Auckland 
and CityLife Wellington, the stunning 
alpine location of Heritage 
Queenstown or the historic grandeur 
of the Heritage Christchurch.

The prize includes five room night 
vouchers for use at your choice of 

these hotels. The vouchers are for the 
lead-in category of accommodation 
including Wifi. (Two vouchers are 
required per night for a stay at the 
all-suites Heritage Christchurch).

Prize is for room only. Travel to the 
chosen properties is not included. 
Accommodation is subject to 
availability. Vouchers cannot be 

redeemed for cash or on-sold. Some 
blackout dates apply.

To enter the draw to win five nights at 
a Heritage Hotel, send your name and 
contact details to: AA Directions Heritage 
Holiday, PO Box 5, Auckland 1140 or 
enter online at aadirections.co.nz  
by October 31, 2021.

HERITAGE QUEENSTOWN



19S P R I N G  2 0 2 1

C O M P A S S

Ask your doctor to listen to your heart listentoyourheart.co.nz

Edwards, Edwards Lifesciences, the stylised E logo, and listentoyourheart.co.nz are trademarks of 
Edwards Lifesciences Corporation. All other trademarks are the property of their respective owners.
©2021 Edwards Lifesciences Corporation. All rights reserved. NZ-2021-243
Edwards Lifesciences (New Zealand) Ltd. PO Box 28658 Remuera, New Zealand. Phone: 0800 222 601.

1. Mayo Clinic Staff. www.mayoclinic.com https://www.mayoclinic.org/diseases-conditions/aortic-stenosis/symptoms-causes/syc-
20353139. Accessed December 7, 2020. 2. Nkomo VT, Gardin JM, Skelton TN et al. Burden of valvular heart diseases: a population–
based study. Lancet 2006;368:1005–11.

Feeling breathless?
Dizzy? Fatigued? 1

You may think it is a normal sign of ageing and 
put up with it, but it could be a valve in your 
heart.1

over 75 years. 2 If detected promptly, your doctor 

a short and simple check. Just ask your doctor to 
listen to your heart.

Please  
keep  
clear! 
For many people finding a footpath blocked by a 
car, van or even truck is at best an inconvenience. 
At worst, it can be a moderate danger if the 
vehicle forces them to walk on the road. 

However, for children, people pushing prams, 
people using mobility aids such wheelchairs 
or mobility scooters, anyone with a vision 
impairment or with compromised mental 
processing, it can create a much bigger danger. 

 “Parking on footpaths seems to be getting more 
common; we are running the risk of it becoming 
normalised,” says Chris Teo-Sherrell of pedestrian 
advocacy group, Living Streets Aotearoa. “Many 
people seem to have forgotten the law or don't 
think about how their parking affects pedestrians.

“If you find your way blocked or partially blocked 
by a vehicle parked across a footpath, take a photo, 
including the registration plate if possible, and 
send it to parking@livingstreets.org.nz stating 
the location, time and date. 

“In addition, let your council know about the 
problem. Many councils only patrol the inner-city 
area, but vehicles are often parked across footpaths 
in other places, too. Most councils will enforce the 
law, but only in response to complaints.”

Living Streets also suggests people use the free 
Snap, Send, Solve app – snapsendsolve.com 
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Book online aa.co.nz/ppi
or call 0800 500 333Assume nothing

Buying a used car?

$184
FOR AA MEMBERS

Vehicle experts you can trust

SAVE $25

Historic lighthouses, mining relics, 
Edwardian mansions, battlefields and pā 
sites – Aotearoa New Zealand is bursting 
with heritage places, but they haven’t 
always been easy to find.

Tohu Whenua is working to create a 
network of our country’s best heritage 
experiences; the places that tell our most 
important stories. Sites chosen as Tohu 
Whenua (which literally translates from 
te reo Māori as ‘landmark’) are carefully 

selected: each captures an important 
moment in time, tells its story in an 
engaging way from multiple perspectives 
and is accessible. 

There are currently 25 Tohu Whenua in 
three regions – Te Tai Tokerau Northland, 
Te Tai Poutini West Coast and Otago – 
with more to come soon. 

Explore our nation’s bicultural 
beginnings at Northland’s Tohu Whenua, 
from the cliffs of Rākaumangamanga 

TOHU WHENUA:
LANDMARKS IN  
THE LANDSCAPE

Cape Brett that acted as a beacon for 
both Māori and European travellers, to 
the signing of the Treaty at Waitangi. 
On the West Coast, learn about the 
hardships endured in search of prized 
resources at Denniston’s unbelievably 
steep incline railway or soak up the Wild 
West ambience of gold-mining town 
Reefton. Otago’s Tohu Whenua explore 
the pioneering Kiwi spirit and subsequent 
wealth with the opulent Larnach 
Castle, Olveston Historic Home and the 
105-year-old steamship TSS Earnslaw on 
Queenstown’s Lake Wakatipu.

Tohu Whenua is a partnership between 
Manatū Taonga Ministry for Culture and 
Heritage, Department of Conservation Te 
Papa Atawhai and Heritage New Zealand 
Pouhere Taonga.

WAIUTA, WEST COAST.
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Those who have an accident in a 1-star 
car are more than twice as likely to die or 
be seriously injured than if they were in 
a 5-star vehicle. If that doesn’t scare car 
buyers into buying the safest they can 
afford, how about this statistic: two out of 
three death and serious injury crashes in 
New Zealand involve 1- and 2-star vehicles.

Waka Kotahi New Zealand Transport 
Agency has launched a safety rating label 
to help consumers choose the safest car 
they can afford. The label is designed 
to be printed by motor vehicle dealers 
and displayed on cars for sale, providing 
shoppers with simple information about a 
vehicle’s safety performance when they’re 
making their purchasing decisions. 

 “Improving road safety is a top 
priority for Waka Kotahi. Vehicles play a 
major role in the outcome of a crash, so 
encouraging the uptake of vehicles with 
high safety ratings is a key part of our 
work to reduce deaths and serious injuries 
on our roads”, says Kane Patena, Director 
of Land Transport at Waka Kotahi. 

The safety rating label sits alongside 
the Vehicle Fuel Economy Label (VFEL), 
which is administered by Energy 
Efficiency & Conservation Authority 
(EECA). The VFEL, displayed on all cars 
for sale by motor vehicle traders, informs 
customers of the fuel efficiency and 
estimated yearly fuel costs of the vehicle. 

“EECA’s priority is to get Kiwi drivers 
in fuel-efficient, low-emissions vehicles 
in order to improve energy efficiency and 
tackle our transport carbon emissions. 
But that can’t come at the expense of 
safety, so we’re pleased to be working 
alongside Waka Kotahi to  help make 
the New Zealand fleet safer 
and cleaner,” EECA CEO 
Andrew Caseley says.

Having both fuel 
efficiency and safety 
rating labels attached 
to cars for sale will 
make it easier for 
consumers to check 
critical details of the 
cars they’re interested in; 
the VFEL labels providing 
fuel efficiency details and 
the Waka Kotahi labels 
providing easily understood, 
accessible and consistent 

information on the safety performance 
of vehicles.

“The AA always encourages people 
to get the safest car they can afford and 
these new labels will make this easier 
for buyers,” says AA Motoring Affairs 
General Manager Mike Noon. 

“Whatever price bracket you are in there 
will be some cars with higher safety ratings 
and some with lower ones. A car with more 
stars will protect you and your family better 
if you are ever involved in a serious crash.”

While the VFEL label must be 
displayed by motor vehicle traders, the 
safety rating label is being encouraged; 
motor vehicle dealers can choose whether 
to display it for any given vehicle. Waka 
Kotahi believes the safety rating label 
can be used as a point of difference and 
an effective sales tool by dealers who sell 
vehicles with high safety ratings.

Latest research from Waka Kotahi 
shows that three out of four consumers 
are looking for vehicles with high 
safety ratings. “People are increasingly 
placing more importance on safety in 
their vehicle buying decisions and we’re 
continuing to encourage people to buy 
the safest, cleanest, most efficient vehicle 
in their price range,” says Kane Patena. 

In New Zealand, a vehicle’s safety rating 
comes from one of three sources: ANCAP, 
based on crash test results for new cars, 
Used Car Safety Ratings (UCSR) or 
Vehicle Safety Risk Ratings (VSRR), 
based on real-world crash data compiled 
by the Monash University Accident 
Research Centre over the past 30 years. 

Vehicles with high safety and 
environmental ratings can be found at 
rightcar.govt.nz/safe-and-clean

Safer, smarter
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A legend 
lives on

Memories of London in the 
Swinging ‘60s will come to life in 
Auckland this summer with an 
exhibition focusing on fashion 
designer Mary Quant. 

Travelling from the V&A in 
London, the show celebrates 
the fashion icon who harnessed 
the youthful spirit of the times, 
liberating women with her 
fun, youthful and creative 
designs. Mary Quant challenged 
convention. She is known as 
the face of the miniskirt and 
popularised colourful tights and 
tailored trousers – encouraging a 
new age of feminism.

Mary Quant will bring together 
over 120 garments as well as 
accessories, cosmetics, sketches 
and photographs. The exhibition 
will be at Auckland Art Gallery Toi o 
Tāmaki from Friday 19 November 
2021 to Sunday 13 March 2022.
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Look for 
the safety 
rating label

Did you know that in a 
crash, you and your family 
are twice as safe in a 5-star 
than a 1-star car?

You can now find simple safety information on 
cars for sale, to help you choose the safest car 
you can afford - and stay safe on our roads.

Look for the safety rating label when you buy 
your next car and remember - the more stars, 
the safer the car.

How can I find out more information?

To find out more information and to check 
the safety and environmental ratings for 
vehicles, visit rightcar.govt.nz

visit rightcar.govt.nz



Adventurous cyclists have another trail to add  
to their riding agendas this summer, with the  
opening in Central Otago of the Lake Dunstan Trail. 
Aotearoa’s newest cycle trail officially 
opened in May after many years 
of planning and construction. A 
55-kilometre easy trail, designed to 
be tackled over one to two days, the 
route runs between the Central Otago 
townships of Clyde and Cromwell. 

Wide, easy cycle paths run alongside 
Lake Dunstan and the beautiful Kawarau 
and Clutha Mata-au rivers. Along the way, 

travellers are enticed to stop to discover 
Māori history, explore historic gold-mining 
settlements and marvel at the Clyde Dam – 
New Zealand’s largest concrete dam.

The trail features multiple bridges, 
including the 85.5-metre-long Hugo 
Suspension Bridge, a single span named 
after the late Hugh Green, whose charitable 
foundation paid for its construction, and 
remarkable feats of engineering like the 

cantilevered platforms clipped to the side 
of the Cromwell Gorge. 

Other popular stops include Coffee 
Afloat, a bouyant coffee barge moored 
at one of Lake Dunstan’s tendrils 
halfway along the trail, serving possibly 
the most remote lattes in the country. 
Another bonus: the Lake Dunstan 
Trail also passes through the famous 
Bannockburn wine region.

The new trail connects to the famous 
Otago Central Rail Trail, which begins 
in Clyde, and the Roxburgh Gorge Trail, 
another easy Central Otago ride. 

21
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Look for 
the safety 
rating label

Did you know that in a 
crash, you and your family 
are twice as safe in a 5-star 
than a 1-star car?

You can now find simple safety information on 
cars for sale, to help you choose the safest car 
you can afford - and stay safe on our roads.

Look for the safety rating label when you buy 
your next car and remember - the more stars, 
the safer the car.

How can I find out more information?

To find out more information and to check 
the safety and environmental ratings for 
vehicles, visit rightcar.govt.nz

visit rightcar.govt.nz
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Grab your walking shoes for the twelfth 
annual Waiheke Walking Festival. 
From November 5 – 21, the festival will 
showcase Waiheke’s scenic, gastronomic, 
vinous and photogenic delights, with 
walks catering to many different ages, 
tastes and abilities. 

Themes of the Waiheke Walking 
Festival include mindfulness, 
photography, opera and conservation; 
some walks are all about fitness, 
others are family focused. There 
are progressive lunch walks through 
vineyards and walks through private 
land that can only be experienced 
during the festival.

Highlights for 2021 include a Shinrin-
Yoku forest bathing walk finishing 
with a Japanese tea ceremony, a foodie 
progressive walk to The Oyster Inn, 
Mudbrick and Ahipao, a black tie and 
boots walk with a dinner and opera 
at Goldie Estate and the Windsor 
Doors Best of Te Ara Hura Matiatia to 
Blackpool walk, which finishes with a 
barbecue at Patron Sir Graham and Lady 
Raewyn Henry’s house.

With limited numbers for each walk, 
people need to book in advance; those 
who become a Friend of the Festival (for 
$100) get priority.

waihekewalkingfestival.org

Island walks galore 
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Recycle your plastic, your tyres and your batteries. 
Offset or reduce your carbon emissions. Avoid wasting 
food and be conscious of your consumption – how about 
sharing? Or buying recycled? Actually, it’s not difficult to 
make small changes that, added up, make a difference.

Kris O’Driscoll



ROTORUA TRAILS TRUST is a not-for-profit organisation that 
builds and maintains the mountain biking, equestrian and 
walking trails in Rotorua's Whakarewarewa Forest.

One hundred and eighty kilometres of mountain bike trails 
combine with roads and walking tracks to make up the 300km 
network winding through the forest. “It’s a fair chunk of land to get 
around!” laughs Kris O’Driscoll, the Trust’s Operations Manager. 

However, there are limits to the type of vehicles that are 
permitted in the Whakarewarewa Forest. “We can’t use 
motorbikes; they’re not allowed,” Kris explains. “We do have 
utes, but that’s not the easiest way to get into the trails. And 
once you’ve pushed open a few forestry gates you get a bit over 
that; they’re not light!”

“We also don’t want to destroy the tracks. Motorbikes and 
other heavy vehicles can damage the trails.” 

Until recently, the maintenance team would use ebikes to 
make their way into the forest, but trying to transport tools like 
chainsaws, rakes and spades on an ebike proved challenging. 

The solution came in the form of a 2x2 electric off-road bike, 
provided by innovative Kiwi company, UBCO. 

UBCO – the Utility Bike Co – was founded in Mount 
Maunganui by entrepreneurs Anthony Clyde and Darryl Neal 
who came up with a prototype originally known as ‘Steed: the 
two-wheel drive electric workhorse.’ The bike caught the eye 
of Tim Allen at Field Days Innovations in 2014, and he came 
on board as CEO of the newly formed company the next year. 
Today the UBCO bike is in its fifth generation. 

T R E A D I N G  L I G H T L Y
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A Kiwi-made electric farm bike is 
finding traction. Jo Percival reports.
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Lightweight, emission-free and almost silent to run, UBCO 
bikes are designed as a practical and environmentally-friendly 
alternative to combustion engine farm bikes. 

“We’ve really marketed the bikes on their own merit, rather 
than them being electric vehicles,” Tim says. “At the end of the 
day they have to work. Being based in New Zealand is a both 
a blessing and a curse. It’s probably the toughest off-roading 
environment in the world and the sector that we chose to go 
into is the hardest on any vehicle. It’s wetter, tougher and 
harder than most places.” 

But UBCO has been successful in building hardworking off-
road bikes that are up to the challenge. 

For Kris and the team at Rotorua Trails Trust, the UBCO 
bike has made their jobs much easier. “The UBCO has been 
amazing because we can strap the tools to it,” Kris says. 
“They’ve also got accessory kits that are really useful; we’ve got 
a box on the back to transport all the gear that we need.” 

“The UBCO is light enough that it doesn’t damage the trails 
and it’s fun to ride. It’s zippy and doesn’t feel like some massive 
motorbike,” Kris continues. “I’ve ridden farm bikes before 

which always felt like they were a bit much for me. I’ve also 
come off and thought ‘that wasn’t much fun.’ I’ve been worried 
that I might kill myself rather than actually enjoying the ride.”

Being battery-powered, with no chain, exhaust or engine, 
the UBCO bike is also a very quiet ride. “People are in the 
Whakarewarewa Forest to enjoy quiet reflection and time 
outdoors, so having a motorbike zooming around would not 
really add to that ambience,” Kris says. “Having an UBCO that 
is silent is a lot more beneficial for what we do.”

“For people who haven’t been on an electric vehicle before, 
or need convincing, most concerns are about the battery,” Tim 
adds. “They want to know how long it will last. But interestingly, 
range hasn’t really been an issue so far. On a farm, people 
are travelling about 10-20km per day, so it’s not massive. Our 
batteries are is well and truly capable of doing that.” 

Kris agrees. “We’ve actually got a lot of land that we have to 
cover, but the UBCO battery seems to last for ages. It’s great 
knowing that our team can get all around the forest without 
us having to go and pick them up on the other side because 
they’ve run out of juice.”

Being based in New Zealand is a both a blessing and a curse. 
It’s probably the toughest off-roading environment in the 
world and the sector that we chose to go into is the hardest on 
any vehicle. It’s wetter, tougher and harder than most places.
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BRENDON ‘BUZZ’ JAINE gave up a life at 
sea to collect other people’s rubbish and 
says it was the best move he’s ever made. 

A decade spent diving for pāua, 
kina and sea cucumber had left the 
Invercargill local with a less-than-
pleasant taste in his mouth; the chance 
to forge a career that was good for both 
the soul and the planet was the change 
he’d been longing for.

“I spent all my 20s working between 
New Zealand and Australia as a 
commercial fisherman,” says the solo 
father of three. “I love the sea and I 
enjoyed the work, but I always felt bad 
about stripping the ocean of these 
defenceless creatures. It felt a bit like 
clear-felling a forest.”

A talented and resourceful man, Buzz 
began gathering pāua shells and sea 
glass to decorate mirror frames and 
create one-off pieces of jewellery.

“I’d always had a creative side hustle, 
but these pieces were a big hit and it all 
snowballed from there.”

Now Buzz runs a jewellery business 
creating unique necklaces, rings and 
earrings from found glass, broken 
ceramics and discarded cutlery. If he’s 
not crafting a masterpiece in his garden 
shed, he can be found fishing around 
local dumpsters, scouring op shops and 
foraging for treasure in the long grass 
behind dilapidated homesteads.

“I hunt in all sorts of places for 
materials I can use in my work. A lot 
of people save their bottles for me, the 
local bars contribute and even Briscoes 
recently gave me a whole lot of their 
chipped ceramics which would otherwise 
have been thrown out.”

In the 14 years since hanging up his 
dive gear, Buzz estimates he has crafted 
anywhere from 100,000 to 200,000 items of 
jewellery for a loyal – and global – fan base. 
His contemporary glass pieces are among 
his best sellers, many of them etched with 

Vanessa Trethewey talks to a team making 
recycling a thing of beauty.

Māori designs, flora and fauna, and even 
entire mini-landscapes. According to his 
partner and online manager Anna Claire, 
his natural flair for glasswork is nothing 
short of mind-blowing.

“Buzz has severe dyslexia, so much so 
that he can barely read or write – but that 
is also what makes him a creative genius,” 
says Anna, who has a fine arts degree and, 
in addition to working with Buzz, creates 
her own silver and stone jewellery.

“Buzz never had any formal training 
but he has an intuitive understanding 
of the way light reflects in glass. The 
drawings he carves into his pieces are 
not just pictures, they’re brilliant multi-
layered sculptures.”

Driven by a desire to recycle and reuse, 
Buzz makes everything he possibly can 
from other people’s junk. His copper 
jewellery clasps are made from old 
electrical cables dug out of abandoned 
construction sites; his sandblasting 
machine is fashioned from a 44-gallon 
drum, secondhand Perspex and plant 
pots. He collects all his sand from nearby 
Ōreti Beach and even built a cyclonic air 
scrubber (to sort the sand into different 

grit sizes) out of a road cone, an old 
vacuum cleaner, paint buckets and 
plumbing fittings. And when it comes 
to packaging, the sustainability focus 
continues, with reused and recyclable 
envelopes, and – thanks to a recent 
donation from a happy customer – 
recycled rubber bands.

“Producing rubbish is not what we 
want to be doing. We want to contribute 
to the planet in a meaningful way.”

Pre-pandemic, the majority of Buzz’s 
pieces were sold via local craft markets 
and selected retail shops, with his 
biggest retail outlet Glowing Sky, based 
on Stewart Island. But, like so many 
other small businesses, Covid prompted 
the need for an online presence – thus 
Anna’s role of online manager.

She says: “It’s been tumultuous, 
nerve-wracking and terrifying but it’s all 
good now, in fact Buzz is so busy he is 
struggling to keep up. During lockdown I 
put a post on the Chooice Facebook page 
and we got 1,500 likes. That was a very 
proud moment; it was the first time Buzz’s 
work had been so publicly recognised.”

For him, it’s less about recognition and 
more about pursuing his passion in a 
way that treads lightly on the earth.

“I hate seeing things go to waste 
and love the challenge of not throwing 
things away,” he says. “It feels good to 
be making something valuable from 
something that is otherwise unwanted – 
and supporting my kids in the process.”

Find his work at bjaine.nz

Brendon ‘Buzz’ Jaine
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KIWI HOUSEHOLDS throw away more than 
150 tonnes of food every year. When we 
go to the supermarket, the average New 
Zealander throws out one in five grocery 
bags of food. That’s akin to leaving one 
shopping bag behind in the trolley every 
week. But the issue of food waste does 
not just lie with individuals. Waste is 
also an unfortunate bi-product of food 
manufacturing and hospitality – whether 
that’s because of over-supply, labelling 
errors or cancelled exports.

For companies and cafés it has 
often been easier – and in many cases 

cheaper – to throw out surplus food 
rather than try to re-distribute it. These 
grim statistics were the motivator for 
Christina McBeth to establish Nourished 
for Nil in Hawke’s Bay back in 2016.

“We started out by pounding the 
pavements, asking cafés what they were 
doing with their leftovers at the end of the 
day,” Christina explains. “At 3pm when 
a café is closing there’s still a lot of food 
in those display cabinets. Naïvely, I had 
hoped that at least the leftovers were going 
to staff or being taken home, but seven out 
of ten cafés were just throwing it out.”

Jo Percival meets a group on a mission  
to save food being wasted.

Most of the cafés Christina 
approached said they’d be happy to 
donate to a food rescue organisation. 

"We opened in February 2017 with 112 
items of baking,” Christina says. “Now, four 
years later, we’re measuring food in tonnes 
per week.” In the year to date, Nourished 
for Nil has collected 509 tonnes of food.

“Tonnage is a lot of food,” Christina 
says. “That’s stuff that would otherwise 
end up in landfill. Food rots in landfill and 
creates methane, which is over 80 times 
more potent than carbon dioxide. It's 
actively contributing to climate change. 
But it doesn’t have to be like that.”

Today, Nourished for Nil has two 
employees and a team of about 80 active 
volunteers. “We can take literally any 
quantity of food,” Christina says. “If a 
company like Wattie’s or McCains has 
50 tonnes, we’ll be there, we’ll sort it out. 
We’ll never turn anything down.

“We have a network of businesses that 
can help us out if we have excess,” she 
continues. “There’s a local coolstore 
with a massive warehouse that can take 
up to 150 pallets. When that’s not full of 
fruit, we're able to use it. We have two 
trucks that we can use for pick-ups. We 
have a large storage facility here onsite in 
Hastings, plus networks throughout the 
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How do we 
deal with 

batteries?
Dead car batteries shouldn’t be 
put into recycling or waste bins. 
There are businesses who accept 
batteries for recycling, for free. 
They’re difficult to process, but 
considered worth the effort.

Lead acid batteries consist of 
lead and lead oxide plates, water, 
sulphuric acid and other additives 
such as calcium, silver, carbon, 
argon, tin and arsenic to enhance 
battery performance.

In recycling, a battery’s 
electrolyte is neutralised to turn 
back into water or processed to 
convert to sodium sulphate. Water 
is purified for reuse and sodium 
sulphate is used to manufacture 
laundry detergent, textiles or glass.

Other components are recycled 
by crushing the batteries into 
small pieces. The plastic, which is 
polypropylene, can then be 
separated from the lead. The 
plastic is washed, dried and 
melted into a liquid state to create 
plastic pallets used to 
manufacture battery boxes for 
new batteries and other items 
such as rubbish bins and 
containers. Lead can be reused to 
create new battery plates after 
the impurities are removed. 

The AA is a founding member 
and sits on the Governance 
Group of the Battery Industry 
Group – a cross-industry 
collaboration which has 
submitted a proposed product 
stewardship scheme to the 
Ministry for the Environment, 
with reuse and recycling 
solutions for large batteries 
found in electric vehicles. There 
are several more steps before 
the scheme becomes regulated. 

North Island that can take excess. It’s a 
logistics exercise, but we manage. We've 
always managed, and we share it as far 
and wide as we can.”

All the food collected by Nourished for 
Nil – whether that be bread from local 
supermarkets, fresh produce, meat, milk 
or canned goods – is given away for free 
to anyone and everyone who wants it. 

With four locations around Hawke’s 
Bay open on weekday afternoons, the 
organisation is never short of customers. 
“Generally, the Hastings and Flaxmere 
branches will see between 180-250 
people in an hour,” Christina says. “In 
summer we can get up to 400 people. 
Since January we've had 83,000 people 
through all four venues. 

“Ninety-five percent of the people who 
come and get the food really need it,” 
Christina continues. “The working poor are 
a large contingent of our customers. Then 
there is a small percentage of people who 

are homeless. We always check with people 
when they come in, asking 'have you got a 
fridge? Have you got a freezer? Have you  
got a stove?’ We’re not going to give a guy 
who lives on the street stuff that he needs 
to refrigerate.

“A few people are using the service 
because they think the idea is cool. As 
much as we’d love it if that was a bigger 
contingent, the reality is a lot of people 
think ‘I don’t need it, so I’ll leave it for 
someone who does.’

“We’re always trying to plug the message 
that people are doing us a favour by 
coming to get the food. We spend seven to 
eight hours collecting, sorting and bagging 
it every day. If we put it out and no-one 
comes that would be an absolute shame.

“Our philosophy, first and foremost, is 
food rescue. That is why I started this, not 
because I wanted to feed lots of people,” 
Christina says. “We’re not just here for the 
needy, we’re here for the environment.”

Christina McBeth
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FOR THOSE WANTING to reduce their 
carbon footprint, carbon offsetting is a 
simple way to contribute to the cause.

Booking a $115 flight from Auckland to 
Wellington? For an extra $1.46 you can 
opt to offset your carbon emissions. That 
means your share of the CO2 produced 
from the flight (in this case, 62kg of it) 
will be balanced out through investment 
in the airline’s carbon offsetting projects, 
which could be anything from tree 
planting to replacing fossil fuel stoves.

You get to ease your conscience 
and balance your carbon footprint by 
investing in environmental projects that 
tackle global warming.

According to the Paris Agreement 
– a landmark global treaty on climate 
change – we need to limit global warming 
to 1.5°C. How? By slashing current levels 
of greenhouse gas emissions (also known 
as CO2e or carbon dioxide equivalent) in 
half by 2030, and to ‘net zero’ by 2050. It’s 
no easy task; that’s where carbon credits 
and voluntary carbon offsetting come in.

Carbon credits are a tradeable unit, just 
like currency, with each credit equal to 
one tonne of carbon dioxide. Here in New 
Zealand, they’re issued by the Government 
to those who have either absorbed 
additional CO2e from the atmosphere (by 

What’s with carbon footprints, credits  
and offsets? Vanessa Trethewey explains. 

planting trees, for example) or reduced the 
release of emissions by doing something 
that otherwise wouldn’t have been feasible 
(such as shutting down a coal burning 
powerplant and building a wind farm). 

Carbon offsetting builds a market for 
these credits, enabling businesses and 
individuals to buy credits to offset the 
emissions they’re responsible for.

There are a wide range of carbon 
offsetting schemes, most of which 
work on a credit system; CarbonClick 
is a local example. Launched in 2019, 
it has applied the concept of carbon 
offsetting to online shopping, so that 
individual consumers can offset the 
carbon emissions of their purchase. 
Buying online from a CarbonClick-
enabled business? Join 73,000 others 
and throw in a few extra dollars to offset 
your carbon footprint and support local 
reforestation projects. 

AA Smartfuel has recently become one of 
CarbonClick’s ‘Climate Champions’ which 
means AA Members can convert their AA 
Smartfuel discounts into carbon offsets.

When deciding which climate projects 
to support, CarbonClick CEO Dave 
Rouse says it’s all about balance.

“Enterprises we support can choose 
their projects, but our recommendation is 

50% native reforestation and 50% clean 
energy globally. That gives us the best of 
both worlds – creating long-term carbon 
sinks and natural assets for our next 
generations, while also addressing climate 
change and wider pollution globally.”

Dave’s personal favourites focus on 
native reforestation here in Aotearoa and 
include Southland’s Rarakau Rainforest 
Conservation Project, Hinewai Reserve 
on Banks Peninsula, Waikene in 
Kaikōura, and Taranaki’s Arawera Forest.

Currently around 14% of shoppers 
offset their online purchases via 
CarbonClick-enabled merchants. But 
how can we be sure the good deeds 
we’re paying for are actually getting 
done? A range of standards has been 
introduced to offer credibility and peace 
of mind for those striving to reduce their 
carbon footprint and businesses like 
CarbonClick help make it easy.

“CarbonClick is the first platform in 
the world to provide full track-and-trace 
transparency on every transaction. You 
can trace even a one-cent offset right to 
the project and Government registry to 
ensure it’s been received, accounted for, 
and the carbon credit has been retired 
from circulation. You know the project 
is working efficiently because credits 
only get issued after the carbon has been 
measured,” says Dave.

But while carbon credits and carbon 
offsetting are doing great things for 
the planet, reducing greenhouse gas 
emissions is still the number one goal.

Dave says: “We need to work on 
reductions alongside offsetting, 
otherwise we’ll simply kick our problems 
down the road to the next generation. 
Think of the planet like our body in a war 
zone. Carbon offsets are like bandages, 
but we actually need to work towards 
getting out of the war zone and stop 
inflicting damage in the first place.” IL
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DID YOU KNOW that your bike could be earning you money?  
Got a couple of kayaks or a power drill sitting in your garage? 
That’s another source of income. 

With Mutu, a new Kiwi-designed marketplace app, you 
can rent out items that you only occasionally use to people 
who prefer to borrow things instead of buying them. From a 
lightbulb moment in November 2019, founder Toby Skilton 
set up Mutu in September last year and the app now has more 
than 12,000 users around New Zealand. 

“Mutu is based on a similar concept to AirBnB,” Toby 
explains. “We’ve taken the idea of renting out property that sits 
vacant for chunks of the year and applied it to everyday goods.

“People have so much stuff that sits idle. But, rather than 
everyone owning all the same stuff that rarely gets used, the 
existing items can be used by more people. Our key categories are 
outdoor and sports, which is anything from kayaks and paddle 
boards to bikes, tents and skis,” Toby says. “The other popular 
one is DIY and garden, which includes things like lawnmowers, 
chainsaws and handheld power tools that are pretty expensive 
and often used for a one-off DIY job. But the most popular 
things on Mutu are trailers. You can get a trailer for $20 for a day 
or sometimes $50 for a week. Over the summer people would 
grab a trailer to take all their gear on holiday.

“We do get some unusual stuff too,” Toby continues. “There’s 
a spa pool in Hamilton that you can rent for $50 a day; they 
even deliver it to you. And someone in Auckland has listed 
their Golden Retriever. For $30 or $40 per day you can take him 
to the beach for a walk. 

“We’ve got precautions in place to keep our users and their 
items safe. The Mutu guarantee protects items if they’re broken 
or stolen up to $1,500. But obviously it’s hard to put a price on a 
beloved pooch! For that user it’s about using their best judgement.

“The major key is building trust. Not only are people verified, 
they also start to build a social rapport through reviews and star 
ratings. We want it to be as safe and watertight as possible.”

Launching a marketplace app in the midst of a global 
pandemic was another challenge the team faced. “Covid was 
quite terrifying for us,” Toby says. “The concept of meeting 
up with strangers and sharing items during the peak of Covid 
would’ve been terrible. But we were fortunate that by the time 
we launched we’d been through lockdown and New Zealand 
was so quick to get moving again."

Jo Percival looks into an app that is 
changing the cyle of consumption. 

The latest development for Mutu is a foray into retail 
partnerships. “We’ve got some really big brands that are now 
using Mutu to offer rentals to customers. If you go into those 
stores you will have options of buying something outright, 
paying later with Afterpay or the third option would be to 
Mutu something,” Toby says. “It gives people the opportunity 
to borrow things they’re only going to use once or twice from 
a trusted brand, or test things out before they buy and get the 
rental price deducted from the purchase price.”

By partnering with big companies Mutu is disrupting the 
traditional model of consumption. 

“We’ve noticed that the consumer behaviour of Gen Z and 
Millennials is changing,” Toby continues. “There’s a real shift 
towards supporting brands that are being more sustainable, or 
offering alternatives to just consuming more and more stuff.

“We’re also building a tool that will show both users and 
retail brands the true benefits of renting,” he continues. “Every 
item that has been manufactured and shipped to New Zealand 
comes at a C02 cost. But by renting that item you’re only taking 
on a fraction of its useable life. Mutu users will be able to gain 
points and see the impact they’ve had by only borrowing the 
things they need rather than buying them.

“Ultimately, we’d love for people to look to us first before 
making a purchasing decision. We want to facilitate things 
being used as much as possible and keep them out of landfill.”PH
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A STITCH IN TIME saves lots more than 
nine. In Whangārei, in a corner of the 
Vine Street Salvation Army Family Store, 
stitches in time have saved 10 tonnes 
of clothing and fabrics from going to 
landfill in one year. And all profits from 
Intercept Fabric Rescue, which creates 
upcycled items from good-quality rescued 
textiles, go towards the Salvation Army’s 
programmes to help vulnerable locals.

Much of the clothing and fabric donated 
to op shops can’t be sold. Sometimes 
there’s nothing much wrong with it, but 
staff don’t have time to mend or clean it.

Fabric artist Jenny Hill was helping 
paint a mural behind the Vine Street 
shop in mid-2019 when she noticed huge 
amounts of fabric being tossed away. 

“It worried me because I could see 
there was really great denim going in 
there; linen, all kinds of what I thought 
was treasure, because I’m a fabric nut.”

Soon after, at a dinner party, she and 
a fellow fabric lover started wondering 
how rescuing that fabric might work. 
The shop manager was keen to find out. 
A friend set up Intercept’s Facebook 
page to enthusiastic interest. Two more 
friends came on board.

“The original idea was to rescue 
beautiful fabrics and turn them into 
lovely products, but it turned into 
a wider, zero-waste concept, giving 
to other upcyclers and Plunket; 
organisations in Northland needing 
draught stoppers, curtains, bedding.”

They called for volunteers – sewers 
and fabric artists; others to sort through 
donations – then moved into a space out 
the back of the Sallies’ shop.

Only three in every 10 items of 
clothing donated to the store can be sold, 
estimates Jenny. The rest are worn out, 
pilled, stained, have a hole or some other 

Mary de Ruyter finds a team of conscientious 
creatives working for charity.

Upcycling 

issue. The Intercept sorters winnow out 
items for upcycling and others that can be 
mended and donated to families in need. 
After that process, she estimates only one 
or two of the 10 items end up in landfill.

The Intercept treatment can encompass 
repair, a quick refresh (stains removed), 
embellishment (adding decoration to 

cover a hole) or reworking (removing or 
adding sleeves, turning an old dress into a 
skirt with statement pockets).

Holey merino tops become warm 
beanies. Jackets are livened up with 
colourful motifs. Recently Jenny 
repurposed a damaged woollen blanket 
to make two orange ponchos and a 
shoulder bag, with embellishments 
from a vintage tablemat and an orange 
curtain. These 1970s-vibe items made 
$150 for the Sallies.

Clothing for women, men and children 
make up the bulk of their stock. There’s 
a popular vintage rack, and a range 
of bags, plus reusable makeup wipes, 
cushions, toys and festive decorations. 
Prices are low: $18-$28 for most products, 
up to around $50.

Intercept opened in March 2020, just in 
time to close for the Covid lockdown. But 
they knew the idea worked. On opening 
day they made $1,200 and demand 
has remained strong, as people seek 
alternatives to the high cost of fast fashion.
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How do we deal with tyres?
A big issue with recycling tyres is that they 
need to be devulcanised for the rubber 
to be used in other ways. In vulcanizing, 
a 'linker,' usually sulfur, is added to the 
rubber to make the tyre strong and 
durable, creating a problem as the 
finished product is nearly indestructible.

However, some solutions have  
been found: 

Golden Bay Cement recently opened a 
plant to incinerate old tyres at very high 
temperatures, with the remaining rubber, 
metal and ash added to their cement 
production. The plant, near Whangārei, 
will take up to half of New Zealand’s  
6.3 million waste tyres each year.

Waste Management is a recycling 
centre where tyres are put through 
huge industrial shredders, breaking 
them down to 15mm pieces. Each year, 
around three million tyres are 

processed into a fuel source which is 
shipped to a partnering company in 
India. But not all tyres can be processed 
by this method; around 2% are too 
contaminated to use, and some 
specialist vehicles have solid rubber 
tyres which are not suitable.

Playgrounds around New Zealand are 
being transformed by Numat, who 
make mat products from recycled tyres, 
creating soft, safe pads for under 
swings and other play equipment. 

In the United States devulcanised 
tyres are used in roading but the 
process is difficult in New Zealand due 
to a lack of infrastructure.  

The AA is a member of the Tyrewise 
Working Group which is a coalition of 
industry representatives working to 
develop a stewardship programme for 
tyres. The scheme is yet to be regulated.

The lockdown seemed to fuel people’s 
desire to live with a lighter footprint, 
says Jenny. “I think anybody who was 
leaning towards being more eco-friendly 
had a big step change over that time and 
started to think about the amount of crap 
they buy and where it ends up. Intercept 
has come at just the right time.”

As a child, Jenny watched her mother 
make ballgowns for herself and clothes 
for Jenny. Aged seven, she was given a 
handheld sewing machine and a lifelong 
passion began. 

For someone who’s supposed to be 
retired, this is essentially a full-time job. 
But it’s invigorating. “Every single item I 
make is a little design challenge. It gives 
me so much pleasure. And when it sells 
for good money – ka-ching!”

Everyone volunteers their time; ages 
range from 16 to 80-something. Jenny 
manages the boutique, while another 
member of the executive team manages 
the sorters and makers, and another places 
products for donation in the community. 

They salvage good-quality, natural 
fabrics such as wool, cotton, linen and 
silk, and avoid synthetics. Some vintage 
fabrics – crimpolene, viyella – are also 
worth saving because they’re well made. 
In exchange for the profits, the Sallies 
provide floor space, handle the money, 
and buy the swing tags and labels. 

Jenny wants the idea to spread. A free, 
detailed manual on Intercept’s website 
explains how to set up a similar operation 
and she’s happy to provide advice.

She loves the circular nature of this 
enterprise, where items once seen as 
rubbish regain their value.

“We’ve rescued them, we’ve loved them 
up and represented them as something 
very valuable, not just in terms of money 
but what it represents. This is something 
that was going to get wasted. And now 
here it is, looking absolutely wonderful 
on a hanger again.”

See interceptfabricrescue.net

The original idea was 
to rescue beautiful 

fabrics and turn them 
into lovely products, but 

it turned into a wider, 
zero-waste concept...

Jenny Hill
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PLASTIC IS EXTREMELY USEFUL. It’s cheap, 
clean and strong. But it’s also very hard 
to deal with once it has been used, 
and is at the heart of several serious 
environmental issues. 

“We help solve that problem,” says 
Future Post founder Jerome Wenzlick. 
And it’s not the only problem his 
business addresses. Having invented 
an effective method of recycling soft 
plastics, Jerome has developed a solution 
that’s contributing to change in New 
Zealand and is poised to go beyond. 

A few years ago the farmer and 
contract fencer was building a security 
fence around a South Auckland site 
and became frustrated by the number 
of wooden posts being broken in the 
process. Digging around, he found lots 
of old plastic in the soil and realised he 
was working on an old rubbish dump. 

It got him thinking that there must be a 
better way to deal with rubbish plastic. 
Combined with the problem of breakable 
wooden posts, he realised melted plastic 
had potential for creating substitute 
posts. Future posts.

He and a business partner researched 
options in the US but didn’t find a viable 
system. “We couldn’t make a prototype 
so we decided to just do it,” Jerome says. 
“We designed and built a machine and 
got on with it.”

Future Post processes over 10 tonnes 
of plastic a day; plans are afoot to 
double that. Different grades of plastic 
are chipped and mixed together in 
specific ratios. The mix is melted and 
fed through an extruder into post-
shaped moulds of varying lengths and 
diametres. Currently they can make 
posts up to three metres long for use in 

farming, viticulture, horticulture, and 
marine and equine industries. 

Most of the plastic is sorted before 
it reaches the Waiuku factory but, as 
Jerome says, it doesn’t matter if a bit of 
non-plastic is mixed in. 

“The beauty of the system is we can 
put filthy plastic through because it’s 
fence posts we’re making, not surgical 
equipment. It’s for outdoors.”

The black posts are as strong as wood. 
During the process a UV stabiliser is 
added so they’re not affected by exposure 
to sunlight. Being plastic, they’re also 
immune to moisture. They’re a bit flexible 
so they don’t break, which can happen to 
wooden posts when machinery or large 
animals collide with them. 

Farmers don’t need to use insulators 
when stringing electric fencing on 
them; nails and screws go straight in. 
Another bonus is they don’t leach nasty 
chemicals into the soil, so can be used 
on organic farms.

“They’ll last forever,” Jerome says. 
“Hundreds of years.” 

A winning formula of this success story 
is that businesses pay Future Post to take 
their soft plastics. Product stewardship, 
whereby a manufacturer is responsible 
for reducing the environmental impact of 
what they produce, includes involvement 
in recycling schemes. 

Everyday New Zealanders can 
contribute to the scheme by sorting soft 
plastics, such as the wrap around AA 
Directions, and delivering to collection 
points around the country. 

Soft Plastic Recycling bins can be found 
at a number of Countdown, The Warehouse, 
New World and Pak'n Save stores, as well 
as other locations in Auckland, Waiheke 
Island, Northland, Waikato, Bay of Plenty, 
Hawke’s Bay, Taranaki, Christchurch and 
Wellington regions. More bins are being 
introduced over the next few months. See 
recycling.kiwi.nz/store-locator to find 
bins near you.

All soft plastic packaging should be 
clean, dry and empty; if you’re unsure 
what constitutes soft plastic, scrunch it 
into a ball. If it doesn’t bounce back, it 
can be recycled.  

Kathryn Webster meets a man turning plastic 
waste into something practical.

AA Members are welcome to take the 
plastic wrap from Directions to their 

closest AA Centre where it will be 
collected and delivered to Future Post.

Jerome Wenzlick
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Wheel Love 
MetService CEO Stephen Hunt and 
Stanley, a 1957 Series 1 Land Rover. 
Stanley was one of three Land Rovers used to 
take students of the School of Mines and then the 
University of Otago, where my father worked, on field 
trips. I drove it as a teenager. My father bought it in 
1973 and I bought it from him and restored it. This 
model has a long wheel base; only about 2,500 were 
made and very few remain – perhaps 300 in the world 
that are roadworthy. Driving it is a very involving 
experience; you really feel you're controlling a machine. 
A lot of wind and rain comes through the gaps, but 
I can take it into deep rivers. I still take it four-wheel 
driving and prefer Stanley as my daily drive over my 
newer Land Rover, which is only 22 years old.  
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The AA has partnered with the Police to provide 
uniforms for school crossing patrollers and wardens. 

Toni Barlow and Rochelle Comber of the AA visited  
a Wellington school to meet some patrollers.

Helping
THEhelpers
S acred Heart Cathedral School 

in Wellington is a busy urban 
environment near Parliament. 

We’re greeted here by eight beaming 
faces of students aged between 10 and 13. 
They’re volunteer crossing patrollers and 
today is special; they’re showing us how 
they go about their patrol duties. 

Across the country there are 1,400 
crossings near schools that children control 

teachers, they experience the demands of 
being in control of groups of children. 

Within the group the camaraderie 
is palpable and there is no doubt that 
patrollers learn valuable life skills – 
organisation and patience being key. For 
the patrollers the rewards are being a 
school leader, mentions in their school 
report, the prospect of a badge, a Milo 
after patrol duty in cold weather, and 
getting to leave class early on patrol days.

They also adore Constable Aaron 
Dann, who is swamped by the younger 
children as he comes through the 
school gates. He’s one of two School 
Community Police Officers who train 
patrollers in Wellington. After 14 years 
in the role he still loves it. “When I’m 
around town I often get older kids saying 
hi. They’re previous patrollers or just 
know me from school visits. It’s the best 
part of my job,” he says.

Police and the AA hope to have the 
new uniforms in schools by the end of 
the year. 

before and after school. Around 21,000 
children volunteer as patrollers each year. 
Although they have the help of a teacher 
or parent supervisor, after their initial 
training from Police, they are in charge.

When we ask the Sacred Heart 
patrollers about their role it becomes 
apparent how important the job is.  
It requires getting to school early and 
handling an array of challenges. Like 
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Continuing  
the tradition

The first school crossing patrol in New Zealand 
started back in 1928 at Wakari School on the 
outskirts of Dunedin. 

A number of accidents involving child 
pedestrians spurred Mr J.L. Passmore from the 
Otago Motor Club (later AA Otago) to investigate a 
school patrol system that he had heard about in 
the USA. From Wakari School the idea rapidly 
spread to other Dunedin schools through the 
South Island, and then into North Island schools. 

At first only boys were invited to take part. To 
encourage them, badges were made and trophies 
were awarded in the form of pocket knives!

During recent decades, schools have run the 
patrols in partnership with Police, Waka Kotahi New 
Zealand Transport Agency and local authorities, 
and the uniforms have been funded by several 
different companies. 

A discussion about the need to replenish 
uniforms sparked the idea that the AA should get 
involved again, says AA President Gary Stocker. 

“Wearing a high vis uniform is essential for 
patrollers and supporting school patrols is a 
natural road safety fit for the AA, so we’re very 
pleased to help in this way. 

“Young patrollers need to be easily seen and 
identified, and wearing the uniform gives them the 
confidence to manage crossings and indicates their 
legal authority to do so.”

Supporting the patrols builds a strong 
partnership with Police and extends the AA’s long 
term commitment to road safety education. 

“The AA is fastidious about the standards of our 
driver training product because we know that 
properly trained drivers are safer,” says Gary. “To 
further help teenagers, we are a major sponsor of 
Students Against Dangerous Driving, the charitable 
secondary school programme that engages pupils in 
road safety initiatives to influence their peers. And in 
recent years the AA has also started two-yearly 
refresher lessons for senior drivers, free to people 
over 74 who are AA Members. So we’re investing in 
people’s road safety throughout their lives.”

The AA has initially committed to funding the 
uniforms for five years with the opportunity to 
extend. The vests and raincoats have a hard life, 
with around 30% of vests and 10% of raincoats 
needing to be replaced each year. 

Sometimes other adults interfere when they 
don’t need to. Some parents cross the road 
near us without using the crossing, which 
sets a really bad example and makes our job  
harder. It’s nice when parents thank us for 
looking after their five-year-old.

*Drivers who break the rules around crossings not only make the patrollers’ job 
more difficult and dangerous, but may also be subject to Police enforcement.

The signs are heavy and the steel bars 
can be cold on your hands…Sometimes if 
strangers see us struggling with the signs 
they stop and help.

Some drivers speed up to get through before 
we put the signs out. Sometimes we want 
drivers to go through, but they stop, waiting 
for us to put the signs out. Sometimes drivers 
stop too close and we can’t put the sign out. 
We’ve had buses and trucks stopping near 
the crossing blocking our view.*

 IN THEIR WORDS 



After two decades of driving, 
Andrew Kerr attends an AA 
Defensive Driving Course. 
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M ost drivers have a tendency 
to overestimate their driving 
ability and underestimate risk. 

This is especially true when learning to 
drive or newly licensed, but also applies 
to experienced drivers as complacency 
starts to creep in. Sound familiar?

Defensive driving courses aim to 
increase overall driver awareness and 
better manage safety and risk on New 
Zealand roads. A defensive driver is 
competent in identifying, assessing and 
reducing risks in the driving environment. 
Experience counts, of course, but what 
has more immediate impact is expert 
guidance from a professional. 

I joined a motivated group of novice 
drivers on an AA Defensive Driving Course 
to consider every kind of driving risk. Here 
are some of the keys points I took from the 
course; drivers of all ages and stages could 
observe these to make their time on our 
roads safer and more rewarding.

Driving against the clock creates pressure 
and increases the temptation to bend rules. 
Be realistic: it won’t always take 20 minutes 
to drive across town to your workplace or 
eight minutes to drive to a friend’s house.

The two-second rule describes what is 
regarded as a safe following distance on 
the open road. At 100km/h, those two 
seconds equate to 55m of travel. At 50km/h, 
it’s 27.5m. Double that in wet or greasy 
conditions and reduce your approach 
speed to roundabouts and intersections.

If you’re focused on safety, smoothness 
and economy, you’ll always scan the 
road ahead for potential interruptions 
to your progress. Eco-driving techniques 
include searching ahead for up to 12 
seconds, applying sensitive inputs when 
accelerating and braking, observing 
speed limits and only using the required 
engine revs. Think of an egg between 
your foot and accelerator, or transporting 
a new television set on the back seat. 
But be reasonable: don’t fear using the 
accelerator, using the air-con on a hot day, 
or having to stop at orange lights.

If you recognise that you’re in a rush, 
sunstrike is affecting your visibility, the 
roads are very busy, it’s dark, the weather 
is poor, the roads are wet, you’ve got 
boisterous passengers… you’re already 
minimising risks by identifying them. 
Managing personal risk – frame of mind, 
distractions and heightened emotions – can 
be just as challenging. Fatigue is another 
biggie that can result in delayed driver 
responses and poor decision making.

Three main types of distraction are 
capable of derailing any driver at any 
time. They might be outside the vehicle 
(visual distractions), inside the vehicle 
(manual and visual), or inside a driver’s 
mind (cognitive).
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See aa.co.nz/ddc to learn more 
about Defensive Driving Courses.

One way to instantly improve your 
driving is to look further down the road. 
Look well ahead to where you want to go 
in order to remain in the centre of your 
lane and to better anticipate hazards or 
traffic light changes.

Collision avoidance techniques include 
scanning, frequent mirror checks, 
managing distractions, maintaining safe 
following distances and identifying an 
escape route that involves focusing on 
where to steer to avoid a crash.

Driver reaction time, road conditions, 
tyre condition, reduced visibility and 
vehicle capability can all increase 
stopping distances. Slow down in the wet 
and increase following distances because 
tyre contact patches are less effective, 
and those of worn tyres especially so. 

When being pressured by a tailgater, or 
the driver behind you is on their phone, 
buy yourself space by increasing the 
distance to the car ahead. You can’t 
afford to brake suddenly and risk being 
sandwiched in a nose-to-tail incident. 

Indicators are your key communication 
tool. They broadcast your intention to 
turn, change lanes or overtake, but they 
don’t grant you the right to do so. Use 
them earlier so other drivers have time 
and space to react and allow you to 
complete your intended move.

Putting your lights on is a bright idea, 
especially in silver or grey cars, to 
stand out on a grey road on a grey day 
against a grey sky. Your own vision 
window is 180 degrees when stationary 
but reduces incrementally according to 
speed. A clean windscreen (both inside 
and out) is a big factor in maintaining 
clear vision in all weather conditions.

A correct seating position involves a clear 
line of sight above the steering wheel, 
hands at nine and three, pedals pressed 
by ball of foot, weight of each arm split 
between wrist and shoulder, and right 
thigh horizontal, so you’re braking with 
quad muscles, not an ankle flex.

Work out a plan for 
safely managing your 
phone and stick to 
it. We all know that 
messaging while 
driving is especially 
dangerous. Hands-free 
is the answer if you 
must make or receive 
calls while driving.

A very good driver tends to be a very good 
passenger, one that remains engaged, sets 
a positive tone, respects a driver’s need 
to concentrate, but stops short of over-
involving themselves.



ith transport making up around 48% of our energy-
related greenhouse gas emissions, Kiwi motorists are 
being urged to look more carefully at their carbon 
footprint. Public consultation carried out in 2019 showed 

strong support for the Clean Car Standard. The Clean Car Discount, 
announced early this year, supplements that initiative. This will require 
vehicle suppliers to import more fuel-efficient vehicles from next year.
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The Government is accelerating efforts to achieve carbon 
neutrality by 2050. Ian Green looks at the impact on car buyers.

The first stage involves rebates for eligible Battery Electric 
Vehicles (BEVs) and Plug-in Hybrid Electric Vehicles (PHEVs) first 
registered on or after July 1 2021. Eligible vehicles also need at least 
a three-star safety rating (as listed on rightcar.govt.nz) and must 
be priced under $80,000 (including GST and on-road costs).

The Clean Car Discount offers the largest rebate ($8,625) for new 
BEVs and, as an added incentive, the Government also announced 
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Current models available that meet the rebate criteria are: 
 Mitsubishi Outlander PHEV from $59,990 
 MINI Countryman Hybrid from $68,290 
 Toyota Prius Prime from $47,790
 Hyundai IONIQ PHEV from $53,990 
 Kia Sorento PHEV from $74,990 
 MG HS PHEV from $52,990 
 Kia Niro PHEV from $57,990 
 Mercedes-Benz A250e from $73,100 
 Ford Escape PHEV from $60,990 
 Mitsubishi Eclipse Cross PHEV from $49,990 

Not all of us can afford a new vehicle and, thankfully, used BEVs and 
PHEVs that meet the criteria are also eligible for rebates of $3,450 and 
$2,300 respectively. 

What about other low emission vehicles?  From 1 January 2022, 
subject to legislation being passed, it’s proposed that the Clean Car 
Discount programme will offer an increased range of rebates for both 
new and used imported low-emission and light vehicles and a fee will 
be charged for higher polluting vehicles based on CO2 ratings. All 
vehicles below a CO2 rating zero band will be eligible for a rebate.

The rebates will end at 146g/km, so if you have a CO2g/km rating 
that falls below this level you will be eligible for some money back. 
Fees would then begin at 192g/km. If you have a CO2 rating 
exceeding this level you will incur an additional cost. The maximum 
fee for new vehicles would be $5,175 and $2,875 for used vehicles. 
Anything between these CO2 limits would not be affected.  
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that it will extend the road user charges (RUC) exemption for electric 
vehicles until 31 March 2024, saving drivers around $800 per year.

There are a several new BEVs currently eligible for a rebate:
 Tesla Model 3 Standard Range from $66,900 
 Hyundai Kona Electric Series II from $69,990 
 Nissan Leaf from $61,990 
 MG ZS EV from $48,990
 MINI Electric Hatch from $60,400 
 Hyundai IONIQ Electric from $65,990 
 BMW i3 from $78,700 
 Mazda MX-30 from $74,990 
 Renault ZOE from $65,990 
 Renault Kangoo EV Van from $74,990 
 Hyundai IONIQ 5 from $79,990 

The next largest rebate ($5,750) is available for PHEVs, as long as 
the car meets the same pricing and safety rating requirements.

PHEVs use two different powertrains, both of which can drive the 
wheels. There's an electric motor that enables drivers to travel a 
certain distance based on the capacity of the battery, and a petrol 
engine that kicks in once the electric battery is depleted, in essence 
reverting the system to a hybrid-like operation (like in a Toyota Prius).

The range of a PHEV is generally between 30km and 60km, which 
is perfect if you don’t want to consume fuel on shorter journeys. 
Drivers of PHEVs get the best of both worlds; EV efficiency around 
town, with traditional car range available for longer trips.

Prices may have changed and some will incur on road costs; please check directly with manufacturers.

C L E A N  C A R  C R E D I T S
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T he Suzuki Swift is super popular 
in both the new and used car 
markets. We’ve noted that the 

Sport models give a bit of extra ‘oomph’ 
to an otherwise practical run-around, 
and by all accounts, earlier models like 
the second-generation Suzuki Swift Sport 
from 2012 still have a lot to offer. So we 
decided to compare the current Sport 
model with the 2012 variant to see what 
has changed over nine years.

The 2012 Suzuki Swift Sport is well-
equipped, with 17-inch alloy wheels and 
a cheeky little spoiler, helping the hatch 
to live up to its ‘sport’ badge.

The front of the car has a long narrow 
latticed grill that looks more modern 
European than something from Japan. 
Low down, there are two deeply recessed 
front fog lights with distinctive black 
shields around the lamps.

The new Swift Sport has a similar 
design, but possesses a more aggressive 
look thanks to its lower, faux carbon fibre 
spoilers and finishes. It has retained the 
17-inch alloys, but they are polished with 
black accenting and with added modern 
flare such as LED daytime running lights 
and projector beam headlights.

Although still petite, the new Swift 
Sport is 40mm wider and the wheel base 
is 20mm longer than the older model.

The interior of the 2012 Swift has 
stylish details including red stitching 
and the word ‘sport’ embroidered on the 
bucket seats. It has plenty of utility, too; 
drink holders abound and there is even a 
hook behind the passenger seat to hook 
your bags on to. The 2021 model has 

seven drink holders, but sadly the handy 
hook has gone. 

The instrument cluster of the 2012 
Swift Sport is quite conventional, but has 
steering-wheel-mounted controls for the 
stereo and cruise control.

Behind the steering wheel are large 
paddles; even in ‘Drive,’ these paddles 
can be used to shift through the gears.

While analogue gauges still adorn the 
new Swift's dashboard, improvements 
include a 4.2-inch colour central display, 
enhancing the driver information 
experience and more features are 
accessible from the steering wheel, such 
as distance adjustment for Adaptive 
Cruise Control. 

Storage-wise, the seats-up storage 
capacity of the 2012 model is only 210 
litres; the new model has 265 litres.

Performance-wise, the 2012 model has 
a 1.6-litre engine, which produces 100kW 
and 160Nm and has a fuel efficiency 
rating of 6.1L/100km and a CO2 efficiency 
rating of 144g/km. We averaged about 
5.9L/100km during our testing. 

The engine of the 2012 model has an 
increased valve lift, revised intake and 
exhaust ports, a new variable intake 
system, improvements to the cooling 
system and, last but not least, a greater 
volume muffler which not only improves 
exhaust gas flow, but also gives a more 
meaningful sound to the exhaust.

We were sceptical about the new 
seven-speed CVT transmission back 
in 2012, but time has proven the unit 
to be robust and, in practice, it doesn’t 
significantly detract from the fun 
experience of the Swift Sport.

The new Sport model features a 
BoosterJet turbocharged engine which 
outputs 103kW and 230Nm; more than 
enough power for a car of this size. And 
it has an enviable 4.2:1 weight-to-torque 
ratio. While the fuel consumption is 
the same, the emissions have reduced 
marginally by 3g/km.

The latest Swift Sport has reverted 
back to a conventional six-speed 
automatic, but a sporty, six-speed 
manual is also available. 

Verdict
While the 2012 Suzuki Swift Sport will 
always have a place in our hearts, the latest 
Swift Sport is more fun than ever. One of 
the most significant changes, aside from 
the added torque, is a host of new safety 
features that elevate the latest Suzuki Swift 
Sport to the next level.

Thanks to its Advanced Forward 
Detection System, which includes 
safety features such as Dual Sensor 
Brake Support (DSBS), Lane Departure 
Warning, Weaving Alert, Headlamp 
High Beam Assist and Adaptive Cruise 
Control, the new model has a 5-Star 
ANCAP safety rating.  

AA Motoring Advisor Ian Green compares  
a new Suzuki Swift with a 2012 model.

A special thanks to AA Preferred Dealer Portage Cars, Auckland for the use of this used 
model to review. To learn more about AA Preferred Dealers visit aa.co.nz/preferred. 
See aa.co.nz/cars for more secondhand car reviews.

Key comparative view

Make/ Model/ Year Suzuki Swift Sport 2012 Suzuki Swift Sport 2021

Original Price New 28,900 + ORC 31,500 + ORC

Price Used 11,995 +ORC N/A

Engine 1.6 (M16A) 1.4 Turbo charged (K14C)

Power/CO2 fuel efficiency 100kW/160Nm (144g/km) 103kW/230Nm (141g/km)

Economy 6.1L/100km 6.1L/100km

Transmission 6 Speed CVT 6 Speed Automatic

Storage 210 litres 265 litres
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R oad user charges (RUC), paid by owners of vehicles that 
use diesel, are collected by Waka Kotahi. In a recent 
survey it became clear many people don’t understand 

what RUC is, when it should be paid, or where the money 
collected goes.

Who has to pay RUC?
Anyone using a diesel vehicle on public roads must pay RUC. 
These range from light vehicles such as cars, to mobile homes, 
large commercial trucks and trailers.

Why do vehicles using petrol not also incur RUC?
Petrol vehicles incur fuel excise duty (FED) which is paid at the 
pump. So why is fuel excise duty not applied to diesel as it is 
with petrol, which would take away concerns about RUC being 
paid? A lot of diesel is consumed in machinery, generators and 
vehicles that never use the road. That would mean collecting 
the FED and then refunding much of it, which would become a 
large, administrative burden for all parties involved. And RUC 
would still need to be applied to heavy vehicles to account for 
the extra wear and tear they cause on our roads. 

Does every diesel vehicle pay the same RUC rate? 
No, light diesels under 3.5 tonnes all pay the same. Above that, 
rates gradually increase according to the weight and size of 
the vehicle to take into account the added wear heavy vehicles 
cause on our roads. 

Where does the RUC money that’s collected go?
RUC payments help fund New Zealand’s land transport system 

and go toward new roads, maintenance, road structures such as 
bridges and culverts, policing, road signage and road markings.

When does RUC get paid?
RUC is a pre-paid system, meaning it must be paid ahead of 
the odometer reading. For example, if you have a licence from 
5,000km to 10,000km and your odometer reading is getting close 
to 10,000km, you should buy another licence from 10,000km. If 
you do not, and your odometer goes over 10,000km, you will be 
noncompliant and may be subject to an infringement notice. 

What happens if you neglect to pay RUC, or underpay the 
amount of RUC you owe?
It is illegal to use a diesel vehicle on roads without having current 
RUC, or to sell a vehicle that has no RUC or overdue RUC. You 
are legally required to pay RUC and there are consequences if 
you neglect to do so, including financial penalties, referral to a 
debt collection agency with possible credit rating consequences 
and potential review of a transport service licence.

What happens if I buy a vehicle behind in RUC? 
Make sure the vehicle has a current RUC licence. If you do buy 
a vehicle without a current RUC licence you will become liable 
for any unlicensed distance.

Where can I pay for my RUC?
Online at transact.nzta.govt.nz or in person at an AA Centre.

Who can I contact with questions relating to paying RUC?
Phone the Waka Kotahi Contact Centre on 0800 655 644 or 
email rucassessments@nzta.govt.nz  

John Freeman of Waka Kotahi  
New Zealand Transport Agency  

explains Road User Charges.
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What was your first car?
A 1981 Honda Civic that 
I purchased from the very 

elderly father of one of my mother’s 
workmates. He had owned it since it 
came into New Zealand and it was totally 
immaculate. Fair to say that, as a 16-year-
old, I didn’t take quite as good care of it. It 
lasted me a couple of years and then went 
to the great scrap heap in the sky.

What car do you currently have?
We’ve got three boys, so it’s a classic 
suburban-family Mazda Premacy. There 
are three rows of seats, which helps stop 
the fighting, and there's plenty of luggage 
space for a family holiday. The vehicles 
that are supplied for Minsters to use are 
from the Hyundai electric range. I’ve got 
a Hyundai Ioniq which has been a real 
revelation in terms of its capabilities.

What is the number one thing that 
you would like to achieve in the role of 
Transport Minister?
The enormous challenge in front of us PH
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all at the moment is climate change. 
The commission has told us that by 2050 
we have to basically decarbonise our 
economy, including transport. That’s the 
big job in front of me, but I look at it as 
an opportunity. If we get it right, we can 
deal with a whole range of important 
transport issues.

What is the transport issue that people 
raise with you the most?
Without any doubt it would be 
congestion. You just have to drive in one 
of our major cities and experience the 
frustration and the loss of productivity 
to see that we have an issue. My view 
is that over a 50-year period we’ve had 
insufficient investment in the system 
and insufficient integration between 
different transport modes. Now we’re 
in an era where we either have to start 
investing and making changes – and 
that will be difficult at times – or we 
kick the can down the road. We are very 
firmly in the former camp: it’s time to do 
something about it.

How can the Government get people  
to make significant behavioural  
changes from what they’re currently 
doing in transport?
I think the answer is relatively simple: 
provide efficient infrastructure that gives 
people the service they need. We know 
that when we do that, people take it up. 
The classic example is Auckland's North 
Shore busway, built under the previous 
Labour Government. It was ridiculed in 
some quarters; we were told that wealthy 
people on the North Shore wouldn’t ever 
use public transport. But that piece of 
infrastructure now carries 50% of people 
who cross the Auckland Harbour Bridge 
at peak times. That’s a good journey, both 
for those people and for the motorists 
using private vehicles as we’ve taken a 
massive number of cars off SH1 and off 
the bridge, improving their experience. I 
don’t think it’s so much about us getting 
into people's minds and changing their 
behaviour. Provide the infrastructure, 
make it work well and people will use it.

Dylan Thomsen talks with first-term Transport Minister Michael Wood. 
He has some big challenges ahead, but he is quietly confident the 

country can change gear for a better future in transport.

Hello 
MINISTER
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With a limited pot of money available 
for transport, how do you weigh up 
the trade-offs between spending on 
things that are priorities – like more 
public transport, walking and cycling – 
against the need for more maintenance 
investment on roads?
Waka Kotahi New Zealand Transport 
Agency has a very clear focus, that I 
agree with, on making sure that we 
do the bread and butter, which is 
maintenance. It is critical that we look 
after our existing assets in the first 
instance. Over our time in Government 
we have significantly increased 
investment there. Of course, we do 
face challenges. It’s costing us about 
30% more to maintain a kilometre of 
state highway than it did five years ago. 
Labour, materials, environmental safety 
standards all come into that, but we 
want to make sure that maintaining the 
network very well is a real priority. 

We know from recent Member surveys 
that 40% of people rate the roads in 
their area as substandard or very poor. 
Do you think that there is adequate 
investment currently going into roads?
There’s record investment going into 
roads at the moment. The National 
Land Transport Programme currently 
being worked through has an additional 
$600m for maintenance. We’re also 
continually looking at how we can 
support maintenance to ensure we have 
the safe roads people expect. So, yes, I’m 
confident we’re putting in a really good 
amount, but we’ll continue looking at 
what more we can do.

If we can provide the infrastructure that 
gives a good number of people a real choice 
to use public transport to walk, cycle or 
encourage them off the roads, it will free up 
those roads for people who have to use them. 
TRANSPORT MINISTER MICHAEL WOOD

Some countries around the world are 
moving towards having median barriers 
on all roads that have a speed limit of 
more than 80km/h. Is that something 
that your Government is looking to do?
We’re not taking a blanket position on 
that. Speed is a really important part of 
the safety mix. At the end of every week I 
get a read-out of the road fatalities for the 
week which, as you can imagine, makes 
for pretty grim reading on a Sunday 
evening. Waka Kotahi has an assessment 
for what the safe and appropriate speed 
limit for particular roads are compared 
to the actual speed limit. Often we see 
that the safe and appropriate speed is 
lower than the current speed limit. So in 
some cases we'll need to bite the bullet 
and put more appropriate speed limits 
in place. That can be unpopular, but it’s 
more important to focus on safety than 
being popular. The new safer speeds rule 
that we’re consulting on at the moment 
is about moving things forward and 
looking at a whole region, looking at the 
whole network; it's consulting with the 
community, consulting with the AA, 
and with local Government about what 
a safe speed plan for that area looks 
like. And, at the same time, focusing on 
what the speed infrastructure needs are 
for that area. We try to build up a whole 
picture of how to make the network safer 
through infrastructure and speed limits. 
From a number of examples we’ve rolled 
out in recent years we know that when 
we have put safer and more appropriate 
speeds on some of these roads, we have 
saved lives. 

If you had to pick one thing to reduce 
congestion what would you go for  
and why?
Two things immediately come to mind. 
The first is achieving a real mode shift 
in some of the congested parts of our 
major cities. If we can provide the 
infrastructure that gives a good number 
of people a real choice to use public 
transport, to walk, cycle or encourage 
them off the roads, it will free up those 
roads for people who have to use them. 

The second thing that has some real 
promise – which I note the Government 
hasn’t committed to this at this stage – 
is the prospect of congestion charging 
in some of our bigger metro areas. We 
currently have a Select Committee 
enquiry there. The international evidence 
shows some really good outcomes in 
terms of reducing congestion and using 
the roads in a more efficient way. 

If you were able to snap your fingers and 
change one thing about Kiwi drivers 
today what would you choose?
Patience. We all know there are too many 
people on our roads who are impatient, 
who lose their rag, who take risks and 
ultimately causes serious injuries and 
deaths. We all need to recognise that the 
most important thing is getting ourselves 
and our families safely from A to B. If 
that sometimes takes one or two minutes 
longer because someone’s driving 
slower or you need to wait until a safer 
overtaking opportunity; it’s better to wait 
for one or two minutes.  

Some text abridged for brevity and clarity.

M O T O R I N G
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M y friend hit a cyclist. He was 
on his way to the office early 
one winter’s morning. It was 

drizzling and still dark. He had work on 
his mind, a busy day of meetings ahead. 
He came to an intersection where he had 
to give way to the right. He looked, didn’t 
see any cars and pulled out. He heard 
a scream but he wasn’t sure if his car 
was moving when he heard it or if he’d 
already stopped. Either way, he’d hit a 
woman on an ebike. 

This was the beginning of a journey of 
reflection for Caleb and a long period of 
recovery for his victim. 

The route he took that morning was 
the same one he’d taken hundreds of 
times before. He told me he wasn’t used 
to seeing cyclists on that stretch of road at 
that time of the day; he said the accident 
was 100% his fault. And he pointed out: 
“You won’t see something you’re not 
looking for.” That comment highlights the 
lesson for everyone involved in the battle 
for space and safety on the roads; what we 
look for on roads is what we’ll see.

Caleb wanted to share his experience 
because he could have killed someone 
and he doesn’t want anyone else 
to experience that horror. More 
importantly, he doesn’t want anyone else 
to go through what his victim did. (He’s 
stayed in touch with her, said she’s been 
very gracious about the whole thing and 
has worried about how he was feeling.)

I asked Caleb a few questions about 
the accident, including how fast the 
cyclist was going and whether her bike 
was lit. He responded quite simply: “I 
don’t know, I didn’t see her.” 

He went on to say she had been 
wearing a glow vest, a really good helmet 
and yes there were lights on her bike but 

The difference between 
looking and seeing is 
critical to road safety, 
explains Jo Wills.

they were broken, almost certainly as a 
result of the impact; these are details he 
only noticed after the crash.

He reiterated that at the time of the 
accident, he was looking for cars.

Drivers have responsibility for 
everyone’s safety, not just their own, he’s 
realised. I asked him if he had a different 
view on that before the accident; he said 
he didn’t think he’d put any thought into 
it. “It wasn’t until I was standing over 
someone lying on the road who could 
have died because of my actions that I 
became so aware of what a dangerous 
weapon a car can be.”

We talked a bit about the sense of 
control people can have when they’re 
behind the wheel, that there can be a lot 
of ego around how we drive. While we 
agree that we should get some joy and a 
sense of mastery from driving, Caleb says 
our real pride should come from how our 
driving doesn’t diminish the safety of 
other humans.

In his work as a lawyer, Caleb notes 
that everything that crosses his desk 
requires his full attention. Since the 
accident he takes this approach when 
driving. “There is no such thing as a 
simple trip to the supermarket, no such 
thing as an easy drive. We can fall into 
the trap of believing we’re so ‘good’ at 
driving, relying on the basic functions 
to come to us subconsciously, but we 
cannot allow ourselves to slip into this 
autopilot driving mode.” 

He urges people to learn from his 
lesson and adopt a professional mindset 
to driving. Caleb admits it has sometimes 
been difficult, after 28 years of driving, 
to change his habits and stay actively 
conscious of every other road user. But 
there’s been at least one occasion since 
hitting the cyclist when he’s avoided a 
serious incident because he consciously 
reminded himself at the intersection to 
stop and look for cyclists. There was one.  PH
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Range: 224KM
18.9kWh/100KM

 MAZDA  MX-30 EV 
Mazda has unveiled its first BEV ahead 
of a hybrid or PHEV and it’s a very nice 
one. Based on Mazda’s right-sizing 
approach, they’ve selected a battery 
that meets a driver’s daily needs (30km 
average daily use), but also minimises 
carbon impact in the production 
lifecycle. Using sustainable interior 
trimmings with multiple colours and 
textures throughout, this coupe-like SUV 
has the full-spec package and offers top 
electric motoring for urban dwellers. It 
has a 5-Star ANCAP safety rating and is 
priced from $74,990.

 KIA  STONIC 
An amazing little SUV with a bizarre 
name and unique styling at a very 
competitive price. Kia has combined 
the words ‘speedy’ and ‘tonic’ to launch 
Stonic and it’s just that: a zippy little car 
that, in yellow, looks a bit like a lemon 
which can indeed be a tonic for your 
health. The Stonic will appeal to those 
wanting something a little more SUV-
like, robust and adventurous-looking, 
at a sharp price. It has a 5-Star ANCAP 
safety rating and is priced from $23,990.

 HYUNDAI  PALISADE 
It’s large, it’s an SUV, it comes in 
seven- or eight-seat options, has a V6 
petrol in 2WD and a four-cylinder 
diesel engine AWD option; what’s 
not to like? The Palisade is packed 
with cutting-edge technology 
including an intercom, and 
indulgent finishing to comfortably 
transport every occupant in style. It’s 
also highly connected; throughout 
the cabin there are seven USB ports. 
For an above-average luxury SUV 
that could give more expensive 
same-sized European vehicles a run, 
the Palisade is a worthy contender. 
It’s priced from $99,990.
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 VOLVO  XC40 RECHARGE 
Well on the road to full electric, Volvo 
has unleashed a PHEV version of 
the XC40 and cleverly called it a 
Recharge. Priced from $84,900 the 
Volvo XC40 Recharge certainly 
doesn’t come cheap, but it does 
provide a taste of Volvo’s future 
and ethos, presenting a safe, 
attractive-looking premium SUV 
with exceptional fuel efficiency.  
The Recharge can travel up to  
45km on a single charge. 

 FORD RANGER  
 WILDTRAK X 
The Ranger is capable of taking on 
the toughest jobs and also has comfort 
and many smart safety features. All 
models have the ‘assisted tailgate’ 
system, large touchscreens and auto 
high-beam lights as standard; those 
wanting more than top-spec can opt 
for ‘X’ factor upgrades. It’s easy to 
see why the Ranger is popular with  
New Zealand drivers looking for a 
vehicle suited to both work and play. 
It ticks a lot of boxes. Priced from 
$75,490, the Wildtrak has a 5-Star 
ANCAP safety rating.

 VW  GOLF 8 
In its eighth generation, this all-new VW Golf 
has a few surprises while retaining a sense of 
familiarity. The DSG has been replaced with 
an eight-speed automatic transmission in the 
TSI Life and R-Line variants. A suite of safety 
and assist systems has been added from 
the R-Line upwards and can be activated 
by the touch of a button. Sharp looks, 
fine features and a certain sportiness is 
what VW Golfs exude; the Golf 8 is no 
exception. It has a 5-Star ANCAP safety 
rating and is priced from $37,990. 

BUYING A NEW CAR?
Get advice from the experts.  
The AA Motoring Services team 
test-drives new models and makes of car. 
Their detailed, impartial reports are 
available at aa.co.nz/reviews, along 
with ANCAP safety ratings.

Fuel economy ratings apply to the models 
illustrated. To compare fuel economy and 
safety ratings across other vehicles, go to 
rightcar.govt.nz



“Whether we’re away 
for a couple of days or 

a couple of months, 
we can come home 
knowing our home 
is safe and secure.”

CINDY & DEL

ENDURANCE 
CYCLISTS 

rymanhealthcare.co.nz

THERE’S A NEW 
GENERATION 
PIONEERING WHAT 
IT MEANS TO LIVE 
IN RETIREMENT. 
They’re not retiring from life,  
they’re looking for a new way to live.

At Ryman we take care of everyday 
things, so you don’t have to. 

It means your time is your own, and 
you’re free to do something new, or 
rediscover a passion that was lost 
when responsibility took over. 

You can do your stuff, confident  
that we’re there to take care  
of the day-to-day. 

FreedomRETIRE 
MEANS 

WITHDRAW, 
 RETREAT, 

PULL BACK.Not this   generation.
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“When I get out of bed in 
the morning, I get down on 
the floor, I do my yoga, and 
then life begins.”

“I am fit now but I know 
whatever happens,  
I will be cared for.”

LYNETTE

YOGA 
LOVER 

PRISCILLA

TEXTILE 
DESIGNER 

rymanhealthcare.co.nz

We’re pioneering a new way to live  
in retirement that’s more secure than 
ever before. 

Our Peace of Mind Guarantees include 
a base weekly fee that’s fixed*, and one 
of the lowest deferred management 
fees, capped at 20%. These guarantees 
mean that when you live at a Ryman 
village, you know with 100% certainty 
exactly how much you’re paying. 

It’s great peace of mind, and  
another way we’re pioneering  
a new way of living for a new  
retirement generation.

*Some conditions apply

For 35 years, Ryman has been pioneering 
retirement living for one simple reason – to 
better serve a generation of New Zealanders.  
Which is exactly what we strive to do, every 
day, at Ryman. 

That’s why each Ryman village is named  
after a Kiwi trailblazer. Sir Edmund Hillary,  
Rita Angus, Ernest Rutherford. They lived  
with passion and purpose, they pushed 
further, they went beyond the ordinary. 

When you choose a Ryman village, you  
have access to everything from independent 
and assisted living, to a range of care options.  
Even if you don’t need it now, it helps to know 
it’s there, so you can focus on enjoying life.

Certainty
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Pick up free travel guides and maps from an  
AA Centre or iSite today or read them  
online at aatraveller.co.nz/travel-guides

YOUR FREE 
AA Traveller guides

Inspiration & information for your next holiday
The new-season AA Traveller guides and maps have a fresh, user-friendly  

design, packed with travel ideas, road trips, maps, things to do and places to  
stay on your next holiday. Check out the North and South Island Must-Do  
road trip books, guides for specific New Zealand regions and the popular  

Must-Do’s Walking and Cycling guides.

The We Love You New Zealand magazine is digital only.
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Discovering an innovative 
cultural experience bringing 
Māori legends to life.
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A lucky escape to Brisbane 
and the Gold Coast on a 
bubble break.   
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MY GRANDPARENTS live in Matamata; 
when I was a child we used to do the 
drive up from Wellington, which took 
about six or seven hours with four kids in 
the car. I’m not sure how Mum and Dad 
did it to be honest! From Matamata we’d 
take day trips to Mount Maunganui to 
jump in the ocean.

The Mount is still one of my absolute 
favourite places to visit. We’re fortunate 
that we get to play a lot of cricket in the 
Bay of Plenty, as I love it there. It’s such 
a great spot with the beach; it’s nice and 
relaxed. I spend quite a bit of time in 
Australia and the Mount does have a bit 
of an Aussie vibe to it, which I like.  

The White Ferns are heading to the UK 
this September to compete in a bilateral 
series against England in preparation 
for the 2022 ICC Women’s Cricket World 
Cup which will be held in New Zealand. 

Top Spot 
Sophie Devine is Captain of the 
White Ferns, the New Zealand 
women’s cricket team. 



S torytelling is king at the 
Manea Tupuwae a Nuku, 
Footprints of Kupe cultural 

centre where actor-guides deliver 
a '75-minute multisensory journey’ 
near the village of Ōpononi. And 
legendary Polynesian explorer 
Kupe is the undoubted hero of the 
central story, relayed with the help of 
traditional waiata and contemporary 
technology, theatre and art. 

This isn’t exactly a museum or 
a gallery and it’s not just a tour or 
a film, though these elements are 

all present, alongside a startling 
first-hand encounter with pseudo 
octopus tentacles. 

The $9.6m complex sits on a rise 
overlooking the Hokianga Harbour 
entrance that Kupe is said to have 
crossed roughly 1,000 years ago, 
after discovering Aotearoa. 

On the day I visit, teenage guide 
Rāmai Rapiana Ngakuru (Ngā 
Puhi/Ngāti Porou) begins with the 
Māori creation tale, as guests walk 
amongst impressive carved tōtara 
figures depicting mythical beings. 

LIVING
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Sue Hoffart finds it’s tough to pin a label on 
a new cultural experience in the Hokianga.



We encounter atua (gods) who govern 
weather, war, food and forests; learn the 
origins of hongi and how this form of 
greeting is unique to New Zealand.

Rāmai’s father was one of four local 
carvers who spent seven months working 
on the deities that, we’re told, now form 
the largest collection of modern Māori 
art in New Zealand.

The artist’s daughter is barefoot and 
clad in traditional costume, initially 
speaking te reo for school students 
visiting from Wellington. The centre’s 
creative director Joby Hopa acts as her 
interpreter for the rest of the 50-strong 
group that includes an Auckland film 
crew fresh from their last day on set, 
a young family and a scattering of 
tourists. One woman grew up nearby 
and is revisiting old haunts, traversing 
Hokianga’s near-empty roads, past 
laundry strung outside farmhouses and 
red and white churches on hills. 

Interest has been building since 
the centre opened in December 2020. 
Some weeks, as many as 1,000 school 
students travel to this quiet western 
corner of Northland, for education and 
entertainment. Recently, Whangārei 
Intermediate brought its entire student 
population. Corporate groups and 
conferences, sports teams and independent 
travellers are also buying tickets.

The stories unfold with plenty of 
drama, bursts of song and humour. 
Kupe’s travelling companion is described 
as his BFF (best friend forever); we’re told 
they paddled the oceans 'with no GPS!'

Rāmai is part of the story, too. She 
claims Kupe as an ancestor and grew up 
nearby, attending the local school where 
she became a fluent te reo speaker.

OPPOSITE PAGE: Manea 
guides Rāmai and Mikaira. 
ABOVE The feats and 
adventures of Kupe come 
to life on stage, a statue of 
Ngāhue, Kupe's travelling 
companion; Ngā tamariki 
o Te Kura Kaupapa Māori 
entering the tomokanga 
gateway. LEFT: Creative 
Director Joby Hopa does 
a pukana – traditionally 
used as an act of defiance 
and intimidation.
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Manea was created with rangitahi like 
her in mind. Kaumatua dreamed up the 
cultural centre idea 20 years ago, hoping 
to bring the old stories to life while 
providing employment and leadership 
opportunities for coming generations. 

According to Joby, community jobs for 
school leavers are limited in this part of the 
Hokianga, with options largely confined to 
café or farm work, or housekeeping at the 
local hotel. Now, the homegrown tourism 
business provides a viable alternative for 
those who want to stay in the area, and the 
governing trust funnels profits back to the 
district’s hapu and marae. 

“Everyone we employ is local,” Joby 
says. “This place offers pathways to 
employment in two languages. And, 
for everybody, this is all about cultural 
competency. We show Māori kids and 
New Zealanders in general our real 
origins, the attributes and skills of 
people who came here, that Māori have 
ancestors who were supermen and 
superwomen. This is the story you  
want young people to hear.”

Twenty-year-old Mikaira Te Whata 
Heremia left the district to work as 
a cabinetmaker before Manea lured 
him home. He enjoyed kapa haka and 
performance work at school but could 
not imagine utilising these skills – or his 

 We show Māori kids 
and New Zealanders in 
general our real origins, the 
attributes and skills of people 
who came here, that Māori 
have ancestors who were 
supermen and superwomen. 
This is the story you want 
young people to hear.
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For more about Northland and  
Hokianga see aatraveller.co.nz

reo – in a career. He is relishing the mix of 
roles the new job brings.

“Sometimes you’re the actor, sometimes 
you’re the cleaner and sometimes you’re the 
guide,” he says, with a grin. 

Leading visitors through nearby Waipōua 
Forest at twilight is one of Mikaira’s favourite 
tour offerings. “Night time’s kind of different. 
You get a pretty sunset and all the carvings 
are lit up. Everything feels more spiritual.”

Inside the theatre, he and his younger 
colleague Rāmai perform parts of Kupe’s 
octopus-hunting story on stage, interacting 
with the 20-minute film that plays on a large 
screen behind them. The impressive audio-
visual experience is supplemented by some 
additional sensory blasts including a spray 
of sea mist and the whiff of a sea creature.

Not all stories are easy to hear, though. 
In a neighbouring room, visitors can move 
between listening stations that offer first-
hand narratives and snippets of written 
history covering everything from education 
and law, to the deadly influenza epidemic and 
the tohanga suppression act.

The team behind Manea is also looking 
forward, planning to offer more cultural 
activities and stories, new leadership 
programmes and construction of a waka 
that will eventually sail back to the Kupe’s 
homeland. “Because we don’t want to just 
talk about our history, we want to live it,” 
Joby says. 

Manea has  
two meanings.

It is a Cook Island word  
for beauty and it refers to  

the footprints – and spiritual  
essence –  that Kupe left  

in the Hokianga sand.  
maneafootprints.co.nz

H O K I A N G A
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Road tripping in a 
campervan makes for 
a no-fuss Kiwi holiday, 
writes Monica Tischler. 

Usually when arriving somewhere 
new I’m compelled to 
immediately set out and explore, 

to get the lay of the land.
This time was different; we had good 

reason to stay indoors. We wanted to 
familiarise ourselves with our home for the 
next few nights: The Grand California – 
Volkswagen’s new ‘grown up’ Kombi van. 

Pulling into the campsite at 
Whakapapa Holiday Park, we turned off 
the ignition and felt our shoulders drop 
in relief at reaching our destination for 
the night. We boiled the kettle for a cup 
of tea, opened the back doors to welcome 
the whisper of nearby Whakapapanui 
Stream and lay down to read for a while. 
The outside world could wait. 

The 340km journey from Auckland was 
effortless, buckled into the gemstone blue 
and white campervan. At first I had been 
apprehensive about manoeuvring the 
six-metre-long vehicle on the multi-lane 
Southern Motorway, but sitting elevated 
in the van and holding a steering wheel 
not dissimilar to my own Volkswagen car 
made the driving easy. Its size wasn’t at 
all intimidating. 

It helped, too, having technology such 
as Lane Keep Assist and, as the roads 
widened through Waikato farmland, I 
flicked to cruise control.

Having rested, we stepped out with 
Adrift Tongariro which offers guided 
walks in the region. While the iconic 
mountains Ruapehu, Tongariro and 
Ngāuruhoe were shrouded in grey 
blankets of fog, we could sense they were 
close from the wind sweeping an icy chill 
from their snowy peaks.

Inching our way along the Taranaki 
Falls Track, our guide spoke of how the 
region is sometimes referred to as ‘The 

Gift.’ In the late 1880s, the chief of Ngāti 
Tūwharetoa entrusted guardianship the 
sacred mountain peaks to the people of 
New Zealand in conjunction with local iwi 
– creating the country’s first national park.  

On a clear day, Mount Taranaki can be 
seen at 200km due west from a point along 
the 5km track; today we just have to take 
our guide’s word for it. The lion’s roar of the 
swollen Taranaki Falls grew louder and we 
descended steep stairs to meet the beautiful 
beast. The wind whipped a refreshing spray 
onto our flushed faces.

Looping back towards Whakapapa 
Village, the grand Chateau Tongariro sat 
elevated on the horizon. We ventured into 
the warmth to enjoy dinner in the iconic 
Ruapehu Restaurant alongside hotel 
guests and other holidaymakers, and 
later retreated to our campervan where a 
game of cards kept us entertained until 
bedtime. Ah, the simple life!

One of the joys of staying in a 
campervan is the no-fuss nature of 
leaving for your next destination. 
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There is no last-minute suitcase 
packing or rushing to check out of a 
room on time; you simply unplug the 
power and start driving. 

On day two it was the 60km journey 
south to Ohakune.

A hairpin bend revealed a stomach-
dropping gorge bridged by the impressive 
Mākatote Viaduct, the last and highest 
structure built on the North Island 
Main Trunk Line. Upon construction 
in the early 1900s, the viaduct provided 
a vital link in the railway, contributing 
significantly to the country’s economy 
with the improved efficiency. 

Paddocks rich in carrots and potatoes 
lead us to Ohakune, the little town 
largely known for its market gardens. 
The giant carrot on the main street is a 
magnet for photographers and the story 
behind it is significant, too. 

Several Chinese families created the 
first market gardens here in the 1900s, 
with the Auckland to Wellington rail link 
providing critical access to city markets. 
The hardier vegetables – carrots, 
potatoes, parsnips, swedes, cabbage 
and cauliflower – proved to be most 
successful in the cold climate. 

There’s a sense of entrepreneurship 
in Ohakune. It’s evident in the way the 
owner of Thorn café busied herself baking 
muffins as we ate breakfast in her very 
cute establishment. And it was apparent 
inside Opus Fresh Apparel Co, a clothing 
company and coffee shop tucked inside 
the Ohakune Railway Station. 

Multi-talented Janelle Hinch sews 
garments in the workshop at the back 
of the store and shifts into barista mode 
when guests arrive. 

In the late 1880s, the chief of Ngāti Tūwharetoa 
entrusted guardianship the sacred mountain 
peaks to the people of New Zealand in 
conjunction with local iwi – creating the 
country's first national park.



As she made our coffees she spoke 
about how the village, which surges with 
avid skiers and snowboarders in winter, is 
becoming a permanent base for many. The 
population growth was heartening, she 
said, as steady numbers meant restaurants 
could stay open year-round and schools had 
enough children to form sports teams. 

A pair of colourful rosellas flitted 
alongside the rhododendron-lined SH49 
east toward Waiouru, through Tangiwai, 
which translates to ‘weeping waters.’ The 
air felt thick and still with sadness as we 
paused to remember the 151 passengers 
who lost their lives in New Zealand’s worst 
railway disaster on Christmas Eve, 1973. 
The locomotive and first six carriages of the 
Wellington-Auckland night express plunged 
into the flooded Whangaehu River after a 
volcanic lahar ruptured from the Mount 
Ruapehu Crater Lake. While the bridge 
has been rebuilt higher and sturdier, it’s a 
sobering reminder of how powerful nature’s 
force is, particularly in an area where the 
mountain tops still steam.

The campervan took each bend north 
along Desert Road with ease and stability; 
its large windows gave the opportunity 
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For more Kiwi holiday inspiration and to book  
places to stay, go to aatraveller.co.nz

Ohakune
Waiouru

Tokaanu

AUCKLAND

Whakapapa

A word of thanks
The writer travelled in The Grand 
California 600 courtesy of Volkswagen. 
It is ideal for family road trips, sleeping 
two adults in an east-west rear bed 
and two children in a loft bed, plus  
a kitchen and bathroom. 

See volkswagen.co.nz.  

to marvel at the mountains from a different 
perspective. Snow sat in clumps and shards 
between the steep valleys. One piece on the side 
of Mount Tongariro looked like the shape of the 
African continent, cut from white paper and stuck 
on with glue. Ever-changing scenes tried to steal 
our attention, from dry, tussock-covered hills to 
sandy plains and rocky boulders. Roadside signage 
warned of live firing from the designated army 
training areas close by. 

Fly-fishers cast lines in a rocky stream in 
Tūrangi, the sport’s capital, while we continued 
north-west to where fire meets water in Tokaanu. 
Complete with thermal pools and a short walk 
through mānuka bush and hissing pools of 
geothermal water, it was a welcome pause before 
journeying back home along SH1. Edging the 
shore of Lake Taupō, I turned back to catch one 
last glimpse of the mountains that had become so 
familiar during our time in the national park. 
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C ityscape melds into rolling 
pasture as the carriage pulls away 
from the Christchurch Railway 

Station, picking up speed. 
I sink further into my seat, grateful to 

be doing nothing but enjoying the view. 
Over the next five hours, the train will 
snake along the South Island’s east coast 
from Christchurch to Picton on one of 
The Great Journeys of New Zealand: the 
Coastal Pacific.

Other passengers scurry off to the 
on-board café or immerse themselves 
in their books, but every time I open 
mine the view steals my attention and 
I sit transfixed by what’s unfolding. I 
don’t want to look away in case I miss 
something important. 

Helpfully, I’m plugged into headphones 
that relay commentary on what we are 
passing, ensuring no detail is missed. 

The train chugs through Rangiora; I 
hear that its sunshine hours rival those 
in Nelson and Hawke’s Bay. In February 
1972 New Zealand’s hottest temperature 
was recorded here; a scorching 42.4°C.  

We pass historic railway cottages built 
in 1902 that now serve as rustic holiday 
homes and then through a region called 
No Not I. Yes, that’s the official name. 
The story goes that a member of the 
community was asked to name the area 

but he didn’t want the responsibility; his 
response was interpreted rather literally. 

We zoom past braided rivers. I learn 
that there are only three places in the 
world with these beautiful, intricate 
networks of water – New Zealand, Alaska 
and the Himalayas. 

The Pacific comes into view and we 
follow its coastline for the next 100km. 
It’s a playground for wildlife: terns, 
shearwaters, kekeno New Zealand fur 
seals, whales and various breeds of 
dolphin. I glimpse a dolphin leaping 
from the water just as the train dips 
into darkness through the 900m-long 
Parititahi Tunnel.

The translation of Kaikōura is ‘to eat 
crayfish,’ so it comes as no surprise to 
learn that many Kaikōura people make 
their living selling the delicacy, including 

those operating the famous Nin’s Bin. 
The blue-and-white caravan parked on 
the ocean front attracts hungry tourists 
and locals alike, including white-
feathered, red-beaked ones perched 
squawking on the roof.

North of the town there are seven 
kilometres of completely new road and 
rail. It’s been a massive undertaking to 
fix the damage to the coastline caused 
by 2016’s 7.8-magnatude earthquake 
that buckled, twisted and spliced the 
land, pulling new chunks of seabed to 
the surface. Rockfall even trapped a 
train driver in a rail tunnel overnight; I 
imagine how terrifying that must have 
been, waiting to be rescued. 

A haze of pink catches my eye; Lake 
Grassmere salt works. Natural algae in 
the pond of water pumped directly from 
the ocean causes the rosy hue, the same 
phenomena that gives the Red Sea its name. 

Before the vineyards of Awatere Valley 
come into view the train rattles through 
Seddon, the small farming settlement 
named after an early New Zealand 
Prime Minister. Richard Seddon was in 
power when some notable policies came 
to fruition, such as introducing the old 
age pension and granting women the 
right to vote. I was disappointed to hear 
through my headphones that Seddon 

A coastline 
UNFOLDS 

Monica Tischler enjoys the ever-changing scenery  
on board a train journey from Christchurch to Picton.

We pass historic 
railway cottages built 
in 1902 that now serve 

as rustic holiday homes 
and then through a 

region called No Not I.
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was opposed to that particular law change, until I 
remember it’s suffragette Kate Sheppard’s face on 
today’s ten dollar note, not ‘King Dick’s’ as he was 
known, and that makes me smile. 

Ironically, rain smudges the scenery as we pass 
through Blenheim – ‘the Sunshine Capital’ – which, 
they say, gets 2,500 golden hours each year. That’s 500 
more than the New Zealand average. Winemaking 
and olive growing are lucrative industries here and we 
see the evidence of that flash by.

The final stop of the journey is Picton and when 
the train halts, there’s a flurry of excitement as 
passengers disembark one adventure for the next.  
For me, it’s on board the Interislander ferry, 
from where I witness the emerald coves of the 
Marlborough Sounds giving way to the expanse of 
Cook Strait before I’m greeted by the dazzling city 
lights of Wellington. 

Celebrate the change of seasons 
with clear mornings, snow-
sprinkled Kaikōura mountains 
and stunning sunsets. Go on, 
see for yourself now. This year 
the Coastal Pacific is running 
on weekends until mid-October.

$79
ONE WAY

*
FROM

Let us do the driving while you sit back and enjoy the views. Travel all the way from Christchurch 
to Picton, or stopover in Kaikōura or Blenheim to make it a getaway to remember. Book online 
at greatjourneysofnz.co.nz *For one-way travel until 17th October 2021. T&C’s apply. 
 

The Coastal Pacific is one of The Great 
Journeys of New Zealand. AA Members 

receive a special discounted rate on The 
Great Journeys of New Zealand Scenic trains. 

See aatraveller.co.nz for details.
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Kathryn Webster experiences the wild 
and wonderful West Coast by ebike.

O
ver Arthur’s Pass, under a 
shifting sky, the view is framed 
by scree, raw where the snow 
has been and gone. Higher 

peaks are still dusted with white. People 
around me in the van point out various 
valleys and saddles, describing trails they’ve 
walked, sharing past adventures. 

I’m sharing this adventure with twelve 
others; two guides – Rob and Steve – 
and fellow tourists from Auckland, 
Christchurch, Hamilton and Nelson. My 
sister and I had met the others that morning 
and now we’re headed for the West Coast.

The closer we get, the moodier and wider 
the landscape gets. The wild sea, when 
it appears, stretches far away. At Ross we 
climb out and stretch and our bikes are 
unloaded from the trailer. We’re itching 
to get going on the famous West Coast 
Wilderness Trail. Each of us is fitted to our 
ebikes, the basics explained, and off we go – 
shepherded by Steve while Rob drives ahead 
to rendezvous later. 

The first part of the trail is straight as 
an arrow following the coast north, along 
a smooth wide path. Then we come to 
bush where the track narrows and we wind 
through shadow and through tunnels of 
pretty green; it’s enchanting and magical. 

Along a sturdy boardwalk, we cross 
wetlands then take paths that were once 
tramlines used for forestry and ride up 
to Treetops, a rainforest park featuring 
massive rimu, kāmahi and other giants. 
Here we wander out to a cantilevered 
platform overlooking Lake Mahinapua and 
up, up a spiral staircase to look across the 
canopy and down into trees’ crowns. It’s a 
beautiful experience, up with the birds.

Back on the bikes, we set out for the last 
stretch to Hokitika, about 16 kilometres, 
which took only about half an hour 
including stops for photographs. This is our 
first lesson in ebike riding: we see how far 
we have to go and think it will take an age 
by bike, before remembering the ‘e’ bit. It’s 
easy to do 25km/hour although – along the 
narrow tracks with distractingly beautiful 
bush, sparkly views and speckle-shadowed 
tunnels – we tend to slow down. Over the 
days to come, we average about 15km/hour. 

Near the coast we stop to look down into 
the clear cool water of a river rushing to the 
sea, weed dancing against the glassy surface. 
We ride a skinny path running alongside a 
long road bridge, safely away from the traffic, 
into Hokitika, and along the beach to a hotel 
with views out to the sunset. 

We’re feeling triumphant. It’s been a lovely 
first day and I’m feeling confident. This is 
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my first experience of ebiking; I love how, 
when faced with a hill, I can pop the bike 
into boost and a soft gear and zoom up, 
easy-as, as if pulled by a thread. 

Those on the tour are aged in their late 
50s up to early 80s. Everyone is active 
and adventurous and while some are no 
doubt fitter than others, being on ebikes 
evens it out. 

Wednesday dawns overcast. I ask a 
local at breakfast what the weather might 
do and she says: “Well, it’s the West 
Coast so either wind or rain, hopefully 
not both or too much.”

From Hokitika, instead of riding 
over the long bridge we go under it and 
through back streets and then inland, 
along a trail and a quiet rural road. 

At Lake Kaniere we have coffee 
from thermoses on the shore then ride 
around the edge of the lake for several 
kilometres, up and down and at times 
fast on the smooth road, with an ear out 
for traffic, but there isn’t much, and any 
that passes us does so respectfully. At 
Dorothy Falls the guide who is driving 
that day meets us with lunch; we sit 
chatting, eating filled rolls and ginger 
slices with hot tea and mandarins. From 
here we ride through farmland, along 
long straight roads with a strong head 
wind that doesn’t matter because we’re 
on ebikes! Boosted. No problem. 

We meet the van and pile in, the 
bikes on the trailer, and drive up to 
Hokitika Gorge, a stunning place with 
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GREYMOUTH

HOKITIKA

Kumara

Coal Creek

Ross

Dillmanstown

Lake Brunner

Lake Kaniere

Hokitika River

Taramakau River

Visitor information
The writer was hosted by Adventure South NZ. For more detail on 
their five-day ebike West Coast Wilderness Ride and other cycling 
options, see adventuresouth.co.nz or phone 0800 001166.

Included in the itinerary was the return trip to Christchurch on 
board the TranzAlpine. See aadirections.co.nz for that story.

The West Coast Wilderness Trail is 136km long, is a Great Ride of 
the Nga Haerenga New Zealand Cycle Trail network and is graded 
easy to intermediate.

an otherworldly turquoise river flowing 
between high, bush-clad cliffs. We walk 
a loop through the bush, stopping many 
times for photographs, crossing the river 
on elegant swingbridges. 

Back in Hokitika we’re in time to 
wander the streets and catch a few 
shops open, wishing there was more 
opportunity to see more of the local 
craft, the pounamu, the sock museum, 
which is a personal favourite. Our noses 
pressing against the glass of a possum 
wool shop catches the attention of 
that retailer; she opens for us and lets 
us browse, stroke the soft pelts, select 
possum and merino socks. Fish and 
chips seems the obvious choice for 
dinner, eaten on the beach at sunset, of 
course. We wander in the last of the light 
to the river mouth where, in gold rush 
days, ships would wreck at an average of 
one a week. 

On day three the van delivers us 
back to Lake Kaniere, close to where 
we had ended the day before. We ride 
along a green tunnel of bush, along a 

country road, along water races – the 
terrain changing all the time. We get to 
a climb, meandering around multiple 
corners past foxgloves and horopito 
and clumps of reeds, up to a plateau to 
Cowboy Paradise – an odd place, with 
accommodation, a bar and great views. 

From there we ride through lush bush 
and have to negotiate some challenging 
switchbacks, some of which prove too 
tricky for me so I just get off and walk 
my bike. Lunch is a picnic in the shade 
at Trapper’s Rest and we ride the banks 
of a long reservoir before joining country 
roads into Kūmara Junction and our 
beds for the night at the small town’s 
classic and classy old hotel. 

Over the road, the history of the town is 
presented in panels telling stories of the 
families, the mining and forestry, of the 
war, the construction of the water races. 
It’s a compelling, insightful exhibition that 
connects with the past in a profound way.

We have to have some rain; it 
is inevitable. The stretch between 
Kūmara and Greymouth proves soggy 

but we all have good raincoats and, 
at one point, the support van meets 
us with comforting hot drinks. Once 
through bush, we follow the coastline, 
mesmerised by the steady, forceful 
pounding of creamy gold surf and further 
out, the silver and bottle-green sea 
stretching away forever. 

Greymouth is the official end of the 
trail; once we’ve dried off we celebrate 
over lunch. Bikes loaded, we climb into 
the van and drive north. On one side 
steep hills rise, fully clad with bush 
groomed by the wind; to the left, the sea. 
We stop in Punakāiki and walk out to the 
pancake rocks and blowholes which are 
in full performance at high tide. 

The night in Punakāiki is in a room 
right on the coast, looking over the sand 
to a mad mess of sea foam that has 
gathered and jiggled and rolled its silly 
way up the tide. Our last group meal is 
at the local pub sitting at a long table, 
reliving the highlights, congratulating 
each other on mission accomplished and 
planning the next cycle tour. 
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T he golden hills of Nelson, 
folded into soft curves, shone 
in the last of the afternoon 

sun. We were flying in, looking down 
to where we’d be exploring and talking 
about how the landscape has been 
inspiring to artists. Later at The Suter, 
Nelson’s public art gallery, as if we’d 
conjured it up – an exhibition titled 
Nelson Hill presented that golden 
landscape with paintings by Toss 
Woollaston, Colin McCahon, Rita 
Angus, Doris Lusk and others. 

We were on the Great Taste Trail, a 
cycle journey of four days that took us 
past apple orchards and berry gardens, 
cafés and cellar doors, produce stalls 
and pubs – but the creative vibe of this 
part of the country was as prominent as 
the food and wine. We cycled through 
that inspiring landscape as the first day 
closed in, the light stretching across 
distant hills softening them like sun-
faded fabric. We called into galleries, 
photographed murals, talked to weavers 
and potters and gardeners. Riding 
through an inland valley following a 
river to the coast, we sensed the artists 
and craftspeople living down secretive 
driveways, quietly making lives better 
with their gardens, sustainable houses 
and ceramic studios. 

Flicking down the stands on our 
ebikes, we’d dive into our paniers for 
snacks and water bottles and sit on some 
grassy spot for a while to enjoy the sun 
and imagine those content lifestyles.

We’d started the trail at Stoke, on 
the outskirts of Nelson, taking ebikes 

The Great Taste Trail takes 
Kathryn Webster on a well-
crafted colourful loop.
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and maps and instructions from The 
Gentle Cycling Company and leaving 
our heavy luggage for them to deliver to 
our accommodation each day. Brilliant 
arrangement. It made it doable. Leaving 
base, we cycled a pretty urban path and 
popped out near the coast before heading 
inland. We could see in the distance 
where we were headed, at the hazy end of 
a wide horseshoe scoop.  

Through little towns – Richmond, 
Brightwater and Wakefield – we stopped 
for lunch, then coffees and to photograph 
old churches, a monument to Earnest 
Rutherford, rural views. The trail was 
easy to follow with the maps provided 
and reassuring roadside signs, too. 

We cut back and forwards into rural 
territory, past farms and orchards then 

up into forestry land toward Spooner 
Tunnel, climbing under trees then into 
the long, dark hole. It was an amazing 
accomplishment and interesting to see 
what was involved in making it but I 
couldn’t wait to get out of there! At the 
other end, the land sloped down and the 
ride was a glide, with just a bit of rain, 
into Tapawera, swooping into town in 
the fading light. That was a long day 
– as was the next one – but on ebikes, 
completely manageable. 

We ate dinner at the Tapawera pub; 
sport on the TV in the public bar, locals 
in their work gear catching up over pints. 

In the morning The Gentle Cycling 
Company folk arrived to collect our 
luggage and to deliver a spare tube, as 
we’d had a puncture the day before. 

It felt good to have their support. As 
well as providing insight as locals and 
experienced cyclists, they had thought 
of every detail of the bikes, the batteries, 
all the details of our journey to ensure it 
went smoothly. 

Before setting out, we visited Tapawera 
museum in a tiny old railway station to 
read about pioneering families, military 
camps, the growth and loss of rail. 

Once riding, we passed the tapestry 
of the land – apples, empty hop frames, 
native tree nurseries, berries; evidence 
of fertile land and an abundance of 
sunshine. We rode past horses, pigs, 
chickens and angora goats, following a 
shallow, clear river with stones rattling 
in the current. Crossed historic bridges, 
swingbridges, skinny, swaying pedestrian PH
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bridges – and when we found the winery 
we were headed for was closed, we 
unloaded out paniers and picnicked by 
the river. Swallows, paradise ducks and 
kingfishers busied-up the sky. 

Unable to resist an interesting, 
welcoming gallery in a beautiful old 
garden, we called into Ing Pottery. Soon 
after, we stopped at a produce stall selling 
pickles, lemons and apple cider vinegar. 

Riwaka provided a toilet break in 
readiness for the last bit of the day, along 
the coast and through a mountain bike 
park – an exhilarating and intense blast – 
then into Kaiteriteri. 

Arriving in Kaiteriteri’s Kima Ora Eco 
Resort was, in a word, delicious. As soon 
as we could, we slid into the hot spa pool, 
sighing in relief to be off the saddles, 
easing into the heat of the sauna then 
into the blood-warm indoor pool. And 
back into the spa.  

Set high, the resort looked over the bay. 
We watched a full moon rise and hang in 
the clear sky leaving golden notes on the 
night sea. In the morning, over a healthy, 
wholesome breakfast, we watched distant 
boats coming and going in a flurry of 
Kaiteriteri activity and decided to jump 
on board for a taste of Abel Tasman 
National Park. It didn’t quite go to plan 
but we saw enough to want to return, 
with more time. 

After another blissful night at eco-
conscious Kima Ora we were back on 
the trail, riding through an orchard, 
along the coast on boardwalks and 
narrow, smooth paths retracing our 
path to Riwaka. On to Motueka by back 
roads that took us along the foreshore, 
following an unfamiliar and fascinating 
stretch of coast, we experienced a quiet 
estuary and sheltered wetland areas with 

the open sea in the distance. Mount 
Arthur had snow on its peak; we could 
feel it in the wind. 

After a detour into Motueka for lunch, 
we swung away again to see the port. 
We called in at Toad Hall café which 
was buzzing with diners and packed 
with colour, delicious food and local 
produce. Soon after we were riding up 
into farm country with quiet, unsealed 
roads leading higher and higher to way 
up above the Tasman – rough under 
the bike, but fun – then down into the 
valley leading to Māpua. After more 
distractions at more craft places – more 
pottery, a weaving studio – we landed at 
Puffed Peddlers, a lovely B&B in the hills 
above Māpua. This was the epitome of 
serenity with welcoming touches; warm 
hosts, a full colourful garden, a super-
comfortable bed. 

Māpua Wharf is famously interesting; 
we enjoyed coffee in the sunshine at 
Alberta’s then boarded the little ferry 
to Rabbit Island. The trail where we 
landed lead across the island, edging 
the coastline through pine forest with 
strange mushrooms and toadstools, past 
wetlands, along boardwalks and over a 
bridge. We detoured just a bit to Seigfried 
Estate where Harvest Kitchen fed us a 
fabulous brunch. 

From there the coastal trail ribboned 
into Nelson along more boardwalks, 
past wetlands, where wading birds posed 
among clumps of reeds and grasses, 
hovering over pools in the high tide in 
the late morning sun. 

All up, we rode just over 200 kilometres. 
The last blast was back down that familiar 
pretty avenue that had once been a rail 
line, passing old gardens rich in autumn 
colours, looping back to base. 

Māpua

Visitor information
The writer was hosted by The Gentle Cycling Company who 
provided ebikes and support, transported luggage and 
arranged accommodation. See gentlecycling.co.nz for 
details of this and other self-guided cycling tours.

The Great Taste Trail forms a loop through Nelson-Tasman and 
can be ridden in full or enjoyed as day rides. It is one of 22 
Great Rides of Nga Haerenga New Zealand Cycle Trails and is 
graded easy to intermediate.

Pick up an AA Traveller Must-Do’s Cycling guide from an  
AA Centre or browse at aatraveller.co.nz/travel-guides

NELSON

Motueka

Woodstock

Stanley Brook

Foxhill

Brightwater

Riwaka

Kaiteriteri
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Y ou know it’s going to be a good 
weekend when it begins with 
a bargain. In South Taranaki’s 

Eltham, this means cheap cheese. There’s 
nothing fancy about the Eltham Cheese 
Bar, part of the town’s Fonterra factory, 
but what it lacks in glamour it more than 
makes up for in price. Bulk offcuts of 
vintage cheddar and supermarket brands 
are available at around half the retail 
price. We leave with a stuffed chiller bag. 

Heading north, Mount Taranaki 
draws us in like a beacon, snow-capped, 
symmetrical and stunning against cobalt 
blue skies. The inland road takes us 
around the eastern side of the maunga 
and we watch the light shift across his 
snowy flanks revealing pleated gullies 
and rocky scree patches folding to 
crumpled forest. It seems unfathomably 
steep, like an equilateral triangle. 

An easily-missed warehouse in an 
industrial area outside New Plymouth 
is home to one of the region’s most 
innovative distilleries. Juno Gin was 
established in 2017 by husband and wife 
team Dave and Jo James. With an award-
winning signature gin and a regularly 
evolving range of seasonal releases, Juno 
offers on-site tastings and cellar door 
samples. We learn about the different 
botanicals used in each batch – from 

the ubiquitous juniper berries, to New 
Zealand coriander seeds, liquorice root, 
which provides sweetness rather than 
aniseed flavour, mānuka honey, kaffir 
lime and the mysterious angelica root 
that must be harvested under moonlight, 
otherwise it produces a phytotoxin 
activated by UV rays. 

There is no avoiding the Len Lye 
centre at the Govett Brewster Art Gallery 
– it is directly across the road from our 
hotel. Playful and joyful from the outside 
in, we snap photos of ourselves reflected 
and distorted in the shimmering 
mirrored exterior. 

Inside, we’re just in time to catch the 
day’s first performance of Lye’s Wand 
Dance. The latest large scale Lye artwork 
on display, Wand Dance begins as a 
cluster of simple metal rods standing in 
a dimly lit room. As the recital starts, the 
wands begin to move in an immersive, 
multi-sensory performance. Metal 
bells attached to each rod jingle with 
increasing intensity as the wands twist 
and spin, building to a crescendo. We 
walk amongst them; quietly, grinning. 

All of Len Lye’s kinetic works explore 
the correlation between patterns of 
movement, sound and space. Violent 
vibrations have a delayed response; 
shapes and sounds are created by motion.

Welcome to 

TARADISE
Jo Percival spends a weekend discovering  
the delights of New Plymouth.

Like Wand Dance, Lye’s smaller 
pieces are surprising and delightful, 
from the subtle and mesmerising Moon 
Bead – a single elegant ball on a slender 
strand of metal that casts shimmering 
shapes as it cuts through the air – to 
Universe, a huge bouncing coil of 
magnetised metal that makes eerie 
echoing reverberations as it connects 
with a wooden ball suspended above. 

When it comes to eating, our endeavours 
are many and varied. Weekend highlights 
include Social Kitchen’s firecracker 
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For more ideas and itineraries in 
Taranaki and to book accommodation 

see aatraveller.co.nz

chicken; so spicy we’re all dabbing our 
brows, and the bright pink Free Radical 
Cherry Sour at Shining Peak Brewing. 
Doughnuts from Public Catering Co are 
dense and sugary; the Madame Plum 
cocktail from Snug lounge is an exotic 
mix of lychee, Japanese plum wine and 
Prosecco, and the Reuben from Ozone 
coffee roasters – packed with pastrami and 
sauerkraut – is one of the best toasties I’ve 
tasted. But the unexpected gastronomic 
star of the weekend is the fermented 
black garlic pudding from Meat & Liquor. 
Rich, sweet, and undeniably garlicky, it is 
unusual and sublime. 

To counter our calorific consumption, 
we head to Paritutū Rock, where I 
quickly discover that this New Plymouth 
landmark is not for the faint of heart – i.e: 
me. The lure of 360° views is tempered 
by an almost vertical scramble up craggy 
rock, using chains to haul yourself up. 

I climb to the top of the wooden steps, 
feeling woozy just watching the more 
intrepid adventurers above me. Even 
from this vantage point New Plymouth 
spreads out below – the sea still and 
gleaming, punctuated by Ngāmotu, the 

It’s just around the corner!

taranaki.co.nz/visit

 
TAKE A FRESH 
LOOK AT  
TARANAKI

Pair endless tracks and trails with a towering mountain, beautiful gardens 
with decadant dining, and rich culture and history with world-class 
modern art. It’s all here in Taranaki – a region like no other. 

• Taranaki Arts Trail - 29 October - 7 November
• Taranaki Garden Festival - 29 October - 7 November
• Taranaki Fringe Garden Festival - 29 October - 7 November
• Ōakura Arts Trail - 29 - 7 November
• RESET 2021 - 4 - 14 November

WHAT’S ON THIS SPRING

Sugar Loaf islands. In the distance, the 
snowy peaks at Tongariro National Park 
are clearly visible on the horizon.

Back on flat ground, a seaside cruise 
along the Coastal Walkway proves a more 
productive – and much less terrifying – 
way to stretch our legs. We cycle along 
undulating concrete paths through 
kikuyu-clad dunes and on wooden 
boardwalks next to lapping waves, riding 
beside families, joggers and many happy 
dogs. The Coastal Walkway stretches over 
13km from Port Taranaki to Bell Block. 
Midway; we ride across the sculptural Te 
Rewa Rewa bridge, it’s fishbone ribs white 
against the cloudless blue. Then we turn 
back towards the city heading for another 
Len Lye sculpture – the famous Wind 
Wand – as the sun sinks, golden and 
glowing towards the horizon. 



F ortitude Valley in inner-city Brisbane is 
undergoing a renaissance. Streets that 
were once too dodgy to walk at night are 

now gentrified, lined with tidy Queenslander-style 
houses. On the über-chic James Street, glass-
fronted boutiques stuffed with ruffles and sequins 
and beautiful expensive things sit alongside huge 
Moreton Bay fig trees encrusted in fairy lights. 

The best way to explore a new city is on foot or, 
for a more efficient option, e-scooter. Having never 
ridden a motorised scooter before, I walk the streets 
finding myself envious of people whizzing past me. 
So, with no small amount of trepidation, I download 

an app, scan and step aboard the next orange scooter 
I spot. I wobble down the footpath white-knuckling 
the brakes until I find my groove. Soon, I’m covering 
ground at twice the speed.

From James Street, I zip to New Farm, a leafy, 
pretty suburb on the edge of the Brisbane River. 
On a crisp winter's day, New Farm Park is bustling 
with prams and cyclists and dog-walkers. People sit 
lizard-like in the sunshine. A cacophony of crows 
play sonic ping pong between the trees.

From New Farm I tag off my scooter and board 
one of the many ferries criss-crossing the river, 
shuttling people from berth to berth. We cruise past 
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QUEENSLAND
Jo Percival explores Brisbane and beyond in a bubble break.



the feet of tall apartment buildings and 
office blocks in the central city and under 
the impressive Story Bridge.

Like Fortitude Valley, Howard Smith 
Wharves at Story Bridge have been 
recently revamped as a dining precinct. 
The star of the show is Felons Brewery; 
stretching for nearly a kilometre along the 
wharf, the brewery has multiple dining 
and drinking areas – from boardwalk bar 
stools to astroturf lawns dotted with ibises 
(aka bin chickens) and, on Wednesday 
evenings, beer-drinking yogis. 

Opening in 2018, Felons’ claim to fame 
– aside from their tasty beverages – is 
as the brewery that ran out of beer. On 
their grand opening weekend the brewers 
underestimated the scale of the crowds 
who literally drank the premises dry. 

The riverside promenade snakes 
along wooden boardwalks and paved 
paths, winding past ferry berths, parks, 
restaurants and cafés. It’s easy to 
visualise Maiwar (the Brisbane River) 
as the serpent from Aboriginal legend, 
twisting below skyscrapers, carving its 
way towards the sea.  

At Southbank, the white sand and 
jewel-like tones of the human-made 
lagoon at Streets Beach look deceptively 
tropical on a chilly afternoon. One hardy 
child splashes in the shallows, but the 
lifeguards don’t have much to watch 
today besides seagulls. 

From the expansive cultural precinct 
at Southbank, Black Card runs walking 
tours that explore the city through 
an indigenous lens. Cassy Saunders 
leads us on an eye-opening and often 
sobering journey, taking in contemporary 
Aboriginal art and digging into the 
history behind each piece. 

Some of this history, riddled 
with appalling stories of European 
colonisation, seeps uncomfortably close 
to the present day. Gavin Fenelon’s 
riverside sculpture Cell tells how 
Aboriginal girls were removed from 
their families to be trained as servants, 
stripped of their culture, their language 
and even their names. This was as 
recently as the 1970s.

Outside the main entrance of GOMA 
– Brisbane’s gallery of modern art – we 

admire Tow Row by Judy Watson, an 
Australian Waanyi artist siting pride of 
place. It’s a traditional Aboriginal fishing 
net, made from rope and dipped in 
bronze; organic shapes and indigenous 
heritage preserved for all time. 

Later, I find Agnes. Tucked on a side 
street in a converted brick warehouse, 
Agnes restaurant is dark and intimate. 
Here, there is no oven, no gas and no 
electricity for cooking, just fire. I choose 
charred cucumbers and hay-roasted 
mussels with wilted sweet potato leaf. 
The flavours are innovative, surprising, 
unlike anything I’ve experienced.

Having had my fill of cityscapes, I 
venture south from Brisbane to the Gold 
Coast hinterland, driving through the 
sleepy rural settlements of Numinbah 
Valley and on, through Springbrook 
National Park, to Natural Bridge.

An unusual rock formation in the base 
of a river valley, Natural Bridge is created 
by the stream carving its way through the 
roof of a large glowworm cave, forming a 
waterfall that spills into the deep, green 
water. On a cool morning no-one else is 
around and I absorb the stillness of this 
magical spot. Birdsong, like crystal water 
drops, rings through the trees. 

Nearby Scenic Rim is aptly named 
– a territory defined by the edges of an 
ancient caldera, where the road coils 
around steep, eucalyptus-clad hills. 

Scenic Rim Equine Group, home to 
30 placid horses, provides the perfect 
mode of transport for full immersion 
into this landscape. We amble into the 
gorge, the horses daintily picking their 
way through the rocky track. From the 
ridge, the green gum forest gives way to 
the glittering shards of the Gold Coast’s 
skyscrapers beckoning irresistibly on the 
horizon. Beyond them, the ocean; blue 
and forever. 
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Close-up, the Gold Coast is like Mount 
Maunganui on steroids; bustling, vibrant 
and unashamedly flashy. It’s a collection 
of resort towns filled with sun seekers, 
party people and holidaymakers. There’s 
a hint of recklessness in the air. People 
are here for a good time, not a long time. 

In Surfer’s Paradise, the brand new 
HOTA Gallery – the largest public gallery 
outside a capital city in Australia – 
opened in May 2021. Featuring colourful, 
contemporary and thought-provoking 
works in a sleek building, it’s worth the 
time spent indoors. 

The inaugural exhibition – SOLID 
GOLD – showcases work from local 
artists who have captured the evolving 

abundance of the Gold Coast, from a lace 
interpretation of the Nerang River made 
from re-purposed single-use plastics to 
a simulation of sunshine made from 
glowing LED lights. 

Another thoroughly modern, 
interactive work, Cloud Drive, makes 
use of our ubiquitous smartphones. 
By downloading an app, my phone 
becomes a key component of the piece; 
holding the screen up to the ceramic 
clouds reveals insightful quotes and 
melancholy messages.

Of the many towering structures that 
march along the Queensland Coast, 
the Q1 building at Surfers is the tallest. 
Higher than both the Eiffel Tower and the 

Empire State Building, it's officially the 
tallest residential building in Australia. 

Of course, the best way to appreciate 
this is from the top. Donning a sage-grey 
jumpsuit and complicated harness, I join a 
Sky Climb tour to the tippy top of the tower. 
The actual walk is a short distance – just a 
40-metre climb up a set of metal stairs to 
the viewing platform and back down the 
other side – but the pace allows plenty of 
time to absorb the outstanding views.

From the top you can see 86kms  
of coastline – south to the New South 
Wales border and north to South 
Stradbroke Island; the furthest you 
can see without flying. Directly below 
is the complicated network of canals 
and waterways; on the other side, that 
magical golden coast. Even from this 
height, the sea is so clear I can see to the 
bottom. It’s far too tempting to resist.

Back on solid ground, I make a beeline 
for the beach. Kicking off my shoes, the 
sand is like cool silk under my winter-soft 
feet. Nearby, implausibly-tanned players 
in small scraps of lycra compete in a 
beach volleyball competition. I sit in the 
warm sunshine while salt water dries to 
a film around my ankles and gaze to the 
coastline that curves to Coolangatta in the 
distance – the end of the Gold Coast.  
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Mention this ad to receive $50 o�  Superdrive lenses 
with one pair from the $169 range or above. O� er valid 
until October 31. AA Members receive a free eye test at 
Specsavers every two years. To book one or fi nd your local 
Specsavers store, visit www.specsavers.co.nz

Are you fi nding it harder to drive at night because 
of the struggle with glare caused by oncoming tra� ic 
and street lights?  This can make it harder to read road 
signs or the dashboard in your own car. Don’t worry, 
you’re not alone - most glasses wearers do. Night myopia 
(a loss of the ability to focus on distant objects at night) 
may a� ect 1 out of 3 glasses wearers.

Specsavers has recently launched new SuperDrive lenses 
that can help with a more comfortable driving experience. 
In a recent global wearer trial, 100% of respondents 
reported advantages such as better vision, less visual 
fatigue and more contrast when wearing glasses with 
SuperDrive lenses for both day and night driving.

How do they work?  The Progressive or Single Vision lens 
have been optimised for driving, the lenses are designed to 
be clearer, meaning that your peripheral vision is enhanced, 
whereas before you may have had to turn your head or 
experience fuzzy wide-angle vision.

They also have a specialised smart treatment that can help 
with pesky night driving by reducing refl ections and glare 
cause by luminous lights, assisting with clearer vision, 
so driving feels safer. These specialist lenses may reduce 
the time your eyes need to recover from light glare, 
meaning the impact of bright lights on the road is reduced.

The specialist lenses are available for all prescriptions. 
Chat to your Specsavers optometrist to see if these are 
the right solution for you.

Glare reduction Less refl ections Superior contrast Superior glare recovery

New 
prescription lenses 
designed for

DRIVING

SuperDrive lenses help with:

Applies to comprehensive eye test only, normally valued at $60. Excludes contact lens examination and visual fi elds test. 
Limited to one per AA Member every two years. Available to current AA Members upon presentation of valid AA Membership card.
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The AA now has an emergency service for your home, much like AA Roadservice. So, if 
you’re faced with a burst pipe, buzzing switchboard or you’ve locked yourself out, we’ll 
have an AA trusted tradesperson there to save the day, usually within the hour. And at just 
$179 a year for AA Members, with six emergency callouts included* in your subscription, 
we’ll save you money too. It’s 24-7 response you can rely on to ensure things don’t escalate.

Don’t let a home emergency escalate.

T&Cs: * $179 per year for AA Members, a saving of $20 off RRP. Emergency callouts are up to one hour long, with a commitment to fix or make the problem at hand 
safe. Subscription price excludes parts and any additional labour required. Limitations and exclusions apply. See aahome.co.nz for more details. 

Subscribe at aahome.co.nz,  
call 0800 224 663 or visit your  
nearest AA Centre.

AA trusted
tradespeople

Six callouts 
for $179*

24 hours,
7 days
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Fiona Terry visits a caring, sharing  
and nurturing eco community.
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I
t was a deep-seated desire 
to establish a safe haven for 
animals that led Maia Pono 
to purchase a block of land on 

the Para Wetlands, north of Blenheim. 
What’s evolved as a result, Te Paranui 
Permaculture Homestead and Animal 
Sanctuary, offers symbiotic refuge for 
like-minded souls wanting to live in 
harmony with nature and contribute to 
the welfare of creatures, great and small. 

Donkeys, alpaca, pigs, miniature 
horses, sheep, calves, greyhounds 
and gentle giant Theo the bull – all 
successfully rehomed at the eight-acre 
block – now live happily alongside the 
sanctuary manager, other long-term 
residents, volunteers and Wwoofers, the 
occasional bed and breakfast guest and, 
of course, Maia herself. 

Passers-by would be surprised at what 
lies behind the unassuming gate and 
colourfully painted letterbox on the 
highway to Picton. “The Para Wetlands 
are recognised as one of the most pristine 
and beautiful in New Zealand,” says 
Maia, formerly a franchise lawyer, who 
splits her time between here and her 
other home five minutes up the road. 
“When I found out this plot was for sale 
I thought it was a paradise, and perfect 
as it also already had a small house and a 
couple of sheds.”

A cluster of comfortable dwellings 
now accommodate what’s evolved into a 
small eco community. A flourishing and 
substantial veggie patch – nurtured by 
strong permaculture principles – helps 
determine the weekly menus of shared 
kai, and a strict ‘no party’ policy helps 
preserve the tranquillity. 

“Our ethos is to include those 
committed to a plant-based, wholefood 
diet who’re willing to stick to our values 
– no meat, dairy, eggs, alcohol, smoking 
or drugs,” says Maia. “We attract 
those who fit in with our peaceful and 
compassionate lifestyle because we’re 
specific about what we’re here to achieve.”

The creation of the community was 
quite unintentional though. Originally 
from Germany, Maia realised after 
purchasing the block five years ago that 
the soil quality would need enriching. 
That’s when she became interested 
in permaculture. The project, she 
recognised, would involve a steep 
learning curve on her part and take more 
than one pair of hands. 

An advertisement for people to 
help work the land in return for board 

and lodgings quickly saw her tiny cottage’s second bedroom 
occupied with her first volunteer, who stayed nine months and 
helped clear an acre of turf to accommodate a substantial food 
forest, with nut and fruit trees. Soon, more accommodation 
was needed, with the installation of a house bus and re-fit of a 
sleepout with bunk beds. 

“It was a full-time job coordinating so many volunteers, so I 
appointed a manager who had permaculture experience to oversee 

ABOVE: Te Paranui lies 
between the Para Wetlands 
and Strachan Peak. BELOW: 
Maia exercises the rescue 
greyhounds with Swiss 
volunteer Luana Schworer. 
RIGHT: Volunteering in the 
veggie garden; Maia teaches 
courses at Earthbound 
Kitchen; Manager Alex 
Radford cuddles Theo the bull.
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Also newly built is a modern 
communal kitchen where tasty tucker 
is prepared daily by the volunteers for 
shared meals. This space doubles as a 
classroom for groups gathering to learn 
about wholefood, plant-based nutrition 
at courses run by Maia herself under the 
banner ‘Earthbound Kitchen.' One of the 
newly built rooms alongside the original 
cottage is also set aside for clients at the 
clinic she operates on site for healing. 

All these activities have helped fund 
the sanctuary, but with Covid impacting 
income, a new plan has been devised. 

“It was always my intention to focus on 
an animal sanctuary, so now that we’ve 
laid the foundations it’s time to get on 
with it in a professional way,” says Maia.

Their mission is to shelter and rehome 
animals and share their love for them with 
others. Helping achieve this is long-term 
resident Alex Radford, who’s recently 
taken over as Manager and studied animal 
health and welfare through the Southern 
Institute of Technology. She first moved 
in with her husband Asaph as a volunteer  
three years ago, along with her rescued 
bobby calves. 

“We’ve rescued 62 animals this year,” 
says Alex, who has already drawn up plans 
to enable accommodation of more furry 
friends and a greater numbers of visitors. 
“During 2021 it’s been mainly cows, goats, 
sheep and hens we’ve found homes for, but 
our plans are to extend that to others like 
guinea pigs, rabbits, cats and birds. 

“People love seeing the stories about the 
animals, so we’ve created a Facebook page 
which now has 11,500 followers. It’s very 
handy for when we hear about animals in 
need of rehoming, especially when funds 
have to be raised quickly.” 

Adopting two former racing 
greyhounds led Maia to fall in love with 
the breed and together with some of the 
volunteers she built a 100-metre fully 
fenced strip for the energetic powerhouses 
to exercise. She also set up Hounds4Life 
which has helped rehome over 100 
greyhounds retired from racing, providing 
a foster home in the interim. 

“Our new plan involves building extra 
shelters and enclosures and making 
sure the whole sanctuary is suitable 
for visitors. We’ll then open up even 
more for community events and kids’ 
birthday parties.

"Some people tell me their experience 
here has helped turn their lives around. 
I guess for some this is actually like a 
sanctuary for them too.” 

everything,” adds Maia. “It became about 
sharing, inviting people to come and co-
create this place; it’s really beautiful.”

Each volunteer works 30 hours a week 
and tasks vary according to skills and 
experience, but jobs usually involve 
gardening, small construction projects, 
fencing, and of course helping care for 
the animals. Most of the longer-term 
residents have jobs outside of Te Paranui, 
but often also get involved in the projects 
on site, including growing vegetables 
and saving seeds. As well as the seasonal 
supplies the land yields, shopping for 
other items is done fortnightly by the 
manager, according to the ingredients 
needed for tried and tested recipes set 
out in a booklet. Whoever’s turn it is to 
cook also leads the karakia. 

Te Paranui has now housed over 400 
volunteers and 20 long-term residents. 
Further structures have since been 
added, including bed and breakfast 
accommodation, which these days 
doubles as the rental residences for long-
term tenants. Nothing goes to waste; 
manure from the composting toilets 
is fertiliser, and repurposed Tetra Pak 
cartons filled with used plastic wrap have 
been utilised as insulation for walls. 
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Behind the  
GARAGE 

DOOR
Jo Percival meets 

Kevin Jones, who 
began making coffins 

12 years ago.

H O M E  &  L I V I N G



83S P R I N G  2 0 2 1

I N  T H E  G A R A G E

A CARPENTER BY TRADE with an extensive 
home workshop in rural Central Hawke’s 
Bay, Kevin Jones has completed many 
woodworking and joinery projects over 
the years, from bespoke furniture to 
finishings and fit-outs. But building 
coffins was not something he ever 
planned to get into. 

“In 2009 my neighbour asked me to 
make him a coffin because he was dying,” 
Kevin says. “That’s how I got started. We 
were in Australia at the time and had to 
come home quickly to get it made.” 

It was a challenging project for his 
first attempt, made out of re-purposed 
timber rather than standard, flat ply. 
“He wanted it made from wood from the 
old stock yards in town,” Kevin explains. 
“To finish it off, I went down early 
one morning to cut the number off his 
favourite pen in the yards and we glued it 
to the coffin.”

Since then Kevin reckons he’s made 
about 20 or so coffins. “I don’t keep a 
tally though.”

A coffin is personal. It’s a piece 
of furniture crafted intimately for 
an individual. Some people even 
commission their own in advance, and 
Kevin has several beautifully finished 
boxes stored in his garage until they’re 
required by their owners. But most of 
the time families come and see him to 
organise a coffin for their loved one. 
“Normally they’ve heard about me 
through word of mouth.

“Families generally want a plain 
coffin that they can personalise,” he 
explains. “Occasionally there are other 
specifications; I’ve recently made one 
finished in floral wallpaper. I once 
did a bright red one, the colour of 
an International tractor – but mostly 
people take the standard ones and write 
messages on them, paint them or cover 
them with photos.”

What makes a good coffin? “First 
and foremost you want to make sure 
the bottom doesn’t fall out,” Kevin says 
wryly. “They’ve got to be strong but light. 
I’ve also learnt to tailor the handles so 
that as many people who want to help 
carry it, can. Now, rather than having 
small individual handles, I make them 
with long handles to fit more people in.” 

Made out of untreated plywood, most 
coffins come as a standard size. “I do 
make the odd short one if it’s for a smaller 
person,” Kevin says. “In the past I've 
estimated the height from a photo of them 
standing next to their ute. You can’t really 

intending to re-purpose the same coffin 
between them when their times come.

It takes a pragmatic and unflappable 
attitude to deal with families during a 
sensitive and highly emotional time. 

“I’ve only had one case where someone 
was bawling their eyes out in my garage,” 
he says. “But that’s understandable. You 
learn to cope with it.

“I enjoy my woodwork; always have 
done,” Kevin says. “I’ll make just about 
anything. With coffins, there’s a bit 
more meaning to each project than just 
making a piece of furniture, but at the 
end of the day it’s still just carpentry.”  

go and measure the person that it’s for.”
Kevin says that while most coffins are 

made to order, he does have a couple of 
spare ones ready to go in the shed “They 
take a wee while to make,” he explains. 
“You have to wait for them to set and dry, 
which can take about two days.”

Some people like to plan ahead. One 
recently completed coffin in the workshop 
with unusual rope handles has been 
made for a healthy 82-year-old woman 
who plans to paint it and use it as a coffee 
table until it’s needed for its final purpose. 

Others are very economical. Kevin 
says that he knows of one family who are 
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Flick 
THEswitch

Cade Wilson provides tips on charging 
your electric vehicle (EV) at home. 

IF YOU’RE CONSIDERING joining the EV 
club, you may be wondering about how 
best to charge your car. There are three 
main methods of charging: at home, 
overnight with an in-cable control box, at 
home via a fast charge wall box and at a 
public rapid charging station. 

Charging at home overnight is the 
simplest, cheapest and most convenient 
way to charge; 90% of the time an EV 
will be charged this way. You may be able 
to take advantage of ‘off-peak’ electricity 
rates and some power companies offer 
special rates for EV owners. 

Most homes should allow EV charging 
via a standard three-pin plug, but in 
the case of an older home, a standard 
electrical socket may not be safe or 
positioned in an accessible location. 

Modifications may be required to 
modernise your wiring to allow safe EV 
charging or charger installation.

If you want faster charging, specialist 
electric vehicle supply equipment or an 
EV charge station will be required.

We recommend having a home 
assessment done by a qualified, 
professional electrician who is 
likely to be up to date with industry 
guidelines. Some car dealers offer home 
assessments, too.

Charging units that conform to New 
Zealand safety standards, with built-in 
safety features, are available from around 
$400 to $2,000, depending on capacity. 
Quality chargers are rated for use in 
all-weather conditions, with both indoor 
and outdoor installation options. 

Some important tips to remember 
when charging an EV at home: 

1Never use extension cords. They 
are not designed to handle the large 

amounts of electricity required to fully 
charge an EV. They can melt, catch fire, 
or create an electrification hazard. 

2Be careful with adapters. Unless the 
adaptor has been approved by the 

charger manufacturer, it may not be built 
to an acceptable standard. 

3When building a new house or garage, 
you can future-proof by thinking 

about the potential of an EV charger and 
power socket location and fitment. 

4 It is highly recommended that 
any charge unit or power supply 

installation be carried out by a licensed 
and qualified electrician familiar with 
New Zealand industry standards.

5We recommend that you inform 
your insurance company of your 

EV charging solution. They may have 
additional safety advice.  

To help plan your journey, check out the AA EV Charge Finder which provides 
updated information on safe and monitored charge points across Aotearoa.  
See aa.co.nz/travel/time-and-distance-calculator
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KIWISAVER FUNDS are in the spotlight 
after it emerged in February this year 
that ANZ’s KiwiSaver scheme was 
investing in companies that have 
supplied weapons to Saudi Arabia. 
People are also voting with their feet and 
walking away from firms that pollute 
the environment or employ sweatshop 
workers in developing countries. 

So, how do you check that your provider 
is doing the right thing and is an ethical 
investor? Peter Forster, General Manager 
of Wealth at the Bank of New Zealand 
(BNZ), suggests researching online and 
doing your homework. 

“Any good provider will clearly state 
what their approach to responsible 
investing is and what they won’t invest 
in. From December 1 of this year the 
Government will have strict requirements 
for the six KiwiSaver default providers 
regarding what they are allowed to invest 
in and how they make that information 
available to their members,” he says. 

Peter says ethical investing is a ‘core 
commitment’ for BNZ. “We believe 
that investing responsibly is in the best 
long-term interests of our investors. Our 
responsible investment policy helps 
ensure that the investment decisions we 
make reflect the changing attitudes of our 
investors and society, and also contribute 
to a more sustainable economy.”

That change in attitude has the 
potential to have significant social and 
environmental impact, as the trend 
toward investing in more ethical and 
more sustainable options takes hold. 
KiwiSaver managers invest where people 
want them to.

As Simplicity funds CEO Sam Stubbs 
points out, the KiwiSaver fund is 
expected to be up to around $200 billion 
by 2030 and the impact of that much 
money being invested in ‘good’ industries 
will be considerable. “It will make a 
difference,” Sam says.

Simplicity only invests 
in companies that operate 
under human rights, safe 
labour, responsible environmental 
and anti-corruption principles defined 
by the UN, and they don’t invest 
in companies with significant 
exposure to fossil fuel extraction, 
tobacco, weapons, landmines, alcohol, 
nuclear energy, adult entertainment or 
gambling. “We have two philosophies,” 
says Sam. “We don’t invest in companies 
that don’t do good and we only invest in 
companies that do good.”  

Simplicity, which is non-profit and 
which gives 15% of its fees to charity, is 
also pro-ethical, working actively with 
companies in their portfolio to encourage 
diversity in employment and pay equity.

Sam agrees the concept of ethical 
investing is increasingly important. 
“Of the 70,000 or so KiwiSavers with 
Simplicity around 20% joined because 
of the company’s ethical and charitable 
philosophy. And while many of those 
are young people, the skew is not as big 
as you might think. Older investors are 
also, increasingly, considering ethics 
and the environment when investing.”

Improving transparency around 
environmental responsibility will help 
investors, too. In April this year, the 
Government introduced The Financial 
Sector (Climate-related Disclosure and 
other Matters) Amendment (TCFD) 
Bill. This requires the financial sector to 
disclose the impacts of climate change on 
their business and explain how they will 
manage climate risks and opportunities. 

At the time, Climate Change 
Minister James Shaw said that climate 
change will have a profound impact on 
businesses all over New Zealand. 

“There are activities and assets that 
these businesses are involved in which 
will not hold their value in a low carbon 
world, simply because they emit too 

much climate pollution and contribute to 
the climate crisis,” he said. 

The response from the financial sector 
has been swift, with changes in response 
to environmentally responsible investing. 
For example, investment firm Mercer said 
it would be divesting shares in companies 
involved in coal mining and other carbon-
producing industries.

BNZ’s sustainable finance general 
manager Louise Tong says that companies 
both large and small should familiarise 
themselves with TCFD because 
disclosure of this nature will likely 
become mainstream and trickle into all 
levels of the New Zealand economy.  

“Climate-related financial disclosure 
will create greater transparency and 
comparability of a business’ approach 
to managing climate change risk and 
provide the market with a more holistic 
risk-and-return framework to consider 
when allocating capital.” 

According to Louise, these actions 
“signal to the market the types of 
businesses we want to work with to 
grow the New Zealand economy in a 
sustainable way. 

“It used to be that lending decisions 
considered a narrow range of economic 
factors, but our new, ambitious targets will 
hardwire sustainability into how we work. 
We are serious about changing the way we 
work and the people we do business with 
for the benefit of New Zealand.”  

Mindful Money website (mindfulmoney.nz) 
lists KiwiSaver providers who invest ethically. 

How do you invest with a conscience? 
Hamish Barwick reports.



Tell us a bit about your background.
My childhood was a little unconventional. I was 
raised by my great-grandmother and during the first 
decade of my life I witnessed the insidious impacts 
of wealth disparities in the Northland community. 
This motivated me to educate myself in the financial 
space and do more to benefit the community. 

When you grow up seeing people around you 
struggling it definitely influences how you view 
money and resources. From a very young age I have 
been determined to create a better path for myself 
and those around me.

How did you get started in your industry?
I started working for Deloitte New Zealand when 
I was 18. I initially applied for an internship in the 
Tax and Private Sector and was grateful to be kept 
on and trained in the Deloitte Private Consultancy 
team and Share Registry team. This experience 
was the catalyst for my passion and insight into 
the financial world. Working for a world-class 
organisation like Deloitte at such a young age leaves 
a grand impression on you!

Where are you working now?
I am currently working in investments and 
commodities, including gold and oil, and I love 

working with cryptocurrencies (mainly XRP) and 
artificial intelligence (trading algorithms). I spend 
a lot of time working with international clients and 
I’m also a partner in a hedge fund. I have realised 
that I am someone who likes to keep a few 'tricks up 
their sleeve,’ and slowly reveal what I’m doing over 
time. It’s a lot of fun that way. 

What does financial literacy mean to you? 
Financial literacy, on a basic level, is necessary 
for survival. At the same time, financial literacy is 
also a luxury that has been denied to many for too 
long. Above being necessary for survival, it’s all the 
numbers and jargon, of course, but on a deeper level, 
financial literacy means security and the ability to 
carve a path towards self-actualisation. In an ideal 
world, it would be taught fully and without restraint 
to everyone, especially to our most vulnerable. 

Why are financial skills important? 
Financial skills safeguard our interests and 
afford us a higher quality of life. Those who are 
financially savvy are often better prepared for the 
unpredictable. They are also able to multiply their 
resources through appropriate decision making. 

We do not go to school to become ‘sorta’ literate 
in our respective subjects, so it doesn’t make sense 
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Originally from Whangārei, 
Irihapeti Edwards became the 
youngest person ever to work for 
financial firm Deloitte when she 
was just 18. Now 22, the ‘financial 
activist’ is scaling great heights in 
the world of international finance. 

Money
matters
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for us to be ‘kinda’ financially literate, either. The 
world is dictated by financial systems. The more 
financially literate we are, the better we can engage 
with these systems. 

Would you consider yourself a spender or a saver? 
Truthfully, I can be a mix of both. I like to think I’m 
a strategic spender, but I do splurge on things that I 
perceive as 'worth’  it, especially quality experiences, 
self-improvement and relationships. 

Have there been any significant events or 
milestones in your life that have made you 
reevaluate your relationship with money?
Living in different parts of the world and seeing how 
different cultures interact and engage with finances 
has been a game-changer for me.

After growing up in Aotearoa and working at 
Deloitte, I received a Prime Minister’s Scholarship 
to work as an international relations analyst in 
Medellin, Colombia. Every day I witnessed first-
hand how resourceful and innovative Colombian 
businesses can be.

Then, from Colombia, I moved to Miami, 
USA. The United States shook my previous views 
about money to the core. I was immersed in an 
advanced world of investments, commodities, 
cryptocurrencies and technology, and I felt totally 
out of my comfort zone for a while. I am so glad to 
have had these experiences, as being exposed to 
different perspectives and ways of life has equipped 
me with transcultural skills and insights that allow 
me to traverse the financial world.

What’s the best or worst financial advice  
you’ve received?
Financial success starts with the way we think 
about money. Many of us have been socialised 
from our childhood to view money in unhelpful 
ways – hearing statements like ‘money is the root 

of all evil’ and ‘money does not grow on trees’. 
While the latter may be true, it creates a scarcity 
mindset that will subconsciously influence our 
wider financial behaviour. 

In reality, money is neutral. It is the intention 
behind its use and distribution that determines 
its wider impact. We must be willing to be open, 
flexible and resourceful when we think about 
money. How we think about things becomes the 
determining factor for how we get to live our lives, 
and the quality of life that we get to enjoy. 

Are you working towards a financial goal? 
Inter-generational wealth will always be an end goal 
for me. They say ‘begin with the end in mind’. For 
me, that looks like being able to create a financial 
legacy. In my opinion, inter-generational wealth 
comes from sensible, forward-thinking decisions. 
We cannot create inter-generational wealth by being 
irresponsible and we can’t create it by being stagnant, 
either. It is this type of thinking and habituation that 
creates inter-generational wealth in the first place; 
that is what I would like to pass on to my children. 

In the end, it’s not really about asset 
diversification or dividends, but how we utilise 
resources to reach their maximum potential. I want 
my life to be that of someone who is resourceful, 
pragmatic, adaptable and always striving to think 
about things a little differently.  
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MANAGEMENT GURU Peter Drucker 
reputedly said: “Culture eats strategy for 
breakfast.” He meant that no amount of 
big-swinging, high-falutin’ strategy and 
top-down direction will overcome the 
entrenched culture of a company. That 
means the things people believe and 
aspire to, and the habits and practices 
used day in and day out. This saying is 
even more true for a society, an economy 
and a body politic.

New Zealand is currently in the 
strategising phase of dealing with its 
enormous housing affordability and 
climate change issues, and politicians 
from all sides are doing plenty of 
swinging and falutin.’ They are set to get 
eaten for lunch by an entrenched culture 
and love of suburban houses, double-cab 
utes, SUVs, low taxes and ‘small target’ 
political strategies.

You wouldn’t know that if you listened 
to the great and the good making promises 
and pledges and talking about achieving 
carbon neutrality by 2050 without too 
much pain. The Climate Commission 
set the scene with 400-page report with 
emissions Budgets for the next 15 years 
and advice on how to get there.

The Commission reckoned the 
economic cost of getting to carbon net zero 
could be as little as 1.2 percent of GDP or 
just $3b per year in the 10 years to 2035. 
However, that benign forecast rested on 
the assumption of nearly halving transport 
emissions within 10 years.

That depends on an almost immediate 
shift to electric vehicles and smaller 
petrol cars. The Government’s first 
nudge into this area showed the political 
pain was real. It suggested a ‘feebate’ 
scheme in mid 2019 where buyers of 
new double-cab utes would pay extra, 
and that money would be transferred to 

buyers of more efficient petrol, hybrid 
and pure electric cars. 

National took one look at it and 
launched a social media campaign 
branding the idea ‘Labour’s car tax,’ which 
pictured the buyer of an old, used import 
petrol-powered Toyota Corolla paying 
$1,000 extra so the buyer of an electric 
Porsche Cayenne could pay $1,000 less. 
It was a political free kick and a preview 
of National aligning itself with ‘Te Atatū 
man,’ his family and his ute against the 
Labour-Green’s chardonnay socialists 
buying Nissan Leafs to park next to 
their SUVs in Ponsonby and Grey Lynn. 
Labour reannounced the feebate scheme 
in June, and National promptly repeated 
the campaign, leading to the widespread 
‘Groundswell' protests in mid-July.

This skirmish shows just how hard it 
will be to change culture. Cars aren’t just 
machines. Suburban homes aren’t just 
collections of wood, brick and tiles on 
dirt. They represent our identities and 
our aspirations. People spend all their 
adult lives striving for a house with a 
backyard for the kids and a ute that can 
pull a boat to the beach for a barbecue.

To halve carbon emissions from cars and 
utes requires a lot of short trips in SUVs 
and utes to happen on buses and trains, 
or through walking and cycling. That 
means a lot more people living in denser 
housing close to city centres without car 
parks, and bus and train networks with 
taxpayer and ratepayer subsidies closer to 
$50b than $5b. That means a lot more car-
less apartment and townhouse living.

Yet we’re doing the exact opposite 
right now, and have been moving further 
away from lighter, newer vehicles for 
decades. Only two of the 20 most-sold 
new vehicles in 2020 were light and 
efficient: the Toyota Corolla and the 

Suzuki Swift at numbers eight and nine. 
The other 18 were double-cab utes and 
SUVs, with the Ford Ranger, the Toyota 
Hilux, the Toyota RAV4, the Mitsubishi 
Triton, the Kia Sportage, the Kia Seltos 
and the Mazda CX5 taking out the top 
seven spots. 

The massive change needed is 
reflected in the Government’s proposal 
to reduce the average carbon emissions 
of new and used imported vehicles by 
around 40% to 105 grams per kilometre 
by 2025 by imposing car emissions 
standards on importers. That’s just four 
years away and the new rules aren’t 
expected to apply properly until 2023. 

To bring the combined number down 
to 105g/km by 2025 would mean we have 
to start importing all-electric SUVs and 
utes in massive numbers immediately. 
That would be impossible without huge 
subsidies for electric SUVs, or massive 
penalties for buyers of petrol utes and 
SUVs, but the Government is not keen on 
subsidies and the higher debt and taxes 
they imply in the long run.

The current trajectory is for politicians 
to try to muddle through in the hope they 
won’t be held accountable for their future 
failure to meet the emissions targets, or 
the more awful prospect of increasing 
transport costs by stealth and trying to 
regulate its way to new places to live. 
Both would hit the poorest families in 
the suburbs the hardest because they 
rely so heavily on cars to keep their jobs 
and make sure their kids get to school. 
It would be a repeat of the hugely 
damaging reforms of the late 1980s and 
early 1990s that saw the poor bear most 
of the pain. 

The political realities of such difficult 
choices will be more than enough to stop 
much happening.  

change?CAN WE
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New Zealand's climate and housing 
ambitions have become mere sound bites 
on a futile hunt for electorally painful policy 
trade-offs, Bernard Hickey argues.
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them” and the clasp bears the tribute “Lest We Forget”. The case back is finely 
engraved with a verse from Laurence Binyon’s poem For the Fallen recited each 
Anzac Day as part of the Ode of Remembrance. Above the verse is the individual 
issue number authenticating the watch as part of a worldwide release of just 
2,999 watches. Versatile as well as handsome, the watch features three 
chronographic sub dials, a stopwatch function and is water resistant to 3 ATMs.  

Strict limited edition. Act now.
Arriving in a deluxe presentation case, the “Lest We Forget Men’s Gold Watch” is 
heirloom edition you will be proud to own. Strong demand is forecast, so please 
act now. The watch can be yours for just 5 instalments of $69.99 or $349.95, plus 
$19.99 postage and handling, backed by our 120-day guarantee. Send no money 
now. Return the coupon or go online today at www.bradford.net.nz/lwf
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orty years at the AA is a massive 
commitment. How did you 
come to join the organisation? 
My formative years were in the 

motoring industry. I started with Todd 
Motors in Wellington as an office trainee, 
progressing to Financial Controller. My 
next role, with Boots Pharmaceuticals, was 
also in accounting. When I was approached 
for the role of General Manager for the 
then AA Wellington, I saw it as a golden 
opportunity to broaden my career into 
general management. It was quite an 
opportunity, given I was still in my 20s.

How has the Association changed  
since then? 
Amalgamating 15 independent 
associations into one over the course 
of a ten year period was the making 
of the organisation. Prior to that each 
operated separately, with their own 
governance model. On a national level 
the consistency of service was wanting, 
with each association having its own 
priorities and service strengths. Coming 
together three decades ago as one national 
organisation started the journey of growth 
in Membership and service diversification. 

Thirty years ago the number of AA 
Members was quite a different story, 
wasn’t it?
Without putting too fine a point on it, 
Membership has tripled in size. Once 
we became a national organisation, 
Membership began to grow and it has 
continued to do so over almost our 
entire history. Today, it stands at over 1.8 
million Members. This is amazing when 
you consider that represents more than 
half of all licensed drivers and that the 
Association now has a reach into almost 
half the households in this country. 

And financially the Association was 
struggling at that time?
Reflecting on those early days following 
the merger, our financial position 
could best be described as ‘scraping 
through’. We were indebted to the bank, 
not quite living hand to mouth, but we 
really had to watch our pennies. My 
goodness, referring to pennies certainly 
reflects one’s age! Today it is quite a 
different story. We’re holding a strong 
liquidity position, more than sufficient 
to invest in new services and benefits 
for Members without the need to even 
consider increasing the subscription. 

F

When Brian Gibbons retires in January next year, he will have 
been with the AA for four decades; ten years during its mergers 
into one national Association and, for the last 30 years, as that 
Association’s only Chief Executive. On his imminent departure, 
he shares insights of that journey with Kiri Coughlan.
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How have you managed to do that 
when the cost of the AA Membership 
subscription hasn’t gone up for 30 years?
When we realised there was a degree 
of urgency to address the Association’s 
financial wellbeing, especially if we 
were to expand services and benefits, 
one of the early decisions was to cease 
our dependency on annually increasing 
the subscription. A number of former 
associations had, for too long, relied on 
the annual adjustment as their primary 
source of new income and subscription 
levels had, for some, reached the point  
of being prohibitive – definitely 
impacting on Membership retention. 

To wean ourselves off this dependency 
on subscription increases, we looked 
for new income streams, coupled with 
expanding services into non-traditional 
areas. Some of those new services we now 
take for granted in the main service mix; 
AA Insurance, AA Money, servicing of 
Driver Licensing to name a few. 

Facilitating that transition in our 
development was the realisation that 
the Association had unique strengths: 
an unblemished brand reputation, 
impeccable service heritage and a 
Membership affiliation second to none. 
Such attributes others would give their 
right hands for. At the time of national 
amalgamation these strengths were the 
perfect combination to join forces with 
commercial partners on some of these 
new services. 

You actually coined a term for how you 
wanted to increase Membership – the 
Subscription Value Equation. What 
does that mean?
The Subscription Value Equation is not 
complicated. It recognises that if you 
can provide more in benefits and value 
to Members than the cost they pay for 
their annual subscription, it presents a 
compelling case for being a Member. 

Today, we have no difficulty 
presenting potential Members with a 
compelling proposition for Membership 

and we're always looking to increase 
that Subscription Value Equation at 
every opportunity. 

What are some of the milestones that 
you’ll always remember from your time 
at the AA?
Milestones mean different things to 
different people. For example, I recall we 
celebrated when we broke through the 
milestone of one million Members and 
we also celebrated when we launched 
AA Rewards so many decades ago. But 
if I had to pick any milestones in the 
context of the Association’s growth over 
the last 30 years, two particular service 
developments stand out ahead of others, 
for differing reasons. 

The first was launching AA Insurance 
– a company that today insures over 27% 
of all motorists in New Zealand and 
contributes to the Association’s financial 
wellbeing and diversity of relationship 
with Members who are policyholders. 

The second development that comes to 
mind is the Association’s involvement 
with the rollout of the new photographic 
drivers’ licence two decades ago. Today, 
driver licence transactions are a key 
service activity across the Association 
network but the highlight, the milestone 
memory for me, was how we embraced 
the new role. It involved, for example, 
significant capital investment in new 
technology, increasing our frontline staff, 
and expanding our footprint of offices and 
agents throughout the country. All those 
involved should be proud of the role they 
played in broadening the Association’s 
touchpoint with motorists throughout the 
country, and that successful rollout.

Do you have any regrets?
From a career perspective, the answer 
is no. This is an organisation unlike any 
other, motivated by the combination of 
serving the needs of Members, always 
to provide excellence in service but at 
the same time running a business on 
commercial lines. Balancing those quite 

different aspirations has presented 
unique satisfaction in the job. The 
organisation’s governance model has 
always been supportive. 

If I could speak on behalf of the 
Association itself, I’m sure it would express 
few regrets, considering how it has faired. 

And personally, what’s next for you?
The worst thing about announcing 
your retirement is that everybody asks 
what are you going to do next. That is a 
terrible question if you really don’t know! 

The AA has been my life and will be 
missed, but I look forward to what unfolds 
in the next chapter of my life. What I do 
know is that until the end of 2021 I will 
continue in my role as President of the 
FIA Senate; though I am mindful that I’m 
standing on a ticket for re-election for that 
role. Fingers crossed I will be reappointed, 
as it will ensure I keep abreast of the 
mobility scene, motorsport and the world 
of FIA motoring clubs. 

My wife says ‘don’t think you’re going 
to get under my feet,’ but that’s not what 
I intend to do! I will probably become 
more active, playing golf in my free time. 
I do know, having been so active heading 
this Association for all these years, that 
it will be absolutely essential to keep my 
mind challenged and active, though one 
suspects it will be at a slower pace. 

With a family of five children was it ever 
tricky to balance work and life?
It’s interesting, because before we talked 
about regrets and, on reflection, one of 
my regrets is that my family has at times 
paid the price for my role in the AA.

When the ultimate merger of all the 
AA’s took place in 1991, I made the 
decision that we needed to have Head 
Office based in Auckland. That meant 
moving our family from Wellington. Two 
of our children were teenagers at the time 
and decided not to come with us. We had 
to make the tough decision to not all be 
together at that time. Back then it was 
simply what was required but, reflecting 
on it now, it was a difficult time and 
involved a degree of sacrifice. Sorry kids. 

So what has it been like being the CEO?
I have, around the fringes, been involved 
in the recruitment of my successor. My 
input, for what it’s worth, is that whoever 
is appointed needs to have an affinity 
with people and value a collaborative 
work environment. That collaborative 

This is an organisation unlike any other, 
motivated by a unique combination of 
serving the needs of Members, always based 
on excellence in service but at the same time 
running a business on commercial lines.
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 Visit your local AA Centre to arrange your General and Personal 
insurance needs, renew your vehicle registration, get your 
drivers licence, pick up travel guides, free maps and much more.  
There are 36 Centres nationwide. To find an AA Centre near you 
see  aa.co.nz/contact-us/aa-centres

AA Centre focus
WITH MORE AND MORE services and 
products being made available, AA 
Centres have become destinations in 
their own right. They’re at the heart of 
many communities around New 
Zealand with AA Members, in 
particular, appreciating the face-to-face 
interactions offered there. 

“There is a very strong focus on those 
interactions,” says Julian Travaglia, 
National Manager of AA Centres. “For 
the AA it’s all about creating service 
superstars within our Centre teams.” 

Increasingly considered a one-stop 
shop, the highly-recognisable AA Centre 
– and there are 36 of them throughout 
the country – is where you can join the 
AA, renew your Membership and renew 
your vehicle registration and driver’s 
licence. Learner licence theory tests 
are undertaken, Road User Charges are 
paid, people apply for IRD numbers and 
many have their Super Gold Card ID 
photographs taken at AA Centres. 

AA Members with wanderlust can 
pick up free travel guides and maps.

There’s also a range of General and 
Personal insurance products promoted 
in AA Centres and each site has 
dedicated insurance consultants.  

“At an AA Centre you have the 
opportunity to sit down and have a good 
chat with an insurance consultant. They 
listen to you, and will work with you to 
advise whether you may be under- or even 
over-insured,” says Julian. He explains 
that, as they are highly trained and 
knowledgeable, on-site consultants are 
able to guide those seeking advice through 
General insurances such as house, car and 
contents insurance as well as Personal 
insurance products, including life, health 
and travel insurance.

“You might find yourself chatting to 
Sonya from our Napier Centre, who 
consistently receives customer praise 
for her ability to listen to the customers’ 
needs,” says Julian. “Her empathetic 
and thorough approach seems to result 
in customers receiving the best tailored 
solution. She’s a great example of a 
service superstar!” 

style has been one of my hallmarks as 
CEO, contributing to the enjoyment 
of the role, working with staff and 
management and also with the Board 
and National and District Councils. 
In many ways, my role could be 
characterised as being the Chairman 
of the management group. I have no 
hesitation in making the hard calls and 
standing by those decisions, but I am 
a firm believer that seeking the views 
and input of others ultimately delivers 
the best outcomes. 

What are you hoping for the future  
of the Association?
Obviously I hope that my successor 
continues to build on the momentum 
we have here and to never to lose sight 
of the fact that the Association is 
primarily here to serve the interests of 
Members. The appointee will, I’m sure, 
come to relish the uniqueness of the 
organisation, which I have grown to 
appreciate during my time at the helm. 

It is now time for a changing of 
the guard – but a change that in no 
way derails New Zealand’s largest 
Membership organisation from 
looking towards a prosperous future 
with Members’ interests at heart.  

 STAFF PROFILE CONTINUED 
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All about 
HOME

AA Home's popular Book a Job service is  
now available in more towns and cities 

around New Zealand.
AA HOME BOOK A JOB launched in Auckland in October 2020 in 
response to increased demand for trusted tradespeople to 
complete minor repair and maintenance jobs, as Kiwis spent 
more time at home due to Covid. It then rolled out to Hamilton, 
Tauranga and Rotorua and more recently to Whangarei, 
Masterston, Wellington and Kāpiti.

Book a Job covers minor home repairs, installation 
and maintenance services related to electrical, plumbing, 
locksmith and 'handyperson' jobs* – all guaranteed by the AA. 

AA Home Commercial Manager Bek Wall says scheduled 
services were the natural next step for AA Home. 

"It's now more than three years since we launched AA Home 
Response – our household emergency service for the likes 
of blocked and burst pipes. Subscribers often asked us if we 
could also do non-emergency jobs such as installing a new tap, 
replacing a dishwasher or power points.

"In our first six months of offering Book a Job in Auckland, 
we saw a pretty even split between electrical and plumbing 
jobs. Then the addition of Handyperson in March this year 
proved very popular.”

The 'handyperson' service covers odd jobs around the home 
such as cleaning gutters, water blasting, and moving and 
assembling furniture. One job requested was to install a cat 
ramp from the window to the ground.

"We're really excited to now offer Book a Job services in 
Whangārei, Masterton, Wellington and Kāpiti.* Our plan is to 
continue to roll out Book a Job to other regions which currently 
offer AA Home Response in phases over the next six months." 

AA Home Book a Job services can be booked through 
aahome.co.nz by selecting from a list of jobs available for 
each trade. A detailed description of what is required can be 
provided, along with photos.

A price estimate is given before a booking is made, with the 
final price confirmed and agreed prior to work starting. 

AA Members, AA Insurance Home and Landlord 
policyholders, AA Home Response and AA Home Response 
Plus subscribers all receive a 10% discount on AA Home Book 
a Job services.

See aahome.co.nz for more details
* Handyperson service currently not available in Whangārei and Masterton, however 

this may change. Please see aahome.co.nz for the most up to date information.  

HELLO, 
WĀNAKA

The Southern Lakes District  
has its first AA Auto Centre and  

AA Auto Glass mobile van.
AA AUTO CENTRE Three Parks Wānaka, located at 4 
McCormick Street, opened its doors for business in early 
2021. AA Motoring Services General Manager Jonathan 
Sergel says he’s thrilled to be offering the AA Auto 
Centre Network’s high quality service to this region.

“We welcome all Southern Lakes motorists to the AA 
Auto Centre for all their mechanical needs, big or small.”

He says, “Our Network is continuing to go from 
strength to strength and opening the Wānaka AA Auto 
Centre is just another step in this journey. This is the 
39th AA Auto Centre location across New Zealand and 
number 40 is already in the works.”

Another first for the district, AA Auto Glass has 
recently launched a mobile service van in Queenstown, 
making a technician available for glass fitting and 
ADAS camera recalibrations.
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Making the most of  

AA Smartfuel
Anyone who regularly uses AA Smartfuel will know that the programme can save you  

a lot on fuel. For savvy, dedicated users, the accumulated savings really pay off. 
MARGO LAWRENCE IS A BIG FAN of AA 
Smartfuel and uses her savings strategically 
for maximum results at the petrol pump. 

"I have a car that only uses premium 
petrol and it’s really expensive to fill,” 
Margo explains. “AA Smartfuel helps 
me bring the price down. When I’m 
redeeming my fuel discounts, I can 
fill up for around $50 when it would 
otherwise cost me $150. There are  
huge savings to be made.”

Margo plans her fuel top-ups. She 
does part-fills of her tank throughout 
the month, spending $40 at a time to 
get the six cent per litre discount that 
she then accumulates and adds to her 
total discount balance. At the end of the 
month, she fills up, redeeming her fuel 
discount balance in the process.

“I probably redeem my discount about 
once a month at the moment,” Margo 
continues. “Because of Covid, I work from 
home two days each week, so I don’t drive 
as much. It works well for me to just put 
$40 in and grow my discount balance until 
the end of the month, then I fill up.”

At the other end of the spectrum, 
pensioner Ian Johnstone runs a smaller 
vehicle and doesn’t fill up often. “I redeem 
50 litres at the end of every two months,” 
Ian says. “My car is quite economical. But 
I have definitely found it worthwhile to 
accumulate the AA Smartfuel discounts 
rather than using them every time.”

Both Ian and Margo are also 
customers with Contact Energy, which 
adds another 30c per litre discount each 
month to their accumulated balance. 

They could also accumulate discounts 
by shopping at over 1,200 retailers across 
New Zealand, including Countdown, 
Bargain Chemist and Repco. 

Margo also takes advantage of the 
AA Smartfuel app. “It’s not complicated 
at all,” she says. “I have everything on 
my phone – my AA Smartfuel card, the 
AA Smartfuel app to keep track of my 
discounts and I use Apple Pay – so it makes 
everything really easy.”

See aa.co.nz/aasmartfuel for 
where to collect and where to 
redeem AA Smarfuel points.

The full car care range is now available in Mitre 10 and Briscoes 
nationwide and non-aerosol products that can be delivered by post 

are also available online at AA Shop. Go to shop.aa.co.nz 

Kit for cars
EVERYTHING A CARING car owner could possibly need now comes with the 
AA seal of approval. From cleaning products such as wheel brushes, cleaning 
sponges and window squeegees to maintenance gear such as tyre shine, wax 
and wash, dashboard shine and window washer solutions – the Premium Car 
Care Range carries the AA brand.

PRIVACY
WE TAKE OUR MEMBERS' privacy and the 
protection of Members' personal 
information very seriously. Recently, some 
changes have been made to AA Smartfuel's 
privacy policy. These reflect new updates to 
New Zealand privacy laws, clarify how your 
personal information is used and explain 
new ways it may be used with AA Smartfuel 
programme partners.

AA Smartfuel is committed to providing a 
service that gives our Members great value 
in fuel savings, but in a way that safeguards 
your privacy.

Please be assured that AA Smartfuel will 
never share any personal information about 
our Members with a party that is not 
directly related to the operating of the AA 
Smartfuel programme. 

For more, see AAsmartfuel.co.nz/terms
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AA Member Benefits:
•	 Save	up	to	$30	off	your	next	service

•	 Save	$7	off	the	cost	of	your	WoF

•	 Up	to	two	free	AA	10-Point	Checks	each	year

•	 Boost	your	AA	Smartfuel	discounts	with	5	cents		
	 off	per	litre^

Terms	and	conditions:	^AA	Members	can	save	up	to	5	cents	per	litre	with	
AA	Smartfuel,	when	they	spend	$60	or	more	at	AA	Motoring	sites.	

Book	at aa.co.nz/autocentre or	call 0800 456 654

 Servicing      Repairs      WoF

HIT THE ROAD
Where will you go next? What adventures will you have and where will you stay? A new suite  

of travel guides and maps is about to be released to help make those decisions. 
AA TRAVELLER’S MUST-DO collection of 
guides covers road trip itineraries, regional 
highlights, top places to experience, walking 
and cycling trails and loads more. Updated 
with new ideas, fresh material and tips from 
in-the-know locals, these guides are essential 
tools for holiday planning. All the Must-Do 
travel guides link via QR codes to more 
details and accommodation booking 
options online, providing New Zealanders 
with everything they need to get the most 
from their travels.

We Love You New Zealand, a digital 
magazine packed with original, inspiring 
travel articles and insight into the best 
of New Zealand is available online right 
now, at aatraveller.co.nz /travel-guides  

Also available now are the North Island 
and South Island Must-Do road trip books 
from AA Centres; new-look Must-Do 
guides focusing on the regions will be 
released in October. Closer to summer, 
specialist guides providing information on 
New Zealand walks and cycling options 

will be published, along with a new New 
Zealand touring map.

Pick up AA Traveller Must-Do guides 
and maps from an AA Centre.

See aatraveller.co.nz for travel ideas, 
our We Love You New Zealand digital 

magazine and to book accommodation.
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For roadside assistance, call 0800 500 222 or request assistance via the AA Roadservice app. 
The AA is also currently piloting an EV breakdown service in Wellington available via AA 
Roadservice, with plans to expand the service to other areas in the near future.

WHEELS UP
AA ROADSERVICE has introduced a 
hybrid assistance vehicle in Auckland 
capable of towing vehicles weighing up 
to three tonnes to a Member’s home or a 
place of repair. 

In recent years, the changing nature 
of vehicles (including more electric 
vehicles) and breakdowns has resulted in 
AA Roadservice increasingly having to 
call on contracted tow services. 

“As vehicles have become increasingly 
complex, even with the latest tools and 
decades of experience, it’s become more 

challenging for our team to mobilise 
Members’ vehicles at the roadside,” 
says AA General Manager Roadside 
Solutions Bashir Khan. 

“That’s meant sometimes a Service 
Officer will attend a callout but be unable 
to mobilise the vehicle, so the Member 
has to wait again for a tow truck to arrive.”

That prompted AA Roadservice to look 
for an alternative solution. 

“We’re delighted to be kicking off a 
Rapid Recovery Vehicle pilot programme 
with a couple of vehicles in Auckland. 

“A Rapid Recovery Vehicle is a 
purpose-built response vehicle capable of 
an All-Wheels-Up towing recovery. 

“That means, if possible, the 
technician will mobilise a Member’s 
vehicle at the roadside but, if required, 
they can deploy the RRV’s trailer. 

“If the pilot programme is successful 
we’ll look to introduce more Rapid 
Recovery Vehicles in Auckland and 
elsewhere to work alongside our existing 
towing partners.”
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To advertise on these pages and to reach 640,000+ New Zealand households, contact Moira Penman
M 027 563 0421   E moira@gsjadvisory.com.au

PORT LIGAR & D’URVILLE ISLAND:

5 Day Adventure
29th of November 2021

CAPE CAMPBELL & EAST COAST:

5 Day Eco Tour
Mon 22nd November 2021

Both departing  
& returning to Blenheim

THIRD AGE TOURS
Small Group Tours for the Over-50’s – GREAT PRICES!

Stunning Arrowtown Autumn Magic and Vibrant Dunedin. 16-24 April 2022
Wild West Coast, Glaciers, white Herons breeding site Alpine loop tour.  

30 September-7 October2021 •  14-21 January 2022
Unique Catlins and Stewart Island. 18-26 October 2021 • 1-9 February 2022

French Akaroa & Coastal Kaikoura Whale Watch. 11-17 November 2021
Stunning display of Wild Lupins & Lakes Tekapo/Hawea/Queenstown. 20-25 November 2021

Hanmer Springs Fete and Stunning North Canterbury Gardens tour. 27-31 October 2021
Top of the South Island loop including Farewell Spit. 2-12 March 2022

NZ SOUTH ISLAND TOURS

INTERNATIONAL

PHONE: 03 312 7050 • EMAIL: INFO@THIRDAGETOURS.CO.NZ

Unique and Historic Norfolk Island.  24-31 January 2022 (NI has not had any Covid to date)

Call for FREE DVD infopack 

0800 080 133

Ringing Ears?
Hearing Loss?
Dizziness?
Can’t Hear in 
Noisy Rooms?
Pressure in ears?

mysoundtherapy.com/AA

Effective 
Tinnitus Relief

ENT DOCTOR DEVELOPED

Cash paid for estate lots of 
old valves, ham radio valve 

collections and valve testers.

Ph Paul 09 528 2022
paul.ssegrub01@gmail.com

Find these products and more at 
shop.aa.co.nz

BE READY FOR 
ANYTHING
WHAT WOULD YOU GRAB in an 
emergency? Where is your torch, your 
first aid kit and your pocket knife? Are 
they ready to go?

The AA has thought about this, too. 
Now available online at AA Shop is the 
Grab and Go emergency survival kit 
that provides everything you and your 
family need in one convenient bag. The 
emergency survival kits are designed to 
be stored at home, in the office or in your 
car and are packed, ready to grab if you 
need to leave in a hurry. They will ensure 

you are always prepared to make an 
emergency evacuation.

There are two sizes – a one-person kit 
and a four-person kit. The bags have 
extra capacity to store enough food and 
water, clothing and medication for three 
days. We strongly recommend that you 
add these to your kit before storing it. 
AA Shop now also stocks a waterproof 
First Aid Kit with the essentials for an 
emergency when adventuring outdoors, 
designed to take hiking, kayaking, biking 
and on boating adventures.

The AA understands that Members 
like to be prepared and that quality and 
value is important, too. With that in 
mind, extending the emergency and 
first aid range to include Grab and Go 
bags made good sense. Having the key 
essentials (including a pack of playing 
cards!) at the ready for any emergency 
provides genuine peace of mind. 

AA Members save $7 on WoF.
Visit aa.co.nz/wof for more information  

or to make a booking at your  
nearest AA Auto Centre.

Need a WoF?

Vehicle experts you can trust



Each sculpted 
kitten is adorned 

with feathery-soft 
maribou-pouf  

wings!

“A Meow-y Christmas To All!”
The Jingle Cats are a pop culture sensation—using 
nine real kittens that recorded a Billboard Top Ten 
Album. Now, the Jingle Cats kitten voices are united 
with the imagery of artist Jürgen Scholz in the “A 
Meow-y Christmas To All!” Carolling Kitten Tree. This 
illuminated and musical pre-lit tree features fully 
sculpted and hand-painted kitten sculptures and is 
lavished with festive ornaments, 15 glowing LED 
mini-lights and an illuminated sculptural star topper.  
It plays the Jingle Cats “singing” “Silent Night”, 
“Deck the Halls”, “Oh Come All Ye Faithful” and more 
as the lights blink to the beat of the music! 

A superb value— 
and a money-back guarantee

Heavy demand is expected, so act now to acquire this 
pre-lit musical tree at the $249.95 issue price, which 
can be yours in five easy interest-free instalments of 
$49.99, plus $19.99 postage and handling, backed  
by our unconditional 365-day guarantee. Send no 
money now. To reserve yours, send no money now. 
Just return your coupon or go online today at 
www.bradford.net.nz/cats

Celebrates the 20th Anniversary of 
the Jingle Cats Christmas album!

LISTEN as...
The Jingle Cats’ meow  

“Silent Night”, “Deck the Halls”,  
“Oh Come All Ye Faithful”  

and more...

meow
meow

meow
meow

First-Ever
“A Meow-y Christmas To All!” 

Carolling Kitten Tree  

30cm 
high!

YES! Please reserve the “A Meow-y Christmas To All!” Carolling Kitten Tree”  
for me as described in this advertisement. I understand I need pay nothing now.

Please allow up to 15 business days for delivery. All sales subject to product availability 
and reservation acceptance. Credit criteria may apply. Our privacy policy is available 
online at www.bradford.net.nz. You must be over 18 years old to apply. From time to time, 
we may allow carefully screened companies to contact you. If you would prefer not to 
receive such offers, please tick this box. q

Mr/Mrs/Miss/Ms ___  First Name: ____________________________

Surname: _______________________________________________

Address: _______________________________________________

____________________________________ Postcode: __________

Phone:  ________________________________________________

Email:  _________________________________________________

Signature:  ______________________________________________

1. ONLINE at www.bradford.net.nz/cats
quoting promotion code: 42350

2. MAIL no stamp required, to: The Bradford Exchange, Freepost
No.98331, PO Box 91901, Victoria Street West, Auckland 1142

3. PHONE: 09 829 0475  10am-7pm  NZST Mon – Fri

PAY NOTHING NOW

Please Respond 
Promptly

Shown smaller than actual size of about 30cm H.  
Uses 3 “AAA” batteries (not included).

www.bradford.net.nz/cats

Shop Online 
with Ease

Gift Delivery Service? Call 09 829 0475

365-day money-back guarantee
Interest-free instalments

✔
✔

✔ Quote 42350 for fast ordering

                    sing your favourite holiday  
carols as tree lights BLINK to the music!  

©2021 The Bradford Exchange Ltd.         GST No. 51510 178        01-17053-001

To advertise on these pages and to reach 640,000+ New Zealand households, contact Moira Penman
M 027 563 0421   E moira@gsjadvisory.com.au

www.shoprider.co.nz
0800 220 110

Keeping Kiwis moving since 1997

Fast, Comfortable, 
Reliable Transport
Keeping Kiwis moving since 1997

The Shoprider 
889XLSN is a large 
Mobility Scooter that 
provides a smooth 
worry free ride with 
comfortable seating, 
4 wheel suspension 
and Shoprider NZs 
Limited Warranty.

speed   15km/h 
Range   36km 
Max load  225kg 
Max CliMb  12º
poweRFul  1.8hp

Simple, safe and stylish, Acorn 
Stairlifts give people the chance to 
enjoy their own homes once again.
• The only company to supply 
 and install our own stairlifts
• For straight or curved staircases
• Indoor and outdoor lifts
• Free home assessment  
• Fast installation
•  Safe and reliable

Regain the freedom 
of your home

 

0800 087 047
For FREE BROCHURE & QUOTATION

www.acornstairlifts.co.nz

0800 541 223 or buy online at:  
www.showerdome.co.nz

For a warm, dry bathroom  
and a healthier home,  

nothing beats a Showerdome®

EElliimmiinnaattee  bbaatthhrroooomm  sstteeaamm  
aanndd  ssttoopp  mmoouulldd  aanndd  mmiillddeeww..

Condensation  
driving you  
quackers?

• Specially designed  
for NZ Market

• Easy step-thru frame
• Rugged, NZ approved
• 300 Watt 

• Alloy frame 
• LED front/rear lights
• 36v 
• Range approx 50km 
• Weight 25kg

Folds upFolds up

300 300 
WattWatt

Shock AbsorberShock Absorber
Suspension & SeatSuspension & Seat

Luggage Luggage 
CarrierCarrier

Shimano  Shimano  
7 Speed7 Speed

Aircraft Spec AlloyAircraft Spec Alloy

$1695
2 YearWarranty

Colours 

Available

‘’VanTage’’‘’VanTage’’  
MODELMODEL
Recharges  Recharges  

As You Go!As You Go! HOT! HOT!

$1895$1895

Contact Peter 0274 937 025
www.ezirider.nz

‘’VanTage’’ 
MODEL
Recharges  

As You Go! HOT!

$1895



Each sculpted 
kitten is adorned 

with feathery-soft 
maribou-pouf  

wings!

“A Meow-y Christmas To All!”
The Jingle Cats are a pop culture sensation—using 
nine real kittens that recorded a Billboard Top Ten 
Album. Now, the Jingle Cats kitten voices are united 
with the imagery of artist Jürgen Scholz in the “A 
Meow-y Christmas To All!” Carolling Kitten Tree. This 
illuminated and musical pre-lit tree features fully 
sculpted and hand-painted kitten sculptures and is 
lavished with festive ornaments, 15 glowing LED 
mini-lights and an illuminated sculptural star topper.  
It plays the Jingle Cats “singing” “Silent Night”, 
“Deck the Halls”, “Oh Come All Ye Faithful” and more 
as the lights blink to the beat of the music! 

A superb value— 
and a money-back guarantee

Heavy demand is expected, so act now to acquire this 
pre-lit musical tree at the $249.95 issue price, which 
can be yours in five easy interest-free instalments of 
$49.99, plus $19.99 postage and handling, backed  
by our unconditional 365-day guarantee. Send no 
money now. To reserve yours, send no money now. 
Just return your coupon or go online today at 
www.bradford.net.nz/cats

Celebrates the 20th Anniversary of 
the Jingle Cats Christmas album!

LISTEN as...
The Jingle Cats’ meow  

“Silent Night”, “Deck the Halls”,  
“Oh Come All Ye Faithful”  

and more...

meow
meow

meow
meow

First-Ever
“A Meow-y Christmas To All!” 

Carolling Kitten Tree  

30cm 
high!

YES! Please reserve the “A Meow-y Christmas To All!” Carolling Kitten Tree”  
for me as described in this advertisement. I understand I need pay nothing now.

Please allow up to 15 business days for delivery. All sales subject to product availability 
and reservation acceptance. Credit criteria may apply. Our privacy policy is available 
online at www.bradford.net.nz. You must be over 18 years old to apply. From time to time, 
we may allow carefully screened companies to contact you. If you would prefer not to 
receive such offers, please tick this box. q

Mr/Mrs/Miss/Ms ___  First Name: ____________________________

Surname: _______________________________________________

Address: _______________________________________________

____________________________________ Postcode: __________

Phone:  ________________________________________________

Email:  _________________________________________________

Signature:  ______________________________________________

1. ONLINE at www.bradford.net.nz/cats
quoting promotion code: 42350

2. MAIL no stamp required, to: The Bradford Exchange, Freepost
No.98331, PO Box 91901, Victoria Street West, Auckland 1142

3. PHONE: 09 829 0475  10am-7pm  NZST Mon – Fri

PAY NOTHING NOW

Please Respond 
Promptly

Shown smaller than actual size of about 30cm H.  
Uses 3 “AAA” batteries (not included).

www.bradford.net.nz/cats

Shop Online 
with Ease

Gift Delivery Service? Call 09 829 0475

365-day money-back guarantee
Interest-free instalments

✔
✔

✔ Quote 42350 for fast ordering

                    sing your favourite holiday  
carols as tree lights BLINK to the music!  

©2021 The Bradford Exchange Ltd.         GST No. 51510 178        01-17053-001



* As voted by consumers 2011–2021 in the Reader’s Digest Trusted Brands survey. For more information visit aainsurance.co.nz/awards

Voted Most Trusted General  
Insurer by New Zealanders  
for 11 years running*.

AAI0606

We’ll never 
stop working 
to earn 
your trust.

Visit your nearest AA Centre | Call 0800 500 231 | aainsurance.co.nz


